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ABSTRACT

The effect of SNS engagement and product involvement on advertising

effects

Lee Jee Min
Major in New Media Advertising Promotion
Dept. of New Media Advertising Promotion

Graduate School, Hansung University

It is a study to look deep into the effects of engagement of SNS users
on the advertising effects of SNS advertisement emerging as a means of new
marketing communication with the expansion of SNS advertising market and
the exploding smart—phone users.

This study organized basic things such as features, the concept of
engagement, SNS etc through previous researches and literature and analyzed
the effect of SNS engagement levels and degrees on the advertising effects
and the effect of product involvement on the advertising effects through
empirical investigation.

The outcome showed that the engagement does not have any significant
effect on the advertising effects of SNS advertisement unlike from the
previous researches showing that the engagement has significant effect on the
advertising effects of off—line media.

In addition, with the product involvement, there was no significant
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difference in advertising effects between SNS advertisement and engagement.
This could be due to the result of the operation in advance to make it
possible for SNS users to avoid or block the advertisement as preceding
learning effect of smart—phones, low level of advertisement exposure effects
not meeting the needs or wants of the users, disregard of advertisement that
does not meet the intrinsic purpose of SNS use, or difficult advertising
accessibility.

Therefore, the engagement of SNS users and advertising effects can be
increased by enhancing and improving the prerequisites of advertisement
such as the quality, method, style etc. Future researches on elaborate targets
and effective communication of SNS advertisement are required. It could be
said that future researches on the elaborate targets and effective

communication of SNS advertisement are required.

[Key Words] New media advertisement, SNS engagement, SNS advertising

engagement and advertising effects
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