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Standard+= HjY FE ZYSHH AL HAE PGARIER olFste
= ‘Like’ WE glo] A BHE YAlolER fYdAIZIo=A Edfig §¢
o] FZ<Ql PHjo|th. Fan Pagex= Y FI1E St ZAF BT W
Ho]Z]& o]Fstal ‘Like' HWES ZEFo=H W 257 ol gH Al W
#Hlo]z] URL ALY 4 Utk Fan Paged H&2 @2 W StHsto] nf
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T Aol B/ AHRRe] olpFol wEpA dyto], AyolE gt
3 ZF fof wet A= o eIt §Rgo] AXinkal ekt
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o 2&H Folx FESIT A dolgk diEE ARl dast
£ B 984 5HE d4stEe AR dis] Ze gAEQ0 e
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gt AiQlo] 7Rl To] F£Eo=2 Aol

Park¥ Young(1986)2 & QIXH Fojel HAA Fojz AEsHS
3, AET wEste] Avzpe] A8H FUI7F =&4E QXA Hols
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Ho] BEHE 1 AEZo] U AAH BolE kol AE
AeA el e Tale] BS54 T AZZ R FAH Tl %
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O|Aste] AZEUT. ol JHQ1Y TR, ofH S A=of o 4
oftf= T, SFY & I =3 AFHA HTES Rttt

(Ratchford, 1987; AZ17, 2008).
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o7 ESH, Holak, £21°F fFRE it ARSAe] S Fald
it H=E Blwste] EA45HH. ol 7 Adele FaEdells
< Aol ESHS Holakel FiHEe| M 2 dFe Fv AL
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4 Zlor 7HE ASH

AT F2E(2012)2 HolAEYM EfES HE 4ol HH
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= 245171 fsl mHA" 2 BagACN = FranE SAsH] A
ohget WS ekl AR ofA bR gojfell=
Aefolth (@M=, 1995; Rossiter & Percy, 1987; Sissors,1978).
Faavts SAsks hE durEel e Fraae] ARG
(Hierarchy-of-effect)& Higte=z  F3 Qi #H[x|e}  AFEo|Y
(Lavidge & Steiner, 1961):2 &3°] YARFE= "iE 2 A Hie=
4ok WY A4l Bk EoAFE AT 7HA] dRle] A HoflA

o ARUAA ans

3 AES EAE JASEE e gAlelth Al WA

) .
2| A (knowledge) 02 AH|ZFFo] HE 9 AFo] EA o] disf oA =
L Aol v HAl: of(iking) o2 Hsl= 9 AEo] Oigt 59974
J HEE FAstke TAClt. oAl WA= A3 (preference)® Hil: F
AE AT 35 Hol oE AA BEH: 9 AFHT oL FolsHA
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(Chan Yun Yoo, Kihan Kim & Patricia A. Stout, 2010; ©]7d, AAS
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A ske F84 7= AL o 2% S D(Engel & Blackwell,
1982)> Frjojal AAMge EAJNA, AEGA, Ad=dete] Brh
o, Fuf 5 Z2FRE] AR o|FoAH Fujolke AEYiere] By @A
oM JA4dEHL ST olek gol Fuide FuAEARS Fof
stutol syt v 7k Aidelsal & 4 AT(FAIS], 2012).
dubdog AvateE MY St @489 59 F7l os Ea=
ste Alge A4St AEEAO WS 7A, AlEe Briskal AdEst

of Tulsts, 7Rl FuiEe melth webq puiolmst oled 4

[e13

Fuj ol 7]gle] Avpad 25 AgEo] Shrhelal, 2010).
L BERAY FujojEet A7 FujRE

Aole] 71U Fpositiva)®] ATTATF Qee WHANTHALE, B
o Fujstna st ojmet P

o] ool poldiel o dEsl ojWasle] wet dde w
@7, 2005). ThAl WA, Tuiolmel Fujas Afeloi of
He weigel glom, amze gaadel pelelz: HEA

MR 29egA FHWHES sua s AL Fudmety @

o)

-

ok of
ol
4 o a= r

el et Ay AFE HW A= Aok o oz 7
dog Fujo=E Aolstal Stk

Michell#} Olson(1981)2 SOl et AlEFS Fuists 7Hdel
A H dobrt, Fujoks Fi AFEel dieh Hikta steloew, ERt F
LA v E e el el |G e 2 s L A RS o s A

Richardson(1996)2> Aol it Fuiol=dt AHATL sigdEs

st she RS oelgitn olshelr.
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3.1 97 M8 2 29
3.1.1 d71rd1e] A3

AT AntEE A wEt &8 HEYT AR 3535 solual

A FAleIt. &8 UEHAT AR Sl wet 7]dE2 SNS(Social

Network Service)S SH ulAg T3z &8s5t1 ot &4 YEYZ

THE Aulge] 1aHE E 5 9o JIYE2 olE FH A= ]85t

a AE}. 24 YEYI Ava FolAM 7P w2 ARSAE Hisha Sle
=]

% qlom oo wetd @It o)

71959 HolAE Fie fFHE=R AlEctke AHEe Aot dth
Event 47t AHO AZHU}IE= oHIE HoE ZHozg 351 9t}
ot Standard JX HAE5E FEdozZA o
< AE A 7FssHA Foh oo & AFe [FF7FE 1elA Ho
A8 FIFPQ Event F1et Standard Falo] wel ZHO|Lrt of® A}

