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Abstract

A Study on the Attitude and Intention of Participation toward

Cause—Related Marketing based on Customer Participation

Lee, Joo—young

Major in Marketing

Dept. of Business Administration
Graduate School of

Hansung University

This study 1s in regards to the influence of the customer
participation on the attitude and intention of participation in the
Cause—Related Marketing. The customer participation consists of the
contents and the degree of the participation, and the contents and
the degree of the participation mean the marketing goal and the
extent of the customer’s role choice. In addition, this study adopts
the moderate variables such as self-image accord, social image

accord and recognition of corporate restoration image.

This customer participation has a meaning of a new relationship
between the customer and the corporation. In other words, the
market 1s reversed from company-leading to the customer—centrism

in all marketing activities. Passive customer 1is changed into
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aggressive value-creators (Benedic, 1999) and participates in all
corporate processes including production, decision-making and
marketing activities. The corporation attract the customer’s active
participation with a view to promote the better relationship and to
heighten their royalty. As a result, the customer has a significance
as a value-creator, a evaluator and one of the most important

resources to the corporation.

The corporation should figure out the trend of marketing
concepts for being distinguished. It 1s hard to be distinctive by
productivity and quality under the current market situation. The
corporation should embody the distinction through Cause-Related
Marketing in the orientation of societal and social responsibility.
This Cause-Related Marketing may contribute to giving a positive
image as well as being differentiated.

The main bodies of Cause—-Related Marketing is the corporation,
charity organization, customer and beneficiary. Currently, the
Cause—Related Marketing is led by the corporation, which decides
where and how to do it. But every marketing activity of corporation
1s wholly evaluated by the customers. Therefore, the corporate
Cause—Related Marketing should be designed, focusing on the

customer’s needs, wants and demands.

This study designed experiment four types of main stimuli that

are contents(social goal / benefit growth) and degree(customer role

selection / corporation role designation) of participation were created
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with two different cause(high / low corporation social restoration
image). And self and social image accordance were considered as
moderate factors. And Empirical survey, questionnaires manipulated
have been distributed, collected and analyzed through SPSS 10.0.

Major findings of this study are as follows.

Firstly, the customer has an affirmative attitude and
participation intention for pure social restoration goal of

Cause—Related Marketing.

Secondly, the customers show more positive attitude when the
opportunity for the participation in the selected role is decided by

themselves.

Thirdly, the self-image accord makes stronger effect by
interactions between the participation contents and degree. It explain
that high self-image accord results in further positive attitude to
both social goal and benefit growth.

The customer role choice and the corporation’ role designation
come to the same result. In respect of the social image accord, the
customer 1s more satisfied in a positive attitude 1if the social
developments are promoted as usually expected. But there is no
interaction effect in the contents of the participation because the
benefit growth may be interpreted as positive, provided that the
social development i1s connected to the own value and satisfaction.

This can also explain that the customer may admit it as a
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commercial niche marketing which 1implies corporate profits,
provided the interaction between the recognition of the corporate
restoration image and the contents of the participation has a sign of

economic goal.

Finally, the affirmative attitude for Cause-Related Marketing is

linked to an active participation intention in this study.

In conclusion, the appearance of the Cause-Related Marketing
based on the customer’s participation can be shaped by the pure
social restoration, the customer’s participation and the customer’s

own determination.

Key words : Customer Participation, Cause Related Marketing,

Participation intention, Attitude, Contents, Degree, Moderate variable
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