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71 A AXGAHH SN e vlAE Al A€ (virtual marketing system)3 %
A3t AlREHT BASS A A7 A+=d o F AAZE A& (electronic
market system)®, HX}IAAHZ (electronic commerce) (Kalakota & Whinston

1996), A|#&-&IH(marketspace)? , 3teo|#Hv|t]o]-CMEs (hypermedia computer-
mediated environments)l0o|gt+= &oj7} AF ALGHT

AAA Al g A7 YAoEd 23 v A AlFAI HAAA A
(electronic markets and hierarchies)1Vo| A o} A a}A A& ojnfst AL} dntAQl
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&€l B A F4dds 9rolg.

/AL SRS 7R L Vet dle UENZSY SA4HS FE 4T
AT, BH/EAYE FHL 7l £ UEY I o8 HAAHE BRI A3
RogAXxe 877 A58 AN F2 2HE Fv A7 3L vlAE @
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AN BAAR oMo Alda8E T AlFAEEE AFTdoes FR =
HE T ety ol A A(marketplace)? 7idelt) 5§ FHLE 71487 5
ol A gEfx = ZHUMAIES S92 sl BT Ao

oj ol = Alol FHde vlAIY ALY YR}, FE, PR Y AFAE,

ol

12) Kalakota, Ravi and Andrew B. Whinston, Frontiers of Electronic Commerce,
Addison-Wesley Publishing Company, Inc., 1996, p.1.
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Bel RE T AN FH'E S
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(electronic tools and techniques)& ©|&3t o)|F A= AL vt FFoly
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5 % dE AT 4= A
AEH vtAE A2 Aloly miAlY ALY Aol Ao E8H B
o] oid AEUYIBAAAM o]FojgE= Aojn. ol &AM A A= AT
T AAE B4 mAM AALAHE ol FoE w L2u|AZE A @73
Ao Fojgiel ofm aolE FHsI=H Ao 2HE E €87 A
F, AFH WA AwvUA|AES AdE AwyYAo| A H|a) Fo¥ AHH
02 AwHACAATRYE HH HE Ao won, AFydeldel AR, &4 F
GF 24 F=2E AYst=H AV A, FdEe AN, £H7, 3, &
A S AAY g 87l W AR Ee] 9&S ouiE A7 dsus A
o|}.
H AAREANNA YU & SALS av|AREC] AwxUAolR U 5
A BR 7Y A5 E 24Y g oo (dgH A), a3t JE 79 =
o AA HAE 2AY  dde FHolhg. ol LvA SFHAAM= FAHL +FF5H
A WHAIR] FEAAAM HFHo| WAR] o]EA2 S WE AU|F}YH. o] AFY
Aol SHET oy} F=23 P 8w SHAME 7|1 B WAIR HAEA
o} AvAF e WA 8RS do WEHZE dojy AR Howe| I 9
TR FRYe Ao Ayl e € Jts Aol =k
o] 7]d 9 4AZCAM RuEdx 7|dEo] dHYE HALGAHYE AT AL
2 828 U FEH olw7r UL
(1) A dlojetes 7|E9 ARFAYES JUE AT 2ZHN AAg o] A
JEHI 750 =g Hlgo] FAUAHA Gon, AP #F v L
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(2) Qo] 7B H YENIZA AAAE HYLE e ART AFE 3
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2) ARAA o] HAEAY o & avjAAA Al AALSI= A

AAH o2 w7l e s Al Al2d2 ARz 7HE 9 Als ARE Y 5o
=0oloF gt MBS TAATFI= BEFol U1

AAA Ao FAHAYLL @O AAA (manufacturers, producers, suppliers), @
7ol A} (buyers, procurers, consumers), Q@ & dA (middlemen, distributer), @
sEAEE AFA 2 @ AAAH AR o UELY A HeE, stEdo], &=
Edog Algsls AR7|sHLE FAHEY. ol FAHYES HME HE F719
VS ZHAI AAA AlAE As=H EfE £

Schmid(1995)< ¥l HAH AAHEES AAsBA HRA AlFold HRF
Bt 13 ArYAclde BFHed davlg X(telematics)oll o3 A= Al
Z(marketplaces) 2.2 Aoldtx ot 1D Aoz HAA AL ddAPRel w
8o Hiolng Au| o] HEHZA gt AAZ HARH AFL AHv]| LS
FELAA ZFEAE $8E AYx Yo

AZ YEHNIAZAMY HAAH AFL AA, AdMER BE AAsr @& A
oz AFYAAE YEHRN HEHEE frhle) AAY AL T/ F
FUdle]ld 7|97 E olfFo2N A Lo] AA FardEY T3 A
Mtdez sty mjd 24AFG ZE AR AL oM ER] 97 AFUA
old UEHI HESEE HYEH ol HRHELEE BolstAl 3o Foizteg)
Bojzizte] FRV PP FE FAAUY,

7143t A E dAAH LR AU 7IdT FABAIAHe] ofd 7]d 3 An|x

14) Malone, Yates, & Benjamin, A Al A, pp.484-497

15) Schmid, Beat F., "Electronic Retail Markets,” EM-Electronic Markets, 13-14(Jan.),
1995, pp.3-4.

