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490 Aol niid w, FeldA AP YAlSHE sldel WA &
BHE Qe 4 g FAC LHz wE L AsiEve] o Fo| 7o
g 4 9 Aol

wat, B dre] BAe theat 2o

AR, FALA vAR S HAAE iﬂlx}oﬂﬂ] dgste sdor Fil
FE7F 7HE el ol8HY, I adte a7l wEt 2t o+ o
dutdom Py ATE FA 1o e, Wli et 4EE
7l WARAEA, FA 14 75 FEAZE 5 de EAT 27 A
Z=olob 5t wiZe] sig aZe] g45te Hhe= THAE & =S A
FHA A7E Lo e Kotler(199D+& 1 A7 438 <

old, FH, AH T ok FHo=r AAstife] wEp ol A+
(Rational Appeal), =94 A (Moral Appeal), #4d2A A7 (Emotional
Appeal o] AI7HA] oz 2.

N

1o

o At AuAEe]l st AF 5H FY E- A
Aol w2l A4 Wel 9 agu AN gl Tas RS T
ohEQ, BAE A7E AEAEY ASE, Aed ER 4RH 875
3R Bn ATold, EHA ATE Folo] g1 AP fFe
4o Faske FHoltHAAY, 2000)

AHE] A ubA g (Social Marketing)®] F83F FE-S ZA|stal

= TFn
(Public Service Ads: PSAs)oAl= A A7} oA AFHTE Wo
AMEE N (EFE, 2002), FAAH AAHOE=E BAHZAH A F2 AT}

= AHoA AAFaet FHETH(Alden and  Crowley, 1995; Bennett,
1998; Lindsey, 2005; Basil et al., 2006, 2008; Hibbert et al., 2007).
AEEH =7 I, ooz, dEd= & WY FIFLUT ol
W A= A4 R T G ke U8 4 g0k
k! of &Fshk= ol

sf3 glom], dR ApelAE %



o] SFEE frate] d

1 B
CREE @-@495-%ﬂ%1 andoz FAFEE F718 Hols
=

ES, AP 71" HAY Fales AlEel 2HS £ s F
A2oz #FA(Chang, 2008)sh= Z-%7F wdey, FHZole F9ol =4

1 tk(Lafferty and Edmondson, 2009). ©]<}

of S & v AMAEY FAAA e AT dE

s olZojd £ Qo (Kim et al, 1998), A& Aoy

AFE 7= oot &2 #AdH AFFHAA fARE BRE HIt
(Sciulli and Bebko, 2005).

FAHTE, FoldA mAEe HAZE A9ds 4HAEY HES}

i Aol diet Avke ATgWe] web Zebd 4 9] wEe], 2
AL g el wol AgHE AHA 2749 F FAH WA
a7k oaA npAgel mae] omg JFS WAL AFHoz B

TRt A Z1EPele] it w2 HAZG| osl mi7RE (Debra,
Nancy, and Michael, 2008), HAH AF= 7H04 157 A32HE5H7]
ol sH2 ol =2 Ve AdiAer @2 JQETE 2
ool o WskAQl Aoz e FcHo]sz-0lgt, 2015).

w2hA, BRelo 7‘4/\1 212 3?% A Z1A = *HV} 4 a8lo]
S9A wAE A A=

=
=4, deHer aHE2 @@ AR ot HAY 5EE AL
L

gt oAEAE EdiE AES Fistke Aol Ah shAT 2ol
+ 74 bl 222 AlEste AHARe] e AH|EiEle] Z]4e] ALS]
2 AU HESE It 'S4 AH|(Ethical Consumption)Z HE
Qe ofERt AAE AH[o] Qlof Qe &S ofyzRt A&7}
St T 714 ARl Aele 1Yshe wEd AB[A7E A6
71 diZell LSt Sl Aolot(Em]s]- 7ol s, 2009).



2 olBbA Zplo] AR ZIEPele] digt teket dAdES A
HEE, Z|EPeet feld 4wl F8 9loz LHF AL A
k= Aol woMxAl Sle Ae T 4 Uoh(Aquino and Reed 1,
2002; Reed T et al, 2007: Winterich, Mittal, and Ross Jr., 2009; 4f
Td-2A-2a-8, 2013).

FolHth Aquino and Reed 11(2002)= =93 AHAAZY 7845 7H
o IAE &elsty] Sl =492 AAG] digh SA=FTE NIt FA
of WA (nternalization)™ A (Symbolization)o]2t= 712 5F9IR;
doz FHHES Bt

w2t 2 AFoMe =84 AAEe AP Hoh yHAdo] &2 A
o] o =2 7IBRAYFE HAge 7|E AFEIHAquino and Reed T,
2002; Reed I et al., 2007; Winterich et al., 2009)E Htgto =z o]zgt

=

=

rr

H AEA Ee 719 AEds HsH LEP ‘?:_‘-*J/%*%Oﬂ*i Wl‘%—Er 71
Hogaet AHdES Al aFskr glen, didAEe] AAE olE
ojtfer kHsixRt AR S A 8] dide]l Al ol
g7y tEoal JdAEe IEd e A58 7R E Eoled
A7 & 5 At

- A2de] oshd, Abeld Hd A Hi AT A

Ao AN AHet Z]Hbe] HAZe ydol ditt Ao X F
TN ZlE Aog @RIE O™ (Robyn and Janet, 2007), <o et
ARA 4T AW 470 FFRUL ww AT A7 ARH 477
o atAQl Ao g YebGthH(Esther, Wilco, and Umit, 2013).

wepd, 2 aTeldL el oARel Ad ggEs Hes] ¢

- 11 -



Aol whe

o] 72+ EAHT

o
44

A3 d A7 "ok B

[k

A A

=3
- 1

| obRy

]

B Ejmete] Aol

U

ol

ﬂ.o
Bo

—~
._0L

Al

L =87

w3

A

=i
=

|

o

2

%

e

;OT

N
_ZT

o

=i
=

olgd 27

=8

A2k

Ik #A7

AolA =52 A2

e

e 7te]

%0
T
o
o

oL

s
o

<

ol
Bo
W
—_
N
)]
‘_ﬁ.oro

o

ol

oA

A

o]
=)

o]
=

= 2016¥ 6€ 15

Az 2R

bl Afelsich

[

- 12 -



NE 79 197K 357k AA AREglon, SgvIzt ek ARA 309
R W 30957 S5Held B Q7Y HEAE AFE PR )
858 ARA F SHUge] A AL BAA 9 Fed 4R
2 2% BAA Aoty 30450 AEAS USR] ALgstert

B Az oA Awel AU Awsh B9y AES 98 Az

A meaae Agelel MERA, QO AR e

4, BRaARY, GFAARY, 2AIARNS ANSHEL ARzl
o

HE Az 2

¢

3
A, WIEZEA(Frequency Analysis)2 2 A7 thdatse] gt <
sAH EA E4S Sldl AAskelen, BEo A4 Eds uE

=4, dFRFe FMES SAHsh] A% HdedE HIAHS A
st7] Qs EAA QQIEA(EFA: Exploratory Factor Analysis)¥ 2914
Q9124 (CFA: Confirmatory Factor Analysis)& AA]S}Att,

AR, A= RS (Reliability Analysis)2 ASEAo] ARgH AEX|o] o
| duidt dypdog SAHEIETEE WEZ] flsl =Y, AR
|4=¢1 Cronbach - agk2 7|&Fo 2 =& W45 AlFAL AZ=3519c)

g, 34 (Regression  Analysis) d1 A&79] F7HA] {30l
HIZF "o mzl= gkt /\H]X} 27+l ujAfat, Eﬂzq 797'4]]

)
(]

oX,
"
MNP

oA, &l FEel WA ZE sk e ASH Es AR
2 g9
B A7E (29 113 2 Fowd] A3E4e 54 AZHen
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A 3N E BAATE HRFOR o]2d 1#AL Fof ZE2H dF 2
it 7S AAE

A 4N E AFEFI 7S HESH] AT A= ST 2AF 2
A ol disll 71&skleh

Al 5FME ARGyt 7Pl it A% A4S S EE2H daE
A A5

A 6FolME AFAAE Qoksty ATl o] W Aol tie] A&
stlon, A9 AR Fe AFHAE AASHT. 2 dAFte 5F
AL (19 2]9F 2
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Al 2% olEH =7

A 12 9 AsAH AL A ZADF
NECERERECERIE

Aol ArSlH  A<d(Corporate Social Responsibility)o]st g A]|-A13] 9]
shgwstel obA WxEo] grom wie FRISISH Jide]r] wiZel AFA
Sl wEt ookt SHolA AAEL Tkl dTl-F -4, 20005
Mohr, Webb, and Harris, 2001; Maignan and Ferrell, 2004). 7]4¢] A}
314 Adolgh= E> R kA=l os 1930|9diFE  AAETZ] Al
2l o, Bowen(1953)0]  A<&gt T7199719]  ARS]A A <A(The  Social
Responsibility of the Businessman; & ol 24402 =%t}

Maignan and Ferrell(2004)° °Jstd, 714o] Apeldl Al mj¢ 2
ARE Fo dFA=E ohFolA grom FAMFoR Aol 7|4 ArRlA
AR, AR)A o) SHoA Z]de] ARRlA Al ofsjEAAEel gt o
T2 7199 AR A, &Elol Z1xe 719de] ARelA Y] o= id
b Q. olof s AlFAHo=z HmHETH, AHAZE 7YY (Managerial
Process) 0= A AMS]A HYSFE Z|Poll o AEH whg= Axshd
A ARl FAAQ A HHo=H Z|de AR Ao dis| &

Skal Qlth ERE, Sethi(1975)+= 71¥doll ot Akeld «f¥o] dis Bl
™

FHAR ARRA o SHoA Z|de] ARRld AP 7|de]l Abe]ef
% 7k Fal Q7] diwel BAA JRAEn dzbA JHAE A

of gtrhi= THoltt. ol= Bowen(1953)°f oJsf Ag]e] =& 71AE 9
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of FAZAolgty wHEE P2 w2y, AEAL ot dFE F
st fder AHoHdoh. ESE Carroll(1979)-2 [ 311 Zo] 7Y
ol A Y, WA Y, H A, AAH AL AEE H5A
Ao tele AoR AHEA AL HolotHA ZtzZhe] g AEAHC
2 FEst AdE xRk

