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Hom H: Au)~ =
Holl= AlAAmE, AbS A w5
&MaCain(1974)). miHAo] #=& Alg A% =
=44 J7tE e F doH 4% A} AFAdE 58 =Y T
A= Aol dYk(E. S, Kim. 2010; A. Arona and O. G
Lewand,2001). wi=/dS AIAA wj=jiEnt ofyel Al w7+ %
Hete vAkd A Jidelal AAA wiE e AR sty ARAS oS
FoAor FrietAY A ASade] S v Al wEe
aHAbEo] AR disiA A 23S =

AR et vlzsttal =7l Ao o3 ARFEAHEFTE o] ABY
2011).

2.3.3 FANESZ HAE FG3

O

=4
Az AEAQ W oA 474]«] ] ]{P—’ dee 7P & 4
+ A 3Eo]tH(Dainton, 2000) ZWE FAA HAFA ] o] &}
W2k gA AEaAZE due A7 2% (Anderson &
Emmers—Sommer, 2006)%5°] °o]& Hoo, #ANHSES #Ao o
A FARRE S Q1 elw BAY A AAolnE AAFA A A
Aol QS AL FA9 AR o|ti(Stafford & Canary, 1991) 28y A
TAYE T Awdt FFo] AANHL JpF F FIF¥HES F=A dop

A9 fAAE 54 & 5 A Bk

_16_



|

A

i

A1 A

Al el

o

N

.?L

o

o
m

SNS

.

3R

3712 3

slo} A&

SNSAR-EARe} 22 AL

_17_



ZA}

ol
=~

1. A4 A

;OL

)
L
el

/=

AR

N
2t

ar
50
B
-, N
wo N1
o WA
=N o wood
R T
K SR
il '
m
2]
[V}
=
[Va]
750 K
OF =
oF I
= R BRI R
3 Ex R T
_%_ = 44 o0 od oM_
ol 22 ol
H ol 53 7w Kb
- I =
w0 o T <
g0 -
3 Lo
W oill

3.2 47714

A A B}
3} ol

g9l 7ML 47 g

Pl glstel o

TEAE 795

il

)

:’_L

B

T

EE =K

=0
[SIE=1

A7

_18_



3.2.1 <dF7Md1> SNSAHE ALY Z2 ALY {30 wheh &u|A7E X

Us #ARA Rz pol7t & Aelth

<AF74AH2> SNSAHEAY Z2EANE §83 FAFAI=
Atolol A 2H|AP7F =7lE A= wE @A
Ao 2ol7t Y& Aol

<@AF7Hd3> SNSAHEAY T2EAKNL §33 BAFAIE
Ab olel A &AL =7l wjE R wE BAF
A& 2ol7t Y& Aol

<@ATF7Hd4> SNSAHEAY Z2HEAKL §33 BARAYE
Atelo| Al aM[ATE =7E BARESH wet &
AfA L=l &) 7h 9l oot

3.3 A} AES| 74

e
r o
—
1o,
>
o|\
IN

Abell ARGl SNSEZZAARRI o] B A fr#] 2] &0l W] =]
© FY SAE=TE FUHH(2012) 74 = o] &4 A, AF,

AR, BAGAEo] $A AT AHmS pARAE 57
ETE B AT WA 0E Ak, RASY, T, WHg
S A, W, BEE AT 48ID, AR o3

) ‘&#kel PR AR A ¥ W ﬂwuﬂlow_ g3t wAA B

T Jw ARY NS %ﬁgi’. AT, &} 5(1997) TR
. ol3kaH(1999) miAME A H o] Al=]
A A %7} A, AA Tk E4R1(2006), A+

(2009)°] APAFE EdE & Aol sA A4 star FFste] HA
E 7y A= SA5%en, s vy, HEA ey, Eerh sy,
TAHA Bl AdHoltt o] 5E&-E ARSI MEEE QY