16) A4, pp.3-4.
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17) Schmitz, R.A. and ML. Rovner , "A World of Diminishing Distance: How
Information Technology Is Collpsing the Transaction Barmers between Marketers
and Consumers,” Marketing and Research Today, November, 1992, pp.227-234.
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SAl S0} AAe ARE ol JAAX WYY F A AP YEYIo

o)A olwlolA gtz AARAAUFNM LTFHE M2 vHAY N2EE A
24 vlolAlY Al ~H(interactive marketing system)eo]lgtil S X& F U
Aok, AAAR AR vl 24AT FL EE ALEAZE ool A EA
ARYAY WENZN HEE 5 A1 B 748 vhAY Axdel e
= Fojztel wujatzh A A Aeko] Fohgol flol A AAHW, TFojziet
izl 8 2 QAAo) M5 AL

AAH AL AR R FHAGE Yohm Fojzg @ujzte] XA AN
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R, AHY ALgolE Ao Aol g7 W] A EY F ok AYS ¥
FU o AEE 4 Ao AAH AFAE ZEo] EASE AHH fEA 2o
Aok e A3 F2 Widel AR @t e 2E Foize e 3
wol Aol W& 4+ dom sAHE 2ol Aol I 4 Ak o)
& 7b4 oA"Y Aadele] AfRe FIE AR PS5 gol4e wE FYuuyg
Yol SH AMAHAE GAYW Fohxte FRE F/AA Brh Be B2
go] au|AtA AR FAHIY

io

Bh

bl B

18) Tschanz, Nico and Hans-Dieter Zimmerman , “The Electronic Mall Bodensee as

latform for the Development of Travel Services,” 1996.
19) Schmid, Beat F., Z AlA], pp.3-4.
20) Schmid, Beat F., A AlA, pp.3-4.
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AR, AAH AL 43844 E AUt 71de] 2 AYFo Fejyoz 3
=8 7 UA Y. 2v|Rpe} 7Y A" Al AR AHH ol AE AFEZE A
A S g4 ABHOR A e FEEH 5HE AFY Aotk

AR, 272 T2 9l TR UEHASGS Holt, &z YEYAJ
dEE 4 HAFEHZL AT T g FLE ZEE FEFHAY Yoz
sl BEE AAste T 45 #eE 7| avt &A%

OARA, AU EHAY. fx71 T8 #7 ol Az AlFLe
5o A Y7 Aol 7hedte] ALt AzAHe] 2XE Aol wets Fulxa)
o o} FAHAXM Agu]go] A HALE RHolr

33, Schmidx24~7} ‘Electronic Relail Markets, 1995’0l A 83 o2 A x}AA
HE T8 Bujxle} Ad|xle] o]HPE <FK2-2>9 Zo] YEadsA A& B
U},

<& 2-2> AALZAHE T oA} vt o] H

oo X

w@ G T BAA Aol |AYPRe) wotx dFs AW
o o] o] 7t 3t}

AFAAAYE AZAQo] go][FolF wgg BujatdA 2
3t Holx HYHoz Adsbssin

nAs 28 AN Hebbs|[4ERANI] w2ED

5o} FoE ARl @He] F7
FAAR] Aoz wgo F|Hez ey

B

2. AAGAY viAIR A2 K&

1) AAHEA AN 275 E vHAR Al2"e 7|8 F£

AAGANGe ohAY N2del AR F2E G AY vAZEL FHEYG
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Aef el AAH Eo 7| FF [O2d 2-1]¢ 7183 #H7IAE39 4338
[ 2-2] & ol&e} o

h

24
aF
|
Lo
Al %
"} A
A= F
(¥4 AFUAClAA 7+ E AMHlXA)
¥l ; Tschanz & Zimmerman 1996
(24 2-1] AAH £9 7|8 &£
(2) $583%
278 A
:.:Ll-.u];(],] > A&7

3) =2 ,

(5) 9 AMRU9A !
A 8 ; Kalakota & Whinston 1996, p.283

(29 2-2] 7188 #AAERY 233e

AZRGAN G vtAE Ao AR3in Qe 44 DY ZHE A

Az 2 Z2FA, FolRl, AR AFYAOlA AMula 7)Y, 28n EYA FFA
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ojtt, 471 28 9 714, FHA, Av|Als AAMFH viAY Al2dox &
3t FEAMAEE e,