McGuire(1963) A1slo] tig 719l AAA-9= o|sma ohja} o

il

I

gt o =2 AR AAle] ot AA7AE EF Qudtiil 5kl Petkus
and Woodruff(1992)= AF2lo] gt sfet-& F|Adlsh= thil A7]4d 7]
=]

= HUYAZIEE 7199 2922, Brown and Dacin(1997)2 71953
(Corporate  Ability) &7 7194 (Corporate  Association)&  F+A5t=
Moz AZstHA ARl ofet fE 229 AHet gso=m A9

s gl

[13 3] Carroll®] 7|9] Al3]2] M B

A4gA
A2 A
(Philanthropic Responsibility)
| GAFRle] HiRt T

A 3SA
w24 A
(Ethical Responsibility)

2949l 7z 25

A 2GA
HA A
(Legal Responsibility)
e Alell it 71x &4

A1SA
R EEL
(Economic Responsibility)

71919 ole] st

A, 2002, p.7.

it
_}H_I‘
o
o
r o
B
ro
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AR = olsiEARE] ditt olF=H ARRlA] AL olsiEAAEel
et o]Fet BAEE= AUE ittt Clarkson(1995)3 47 k=9 7
% (Donaldson and Preston, 1995; Jones, 1995; Wood and Jones, 1995)
Atel'= FAGRA AUAA FELAE Jidelw, ZIdel Al Arel
TE AYe Zo] otyzt XA Yo AHAor AT IF= F
Vet ol EAIAEe Hitt oJFE A Y& Aoletal FA R
A2 Geol 71%3 7199 AE4 AY 52 7dS &7
HIAAE=RE 71 EAY AGHS FHsHE =gyt o] 7|99
ojele EHozg Sttt ZAL HAR 3ith E3J], Swanson(1995)L 7]
o Aeld A migomst o] T FIV|E H|HSHHA, oF2
< S8 Ee A viEolA AdYE|ojof Shrfal FARIT

Frederick(1978)-2 71919] A3]4 whgolgt 7]§jo] Are]A ¢f=e] ths
O-s HAE 7He 229 E44 dAUSE, dx, dF #E" T2 b

1 71d SHelA ARRIA Aelel ATl FAIE AT+
7

Qelel oS ERHoR oA ok UgHA BAE et

o

3
o

F

AR Be AEEdgol 9w SHldNA VI AE]
= doR 7|9 © U2 AR Az H
de AL dom olF mEEe] Hi AYETS Sfiof I AolshH,
Fd9S AAAE HY(Economic Responsibility), =aH24 2
A(Cultural Responsibility), AJejd Ex= 2324 A Y(Ecological or
Environmental Responsibility), AFJ&AF Z)(Social Service Responsibility)
47 A 2 SRS T 7™, 2000).
oje} &2 74e] AtelA i“‘”oﬂ gt ohfet Aojet E4Ee dwEd
dutzlog 7|dol AAA ole] FHE Hojut 7|}lo] EEste= 7|6kl ALS]
of tisff REste HUo= oA}t AAAE], € Foll Ikl
A= ol dish W HEAQD ARRlA 7hz]o] A9
ot JidellA Edstal Qlth 7149 ASA A
2}z o5k

_z_
$02 fopd 4 e Zolth
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=
fn
e
M
N
N
lo,
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gk
o,
o
R
iy
o
Ll
S
)
o
filo
HT
e
rg
>

2 9% SR WA S8 kel ABA dEH gk g i
Hog olog FPot AdelAw @AY ARFolL FuEA FAL 9
S Hot A3 9P APTHCT-AAE, 2000, webd, 799
NS FABEL Al TSR ok A TAY, LHF, Ao
3l make thoret olsjE AR Sl TS 7129 AL avdt

H
of dhsll ¥t T2 o ol A ¥gE Holz ¢ =it E
gt X dE(Enron), FEHWorldcom) & #l= ti7|dE9 ol 2
ARAY A2 NE 7199 AJEI7E obfe] =otk Z|Yad] 940
9SS A AR ARIRRE ASE AJASte] da AelA EEE &
grell giths a3 AME HoF= FAll 7199 AR Aol F8
A 2 Qe FQ14, 2002).

_%_
o2 Hste FHIT Yt aHAREo] ZdelAl @es] Al AlE

g 2 & Aol sl WA Aok et A
A 4o WY F st vhR AslEABEolth wetd, 7149 A
A Aol Het Wee drAel wmet e 4 glou (1 4lsh 2ol
Quidon 9o AREEe mekske Holo] oz sjAEm, AT
AYFL 1 2AS 7199 AHElE Bele] F1 glrkelem], 2008).
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(Corporate Philanthropy)

]

4 7

]

Carroll(1979)2] At3]4

_(_)4

G

oA

o
5

ARl

7149l

ko3
—

A}3]5- A5 (Corporate  Philanthropy)

e

7FA17F A}

AT AREL

=
-

Kotler(2006)

s Agehe

S

B

A HArele]  ghed = ojof

olelo]

194]

~

Al
=5
Hr

o
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(Strategic Corporate Community Involvement)
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= andel A AsBAREL Jde]l AFHoR Asld A @
Zol BYT wf Y 7199 olg bt @HE 4 ks ANH o
mg oz 7gel olout A8Y olalg FA FEAL & Uk 4
Q7 Ao A FalEolo} sHe Aok,

A 2 A golaA wARe) A az

—_

) AAA mHAE ] i

SoAA vtA" (Cause Related Marketing)2  Z|7F2] 71949 ARs| A
% (Corporate Social Responsibility: CSR)9] dHE o7 oJgE|o] gro
dutAo g 7|¢do] AlFsh= AFolU ABHIAE AHRTL Fuld o
°lo] dARES 7|Hote EAT A" FFor AHoHM. oIl
oA wiAEE AEA Fele AXStA 4o miA" AaE FEA
T e F 7 58S A 245k Ae s=44<

2 tH(Varadarajan and Menon, 1988).

meba], FoldA mpA"gS REEA] A8z 7)ol AlE

AEIAE FHiSE Atz FEE 4o dRE ST Fojou HgH

719 & Adsk=dl AREEoloF jtths HolM AHARe FuiEEse A

ofl 4 H

IR

O

A4, 2001), 'Corporate Issue
Promotion’, 'Corporate Social Marketing’, 'Social Issue Marketing,
'Cause Branding', 'Affinity Marketing 53 Z2 Ot HHOoR ALE
=27 Qloh(Adkins, 1999). ot [& 1loA= FAAA =A"Y |ofs

2 2L FRY 5 Yk ARlS BolFD gtk
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£

1] 2o oAg BelEd 8% 7

gl

T8 oA oY | wuiEd 8% H) 3
CHEEE @
ol T HIAIA F7I nmgHe
Gall ZolaA
e 29 His apA g o]
711} (Maryland Club EE ol
Brand Coffee)] - goldAmEe | - s Yare} e
TS FES Eillee! 2ol s oS3t whuj
4B 27 B Ao 1 &F
AL As | - A9 - Fgad | Y
Fo W&ER Zo7]o7t AR B | AT
7 uE A U5t B PSSl e B | P e e i) , olE2
ol I0HEE HAA | wstAHE S3t wIAANRE Foff | AE4o]
FHR NEER ol vl o) SOEE
BERAC AR | A% BA | AAA ojole] | nAY
(9 50,000€ =) U AE= A g
P 5L 98] 2 AYe A%
T2 7 A E£70]
FHjAE o)A 27 ) otets
= = A&
SOE EQFEo] °
A AL Hofs
SFQIZ(H. J. Heinz o1 o I =
- ] =2 _ ThoflE=Z
CO)Q'] Baby FOOd 0—11_7:" }ﬂooﬂ i i H’—VI_ EEIE‘E%
- Eilees 2ol sig=A| ,
gl oy Zg2 7 oF.0 b Y|
obEThe =i 57 e 250
B 71049/] =0
A - Aol
Zo}7]ol7} -2 oERay
vl Bhelx - _ e B
AHAFEO] 719 | AAR 7Yt
Baby Food #t#l-& - - == ~ = oo | 9A TAE
nIAHE ST WEAHE T | _ o
shelzef B ol Z2I3%E
T T L |aeEn Zer] Aol A ool 1
APPSOl AT qame gl | Am ooy |0 E T
Aol o] . R
i} R= AE= A = —
OAEE 7]5gt HolZF
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3 2

s4aA oA

Hl 11

RJR Nabisco2]
RIES AT
Almost Home F7]
HUyr] =219
AH|2E0] 3749
Almost Home B =
F715 et SA}
A ST FR1E9
o83} Fo8
NabiscoAte] EH
1719 715 AA
oL Yo RFui

Rl

- Rt mge
7130] o]

=
z=27

Agyat

|r o

1

Home Free &%
Trailways 3]Ab=
7t FAEES g
o= ulmeoA
BEAET} Hx5)
Ho=m RansH
A 228
AR o] 29
A 778E7F 2,000
o9 THEAH Aol

ZtEEA B

Ao} ol
e A5l
7197 ek ol
A2 oot A
- FAAA A
=4 e
S
Jadso] o=
HEobr] 1t
2 2 AT
713t wehs ol
A2 o]t A
=2 45

Trailways
satel &
Rl i S)
19854
19
nZrndoezg
A= AR

&2 : Varadarajan and Menon, 1988, p.61.