Hol=xg ot izt gt
[AF7HE1): Hol AR Fugage weh S8l 2ol7t & Zolrh
3.1.2 A37pd29] A4
A og AHZE ol thie] diste] Lzl JHIAQ wRAelt
A s Tetth(Zaichkowsky, 1985; #-24], 2006). wabA AH|2H=

g AFEe Fel QlelM eRrE E2 ARelstd F o B2 AE

oA 2 Zolal 1 AHEe Edlz Fo ZAA AT Zol#te 7

to i Jm g
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o 2 gtk 7]Eo] Be HAT Polmo] P AFIME TolT 570
wat swlAe] pejolAdARe]l GatAe Fuo] i wew Debcta
Uehdth, ol AH7te] o] fze] wat Trels B GHE ches
olzolAo} sl AL Holzmh B8] WHHAT Fo] F2E F4 A%
Mol BAlcs o6 W$ FaF Aotk old] wa B Ay [dA7sA
22 HUlS Bolr fzo] mE Zeows} of¥s uehi=As dopw
27 g,

A AAReR A%NA AAsn Qe 44 YEYAt 2o ot &
& ARe ARUAclH e J95e F3e
T ge A 47t e we 44 YEID AWz
Al Wozt By Surow Fokstw gt
SHRl, o] aRo] Pojo] Pt Mdo] WA gfonzg ¥ A7 [AF
M 3le dolaE olme] wet 2Eolmrt ogE HolE HEhEA
o

[A77143): HolA% elm Sze] wet FEwEst Aol e Aol
.

3.1.4 4771440 A

Fof gzl A4 FHPEES AEsl] AT WEE FeA gon
24 = vny go] sty & % A olgolld P omi
9ol Arpasz A% AgHel Arhelad, 2010, YAHoz 29

gret Prlowr BE Fuade] Hgsts gESelth Y £
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Standard Zal el T el=
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o= AWHEY 204~25AI7HA] SERF 7F 62%(29.4%), 25K1~30A17F
2] g9 47F 829 (38.9%), 3041~35A174A] -§EA 47F 40%6(19.0%)
o, wAEtoZ 354~40A7HA] SRR Zvb 279(12.8%) 02 UbERL

3.3.5 g7t 8= 3}
B odve $9Ase] £E AFS AMuw YA $E $EL S
TH~40RE} Z1Epel] Folom, SR 20k~40%el| SiEelE eEAt
47b 1168(55%) 02 71 We ueg Byt SgASY 5 £F8
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ABSTRACT

The Effects of the Types of Advertisement of Facebook on
the Customers' Intention to Click—through and Intention to
Purchase
—Central Issue: The Effect of Adjusting the Involvement of
Brand and Facebook-—

Ankhtuya Gankhuyag

Major in Marketing

Dept. of Business Administration
Graduate School

Hansung University

By the emergence of the smartphones in 2009, the full-out era of social
media has begun. The business area has started to pay attention to the system
which establishes the connections among the people on the internet as the
accessibility to the social network is getting higher via media and mobile
phones. With this trend, the numbers of the users of social networking service
(SNS) such as Twitter and Facebook increased explosively. Facebook is a
space exchanging little fun and laugh in everyday lives among the people. The
users are able to see easily the recent events and activities of each other’s
lives. They mutually share pictures and video clips and exchange messages as

well.
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Recently, as the access hours of social media is increased, the users choose

and use the social media which are more suitable for them.
Along with the trend of Facebook as one of the booming social media, this
study aims to investigate how the Event advertisement and Standard
advertisement as the advertisement types of Facebook affect on the customers’
intention to click—through and their intention to purchase by analyzing mainly
the effects of adjusting the involvement of the brand and the Facebook.

The relationship among the variables was established and tested. The survey
investigation was performed to figure out what kind of effects the types of
Facebook advertisement have on the customers intention to click—through and
their purchase intention with the current Facebook users selected as the
subjects of this research.

In conclusion, first, statistically there is no significant effect of the each
advertisement type of Facebook on the customers’ intention to click—through.
In other words, the Event advertisement and Standard advertisement as the
advertisement types of Facebook do not affect on the customers’ intention to
click-through. Second, there was a significant difference in the customers’
intention to click-through depending on the involvement of the brand
(high-level/low—level). So to speak, the types of advertisement and the
involvement of the brand affect on the intention to click—through independently,
and the two variables have interacting effect with each other. Third, there was
no significant difference in the customers’ click-through intention depending on
the involvement of Facebook (high—level/low-level). In summary, the types of
advertisement and the involvement of Facebook do not affect on the intention
to click—through. Lastly, with both of constant and gradient having significant
level of less than p=0.05 suggesting a statistical significance, it was
determined that the customers’ intention to click—through significantly affect on
the intention to purchase.

In this study, Facebook, one of the SNS media, can be evaluated as an
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advertising medium. 1 hope that this research may help to produce better

advertisements of Facebook figuring out the customers’ intention to purchase.

[Key Words] Facebook, Involvement, Advertisement Type, Intention to

Click—through, Intention to Purchase.
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