7143 ANARETY A3 AR 710 UEUW Fo MR HEE Fo] AAY
AEFS AASE e AFUAleld £dE& o83l LA A HBE AT
gt B=Edlg e S ol MY HEE NAET FUEE T AsFRLEs
B, oleld utAY AlxdeAgt EAte ALY FHEES Tl FE L
g B¢ Fol dg T AU

ol EolF RE Aw|Ate} Av|AHe] viAY wo] U= Aol
ol AN|ALEINSY AFHUARY WP ol A} o]F Mt gvo)
ot Av|zlet AN AR AR AEE 7)Y utAIGEF AHAQA Ado] gnd
32 A7 A4 ol MER AR A& ol AH|AET F3EL
& SAZ7IsAHS AT & 9, 73X AvAENY 3 FELE 4
g XHE A(TGAY AFHAE AE7e 9F 8 AMFse T 8§52 Y
o] MAdA olYole AH|AEZHY A FTL VA £ UE Aol

ol21 gt AEj Ul el ulotAR AlL¥ FHI7IAES AAA vHAR Al 7
o} vlwlH <F 2-3>3 gr}2b

<F 2-3> T8 A2 F7tAe] vl

3 7b & | oleiuiyel oBig Aladl | NAH oY Alad
o g |QUHHE ColHE 2, AEA|EEN B
A¢, 22ad YEAL 39 |WOM
dEeln SIRAE aHde 5o PERE
o A" AR A4 ey, 3w
24 [ a9E AR AR |98 a9
MEXZ [AuAEe A1uY e5dR e
AuAgya |dAE 23R &2, AE, ol HE

21) Hoffman, Donna L., Thomas P. Novak, and Patrali Chatterjee, “Commercial cenarios
for the Web:Opportunities and Challenges,” Journal of omputer-Mediated
Communication, 1(3), 1995.

- 15 —



A B A AR (information provider £+ content provider)t® ZHFE A X E 9,

A, 93, 5 T2 X FHE AFUY E2YFH AFY AL A

A4S FaAZE & Ae AlFe RS0 F8 FiE2 FAAEY M EES
AT A3 (9 : Blockbuster)olu A4 (9 : Lands’ End, Sears, Mary’'s) 2
Z A3 EY. olg2 AAH JIEEIY oEe Ho QA EHE o] L3
A2HA B8 T AHAE +HYed.

AEL AEIEE o]l &3s B¢7F Bou H2 UdHY FoAA AR A&
FHZF 843 AFH UAY. 45 W H2Y UHIA &30 Security First
Network Bank= XA AlH#E WE3HA &3, FEA4E ANES, AFAHE
g T+ Ae FHE AFe

< (virtual mal)2 @A &£FEH FASH 7HdHRTe EE 7Y o
g, 25 R AEFAF(EE 9, X, PC 2ZE9 o F)& EFAINEE
g3 A7IM 7HEAE 44 Bold AFRFEES EFEEH AU 7}
e AFTAE 7SS 2E AFASAA dARE F Y JHEHE
O Fg AMu)| 228 A F$oh(d : Branch Mall, CyberMart, eMall, Shopping 2000).
oWl ZIdEEL BRE T8 FadAY oL &l (4 : Internet
Mal). =& UEHIZE AZARZFEH LuAdA A o]F}EE DA
1t JAA Avfdoly Al BEAHmarket maker)ol]l 93 A @}

vjziel HiE AlA®E dA FIEE2E o83 HuPSo] AgsteE A
FAE AQJYH A9 HEE Federal Expresstt United Parcel Service$} & A
T4 wEdAE ol & Aotk 17 QAEHAE FHME Fuid $o AAY
7V FEEHD FAEY. o)A AU fardHolHd, A3, TVAHES T g #
2lsl= AMu{o|n] 7R AAH X3 FEEC €74 AFUANA AEH oA
g AT A Yy 28 &9, A o] & Fo EFEEL AAIF

ol H7IAE T BEFZRFHAA HAGANGY mAY A" b F

22) Gaffin, Adam, HAA, pp.11-41.
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e e EAL AlolY F7HAHcybermediary)olgt Belve MEE FAY &
olty, AYu] L& FHoA BH olF FUYEL 7IFF AvANY FAH A4
ot T4 AALY F5ge WMdE AHUR RS Fi VEHIZL 39
MEZ T 7ide] AH AZdEG AYu| &S ¢ ZaAE o gAY, o
g MEL FHoloEd & R WA BAE AeEst7] A oA Al2H 9
o]HE ol 8T

Atold] FIHEE ARt o R J|EQ FA Hd B AESH 7|TS T
e}, Aloly F A R E B MESEA 71EY FIHE AE S WA
719 <HE 2-4>9F .3

<F 2-4> Aoy T 7%

T+ = | Ato|e] Z7HA MEX Z2HA
7h A wol g 2} CojAr, A )
AH¥E | SN E ADE WA
$E7 % l HEAY F=23} B 27 7o) A}
v Y EY= H Z A% AE A
l-‘g% 204 28712, RPN
A 5 A Ak} 2§78 244 93
o zu | AHIE B AE P71 7)1
0 s ZA}7) B o)X ZA} 7] B
"“ o) & & 2) /¢ 2 A o] A A3 5 H /Ao /FE 2
XH/AL_A OF An| L w3
| AP AHE ojojHE P L K= RERAT=S

72 (virtual malls) £ HAAAH E(electronic mall)< F74 o4y 444
AOE(ZHEZ E)E0] dAHY e AelEE A Ast=dH A8 EtHThe Internet

Mall; Downtown Anywhere; Branch Information Services). 7H3&<3 A EF A<

23) Sarkar, Miltra Barun, Brian Butler, and Charles Steinfield , “Intermediaries and
vbermediaries : A Continuing Role for Mediating Players in the Electronic
arketplace,” Journal of Computer-Mediated Communication, 1(3), 1995.