Autrd oz dAfd

2 S99A mHA" e
ojAamy A FFE(AMEX)S] "Zhto oA H
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7HETE o] AHRloJA ofllA FlELE 2RO o4} HpT|EoR TE
17| AAte] Ft=E ol§ it 1HMES RSt Aol ofs
o) H

e JMdshe Aot 19EE 5 A2 opdgon], 1 Aw A
i

W oF 10% A= F/HUc =
u FelE 450 oA BATlFoR F1RsHErHAdkins, 1999).

ol A~ FEE O] AFFARl FAdA wAA EF olF uol7], LB,

O O 1 v

2l | 4 dde] e WS 7HASA, o]
£ Y &5 FHIFH oz F857] AZFAH(TUEY 2, 2010)
qEE0], 1997d nl=e] aZd QAEE fUY FAES AYshe

Aol Susan G. Komen for the Cure®} 'AH|A7} @7/ ES] F74S 714
= O "t 2719491 Al|E "@AAPE 10MEES 7|75 HEUAHS Al
APt olet A2 QEY 9 AHQlS Fo 2 2009¢7tA] 1,500%F &
27F Ao Z|REAN, FEreel At s A4 FF sAll
QEee] Bt ofnzet wiEFdS A ZAFH(Grau, Garretson,
and Pirsch, 2007).

AEPH Al AL 2008FH Starbucks RED #HH|¢l =571 =Y
o S0AIEXR  depejof, ooz X=E 97t 224 HIEo] AHYHIY,
Apple™t Gap2 siid A=l H7HE fIsi #4H AFS ®rjole] F 50%
= 7|2 715 tNicole, Isabel, and Wayne, 2012; Robinson, Irmak,
and Jayachandran, 2012). oJgfo|= = FHupAl Al All=HZ
(Sainsbury)®] "7t 9] Hd(Red Nose Day)' 3AE oflold FHeF EA]
HHQA(Avon Breast Cancer Crusade), Ht1z] <4 25 (Pedigree
Adoption Drive), P&GS] 7144 18-S ApA @A Q& 7]H(1 Pack =
1 Vaccine), AYdEA9] A & w8 7]|Z(Box Tops for Education,
BTFE), AHk2 A} Yis(Share the Love), FZEFCOl 515 &
mto]E @A (Huddle to Fight Hunger)' & [E 2], [OZ" 5], [2" 6]
Al Bz Hpeb o] ohefRt S AA mAE A At Eo] EARith

ﬂJlo ["_?L

- 25 -



(£ 2] FAAA uiAE A= A=
7) ¢ 7 9 g EAMY | vHIE Al | Fe shEy
gy e g | T
of . j 7t} | 71EE FYE
(Red Nose Day)
AQzme | Gae] 49 o 94w -
= = 7 léﬁ% it! = E
(Sainsbury) | A1Z3 w23 _] N _?”“ o FmYg =z |
= st = dA 17 . .
571 3 A (Comic Relief)
A
R R e o=
's33.2] 2 (Pink
Ribbon) A3
vy - Fo }\O_]I:_o - sz
shpge sk | B0 I o g
A P fogeth gwe | O TEE | gl fae
o] Ho] A Atk _
(avon) | e g o] g | TOEABAE | gy
P (Avon Aqu) 2
Foundation
for Women)
o 7]5-gkct,
nzke] "Welel
=11 ®Aje]a
AA), a8 (Million Dog
sz | o )
. 717 Y uje] of A Mosaic) el o] 2] A ek
(Pedigree) o =
SAT AL Y
vie 19 s
755k},
WAt el
4% Bvx
7\AE e
B | A gE | asie Ada | e
(Pampers) | H5 oA i} ®2p YA
b SPFE o
1ES A
7Tl 71Hsh
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7 o 3 9] g EAAY | o A | FR gEy
2|27} A
S A
. . o 71959
e TEA IR Lag zaa | zaem
21 2T gug | HFEd 2T g Lz the 2
(General | §1%t 7|55 v} | SHAA Al A o] e} Adon | 7)e=
Mills) A= AR} A 2Es
shale] 10A1E
= 7%
ASPCA,
AP} i) S e
¥ AEw i
. ZpAte] 4 ] :i;iﬂ w}j (Habitat for
5ol AR P | Relehe A | A
(Subaru) HEE= o) S]] 2502 - :
v ) o E} v 2
W |
oA
EZH' o] J:E"Xé & dlg] ~7}
ERET Y =
Aol 1 OH | AH=E
AX)S AH|~E e L
gep | Aol g s | A
= 7]uke] SPSEN w2 )8 2971 A2l
(Telus) | ey " Sl AR | e
- ol -
o] =
100€9#E ARG
AR,
ol g
A== ol B =
= e ARE A | Do 25 | 9geluest
Foods) 7| =5k},
24 : 7149 o, 2013, p.116.
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otz a|7} ol ol SoflA|

MLSH 22 MBoHEML

DR 544 iR Of20] 1H5HT FO] L2 B2 2Uf 291y HE
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= 395 Adste amidezRY Z4F EE5S :ILEHOI' ZAog ey
o, &2 3] 13ARH 25/\1]77]—1] 1,800 2] m=ele tie=®
20069 22kl ZFAH2006 Cone Millennial Cause Study)olX+&= 74%2]
1 T Jl9] BT F HAN FdHo] FUsiH I L]
of = HALE AHd Zolgtn yehgoh 259 9ok 2001d 8¢
Heart & Soldefl 95 75279 AH|AES thitoz AAE ZAMoA 30%
ool AH|AEC] 7| Fe FEA ¥y TR Z|dEe] Awcke Al
E = AuAs Fuigt Ao 2 9 FHtH(Demetriou et al., 2010).

1A AR Tiet AB[AFe] oA Q] W2 olh]
RIET Qo AH|Zb= Fo EF5S AHstAY A3 A
= Biiso] dis) 2ol HEET ofyzt w2 e
T2 71x)7] wZo(Ross, Paterson, and Stuffs, 1992; Brown and
Dacin, 1997; Webb and Mohr, 1998), F-oldA mtAE-L 7]Q] olu]x]
FAo] w2 TS FE(Webb and Mohr, 1998) FAlo &71AQ1 4
oA 71del 9 ZEW WA F 7IoE st Ae=ER UEuwh
(Varadarajan and Menon, 1998).

53], 7149] FRAS ol =T A Z[ui7t ZFs Y AHEFo] 1LOAIH
ol FE7L A A= SASHL TERH AT 2.0AH, AR A
of ZHdskAITE 714 732l _'045}] 2= AT 3.0AHE AA wEt
AETolet PEgt JFor QofEE AEFo] 4.0AdE Hgfstar gl
A AFEAE, 2012004 FldA baA"g Y] S84 e AR

Al glem Frjdes T vhsAdo] mie w2 Aew odE.

oo r



Atero]l zpEst M7|RlE Algety sAlol AH[AA AlE FHE
AA W& FHAZ & AdkBloom et al, 2006). EJF Sig 7
Z2 FAALSA 2 FJAIA dettke Agde IFA7IAL olE F
o A&7 A olFEs TAAZA & Qo™ (Berglind and Nakata,
2005), MEL Aol digt AFHS EF 7ol 718l FHEE
= o FAHA o2 d3KA £ 4 Uok(Berger, Cunningham, and
Drumwright, 2007).

AHZE SHAE B4 |99 7IFEE Fdl AAle] &9 Aol A
oz T2 H ATS FAHS| ot Ao wm=Es YA s
(Moral Satisfaction)¥t #2 472 #Hfd A2 #HAs d& &+ A
(Lichtenstein, Drumwright, and Braig, 2004). 12]31 AH|zFO] Q12| &
of siE Z1del F& 7Ideolzte 382 IS 7HssHA st 3oE
o sl 9940 B:=E FAAZIH(Lafferty, Goldsmith, and Hult,
2004), sddA mHA"ES AAshE Z1de 2EA @2 7dEY o4
o2 Hr1sttH(Webb and Mohr, 1998).

ol2fgt FodA ntAR S Bt FF wA= o2 7HR
HH 3] 520092 7197 AHzRe] #A9] do] &2
P

o] B 797t BAC Aol we oot 7

mE Jpw
e

ol
1o

lfe —l_u:J
o ol
JO

oA mAde] e FAHeR B
01002 BAEel Folzke] Tige] we Ao] FoldA upe
g Aulde] Bk B8 soFoz tedttn

Eg, Y 520009 ATelAE AularEo] Fold nFE el
A fdeg, F44 gd, 54 s

( 7V
ﬁ@ﬂﬂ%ﬂ VPP=%$dlﬂﬂtﬂ%@@2§.%ﬂﬁi°*
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A AZeke AnAkEe] WaForh ofds] EAsta A (AAE-AAE,
200D, &7 dFelMde AEsHA Rt FlAA tHAIER AEde A
ste 7199l Qe dis) FAA A4S AeAA es5]E Jads AT

It Garfield,

1993; Smith and

Stodghill, 1994; Marketing News, 1998; Mintel, 1998).

wetd, ofef [E 3)3 Zol FojAA nhAgel 19l A AU
ARk aMAES YA W3 B A9 oS FAA E 4
2 Aol 3 adte] e ot s g

(& 3] 394 mtAE ] axt
73 A7 A7)
- X2 FE A 115 Berglind and Nakata, 2005
o] - A3 ofu|z] A Bloom et al., 2006
7
T - 2E AR £7 9 ojERy Berger, Cunningham, and
- Z1del Higt FAA o s} Drumwright, 2007
2747
A | Webb and Mohr, 1998
- 3A mAG AAl 7ol Higt :
B Lafferty, Goldsmith, and
9574 B}
ZH] 2} Hult, 2004
SRR
_ o B Lichtenstein, Drumwright,
- gl titt 204 H= g4
and Braig, 2004

7199] el tfe) 24
ANA damt e
18l olw] Hols Fe

Garfield, 1993

Smith and Stodghill, 1994
Marketing News, 1998
Mintel, 1998
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20471 = AAAA =R AMSZF @FSh= Z1he] ARRlA Aol it
wele Jldst Z7kgel wlek g AT g ARl gou 2
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Barone, Miyazaki, and Taylor(2000) 7]¥¢] F<4 2
et A= MRS Adde] FFs mlA 4 JAT, Adde] digh 34
A wARe] JFE2 o 7o A k2o &
HoE7lel osf FHeEoal 9ok Hajjat(2003)>  Fel4d
AREARQl miAI" A AfolofA] oo} 7]H O ogto] T
=8, ol Wi ATt == o Z|Fade] =AY
AR ] gt ARAbEe] Hhgo]l Aut uiAE el B

A4S dreWch. E9F Gupta and Pirsch(2006)2 7|14 - 54
A -5 Aol digt "Bk 9 P =E SUHAXIT
SAAA AR A 2He] A
gt oAaFo] olfld A9 Biito]| FAHZA HEE I

& o2 Aoz yegton, Bt HE, Filo] o
olof Wit ok Fujolko]| A FF= mA= Ao=x ¥
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A3 A 714 ArelA Ay 3o aA oA

1954 =y EeAZE TAQFY AR, oA 71Ee ARERA A
(Corporate Responsibility of Business)< #x= dF3 ©ol#f 1 F8
ol Fi=HA  2000diFEH  FUet  ome]  CSR(Corporate  Social
Responsibility)©] 7|94 G2 442 QA E o] gt

olo] wet XA Hirtro] Z|dEe]l AREY EEFes dHFel §H
skl FaAe xSt weEb ARRlA el Oﬂ_‘gl—ﬂr HA7E HAr s
of AT ArRle] w|x&= FFHH} ALl 5o ﬂéﬁ SHoA o
212l wAEe]l WASHA =HAAL olF Ao
B MEL sfHo= F<](Cause)©] t‘@ﬂﬁ 7k eF A
(Marketing)= &8s f= 7192 7IAE FAll FHste 3AAA 1t
Aol tiFEA =HAFCIA S, 2012).