(Ohanian, R. (1990). Construction and validation of a scale to

1o
Jm
o,
B
-
2
=
_E
o
i
o
K
O
~u

0 fge e

measure celebrity endorser's perceived expertise, trustworthiness, and
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attractiveness. Journal of Advertising)e] ol 7] %3] mjE AL ‘nf
Aot A o] HArl, ‘ot BT, Felel BRI, ‘AA|
3 HRATHE AlEdte] 5wds TH HAE HEZ SAUT BARNS
S FFA&ATAQINBEREIE S5 HAFAYE A dPAT
= 2 Aol sHA AgAgdske] AR YACldel 2 E A A,
12 %‘E‘r’, Al ds & F A A, EeA Bdny, A

ottel 57b B TH A HAEz S

(L=

i
Hr
HU—lN

<
=
oF

N
e
S,

)
=
My
ek
oy

3.4 AL FeAt

2 ATE A7 42 G4 Astel 49 B 24AL &
7] $lskel AP AEIE 24N 13} dulEAbE AASa olE mgow
waAE AAsgT,

3,4,1 AE7} ZAMe}E ou]EAL

WA E Ao A AFE3F Vilnai—Yavetz & Tifferet(2015)9] >~ =3

ARRL 5714 el #gk AHel 7Y 2 E ARlEe AAsr] f8 2 1
2o It 10838 S Za A A7) tAtoly, AA Al E] A&7t A 01]
TS eto] 57HA vkt 3o ARIE AdEEte] 1549 ARl

Asr), olg wpgo.

frtl
£
=
(g
i
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f
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ox
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£
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of.
fllo

< EH}‘]‘.Q.E o—jﬂ]j]

AES A8gelRa o]E T3 Vilnai—Yavetz & T1fferet(2015)4 o)
A AAIE S7HA] AR ol 7HE ek AR S A AT

AR} ZAS wlgro g d 13} of|H| ZA A AAdE AR S
B AEAE FA8Y 20-50t 322WS tdo R AEFRAE 2Eelo
A 4

2 Aol BA) ALgln,
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4.1 TE9 gty EA

oA AbgE F F5 FES 25280 AE FoId A}
% 322F-3 01} o]F SNSE F 13 olatz Apgdtiar SH3k 70
ALsta F 2525 UG R BAS AT AT Folxte] 54
A8k v 2

AR F27t 129807 HAAY 51.2%% 00 ogdFoas 1239
o2 48.8%% AT AERE 2440817F AAL] 33.7% FoH,
b 25-29A417F 9.1%, ®F 30-34A41% 3.6%% uEbal, wF 35-394)
11.9%, Wt 40—44A 14,7%, 7+ 45—49A4 11.9%, " 504 ©]415.1% =,
A A el A 2A A Fofselt.

<34-1>
4T
LI HAE
5 A 129 51.2
94 123 48.8
A 252 100.0

A= Freldhs SNSe= 7HFe 5ol HAe 53.2%= 7HE =4 UER
o, I g o2& QAAEa# 40.1%9 o2 vyt o 9o ¥
oj At gl Ml T2 g ARgo] W2 Aow yeWgth(E Fx) ¢
EUl ARS8 AJ7E 1Al A 3AIZE wlgko] HA|S] 41.7%% 7HE HS%ko
W, 3417} o] 5A1ZF w|uko] 26.6%, 5A1%F o] AF&AE 19.8%0] B
ok A FedRpel 88%7F FHAIE o) AEUE AEgthal gEste] <l

Y Abgol vi$ wAS Hol Qi AL I Atk
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Fale] 7bg AF ARgebe SNSE shbet A FAR
HlE HAE
fFE 2 1 0.4
LIRSS 3 1.2
S{Eat= A 101 40.1
It & 134 53.2
EQH 1 0.4
o]~ 8 3.2
7)€} 4 1.6
A 252 100.0
<3it4-3>
sl AEUE B Arhd AgeheA] AddE FAL
E1R= HAE
a5 1AZ Rk 30 11.9
1AIZE o] 2 —3A13F gk 105 41.7
1A ZE o] =342 gt 67 26.6
S5A1ZE o] 50 19.8
A 252 100.0
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<34-4>