....17_



g1 A/ Ao S A ZIEEt R | &3
H dx ddEgds dFHdA7F gley Fx

4
i
s
N
i
i—. I=°
-Iﬂi mlo

2) ARAAN N2d T2 54

Az A B GY olAR A2l HE2EALE HAA 8§ JF7a S
A A3z dolg Aotk AR 9 AFUACA ried dEH TH UEARY
o] &2 AYH|LE A TaAF Rolth, | AELE A vl HAY A A
A3tA FolAl Ao 8T FARE AL F Jon Fulo e FYUYL
BR AHA 89k 714 B A S HAY dYgS A € Aol A FET
off i B} A ol tE 7IdF AnAR AT FUHES AT F
718 ATE Aold,

282t E 71 £ #AojAled F5E AZEFE BT 4 A do AR
A mtAY A2l e An|Ae AAbALe] FEo] Atgd Aol

OAd BACdAE 28A4EL A AR FA3iA €k & EWH, &
HAbe M2E AER 4802 Bol7lM dde MHYugozRE HAFH 23
A A & AFaAE =488 £ Ao TVAAAE BAAE 10 F2o 24
& FFEAY Asde w29d, A3A, 2832 JgH2gYE ARFgozH
st w2arh $EEHESE AAE £ U ols =Y AAMEA stsE BE
2H)2LE FRAA WAIAE B, AAAANG EEa2FN 7198, Fsle &
< v, 7HE AFAE A1Y -8, #AlY HE RAFo2 M, A7 Ao

¥ E AAGANE T AT FHH AGE FEINEM ARG o A
datn AP3A TEFEAY AHF - AMU2E Fol¥g = Y. o5& FHH ol F
o] 23 HEFUL FAToZN FBE FFA =€ F Aoy B 7
24 AF vE FR Y 4+ AUk oz ARFAHAX Y Bojge v
23de) E Aoy, o] A" HujxtE G F A RS AFEHA K

e

42
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Aotk 18& 2HIASA AAAY 2WHY A wazx AFed. o9
B3 Arigd AHYEEC] $8E FYT Y& AE o @ WA o)
F itk ol2l@ 2vlAz A @ FRY G} WM FHA Fte AHAH
2 2HAe FZAVE F/ANL Rolth AR AQED 4P G gL
AU 2 2A FAAA Jdo2ZAE BESHES 9vlel AWY Rolo
2HAEL 3 o= WHUE TP HEH o)E 4EA UY Be ARE
2 =k AuREe] HEL FUE £ A: PUE GIAAG TR Ak
AEY, Uy 43 52 088 45 AL ¥ $UFToY FaW YEHA Q
Bulgel 7bg 4d 52 SHM AES FuE £E Qo £ Sojus uAz
REle] FUESF So A3 Uth ol MHe F8 KN AuATol HA ©
AEo) ta TRAAA Poe AL 2dd AW Yolakm ¥ 5 k2
WA N2de vhA" ARYsolMY 4AL WA ARFYAA
o AH - FRA Aoo] AgA AA AUMER FTIE ARYAHY £
Stk olel @ ARUAINL A AFUAIMe ojet A52EH ARY
AoldozM avzzt JEwst ARFYsAC M e FAE & & AA Bk
ARUAINY WEe b DFHAN HA ded AEFRY FPNA 7)
del vhARAR) e ARAA Teste] 71U AF B Bk FBF o
b bsstel Aol &7E ok A¥A WYY & Ak 2HAE dF o)A
2RE U5y HAAE FEEE 58 ARUACH AR} ol A5
Agxog ARUANAN Folste SEH ARYAIEI ¥ Holgh
ARAYN Axde SHE B 4AL WHNAY. AAEAE Frgda)
o AAN AFH BA- FHAXNT M) ALY £ BAGAT A
o] Agslol Atk WA 1YL w&d AALAY Axdo] FoiHn s
FENE NP71YE = AL ohlth s1ge] o Axde AYF x7lE B
F 7NHTFRE olg¥ e AduER ARF - FHH AFUZEA Fu
178 2¢ + U Rolth 2 ojAF AR AT AALUE FLAR o

24) McKenna, Regis , "Real Time Marketing,” Havard Business Review, July-August..
995
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o f4A =W 7% Aolg

ol21gt Walo &3 FAe Ase o AMEE vAE Al2HAA dFE
StFHE71d) et A& F A HEgo 2o ¥MIE FIFY Aok

AR A SAF /TS ZAL v FJ3o 714344 7Ide] «
A FPFdo] & 7tsAel ¥k 714 o9 AATELS 44X 2EHT me
A Azt AAEE T8 ASAHY FAATH AMde]l Hasig, AAGAH AL
of & AYUAHE FAAAINAT gAH oz AJYAYE Fol7lE drh. 17
}, ol ST 28 2 AP AF 2 AYAE #@Anste 7IddAe 2%
Aloff line) &N (on line)’de °]F 2 wiAlE F3E ZHA Hol FAHH] F
&g 34 €.