7199 ARRA Alap FoAA wAI"EE BIFAQ SHoA] %4&3
T omjz AR EHE B9V BANE Agios A= Zolrp Qo
dtd oz 71949 ARSA Al &+ Qio“ﬁ]“ﬂ/@

7rel TANA Ko Efsia NES EZst Q'(Bhattacharya
and Sen, 2003; Nielsen and Thomsen, 2007). ¥FH, FoldAA ntAE

s
14w AU mEE A9 90 ATIE AFS LuE Aoz

&
T Utk olHet 7H§7‘4 EQS ulgtog 7|99 A15]d Aele 7]

AAoA FA B doprt 7l AelEd S5
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duroz FodA mEe Y19 9 HAse] fa FAA omAE
PN G AR TulEE £ & Qe mAA AF F oh
2 Wby glrh Edl, alAh AET Auze] oE ARs BEg
A%, AARoz AEBA AR} ofd TAAA Y B Fu dA
g AR} pAY ARz Buste] AFe] FAL WSS ol
g AEe A" B olsd we FAM oS T 4

(Yoon, Giirhan - Canli, and Schwarz, 2006).

A A7 dFEs AHEY, FAAA uARY HAIA ZAI7E AH|R}
52 A4 AE(Affective State)2 THEIl E9], FHAAEO] 2F ¢
AAAd o 1 a3rb EopdS uhslal lo™(Ringer, Oppewal, and
Bednall, 2005), &AA wtAIFe] AlE FujA] &B|APIA A2 oH
A4 29718 B © ®ol fEAZE 4 Sl @

2 2
749l 9o AS g5t oh(Lichtenstein et al.,, 2004).

FERL 7149 FelZEol disl AHRL sie AlEae] wel/de] Erhal
AAE Heol= dHAN AF HE =2 FHLE Hol= HIHO
(Becker - Olsen and Simmons, 2002), 7]¥e] QIA|kef H|sf W2 7|H-&
o] FAA mHAEE AAZHIL ABAZE AT BFe L7l= 3%
(Skepticism)o] A FHEo] FAHAQN FFS mAA He ZAo=x

AcH(Webb and Mohr, 1998).

3) AT A A

AAZGuilhe A4, BE A3 Fuoh g wAH AR B
7ol olge RRA FHe we FASIA BEHel AfmHed
5 ER RgEe] Anz WAYAY 18 sFsAol

3y
U= FAAJN Amer @AZE Q71 wiEelthHuhmann and  Brotherton,
1997). AL A3 (Johnson and Johnson, 1977), Alet(zard, 1977),
J=xr AsHPlutchik, 1980; Wicker, Payne, and Morgan, 1983;
Dougherty, 1986) 5 ThFet HofollA] A= AT,
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oj¢} Fol W2 AFEClA HATL "ofd ARl JAHQ JIEE 9
RS W e 5ET ARG 49 2dE A= H(Kugler and

Jones, 1992). AIEEW, Gaylin(1979)2 LS "¢27t 7felxoe=r
212)5td dote ALFHoREE AE dol4gdS o AZE HUe= A
‘o2 AN, Wolman(1973)2 "ol® Algo] Y&, AEA E=
A dZo digt FHAE stz Aol digr QA A" HAFe=

Mo

O

olgist HAZe whird T (Reactive  Guilt), dAH  HAZG
(Anticipatory Guilt), A&2 AT (Existential Guilpez F&EZ & Sl
om A AHE oIl AdY QQlof] wet xpolE Hth whiH X
AL o' Aol 5182 4 Qv BY UHstH JleE Sveles &
ARt Fglol oigh wEgolH, oA HAGE WHstE 719 A 9
W 7HsAdE AEske Aol dieh BRlelth(Rawlings, 1970). wix|gfo =z
AzxA HA7re A0 gPET} glelo] dE7o] HHASH= zlolo] Q1A

2E4
gt Fdolth(zard, 1977; Ruth and Faber, 1988).

WG 75 olgs Fart FIKRtel meHMurphy, 1994: Samalin
and Hogarty, 1994), "utAIE AFUAlold 2t A Aqto] ot
=917t s A tH(Ghingold, 1981; Pinto and Priest, 1991). Wheatley
and Oshikawa(1970)-2 33 F=le] <Qlo] S HHAA]Z]7]  QIsh

Aol dis] A} em, Ghingold(1981)2 A 2471 Zegd Fild
et &vak ghgo dis) EARAG. ERL, AAFA Faold G o8
¢ FEAT omx] Fae EAHES T #8A=9 wheel dHs) dASe
2 22 HHE HEolte 32 £F0] w2 FAM W2 FiHY
o &2 WAA sfadE Hoew, 53|, 7EAEo] nEAsEY =
< 2YE Holg Zlem YEEH(ed, 201D. H™H avE W

qgd, dEHer FESto] Fae] izt I# ¥hE, HE ® Tk
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QrHon sjgle] WFL guE FrlEwh AfE 2EAFH o
o fUsES EAN7E @5 age Azstd dad Asd, B
sS4 9 AAdel gerd poseRe 4e 4+ dtk@se el 2006
Addo] FlnE ARS: ARSs pAGAE A2 e 4Ha gu
of 572 A3 gon], s 2ol AR 7] o2 AzHel o
9 dre-9o Ho|il QJtHKotler and Andreasen, 1991; Cook and Lasher,

1996; Sargeant, 1999).

715t BE F7le wig ohFokAT durdo g ERISAHASQl olE
2 715 719 AotsAAY o714 71§ BT Eiy o et
ARl Bl 717 dSlol we EAfo] o
He AolA ZIQlsks ®HH, o7]F F7l= Aobdd, AoHdF, A4,
A0l AW T A " AotsAAd  Bde BAeER it
(Sargeant, 1999). ©|gtd F7|¢}t o|7|d F7|+= EF 7|E 4 il
ZFol Holste Fa3 F7|2%1 FAlol, ARESE A & 5
A tH(Sundeen and Raskoff, 1995; Sargeant, 1999).

oletd A= Hlol71A WY e EE ftt S RHYst=
Zlo] HAFe| digt Z|d glo] dsiAl= ERQle It ¥TH ZIol &
T Utk olep Hi=, of7]Z] Frle Aobddely AFHEF T AR

=2 =
AolAgH Bo1E oulett AoR EAL i

= e dE2Ael e HAth(ES, 199).
ESF, E714 SHolA 1Y FEH AATEe dit Ap|xEe TR
st7] QI WH IAE ARSE A7]ZEAo]Z(Self - Determination  Theory)
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o, WAd Brle vz E el 9ol AiQl WiFelA IAshs

5 ¢ E Aol disid WA &rlE 7t

AL e AEHA €12 HAfo] poiEH 7] el disl 3] mt

2HA Sf|(Kruglanski et al., 1975; Harackiewicz,

1979)¢t WA &u)7t 9l w <Xl HAFo] AXEH WA Zrrt Fad
3

N
=~
R
offt
N
Jo
ogl
1o
r

2
[,

= ASHeHA  Adf(Lepper, Green, and Nisbett, 1973)7} dx¥tzoz
A= At

olel HEo] AA FrIet UiAA F7IZe] TAC] disf 71&e] A9
wedol glo] @dE o= HiE A Hloju ARt WS
o AL 718 AKAMCl de R AASHHA = §F9 BAT

T AMEL FFEl AZIHL ATHCeEA, 2013).
A B AT HEeR AzZtd HHIL |

AH
oz HEHEE ¢/lo]l "Hoh olf3 dlel He F7le Ndsol &+
A7 & o TS, Frlek &+, I3 etele wxT
TAZE A(HFY, 2005). @A, 57 7IHE BAske T8t 819l

7 (Empathy)e] 719e 18240 Empatheiaold -G glom(&E
T, 2014), 194171 w|st FopellAl Az} mghilejste] dis] =27t
A/RE o =ZEl=gls] HeEo] g A (Friedrich Theodor Vischer)”}
Einfihlung' 8185 A& ARESHAA dFoh 342 <tel'ete 9n|9

Fin'®t '“7|ttel= %o 'Fihlen'o] ZAddElo] to=z 5017} [ = A
oulg FEstn odeh ol FAL Aelel Lol YHom Adske] »
2 4 Sle FHY it AgE 5 e Yujolr] wiEel FAAS Jid
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=g Asiat g oxo] YA(Theodor Lipps)E 34S 0o tiifolat=
ajofA - ejeFo] wlA wkEo] o] H 4 QIR 1 AAI7E T
2 ofythetal AASHAA, wmstAow WESh= A2 o] ofyzt
Fote Aobetal  FASEATHE R,  2015).  Titchner(1909)=  Lipps®
2E Einfithlen 7J@S 2&owWA —34%}01_?& oreE Z5t= En'dt €A,
1E5 e 9ulstz PathosE At Empatheia= W stlal, o] wojrt
549 'Empathy'9] A% - ESE ofERt AT A FolA &
Q1o AgAe] disl <lAshe
BAll AR Aol 1A Ags X AGslH(HEE
2011; o]==4], 2013).