AU ARE7]3E

Hl= HAE
S5 1duw 3 L2
1do]d—2dnl 7 2.8
2 o] -3 m| gt 5 2.0
3 o] —51dm| gt 16 6.3
5 o] -7 m| g 25 9.9
7dol A —10d v gt 33 13.1
103 o] 163 64.7
A 252 100.0

2 AFo AlgE SHISEE
4] (Reliability) S AAle}A T AF = =
= HES o= A dAAES 7HH L FA-G L AEAE B4 A

= il
2 RATNE AHE AZe WHoew 14 Wol ALHL Jx AL
[e)

H}s} ¢uk(Cronbach alpha

—

alpha)+= YH¥HH o= 0.6 © A A Aol o Aog A
o] AL, 0.7 o]Aold Aol &= HAo=w dAste] Wk, ZF =4 3

2o NHE A4 Avks ool msh gk

FEUFE AEE WAFAYR B S3FHe wE 34 T4

o7 FAE e, Aol A
#v}sl 4ok (Cronbach alpha)® 0.912%2 YEpxtom, wjgwo] J2u}s}
¢}+3}(Cronbach alpha)¥ 0.9259th ®3 #ANE7Ee] A EE 0.906

ok, BAAT Aol X3E SHFTES] HE 7 NHEE BF 0.9



431 7F4 19 AZF

<M 1> AZa)e A, maAAe] GE% DA A0 wee)
WS AR 2 oo w2,

<H¥4-5> PAFAYE « AP wAFE

0l =
AR 53
age | ggse | LERLE L qaaa | awza | oy
AR AR A7 AR AR
PAFA 2 =
(A.%.31) A 5 1 1 1 0 8
5 27 8 7 7 7 55
al 81 28 13 36 31 189
A 113 37 21 44 37 252
<P 1> Zew A F36 e BAGA R gt F R
AZs7) 9@ Aol 5744 T2 A fdol weh BARAE
of Aol7k QEAE AFEY] fstel ALRIEAL AN 1 A

B oo <; 4-6>3 2t
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<3 4-6> ZRIAE PAFA o] i A
Source A3 df 3 A F 2 3&
A3 5.708 4 1.427 861 488
- 409.479 247 1.658
A 415.187 251
YAEAEA S5 B, SNSo| yebd 570 AR R 3 dA A 9] =
Abole]l Hezh, Hebdl EAke] kel AoldlA F ogko] 0.861°]aL pakel
0.488= YEY} ( >0.005) 95%2] FFToA FAHSE Fos1A] &
= ¢ F Un. adeE T2 IARY f3o uel #dA A= A}
o|7} & AHolgh= 7ML AYE A &kt =, 57 22 AR /-39
wel FA -] o] ol = Ao 7} 1T 5 gss g T el

<M 2>8 Az 9 Zed ARG A SHARE
Qe w obesl 2k,
<EA-7> AT« A WAE
Hl =
A2 5
aga | gna | LELLE | gmaa | awze | g
e o iy
AR = A A A2 A2
S A 23 2 3 2 6 36
(A,5,1)
= 50 9 11 23 21 114
al 40 26 7 19 10 102
A 113 37 21 44 37 252
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Source Xﬂiﬁ%ﬁf P QA B Selots
TARY 166.371a 14 11.884 11.319 .000
A 2819.915 1 2819.915 2686.007 .000
A58 27.173 4 6.793 6.471 .000
A (A, ZF,aL) 93.817 2 46.909 44.681 .000
A A 39.351 8 4.919 4.685 .000
2.2} 248.815 237 1.050
A 8541.222 252
T3 415.187 251
a. R A= 401 (FAHER AlF= .365)
ARER me BARAgR] FESGE BY FRol