FB2E AAGAN o]l & HRAEITTRIC B A

1. HBEITE BT T8 HE =5

Hoffman & Novak(1995)e] 1+ F&ol&d 7M3EAd N33 A B3o ol
W o] FHFE v FFddAL UEHZ Fd EFS AAGEA FES
Mg e g AAIE 2D o] FFA vAE FFQAoEA YEYA 7

EHI HEHZ F3odAe FrAXT o AZ4d A4, 435 EH, BE
2, g9 mE FAIFS AAEFI A olE9 2P YEL/A FAAAHE
Augsted ZA P19 es JAEUZAAM JHAHAXE HAS = 8/ AlAL
2 AAE e AG.

Carson, Peck, & Childers(1996)¢] Q4+ F43ad, JEHY &3 T3 22
7]% B 4% A4 H&EE A= AdlARe] Fo] @A &34E HEIY

25) Hoffman, Donna L., and Thomas P. Novak, & AlA, pp.21-98.
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Ch26) FAHoE ole2 WM, AEFYUL] Sk FHol29 FA, FEUE, A
33 Ay, AYAH H4¥URE Fo 4o FuoA AuAst FFEE &7
A7t 7l B & AYd ofH IS vA=rE AESAY. o9k #A
3} Al Champy, Buday, & Nohria(1996)t AUz}l Atoly vlAI® Al2¥ A&
F7HA717] M= AN EF, 588, EHNA &S, 343 39 &+, ©
A &, T &7, 143 &7 & FFAIA §dn FHsA2D

E3 Baty & Lee(1995)< 7149 AEAE38 T8I AlFsHA FA|d A
Aol Al B] W7} A (comparability) & A F3t= Ro| AR Al2d o] g AA
Aolgt F33Nt. B

2. ARGANE o] &3 WREITHS AWK

Az2HGAH A E ol &3t AHA PYFE B3IV A AALA> oA
H ALY Ade dAFH oA AL FoaAg SHANAM neidtofol gt
. Avpstd, UHbAB|RE HAGAUE ol 88 5 o BdE HAFAY o
8 MR AAFXAM FojE 8 5 Q7] WEold 2wNjA Y FofAE A 3
4S [29 2-313% o] AYs B

H2HGAA A A" ME AR, dibHrt, ol FolF HIY/AF
o] z} @AI7l wtRAHo s WAF{Y. ofRAL AAFd dF Lv|Rpe] oAMEA
A9 7lEwdAds 98 Aoy, & 7 AFAHEY 3 R AL Hrt=

26) Carson, Stephen J., Joann J. Peck, and Terry L. Childers , “Preliminary Results on
the Determinants of Technology Assited Shopping(TAS): A Model, Measure
evelopment, and Validation,” Proceedings of AMA Educators’ Conference, American
Marketing Association, Winter, 1996, pp.229-239.

27) Champy, James, Robert Buday, and Nitin Nohria ,“The Rise of Electronic
Communities,” 1996.

28) Baty, James B. and Ronald M. Lee, "InterShop : Enhancing the Vendor/Customer

Dialectic in Electronic Shopping,” Journal of Managemert Information Systems, 11(4
Spring), 1995, pp.9-31.
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HAGARZE ojFojxn AA Fole AAMA vlAE Al2oA ojFoj. of
g B° dFE ¥ FS g9 89848 7= FAJAGAE AdH WG
A o]F o2y HAA niAY A2 A9 ojHAx 2AY £ o T
oA e vtAIY zF oy AAFH uiAY A2 wlAY T oI
g 5 o

FAE 237 4% AR FIGAS AAAAHRALY vlAY AJx=y 4
A otAY AlZ"AA FAld 7l ol AEHMN Ads An| el 9
Lo AFHAY RV ELL wEY. AAAAY A2HE E3] 4RIY
ooz AF U AAFH viAY A2dHg 93 o]F RI|gsd
of EAle AMAe FARFFE FAATIIY Z|gHHY g3} AL FHAE F
ATt

HAH 7t = Lv Al AAGAN A2l AAF opAY A2dE T3
A& dAg 2 dAge FF FRE F£HEA Prig gk AAFAH G vl
AY AAdME Aue dtyoz ©f B UAGS #1834 2 Aoy
H7tE A% AFAH 1 FAFAH FRYo] HEY 7|3 Buh o8 YR 9
E5AAFL dFviig AoiYE F3e ARG 553 ZHol o ogiA
AA o s Bop ¥ 7heAol 4.