£35], Rogers(1957)+= 'EfQle] W&
A4 a4 9 wg ougtes AR
2(As 1) BRI 22 S AR AAH A Zste =y 3= 4
F3al, Carkhuff(1967)= "HEARe] @A 7ol digt v
Aol dis srFoldl dojzx 119 olsfE AT & Ue
Patterson(1969)= “JEA7F WA A22= At AAE 7Fset Ud

2t QA4 QlAlsl= Zol1 gt} & Lo, 1o Fog AA

o 1o

e

l_‘

i
32
£

=

A B gl AEeA 179
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o og
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o
rr
N
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HEe Aolgty ZHzF 378 Aokt

E3F, Kohut(1984)¢t Barnett(1987)2 &l A4S Adige] 9ol
T A 4 Qe Aolw, AT oulE olsfistal EBRRle] Aol
4ol ARt AA™ =771 fleiA WAl AdE AsHAY A
WA (Vicarious Introspection)2 7FA|A oty A gict,

FOHTE 19409 o] M= T4 oldl 7HL§3§ S e SAA
Mol Fzrel 'elxA  FZH(Cognitive Empathy)'® F-GH A2 #rgo
2A9 T AANAH  FH(Affective  Empathy)' (—&‘3’]:[1 2015)0] SAF

3t oldll, el M AFL FxF ANES F Fisenberg(1986)= o
A
o

H AJZelA Erlolu Aile Adshe Aol ofdAT wix] " o
_‘l



B xso] 273 Ax = AAH Aeieks AsE AN,
s Erelo) ﬁ%wﬁ Y whebE 4 gk Y Zdeld B
: ﬂﬂ4®mmm.1%% Asldelets o)A

ofl o

oy 19
r
N,
)
olr
1%
filo
\l
I-N

o AAH 249 ﬂﬂ e, Ehele] % HE, eRle] PAHOA Hl

gtHY] So Axshke FHE %E‘r(%ﬂ—a 2004; H-8-&, 2011).

A7 3ol 3]

Follet omel Ein'sh 'm7iciehs e Fuhlen'o]

Vischer(1873) | Agtslo] ‘o2 Soj7h Lyjchats ojulE el

Einfihlungo]gh £0]2 H-goa AA

erele] WA 27 Sl dol Aser 149 234
a9 peE ouehs AL WS o] oy

Rogers(1957) | 4101 wp)(As 1) ebelst 2o o Afzkel A4

Aztere A

Mehrabian and
Epstein(1972), | Eflo]l 7= AAH HFE-S A Zst= digdolH,

Feshbach(1978), | A& ¥r&-& olm|gt

Hoffman(1977)
Kohur(1984) | EkR1°] thal ak&old A4S A4eia 2 & 9t 59

. oj® oA Edlojy 2ApAlE Aot Ao] ozt
Eisenberg(1986) o}z ZHAE @AM Zro] glolmt £l AAE L] A

=21 'O
Baston et al. | e ggre g3 ojsfele ole wEe] 2y
(1987) =
Leiberg and 2 Al AAE AeotA 1AlskaL o]sfishH A
Anders(2006) AA5H WL Holk =38 on]
ERle] Trolu oAgta 8ohe XA 240t Bl
96 9(2002) | LR AME AHcke AAA 247 Ao BEE
W2 HAHo] dojut PFoz BAEE AL o]

3 4o, 2013, pp.41-43. A3 4 T AR

oleb o] ShAFEZIel Thaket A Fael Wt gorh olFAx

Aom, Gl WHoM A= HiEtEEHE ARR oFAAE 3l



E5], BRI AAMH AP Hil AL oldfistele HARA A7t o
Bl Qlom(ZE7], 2014), ¥4 - o859 7HdT A Fel el
1S F4% AuEA FAT 4 Sle AH, 24 5 Bl AFAd A
gol7] wiZel 1ol olgAQl FFo FHAII= T8 Hloer FAst
L A A71E3 ok (Baston, 1987)

webd, 47 [ Sk ol Blle FAE Azet: HH A=A
TELS O B =B 5 At BEA el Aol el
= ! 5

she WAl wae] 2Ae B

-

=
R
rlr
Au
rO
2,
L
e
k1
oo
=
offt
filo
Jo
e
(o]

A6 2 =HF ZALA B A+
D =974 g4

AREAl AFFES] AFEA AZ|EA(Self - Schema)E F+A4J5h= tHrt=9]
APS A AAEEL Aotell Hish AElA AAEECl dEE 7959 =5
g 24z 2AstE Zer AoEtiMarkus, 1977). AFEA 27
o] AR AGAdT A= AH7]B(Self - Relevant) 4 Hof
o= ZAHEGY, 27jEd FE o] zpPEZAQl o]y
JH(Skitka and Maslach, 1996), <-4 =& (Lips,
MelA el EAE(Fekken and Holden, 1992)3F 2
ot JNEEelA e HoFth IgE=R, Zopfd
(Self - Conception)2> =53 =2 XAE 5 Y =EH A
(Moral Identity)2 W59 Ateld A7 EAe] dFEQl EOE HA
A3l AR A Adoletal At Aol el :
whaba], Aquino and Reed 1T(2002)+= =924 AHAAAHS <dH9 THZ
SAEE A" Aopidoer Aottt =Yz FAALL

4 E4v AFHe] 9 AoR Held 4 glou mdd Al Az,
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=, HE =87 Aol MAA SA47IREe Adste] & A
AR, e =93 AAde 94 IE, 189, HREd s 22
e H Z2E T g S ok Agreict

ESF 7 Y EHE FAEE dEcske =HE 54, 51 93
Psso dvd AZFYY =94 AAEY AR H (Social - Cognitive)
R AAEL Aok ARAAH FHME EHA AAYE IAA
2y, B 2700 =93 7HH, 58, B4 I93 @ e 24
ol JfEeRinh o] WHAA kYA AAAGS AREA A, 719, A
A4, a2la =93 TeelMe g d9st] 97 ARAE HHe
2HE o2 AAE AH8etHBandura, 2001). ol AAE A4
o9l sholn, Folil Azjupe] HIAge] FUHE w, FTol o AHT
FF2 v oH(Higgins, 1996).

Mo =94 A2 wd S A4 Fxol &4 HZel The

st ASA AR Aol Agel sbssiE, 47949l Fad EE F
NA REd 9Fe nd 5 Uk 2 =9F A4S =94 9% 3

=
ot AFAZH e 4 Qe Zoltk(Lapsley, 1998; Aquino and

Reed T, 2002). ¥z, =92 AAdol HIE & A= =8I7F Ho

Aquino and Reed 1(2002)= =934 7]5o] Hof FAHALRE Ho
+ W 7] g iIEel 92 vAe =EA FAALY ATF8
of digt ZiE3te] s AHEQIAA FSHE $8ohs HAEY B ¥
A Fat E9E Aquino and Reed 11(2002)¢] WE3sh= AAH
7 TR AEE 4 ok D) HQ1Y =Y3 AFAAdo] A
ZE71AUNA - 27 e s ARAY ¢ ok 7PgRith
(Blasi, 1983; Damon, 1984). 181 2) =89 AAAHS 7% =
o ZpZ|LdT/dol digt QIxtHolxn Al Sfo=RE {71

St (Festinger, 1957; Blasi, 1983). I#E=Z, o|dgt HALL z27]F

o
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4 &

= Aider A&HE A Aot AR - AR AAWA =Y

A Yol U =ud AN 92" A dPAE A A% &
T ARFH &Y
a4 FEHAE EF6kal, ARIAA JfERte olEHor 4
A2 Jidstet Aok Ak ARR|IAA mE AH Jfdstet

L
A ARA St BHA Aol AP TP ANTEE BHG Ex oo

2
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N
30
i
E

E3], Aquino and Reed 12002 =92z HA|A7 7|HPFo] A
£ EA4s7] ddll =94 AAAE diet SAEAE S FAOl
Ad(Internalization)®t A4 (Symbolization)o|2t=  F7FA] ok

5 =
THBL oot =Ed AN ofF BAHA WIS AW 9

i = ZHIA (Private)Ql =9 #9b ofyzh Zpopo] FFA(Public) SH
T v#g "H9rt QEd|(Fenigstein et al, 1975), WA, 7He1d =W
A= Z7)91A(Self - Awareness)ZHSl 7folo] YA Ay 7S
omjstH, FF4 SHL ERRIA HFA= EEg% ERlA wxe 9
&R A g HH. ol Aol mEW Y FAAo] 2 AR
S0 71Fowrt %A 2 AHEEEY ¥ 52 AoE UERHT
Kirmani(1990)= Atgsel 717AAE ol 3ol =& 7|1%ske 3¢
eF A= 78Stk ARl 471 AR HE 718 5l TS
1, Americus Reed T et al.(2007)= ol2gt AFE HE ez HIAE o
gote] =715(Giving Money)et  A|Zt715-(Giving  Time)7F =92 74
A x2o] 291(Organizational Status)of] w=t WHatd 4 Sl&= A
etetaict. A7 A7 A =94 AAAol w2 AES a8 71Fdt
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ESH Winterich et al.(2009)-& Z=gz AAAo] A IAFEHA
(In - Group)ell gt 715349171 - H(Out - Group)oﬂ =} o}
9 =4 Ueiga, =93 GAAdo] Eobd Afele uiHT R

1A
st

ol o
N
In
o2
o
HT

gt Z1Rade A Zolrt Qlvke /\qu Higow 7fele] &Y
Aol ZetEm Ui delelA] Hlojuh owhte] AAS o
o= AHE S AlASHAH
ol2} HEo] Winterich et al.(2013)9] AFollA= AHAPLNA 1419
aytdo] YA AAAGY FrHx] FEEH A WA (Internalization)
A3 (Symbolization)e] At G3Fo] oJEA oEsot=rtE FHA
Sog AMHSITH o] dAFoiE |7Fet ALTA BRE E2 EYZ
A AARter B2 =Yd AA WASte] os) SAAYPR= AAAD
A= Atelell Aol F7tEE Aol disi ddoen, =
AAE WARLE HoF= AFEES 189 dAstex E4stil 9149
og] dF= HA Yethe A AXFH. EJE, 71F 2
EYd AAEel TR Aol A olsitewH 7]
= Akt 4 de FAAQ] 71RAE] otk "Rl 14o] THE

aqﬂnqu

Ho

ol
e

i)

AR HAE PANH EH
S she G 5o uifET
%

G
A3% Av, =94 ﬂﬂﬂﬂ 7

1

AN
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ZpolsfAd ZeZo] wet =W o] nlX]
ATHEIFHE- 214, 2012).