63471(P<0.05)= YeER L ARfo] wet SAFA =7 H 7ol
ko7 QoS ¢ Atk EgE AR FadoAk F=44.681(P
=0.000)2 21| %o wal AAFAIE

ojxde] AFdME Al =7}
ANEy NS x| srvu & ? Atk wgh, AP AE R
=

EAGEIE A W Aot 9E 7; 2 el A 2 A9 9,
Avtet g nel @ 0 25 Yo hE WAFAE
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T adle]l aEHEe W A

HE7t H Fad 29 & 5
o AFEAS BaA WA dentd AFEAEn dFE:
Ao zke] Fol7t Wakaisl VeI, Abzle] fdol WAy Pw 2

DA DOARH 95%41 2] 73k
Bt A=) EFo% frolsta EaizsS stk
: AaoE
Scheffe W EAb i -.2323 19408 838 —.8349 3702
e ol
AFAA 1160 24348 994 ~.6399 8720
=)
ApaLE Q) , , , ,
a —.2653 18207 713 —.8306 .3000
AlH]F o)A
= ];{4 ' -.3224 19408 600 —.9249 2801

Aam e 5%+
B AHI-J) EFEak frol gt 3hakgk 2387k
Scheffe A= A AHE F —.9347+ .19589 .000 —-1.4172 —.4522
A% 3 —1.9586% .19863 .000 —2.4479 —1.4693
RS A& A .9347% 19589 .000 4522 1.4172
AEE 3 —-1.0239% .13965 .000 -1.3679 -.6799
AFHE 3 A= A 1.9586% .19863 .000 1.4693 2.4479
AHE F 1.0239% .13965 .000 6799 1.3679
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4.3.3 7}4 39 AF

F9d v mste] WA 24 Avks wy ohde] Ee} prt
<H4-11> W= « AR wAE
0l
AR5
_ = g5 Aol —
l=a-s A7 = o570l AL A Q1 28] 9 A7
AR AR A ARzl ARzl
u 2 = . 5 2
(A.%.31) A 5 2 1 5 9 22
3 33 16 10 21 16 96
il 75 19 10 18 12 134
A 113 37 21 44 37 252
<7bd 3> TR FF 3 BAFA R *}OMW SNS G2
oﬂ q]s‘} uHE:h: A A oF

O 5 =] =]
<E 4-12> BAFAY =} AP wiE e FAHEA A3
=z 2~ = [e)
TEAFBARFA Y=
A &3 _
Source e A= BEAE F felse
H A
FARY 143.448a 14 10.246 8.936 .000
Rl 2305.423 1 2305.423 2010.699 .000
A3 36.115 4 9.029 7.875 .000
vl = (A, F,50) 90.186 2 45.093 39.328 .000
AR v e 35.662 8 4.458 3.888 .000
°.xp 271.739 237 1.147
7 8541.222 252
T A 415.187 251
. R A= 346 (&=H¥R Al¥= .307)
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ARG w2 #AFAHdEY  F g3E BW Fglol
7.875(P<0.05) &2 YEtU AR o whel #AFA Y =7F [ ekghel] A}
o7k s ¢+ Ark = widy
F=39.323(P=0.000)% ©j& =]

o Ak ol olde] At M yEhd miE =Tt B A o o

O

L o

t oY ATARES Be AAFHT T+ Ak AR
A <

Ao
(DA 3 (DA 53 95% 21 ] -3+
B 2HI-1) xrEeAk frolgs 3lakgk Aah gk
Scheffe Wehgaba A7dE AR -.2323 .20282 .859 -.8620 .3974
FF Aol e -

S0l Abal .1160 .25445 .995 —.6740 .9060
AR Q1 ARZL —-.2653 19028 746 —.8560 .3255