AR g AMoly At Bt dgo] o= § mAY A|AHA o]FHHEE
o]Ao] vlg FusFos AAHAE= ¥l Az AHIYAY &7 7B H A
B &3 Fo o3 HA FojF2e) B A2 Meo] o]FojA. AHAI} A&
fHANAM &£FE W FFFH Aol A Bo] 2AHE AXNY M3 viAY A&
HJoMe Hed FA FEE 8 5 onz2 FFFue 75 &4

Hel AqAEAAAH L Tl LA FulEHILE dtn RF/EUFHE 73
¥ AFvstsgde] 2AE Aol 2y AwARe] wE/EgtEoly AT rjd
UL vA= AL olT 82 ol A A7} Y& F UEH 2F FE=
AR Ao BEgFPolt. oA HAGAUN LY v Al2dojre] Fof
Aol AFAHFEDR ole} AP FIAZFYT TLY L v =4
Z1dae] B3 2AELFPYS Al|EE T THAY ALy AASH| Y QRO
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§2 ¢ AWHY AsHgo] om o EF F5H§AY 9 nAG
£g AAAANLY chAY AAEE AHEAY A2 ALE AWl @ V%=
7} gge nA Rolmz EA AYFEAMY Fu APl FTasE WA
=4 AtolEde] MEY B ST #F /1A A%H FEAgo] I¥L
n g Rolth.

— [- 2 A4 I
A2} \l; ] zi/

A e ]
g | BEEH |< K } BEEA | gz
o} € o} 7] §
A28 \/ A) 2
axn | TR |< > - |< >| AEET ] (e
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w3E ARGAMN o] & Lu|Rod| HI FZTF
£3 vlAlEY BiMgol] BT W5

1% Bk WX =52 #ad

DNz g BAY FH2 AdH 71EY VAT VAN F2 BHE
HRE wAEY sldo] AR AAdA @ddA =UHR U olHF vHAR o
A8zt A Foe] HEe AR R AFUAHAY LdHez EJXHAE AAR
A olAY AN2dolM tf 71&53E Zolg, WA AARGAH wAY Al2Hel
Aol AuAse ZIdHe] AsxAgAde dse 7139 AY¥E FA AAE
i gl

AARAADN A2l E FEE3 g 2 &3 ¥Es e R
o} A524H vlAY Az2doez RIS AR E AFYAR el BAZ
NEg T80 opydl BAE RIANNE i AAE BAFEZA FIE
= At A3 FREA vlAY Alade ArtgozA AvAE 7IdHe #AS 2
JAA F Ut g EY, ol ALIIE A7 AEHU FolAM FHAFHHA
AU AEL vlAE e A FF B FFY 71 E A Hol o] Il AT
ste g AE L AMul2d HE 5 A € Aoy, AH|AESLE JHE vHAIR
ANAdA A L e} 5o FAIYE B¢ ofye} 7[AdA AHE A F3H
71dezRe F713 ARE Y53, vpVtAZ FE5 LAY A" o] 835
AU AEL Y93t viAEl o] BAE FTEIE Aol ° A 4& &9, A
ALALE RPoz N Wuj4 T aPdA 44 258 & Aok

ARAAAGR A2dolMe F3R4H oAY HFE A7) AT &y
Zle] A5 FRLHEe] Wl diF TFo] WRsch watA AHA HEo| i
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ATE vAY A @ A1Zwgo]l ofd 71 An|zte] wlAIY A o A 9
BT AR 2HE Fo]o} Frd

HAAEAY A2 AF3es vAY 7I3e 7]&9 71dPBFE SAs) g
AN7Ig o1& 7HedtAl &7 A e 71 9o dErde) Ago]l Wasit
HAGAH vlAG A2 T4 4583 nAY S 02 22479 o=
Jeidl Aldie] HAo nAY seidoz AAHT o, FH2e] iz vl E
ofM el F8 ol7xv FE2AEL73 vlA™(interactive marketing)® Ydid vlAH =
(one-to-one marketing)°|2te= F 708 AEFHLD ME L 71X 843 =295
A4,

1. 3284 AR Ek

ul A & ol A1 2] #A (relationships) = e WA A7HHoew G3FLg n| X
= 718, AbE, 84, B3FE°] ME A A, A8y FHE H™ F
029 AunAFe Heidgdolztes FAEe E43F o o o] MAE uhAE
He7b X524 @A7ZE obd EASA Ao 2A e A 2P L F=&8 49
AT °o) M2 HHHYLS BAE FHLE FHHY ¢ FAHoe=zEs 437
A4 RS THLE F5EY. A7 BAH o] F8F vlAIY xHo)
c} 30

ARG AE 28 A viAEol@d Felx-Boizt @A, HEYI TR g,
B2, duldae, Mulx nAY, AMLAF T o WA F3Pso ¢
t}3D Kotler(1991)= g el nAYHE AASHEY 714 7|-HQA £F

29) PR, &R, ‘XM BGRMEES Relationship Marketing”, "#BHE, (A& LHE
FABBHIERT), 9, 1990, pp.27-60.