Ty AAdT oe Heete] BAE AnE A4EY A Fes
QUIA-EEFE(2013)2 YA AAEY Ade AN Wdd & A4
= A
Z.

rr
fol
i)
N
O
ru
pa)
o
t
N
>
i

o FHeL, o5 T Aol FARAAE] Fujelxe] vl
4 gF ols AN HAFEI NI BT AElH A
70wl e wAdS st 1 Ad, e
AAES] ool fojmg dge mA
L |

=
44 e mAA e Aow

2,

=2 ox of X |

4
ARAAE Fooe peiE dFad B42 99
7z

-
ST Aokl SEe] GRS AFW AW =HA AAY SEol

(
)
—

Mo rlo ox > oX o¥ |

1o Hir HKF

I

%
N

O
)
%
i)
o

&
oahA, 2 dAFolMs AHRREOl FddA uiAPl ®F
=]

A 7 A A3 AT ZAFG ] B A
D AR A EAHE

Are] A4 (Social  Identity)> AMS] HEe] F4HLom IAHE= Zo
2 oA Ao NdA(Tajfel, 1986)1 ATl A o] s
Ed3s] ZAst= 91#] #Ao|tH(Aquino and Reed 1, 2002). AFRHES
s U Hoe 'eY'E I8 Aot Aoshr] wiwel Het Oﬂ et
A5 Aoge] iz FES A5t AT S OER
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¢

=2 5717} Hoy"HohBearden and  FEtzel, 1982; Turner and Oakes,
1986). o=t e A&KIE AlgtEel E4 7HA] AdelA 159 WA
gt BuE 5 e ofdE FEsteE B8 Folstal uiiw A
71 HF3H(Self - Categorization)”t FAEHES=  F=tHBrown, 2000).
gh, el digt At dee AFEEel fdele gle 38 A
AL s ZUAZIH(Tajfel and Turner, 1979).

ARl AAG oled AR tE ARRlE WiEgEo] Zpote] ]l
=7F kel Z|9tsto] AfRlof Al Afarstal FAES =7H PEotes
A1tk 7FA S (Kleine, Kleine, and Kernan, 1993). AFRHELS
=42 A sl A7l A9 FAol HAY gl HuE A
sh= 543 Uidds Ansth vl R wigto] wW3lelH, AMEE
FOE Aot AAHC=E olFSHAY Rl Heto] dYom PFS|
s AeA 249t BAde 9 AskA &g
H(Tajfel, 1986). =, A8 AAE ol A=Y 4, BA 191 3
Tol FFE vA= BN BAALY 84r Afste AFeddS AASH
I Qltt(Markus and Kitayama, 1991; Lam et al., 2010).

olef T2 ARl A ol AR AFAE] Yol mHAE  =okolA
FAHFReference Group)o] F&FS Awstr] ol ALHIT JA+=dH, A
7] - BHE AZ3(Escalas and Bettman, 2003; Swaminathan, Page, and
Giirhan - Canli, 2007; White and Dahl, 2007) Esi= gk 9 XEio] o
S nx= Aor ZAMEQItHWooten and Reed I, 2004; Duhacheck,
Zhang, and Krishnan, 2007).

olgto|tT=  Winterich, Mittal, and Ross Jr.(2009)2 A AAA(Gender
Identity)? =92 AHAAdMoral Identity)o] WHT o] st 7]
Fzpolof| ojmet k= mAErHE ATReH, I Ay o4 ABAE
o] ¢ YA Aol WHE EHoh efHdo] oigt 7|RE STHITI=

ol Ade W, A AMAES =Y AAGol o] ofd Wi

77l Aoz yeldth Choi and Winterich(2013)
ABZFEO] o HE Hoh Y Hilto] ¢ ToAQl HEE H
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§ meE A4l
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Aol o
1§ 7 (Advertising  Effect) =

o
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ﬂ
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2) FAHE EH 84

drtdom  ®Hik(Attitude)® ZES 17A7] SHFEE  Apelifel Zopo
A dTdider BHe 27 AFSAAL, Fale] HkrF mybe] miAE
F&o]| tialiA= 19809 = Mitchell and Olsono] File] tigth efret
= = AAR & B2 &5 A4S0l FuEA HATRMESS,

Farol Hike] it kA= As|
et "B A9d oidEel oig
L, Shaw and Wright(1967)2 "AFel2 dide] E4de] dis] S5 o
B7F ME Ee AlE Tl AR AdiAQl ol &A= Yehs
Aojd W7t whg'oR Oskamp(1977)2 "Folxl tidEEC] die] 59
A Ee HZoRo=x wRESH] 9 AR AFor  FAFeH,
Fishbein(1963)2 "Hr &t &l Hriz vrg"o g2 7|&3Jich

ol#fet HikEe= d¥t¥oz <lxA Q4 (Cognitive Component), HAZA
52 AHMZH QA (Affective  Component), HF52 QA (Behavioral or
Conative Component)2 AT o] Jqor(xul, 1992). AA, =Hxo] <l
A2 Q4= "HE didEel dit JiIES] #EA A7 #Rt Aoz o
714 RIZA g4d "HE didE 1 AA 2 O @4 AAY o
ST BAC sl AFEEC]l AU Sl oy 7] AdETold
(Katz and Stotland, 1959). &4, HZ=9 #AF4 84+ HAAZA aiea

< 4 e, =l iRt Q1Y F3 R ZAolu Aol gl
ﬂil:-—g %Eﬂ—% A McGuire, 1968). AA|, B9 P52 84+ O

MRAE9] AAAQ F&4 AFS ouigt. 18y FFH 2
= H?l%—J H‘?—E % WF X}iﬂﬂ ofyzt 19F &2 Ps= St
oz

A H ) Thurstone(1928)L  Hj

=
=2
344 EE BAd gAer Aol

S

I
o

o
l‘l
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L oHzode A WS ouiste AXA Bb GRS ohus E
/e AR adot EFHel ok BA, BEst dHc ddst

i

Ay HE P2 ZAAsts 72 FYctke= A-HF(Predisposition)' 2]
Ngolgts Holoh, wehA, Hixs Q1x3 #g e AT g=

A AR 2APE Al HESke Aol 2HA] Fse A5

5 7 3l
© AdH=s] Tlse 7R ATHFERS, 2015). =, 719l dHiY H=
@ 2vakEo] B4 719l dis) dubdog JHAA Q= 38H Ee F
A ool AEE Sfulttr(EiA <, 2009).

=93], aHAbEol d4ste ZIddel ditt Hke ZidolnAlet 2 A4l
°of Bt Fgot=ure] ofE Fdl 2" & 5 Sledl, #xEh o
Ft ddEe Btk ASdhe =7 sueld EdH = W, 7]
dolnjAls W2 ZI9E AtoloA AB|AEo] Aist BleH, ST
Zlgell ot A-f7d3F(Predisposition) = 2F-g6h= Sl & 4 SQloh
ES, Z1del i 'i=rF SoHd A, AHAEe diY 719y wAE
RE dHe SR d4ste Aol il olet Wiz Bz o<l
719 "HEE 7L Qe Ffole 719 &% ddd Re FEA F
gHor =2 4 e (A4 s], 2006)

719l "t Hees 719 Aeee} ARes 24 F2 4 loeH, 7
A AsEE 7ol ditt AR HiEe] oiks ousial AH[AREO] 9
g 719 Ee I 7199 BRETE RS &S SEAAE 5 ddd
Azt w3 HEZF dAEH. 7Y AFEE 2R 7199
A el e sAAeH &4 "z AT 4 i, ©d §fF
71gel ArelA Aels tepa] X Aol I 7Idel dish AE=et Bk
7F BARARcr WoHA Ho(EWY, 2012). ol 719 HEE AHA
dEe selem FAES| Fujeket Psom ool 4 Unt(Mitchell

and Olson, 1981).

4) AEFHE] gy HHea
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AFH s dutdoz E4 Bilito] disf AHAZE =7l HFAolH
(A, 201D, EA Fd] ot AL Ae e AosHH] g+
AAFolgtl & 4= Jth(Ajzen and Fishbein, 1975). E3F, A& ofisf At
Aol Az EAe] WM 994 T SUye] BF avde B
(Zeithaml, 1988)o|w, A|ZpHog ZIxz] of= AW fAdozr 4
HA1So] of@ AFol} A~ EAMel ZHolN Lrjt ZuHel &

dolat & 4 Qth(Aaker, 1991).
A 9 A Fujolro W3 At
1) Fojelx

Fu o= (Purchase Intention)+= AH|ZZE AEL HFujst= 5o 2
HA dFs mAle 89owEN R olojxe PF= ou|stH, o
71M kg AFEAY A=A u FFo=A AFy HE7E FF
oz HFAAE= IR gES yEhdith(Engel and  Blackwell, 1982).
Dodds and Monnroe(199)+= #A-JA7E ofF AlFs T Zolzt=
HedE UdHde BsAAFeR Ao E Aootely, Lavidge and
Steiner(1961)= Falaxst A F Aol TAo| sigettty 7]&skel
o} Engel et al.(1990)& AH| P it oS5alxt HA| PFo gt
og Fujolrt o] §E7|k ety FASEATH(E L, 2014).