ATH] 2] . I -
47 -.3224 .20282 .640 -.9521 .3073

<3E4-14> ZRAARFY, S dAFA e =1he] 2k A d )
o
o

AED g sl
B - e IS T S £
Scheffe vjEE A e F —.7023x* .25310 023 —1.3258 —.0789
vEE 1 —1.6563% .24632 .000 —2.2630 —1.0495
HEE 5 viE A .7023% .25310 023 .0789 1.3258
vjEE 1 —9539% .14318 .000 —1.3066 —.6012
I R v A 1.6563%* .24632 .000 1.0495 2.2630
e F .9539% 14318 .000 .6012 1.3066
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AR wE BAfFAL RS FadE BY Filo] 3.240(P<0.05)
=2 UeEht AR met BARA =T J gkl xbel7 des &
4 ok m=3 BANSZe] FadeME F=6.681(P =0.000)2 AR
Z3bel et BAFA =7 vEA YErES & 5 dvh ARIRE S @
AdE7 ko] A28 a3(F= 1.571, p < 0.000)2 AZA= #A
ke Ao Ag s Jugk Zpolrt e Aem vkt 7 4= A
9454914

S Eol B et
FAS)el we} A o wo) debd

=
wo gAREgel o Fed 2098 & S gtk
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of A= ZERldA ARgEhe ZRAAL
71979 BAFAGETL DA YEPGEAE FAS =R
o] el o]& Fol g B4 T3l 7199 SNS vHAE Hdf] o
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Gtk @ Awre) F asll A Awwel uet wAGAws} o
27 JEdEe ¢ 4 Ak ol o]de] ATAE A2 Es} wAfA o
wo] e nAGE d ATARE W AAdn T 5 Ao =

, 3 4
= ogug Aot g Aem deht M 2 A9RAT. b1
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ABSTRACT

The type of SNS profile picture
Impact on User Relationship Intention
—The Modulating Effect of Reliability and Attractiveness—

Kim, Dong—jin

Major in New Media Advertising Promotion
Dept. of New Media Advertising Promotion
The Graduate School

Hansung University

As it becomes increasingly popular for companies to use social
media as a critical method of marketing communication, there is an
increase in research being conducted investigating its effects on the
individual, as well as corporate marketing activities. The purpose of this
paper is to determine the effects of changing the type of a user’s social
media profile picture on relationship intention, as well as reliability,
attraction, and user satisfaction towards the platform. Although this
research was conducted with observing effects on the individual as its
primary focus, it plans to expand its scope regarding business operations

by including companies seeking to make improvements to their marketing
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activities through analyses of their long—term relationships with
consumers. That 1is, this paper aims to investigate the effects of
consumers’ profile pictures on the relationship between the consumer and
the company, as well as the relationship between customers.

The results of the study in regard to the research question are as
follow: first, whether a picture contains a person or an object, and
whether a picture contains one or multiple people does not have
significant effects on the relationship intention,

Second, analysis of the effects of profile photo—type on relationship
intention and reliability revealed that although there photo—type does not
affect relationship intention alone, there is a difference when combined
together with reliability, which is consistent with previous research. There
seems to be an interaction between profile—type and reliability; although
photo—type alone does not significantly influence relationship intention,
there is an interaction when combined with reliability.

Third, when verifying the interaction between profile photo—type and
relationship intention with attractiveness, the findings show that
attractiveness also affects relationship intention. This is also consistent
with previous research whose results show that attractiveness affects
relationship intention. Finally, we can conclude that there are differences
between organizations depending on photo—type. We can conclude also
that satisfaction also affects relationship intention.

This research has several practical implications. If consumers’ emotions
toward a company or product’s social media can be passed directly to
the company, then the reliability and attractiveness felt by consumers
toward a company or product’s social media can affect the relationship
intention of the profile picture. It can be determined that while a
company's profile picture is important, strategically maintaining its

reliability and attractiveness is also very important, as it may influence
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the effect of its social media.
This research focuses on specific social media users. For future
research, there is a need to study a broader group of social media

users as the demographic, and further discussion is required.

[Keyword] SNS profile picture, photo type, reliability,
attractiveness, relationship satisfaction,

relationship maintenance intention,

_53_