30) g, B (1990), A AA, 1990, pp.27-60.

31) Sheth, Jagdish N, and Atul Parvatiyar, “Relationship Marketing in Consumer

Markets : Antecedents and Consequences,” Journal of Academy of Marketing
Science, 23(4), 1995, pp.255-271.
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(&, BA53 ARERE g4 vARG (A “b33] 7EM 8" = R),
Y vAR(RIEFES ZUHEE 7] A3 Bulyx A A A3, AEH uAGRA
Fol i3] oA &8 F), ARz FEVY AR FEYIL He
Aol 2R |32

Kotlere ©l2| @ vlAl®go] Aol A, BvF AojF MY T 1AEHS XF
oo F3F{H.3B

2 =xdlMe 7149 vtAE T dutan|AE Yt er dd FAe vhAIR A
T U AAGAN ol & LA Wi AAE vAIY 7|HS JfEst=d 53
o] Qlt}. ol & Y HAIAU o8 AM|ALY HIYS Hstar o] AlFo] 7IH-
A2} A A=A 2] AR & 98-S dedes HE BHE F 719
Ao MeE A QAAS 73ee vHAR 99 Edo] Hasite HE 2
Eo2 =3ty .

B2® —H— HEERAG A4 Bk

2H| A7 7] #e] @BAE AlF - EHAZe oldt FRYV? Sheth &
Parvatiyar(1995) Av| A& 0] vlAlE|ete] 2| &3 FA4 AN FATGL=2H A9
HetE £017]18 9T E 2274 S AAIF v Y. AH[AE2 HEHA 24
g &0 A Avfdd AAHAHYD BAE RFo2H EFHAES FAaAE
A= Roltt.34

AZ A vlARGAM ZEH EAS 7|dE°] IBLE 23zt g 4wl A}
%9 BAE <=7t = Aoy, Ay, A= v &o] Be] ™, 7|

32) Kotler, Phillip, Marketing Management @ Analysis, Planning, Implementation, and
Control, Englewood Cliffs, NJ : Prentice-Hall, 1991.

33) AAlA, pp.19-87.

34) Sheth, Jagdish N., and Atul Parvatiyar, A Al A, pp.255-271.
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7EX7E gle ZASE Adz @ #AAe ¥ FW 7] WEon el
2 A4 ¢ Ae AL AE 2227 ALAEC] 7IdFH BAE AU U=
T #AE Y937 ste Aold, §FAEL 1A FAEAEE Y537 A
rld g} X] X 2 29 (frequent flyer program)E Z=USAX T RS o] f RS
olg] FFAtY vt Z2aP Fostn YA, 2 AH vE F
Aol A HFgF FFAE Aggds Jr U8 + (S

et A, ARGAN AadaA A 7)dF AR AR AP AEE HFa
o} thAlctel Frl2 A% 7143 7HAZA Y A3t ofjd FFE vlAA €A A5
3l A Au At vlAIE R A Y FAFEe viAY A2"dM AEAH A
s 3 go] FasA Aol

N

1. $EE IEY 4]

Webster(1992)= 439 B 7IA Qe A ¥ A7 7149 AE A
AZHog #AY w dddcdn FHIJGD oiotx AM|AZ} 7He YAEA
of o} AFHoz HoAgYg o o Y& a3 ¢ 7Y #AZE A8 A v
A A Aot wery Anlxte vpAE, 259 AF, 4%, A, AL
L FPYRe ¢ E AL E FEY Ml 2o 2 AE5ES T BALY
o] EE&FE Aulate A ¢ YA HY wmaM ahe] FHAEE mobR
Aol

dutH o2 AHAEL vAEI AZIES H3 s oW A_AEES 2s
2282 3% £ AL 9 ¢ 9Fdh JA dolAM, avAEL FEALY, Aw
AA, Ady T3 2L 18 2259 A& £ 7137 AFdH. oles
o & Pjo] glon o wEFddn 274 o 23y EE 28R Ee] £
& Ade £y A ¥ Aot A 2uAEL IFE AAM THH 8

35) Webster, Frederick E. Jr., “The Changing Role of Marketing in the Corporation,”
Journal of Marketing, 56(Oct.), 1992, pp.1-17.
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36) Webster, Frederick E. Jr, A AA, pp.1-17.
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H|ZE B EAA wHAAE BUR, AR EE2F 7183, 939 €<
B, FHAAERE AlEEAElT, §xe HE RodFozN AT 3D

k>

2. AbolH] HmEEEA e AAGAY AlAd

Abol FE M(cyber community, virtual community %<& electronic
community)& AFHE /2 4383 A E(computer-mediated social
group)< 2|7 §ch38) WebsterAtH e 354 A& W A< v & 9
ol 259 #AA, Y T2 Ad BHu FL2 A3FH dd2A EQ ALHEY
) Ha group of people living together as a smaller social unit within a larger
one, and having interests, work, etc., in common)2.2 Ao &Y. Aloly -F-F A
o] AR ES A3 Ao ZEL ALY 7|EH FAE n@st, Y GE
of FALsti, AAUE FYP3txn, AN E @i, FAA AL T3, A
g A$3, BAQAEY, 7H4, AL 3 Al mAg doixx, AdE &7
1 x9S 31, 4 & deg AR, AlLE olop7jE O Alojy F