3l S Ed PuorE JEsiEi o]2oaX Fishbein® ths
4 H: HYo] edHl, ol R A 4, tide] didt "Hi: 181
MEAQN &40 HWrHE HEoR HEE oS5t k. Ajzen and
Fishbein(1980) Fishbein R AF2]14 % (Subjective Norm)<& 5
7kt Fishbein &7 Hda AASHAE=T], 71&9] #HZet Pzl et o
5 LEo| &5t oS HY] ™A 29l HEeF FE AR 14
ALRlA QQl T3 22 9 aclo= Qls] HErF P oz REYEzA ¢
= 4 Q7] diZol Hop At A5S Holl NEEJAHA A, 2013).
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&0l 9lem(Hajjat, 2003; Gupta and Pirsch, 2006; Krishna, 2011;
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FA GO olHA BEL
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F97 aEx BgRe pAGN xRERE ey ¢ r2Euss
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Y | e am _ 71 e =
A Empathy ' Corporate Attitude
] - 227
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H4 > AE =
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=54 Ay N
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A2 a7 4%

D Fa &7/ 3AAA nAg] gt &u=t
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#el B4

Hage gel QT AsH FA9 9wl BE WAH BAR o
o HAEE BAHA Aol AAolth(Lascu, 1991; Baumeister, Stillwell,
and Heatherton, 1994). A2 BQITFe] TAA 27| 2AHAlE Q1AS)H
o, YRA ARlE §Este A7) - 9A1A FA(Self - Conscious Emotion)’
o] EAZ Y Joh(Kitayama, Markus, and Matsumoto, 1995). FE3F
A BQle] Exjof digt =H¥A AAT IAE Ei(Haidt, 2003),
ojlglet dWFe FVMN7I= ATl diet Atz AEett(Burnett and
Lunsford, 1994; Basil, Ridgway, and Basil, 2008).
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AATH(Brennan and Binney, 2010), A& oz 3ol
= Q= Aol Zstth(Abe, 2004). Z3F, Aol A
71891 285t (Basil et al, 2006), & AAA Q913
28-S 59 A=e A2 AT 4 AtHGoldsmith et al., 2012).
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McDavis, 1978; Baston, 1987; Eisenberg and Miller, 1987).
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o 4 t}(Cialdini and Kenrick,
1976). Michael and lan(2014)2 F<Falod AEH oo A=y}
ot miete] ArHAH BAE HeWlew, Basil et

|
al.(2006)2 L¥rdo=m Pt A ABAE v+ ds= TEAA 7t

b

Ak EF, AYFe AL A7 ANRE kolr] mEe] uh we 2

2011).
53], TAA mHA"NAN HAG A= H] - -
Holglony s AlFel = £A4o] =A A" Be HAH 4F

of Jairt WAsh= Aoz Ueem(Chang, 2011), #4A wAIA=

AHZFES FAe AFctAY A4S A7le Zom FEIEItH(Mayer

et al., 1992). ol¢t wWidiz: =23 A77F AH[RREO A Hh-E =
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7Hd 3. FEA oY F ATFRES FAEA uHA"e Wit &
B2} o] BANA aHZ Fo] WijadE veErd Ao,

3-1 HAd 9 v - HAG 2ot FdAA ALl didt Fa Hxo
BANA v o] WigEs & Aot

3-2. A 9 ¥ - AT Aot FAGA uHAR Wi 71 Hx
TANA &HZE o] WAggS & Aot

3-3. HAd 9 ov - MG et FAA ALl dit AE HEl

AN &HzE o] WAgEs & Aol

P>
ojl ok

sk

Jefolth(Mosher, 1965; Lascu, 1991). <HbH
T FHE Faus odRt FAE F ARA ofE AR
Kol

ARoke ARUAIMe] FHoE oFm 9o
o T %S )

()

A 5
W7 =2 Zorg dHA i (Thorson and Friestad, 1985; Latour and
Bliss, 1996: Witte and Allen, 2000). 1%7] uwj&of, FEATS AFQI
XA A= Faof] zF ZEEI QJtHCoalter and  Pinto, 1995;
Cotte et al., 2005). W&, FHAZH 477t FAA AR S =94 A
g, aBRF Fe] nxe Gl ditt d4te AR HA ZotE &
¥

e AxolAgt Az
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L oodld Hu, wolg 53 g 7AHe Bedos: Aoz waAh
T3, AHASS BuFSo] o5 olmi ol xAEe Attw »Z
o H27 A7E dENE W77 HrhCotte et al., 2005).

g
mEba], E Ao ML Fa AFFET AHRE Fge] TAA =Y
Aol 244 JT2 FRIsh] 8 S W2 o] AT Ao
THEQlom, Basil et al.(2006)2] Ao wet HAZG AFE= =
Uil H] - HAE A= W2 £ UeiEe Zlez AAsk olet
Zo ZAof oA 23t g2 /M-S AASHATY

K4 BALA AT AN B3 27490] FALA w3
L gge =94 A4
e vdehd Aol

4-1. HAZ 247 287 g0 v 9F BANA WEd2 A
(H9] ¥F= vld Aot

4-2. HFF 297 2HR g AE FF BACNA FBEL A
()9 ¥dg= md Ao,

4=-3. v - HAZ L2771 26" FHO A 9F BACNA WHAE

K
4-4, B - HAZ 2771 2HF TR nAe 9F BACNA FBAE2

ot G M4 e Aol

QA oAl ot amRk Fel EACNA

AGe A5olt Ao dE F1Ee Fhoke B oo AUES
Uehdich gl gk oiREe] Hose AAE Aold wawt FAA
Zgo] ofd, 157 J5A 4T oF WAL e AL Mozt



(&-83], 2003). 53|, Al AAle Brtshr] fls A4S B
He e e Ao AAsSH] S AREE, ZiQle] ohE Abe A4
= HIsAY ZASiEde ft #EE 9ol AREEHe= 7% (Point  of
Reference)olgt & 4 QIth(Hyman, 1942). o]2st AL AH|#} Y
Fox 9&FS u|AE=d(Schiffman and Kanuk, 1983), FAHtho] &3t

2 ARG ABEA oo A4l AH[AES Fostal ¢ u
2 AHE 9 EAHTY FHLdEEFE AEE 56t kHoiH
(Escalas and Bettman, 2003), 8@ H&e] 7ix|e} qpiof] PFE& wot
S Ho|AY FoAHor Hao] FAHUST AR [ARE AHE
st = Aol & Zo® yebgdth(Engel and Blackwell, 1982).

Il

FEQ AFEEC] AAl &&E0] Qe WHD(In - Group)¥RE oyl A4
=z e FXOut - Group)®e FAAT] £ty & 4 Qg
(Assael, 1987), d¥rzo=m oo AEE2 Aol 54 F7xT

S 9 W, Y FHUST FUT A TaS] A AFL &

A
e EAS Hott(Miniard and Cohen, 1983). 18|11 ApAlo] A&EH
el diside 382w ¢dAstE= A= Hole WA, 11 Hih
1 oyete] diside Hoh RAPAo= QAshe AUt B2 Zor ¥
A= JHEEA -0 &, 1993).

Postmes and Sassenberg(2002)= AbEso] T FAYET MY
o WAE fASH| wizel A4Sl oW PsHo UHdE: mEE F
ol "Wt FHot9 o™, Howard and Rothbart(1980)= 'AFd7|oi'sd
Bolz2 AREel Uiddel Sozolil fjde] H9Z A Aol EA
o2 AWstilth. ERb, Tajfel(1978)2 Ate] AAA o] =(Social Identity
Theory)& HIFC=Z 7ZiQlo] of® Huho] AfEo] th= AAEdS Sl
el dAdes FotEe Al SAHAQ] HEE HolA Hoi

_X’_
sty &, Aol &al Qb ANl FAAN AARES XA H



gl ot BA ARt wAYS ©, HAAge Ag AANY @
o

b SAT ARt RPDORRE WPY Aol FHHA AT I

Se Az AsYcHBerjan er al, 2000. EFF, FFHL A

e wAA FE el FMge WuHel da Bagel Axe 3
=]

MNFE Aoz EFHOoH(Robyn and Janet, 2007), &Fo] digt =

o %
By a7 A 479 JPAL IF A ARY Lt HAg

4
ool elgue] el TS 2y A&HIA s 4TS QAT
W 2RA A4S BASL, Y Aol AT el JEe we

QltH(Miniard and Cohen, 1983; Sun and Kim, 2009).
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A golad wHAYT ARAor Y ARG U BI 2799
of et A9 AFATE JiHon Rag Agold. s, 47l FA

FAG B APOlA dttre] ARES AYAoz Wade s
Hoh FRAOR WK 497 Be AL AT £ 9V B Bu
A7HFT PUGAE duE Ans Hmolx gu ApEH P nd
Sogrrs ANe 38 B 4 otk b, £AUG] Aux @5
MAE GgE WAS 9 oAwe] B ot dddTE metoz 7
BAgo] Az u - A Ave Aula B A mAE 23
24 g2 Fety] 9lsh et 22 7 A

7H3 5. FEA A" AN B AFFFel TAAA vHAIRe
it &HF g0 mXe T2 77Dl et g=A uE
ks

5-1 HHFE 297 &HR g0 vAE I9F BACA HHEER 9
g2 25 A9 = vE Aold.

5-2. H - HAZ 247 2¥R FAO] wAE 9F BACNA WS
AH)9 IFe HAX dFHEE FAud FFe UAA Fe

Ao,
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Tae Belo Jad ol HEE ARHos Hdni AFL o
olel AU Davis, 1994), Aokel Efele] jol2 TRald] @n ERle] 7

gol &Y=l FE B 7= AAA HrS(Escalas and  Stern,
200302 Aogd £ vk ERL AHS|(2013)= ARRIA 7oA 4w
2 sHE TRE A Ee dd ﬂﬁi AB[A7E AMRA 7o) AlFE
2 ABIAE A AFEA 71 & ! A& AEs] mefstal olE
A 7l Aom Aottt E’ra}/ﬂ o AgdAEs HiE L
Mehrabian and Epstein(1972)9] HEe} A7 L(1994)9] AoA ARE
T EY dFRE & AT B4 wA 4 9 Heksto] 285kt

%@oﬂ AR aEzt B AdeRE Uk o 3o uH

—_—

> o W
i hu

>J

9 7
Hel HA 4R B el dold AAY mrln AFT 4 9
2 Zoltk, W o BejaA wAY HAKA =2 5 Uk AFE o
2 AT 39T 4 9 Aoltk, o] BAA mHY Asele] vehd
w80 HAAE B g AT BAR U2 AZsE =2 5 e Aol
o, e o] FeldA mi" Amela o] gl mhAl szt HAA
9 A7 LA 4 9g Aoltfer e 4 wEe BESAL. 74 B
of 24 g8 7 UAE Hm(=H¥ 1A gt T=ug a¥he
ol g-gct

3) =54 BAS

Erikson's(1964)°] w=md A4 7Hlel EAo] it o] 2ol
He A Yol Aorel dis) HdE Zelgr AFoldth. Aquino and
Reed M(2002)= ol2fet =9Y& AAHS F7HA 2kds AlAlsken,
A A AAdWEd)2 Aotlidel wiEge & =94 549 @EE s
FoiH, F "A AR =HYA B0l Aol Uit il
o2 Uete AtE UEddHr St & d+elME Aquino and
Reed T(2002)7F AARE =52 GAlEel F7HA Akded WS 44

Ag e
ol A % 107 B 288 7d PAE Am(=7d 124 9,
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7=w% 1gth® S5ttt
AtgRel AAolA E-lg 4 e B4 Ueidle HigA 2l=(Caring),
544  e=(Compassionate), &FSHFair), ZSHFriendly) T3 T2
O Tolge o8t FAA AMH wF F WA (nternalization)
Fo 7H Abgrol H= A 7]ie]l Fd, oldd Ade 7K

Argrol He A2 Wl Aol o] F8stH, e olHd Adde 7 A
ol He Zo] Fn#e A A, oldd 43 e AL dolA
anz] FaskA] An), He olde Ads 7 A

t} 57 —‘31._—6(}% AFESER T AP A (Symbolization)S U £F Yrb o]

bl
o)
=
o
i
=

>

AS EY 5 b FESO|, W At Aot IAL FF Wt of
g A4S JHD ks A S sk 497t Aok, Wt ol
& ATS T Uik AL Wl 48 AEDES B o2 A
PS50l ¢ 5 U Aok, Uk off TFo| AIHoz Folgozy
Wb 594 4ES AU doks AL O ARSA RelFt 4
7} Qlek, S B AHgS) 5 452 Atk

4 AN

grEe] AREe AT Fo Fuae wASN HopA H©
oh Agatel SN Mopithe AL A7 Alslsh BAe wain,

Ast 22 0 ARl A AA PEE ABES F55 e e
Juigith. %, oleld WAgol wiE EANE] IFLolA olFolA: 9
oSm(@&AZ, 2003), Runyon(1977)2 "7/lQlo] &3F oo} um|o] £

st dste Ager Jijle 7, A, Hk, Ad Sl dF= miAl

= AolAe dutdozs Zpilo]l &3 H7HE UHTe= QlASH= HE
Adog zztel= H(Cottrell and Neuberg, 2005)0 <7



of &AA "AR A T|Feo] dig FEyEE AT eRE A

T o2 729 F8 FAHYE T AREATY HFl &ste =UtE
dol J9E sk YA EW: =) (= eotxerho g
B3ty 1281 Fred and Blake(1992)¢] AT AAA HZ(Organization
Identity Index)E 4 9 Hebs|| 2851t

S0 ARt MdeEsE Ue e AEC] e(elzizhE HjH
ShH mle MR o] Erf, Ue HE AREE] eh=(ofzeE|zhel sk
of@A AZst=A] gasttt, W feetmgzhe] dis olopr|d o
"5, olghe BREG 19, de BES &Y, Ue 6&(0}3—&3]7})
o] AR o] o] o] ,
Sh=(otmej7hE Aehd uizb Azht= Aol &4, v TV -\?ﬁoﬂ
A g (etme|shE Hldste 2tHol vew ezt

pat

=
=72 Zoltfel &2 67 ¥E= FEsiin. 4 =Fe SA= Sldl 74
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4 I 1o
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DIESUERC

ZojaA oY dia Aud dEE geldA oY A He
AR AwA Wi YudE, JlHE, P AEstetd
=kt

Bl oo dg HEs AW ¥nE 48 hse] Ao
ABH Adsh A4 FEL Sla) wojel Aol did o) olFe B
7¥st7] 915l Lichtenstein et al.(2004)7} 7HEst CSR <914 HATZE £74
=Aof| A&t MPerE: '(FAMYE)ES ALY o]
T YFE AMEsH T Hsi ARgskedl ASHoltr, (RlAPE)S
el FPEE T EHE AR FFAE fS AR, AGAE Y F
AgEel Higt Zld(@he @EAEoERRH EAREGY, (FAY)
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zoldA el digt FadEs olMWQ012e olsl AHE e of
N

et Wb Uehhe omEa)E FAGtRA) LAk, e o] Bwel
Bk g ou@EA)e FAEHDor LA, = o Fuel
Bk vehs om@A)e] sRMEME LAY 2 67 PR @
89 74 eAE Aw(1=318] 284 o}, 7=uje 1@che S

TolaAA utA”o] tigt 7|Pex== Lafferty and Goldsmith(2005)9] <]
s e 37 F=o F= FEAE S o] AHko] xIdH FEE
2 'Fofst=/Holste, SAARJMFAAR, 'mojA /v oAl T
YAE HL(1=H¢ a2 g}, 7=0¢ JdthE &8s =AU}
oA uA"Y A|EE == Landreth - Grau and Folse(2007)¢f <J5j
T g U4 2012)9] Aol AMEE EFdES ATFEsk S
Aotk 40 ARERE o EE s (BAFE)Y AlFel el %t
o, Ue @AY AEe AREE 5 dd, Ue @A) AlEs
o

o AR, U Bolg §7 994 o AZL TuisAd

|
gl’_4

J{Nl

—_

ole 7z} Ege] 2Ae Yo 74 YAE HL(1=Hs 1ZA gr}, 7=1)
© JdthE olgdr}
[E 8] 24 Ax
25 e Eel AYAT
Ghingold and
BuaF |- Bnee, HAZ YoH, Aol e e Bozinoffs
89 |- @R/, Bokel/Eet O (1982)
A17H4(2000)
- e ol 3OlAA mIY B s g |
o] el Aol AAE LT AR 4 e |
AH| 2} Aole and Epstein
z 7 o B (1972)
- U o] ZoldA mAE AwQleA 1A & gl |
ARe O AT BT 5 U Zold Davis(1999
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- U olelat AFE b Aol st o] el
2 7 2o
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- e ol AR A ARl oS B A |
- Y BT W olEE clnldee s deh | %
weE | g 23 gt Al 9 rum and
A |- W e A0l F2 o gEe Aagme | L
Wb olelat Agel Atelet A% celd & 9l
L g5 5ol (2002)
g db el wAL EE W oleld H¥S
D Gk A% el sk 497t Ak
-t olEE ARe AT Ao Ade gt &
@ BAEDES Bol 2 ATl & 4 Arh
- b ojg ] A3M02 Helgozd Wit
9x 4ES AU Gt A4S o2 ARSe
A BelF 497} gt
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ABSTRACT

An Empirical Study of the Effects of Advertisement Appeal
on Consumer's Attitude toward Cause Related Marketing:
Focused on the Moderating Roles of Moral Identity and

Reference Group

Kim, Dong—Hoon
Major in Marketing
Dept. of Business Administration

The Graduate School

Hansung University

In the 2Ist century, consumers want their products or services
to deliver new value. Recently, ethical consumption which emphasizes
ethical value judgment rather than rational consumption behavior
centered on price and function is emphasized and cause related
marketing which realizes donation and sharing through consumption is
attracting attention as a new concept of social contribution strategy
for companies.

But, despite the global expansion of cause related marketing
campaigns, consumers still have intrinsic questions about good
intention of companies.

The main purpose of this study is to analyze the psychological
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mechanism of consumers and to examine the effect of advertising
appeal type on consumer attitude and the effect of moral identity and

reference group.

The summary of this study is as follows.

First, it was confirmed that the type of advertising appeal had a
positive effect on consumer empathy as a result of distinguishing
between guilt and non - guilt appeal.

Second, it was analyzed that guilt and non - guilt appeal positively
affect consumers' attitude toward cause related advertising, corporate
attitude and product attitude.

Third, it was found that consumer empathy played a mediating role
for corporate attitude and product attitude toward cause related
marketing. But, advertisement attitude was not significant in the
relationship. Thus, it was revealed that the relationship between the
advertisement appeal and empathy partially formed a positive
mediation relationship.

Fourth, the internalization and symbolization of moral identity had a
positive effect on guilt appeal, but not on non - guilt appeal.

Fifth, the relationship between guilt feelings and consumer empathy
showed positive influence on in - group and out - group. However, it was
analyzed that the non - guilt appeal affects only the in - group positively

and the out - group has no significant effect.

The implications of this study are summarized as follows.

First, most of the previous researches examined only the role of

negative emotions in cause related marketing. But, in this study, a
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new theoretical foundation was established by empirically analyzing
the effect of advertising appeal type on cause related marketing which
separated into guilt and non - guilt appeal.

Second, this study examined the role of new variables that did not
pay attention in the existing cause related marketing research. It
showed that the in-group and the out- group have different influences
in the relationship between advertising appeal and consumer empathy.

Third, this study aims at investigating the effect of advertising
appeal type on consumer empathy and attitude of the cause related
marketing. Also, the consumer attitudes were verified by advertise
ment attitude, corporate attitude and product attitude.

Fourth, based on the empirical evidence that guilt appeal is more
effective than non - guilt appeal regardless of the internalization and
symbolization of moral identity, it suggests an effective appeal types
for cause related marketing.

Fifth, this study found that consumers respond more positively to
in - group than to out - group by benefiting from cause related marketing
campaigns. Therefore, companies and marketing executives should
recognize the role of the reference group that they did not pay

attention until now.

[Keyword] Cause Related Marketing, Advertisement Appeal, Moral
Identity, Empathy, Guilt Appeal, Reference Group, Consumer Attitude,

Ethical Consumption, Corporate Social Responsibility
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