37) Tapscott, Don, A AIA, p.56.
38) Rheingold, Howard L. (1993), "Virtual Communities and the WELL,” GNN
Magazine, Issue One (October 4), 1993.
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23y &2 YEHZY 3o HEPozH 2l AuAIE ZIGET o}
gl M2 45388 e T8HE ATHLEN 7IHdEL LH4EH] MF
3 Et Aedt BAE FE5Y F A 282 QoA FAH AT L BE59
APl 9 YA SFECd %A MFFFAE 2SI AIFEA €3 U A4
g 28 FEAE FSYLEA 7|dEL 259 7IdEe] Y + U= A
¢ IAHAFAHAEE FHFIL Z FAAH oldE @4 F U ol 7 Alo|y FF
Ao PYALE J A #F¥Y ALY &FE FHRAIEU F, AYETsA
(communities of transaction), °©]3¥ & A}(communities of interest), &7 % & |
(communities of fantasy), @A & % M (communities of relationship)ol] &3 8B+
E FFAUG0 AYFFAAAE AF 9L AMul2e #o] R A& FX 32

39) &AA, pp.15-77.
40) Armstrong, Arthur and John Hagel I , “The Real Value of On-Line Communities,”
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k. o] FEA F8 ZIXe ¥/ 29 UdH S IwY 7IFE ATVUC
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olz]gt 7o xgog A HIZARLIIIE FTUAIII= Aol FEFA
of FAdol -2 §22A 7|d R 7|de 7HEFEEA ¢ & EYUE wEY 7
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E3E ARLAN ol & &ulAe FEH AP 4
s2-84 whol g

2R AL Z AN Aol wtAY Al LW AY ARE A2de A=/
AFEZG FESAC Ao olg A Z GAAA Ateld viAR AlLdg A
g AU7tE FEEH

AAGAH atAY A2 Ag olF inAs 549 HEE T 7HEA
¥o Ao AASA At ol AdHMH vHAR Al LdHAM o]Ewt S HFX
e JEY ddd dIHEH A7H AdYef ZHAAE AAH vAE Al2H
AN ndte HE £ AF g 2w ojm| AR ot} Aloly ol
d AadolAe FXeh AT o3 8ds°] I¥F= "G

Harvard Business Review, May-]June, 1996, pp.134-141.
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ABSTRACT

The Comparison Between Intermet-User

and General Consumer 1n Electronic Commerce

Kim, Young-Chul

Major in Business Management

Department of Business Administration

Graduate School of Business Administration
Han-Sung University

Recent rapid developments i1n electronic commerce marketing system
(interactive marketing) can also be regarded cyber communities that will
redefine whole industries, channels of distribution and even the practice of
marketing. For consumers, more objective informations will be available and
more control over information flows will be achieved, which will overcome the
information imbalances between consumers and vendors.

This purpose of study i1s to explain the comparison between internet-user
and general consumer about shopping behavior and new marketing systems
and tried to integrate these topics under relationship marketing framework. For
this I built theoretical model that reflected structure and charactenistics of
cyber marketing systems, consumer behaviors and exchange relationships 1n
new marketing systems in electronic commerce.

This study proposes that new marketing system in electronic commerce we
can see many kinds of interactions among consumers and vendors. In
e-marketing systems, consumers can communicate with other consumers more
easily and frequently and so build so-called cyber communities. This implies

that eletronic marketing is most comprehensive and relevant framework in
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virtual marketing systems.

To increase consumer commitments i1n electronic marketing systems,
marketers should provide opportunities of participation in firms’ marketing
process. In building cyber community, comprehensive study consumer process
and definition of range, rules, managers’ roles of cyber community are
necessary. Consumer behaviors in electronic marketing systems start from
choice between cyber marketing system and real marketing system.

Consumers use interactive marketing systems in electronic commerce for
mainly two purposes. This means that in each stage of purchasing decision
consumers repeat whether to use electronic marketing system.

This study divides consumer’'s commitment into site commitment and
source commitment. Site commitment is consumer’s intention to maintain
long-term relationship with specific commercial site. Source commitment is
consumer’s intention to maintain long-term relationship with owners of that

commercial site.

L i —

Key Words : Cyber environments, Electronic marketing system, Interactive

marketing systems in electronic commerce, Consumer partnership,

Cyber community, Consumer behavior, Commitment
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