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A1 wiSA =8, 2kl AA|A 2~5lo] -2 a9 XA o] A
FIAZNA Btk FRARZ, 2]l tigh au|Ake] vrolxl 4lelAd
2BAES] dojo thEt Eolrl &= Googlesel Ao Eo A Al F= =
S5 o] &t dlL] A ol w3 &7 ol th AlWAlE K] A=
OM T 7%?413?7} 7] FTAAA & A7 dste o, WA dEde 24 =
2 A5 A o] e A g2 ©l& EZolH T (Linkon, 1990).
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EE B3 fdAFS Fuie & miste ANIHE vt shagE &
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AP Eo Aol Al]E AR Alo]ES] FX25 ,
= %0154 FERSS AF, AA s 72 9 23}, v AdEE HARl
2t g oJatithe] dd, 2016).

I, AFolE HARRIE &Rl 384 Z1tiibE Eola, 22l A 1A v
FTUAZITHE RS WalWohe] 34, 2016).
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al., 2019).
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3.3 W5e 23y 3ol

2 Ao ZyW4E practical value, "7 4=2 = site convenience, site safety, site
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Aee BE SYUTFE g3ds FHa7] 98 old AFE wReR silen, 54
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<Z 1> Operational definition
Variables Define Ref.
~Efficient purchase of overseas direct
. purchase Eroglu and Harrell(1986),
Practical . . . 1=
| ~Economics of direct overseas direct o] 34d(2016),
value
~Needs for overseas direct Babin, et al.(1994)
Practicality of direct overseas
~Quickness after accessing the site
~Convenience of information search  site
structure
. . . . Jarvenpaa and Todd(1996),
site ~Quick explanation of problems in use .
. . Spiller and Lohse(1998),
Convenience -Provide government abundance 74 9(2003)
~Quick update of new information e
-Ease of searching and comparing
Site multiple products and services
. ~Privacy Policy
Properties s . :
. -Possibility of leakage of personal information .
site . Page and White(2002),
~Risk of payment problems N
safety - . Z A2 (2017)
~Computer system stability of overseas direct
purchase shopping malls
~Screen harmony of the site
site -Matching with the type of service Sk A H] 2191 (2014),
design | Unique design ]334 (2016)
~Outstanding web design
-Fast delivery time
Logistics +Quickness of goods in and out Page and White(2002),
Speed  |[Expedited handling of shipping related Jarvenpaa and Todd(1996)
it
Logistics ¢ an.g B
. ~Delivery accuracy
Properties .
. -Delivery method accuracy
Logistics . Saura, et al.(2008),
~Accuracy of the place to be delivered
accuracy . ) . Mentzer, et al.(2001)
~Accuracy of delivery completion time
- Delivery accuracy during peak season
~Induce overseas direct purchase
~Intention to purchase overseas direct purchase | Eroglu and Harrell(1986),
Purchase intention |[Impulsive purchase of overseas direct Davis(1989),

purchase products

Possibility of positive word of mouth

Jarvenpaa and Todd(1996)
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<3 2> Survey composition

Variables == Bges
1. &4 v
2. AAA Al
Practical 3. 7 HaA 6
value 4, Ag2 Fuf
5. dAAc® dad 4E
6. F&T A%
L APRIE A% #1574
2. AREA Ao E F-x HElA
site 3. o] &7 A A& 6
Convenience | 4. A|3-dH FTHF
5. AZE AR A% ol E
6. o1 dE 9 AH|A Bl gd golA
Site O S A R e
Properties | site | 2. QAR AHAE 1A )
safety 3. A AR 918
4. 3 AAHF 23 =2 AFH AAE A
1. Alo]E 8] i@‘rtﬂiiﬂr
e | 2. A 29 FFoke] ol & )
design 3. F53 gl
4, EXol= A=Al
. 1. W2 wjEAIZE
Logistics 2. AE QE 310 AL 3
Speed |3 g mAAEe A%
5o ASA
Logistics Lo j} PEY
Properties 2. 5] e
Logistics | 3. ol&R-S 40 F34d 6
accuracy 4. MFSEAITES] FEHAg
5. 3571l v el
6. HH*o”«l A= %E
1. 3T T At
2 #9147 ol g
Purchase intention 3. QAT AE Tl AL 5
4. 92T A
5. ;LA T A&A )AL
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4.1 723

2 A7 TR ovd B AHYE &8st dje] A TS o]l avlat
S Wdos AEAS wESNen, 20199 4¢ 12 AR, 2020d 29 23 A2 FF
& AGskaleh. T 270%-2] AEAE ssialonh, AT X2 18255 AL A
gotsich

rr

SEHA] QIFEATA EAS AT EW t5 2} AP FuE T2 FY3st
AES o7 B Aol 412%% 7P =33, A5 7PAAIFTV $)0l 19.8%= F W
AZ Uepgth L2 o] 8AME FAFoE AREW, o FYSFED &
7HA0] 63.2%= 7P =4 vEbd s, gl gle BAE Fuirt 21.4%, thdet FEE
F11.5%, 53 24 22%, HA7F ALEE 1L.6%co 2 YERTL

3 YA HE ] FAL 109 o4t 159 o] ) 28.0% 2 7HE E9koH, 15
Tl o] 30%Hd ©]atrt 26.4%, SRFA o] 108k o] dl 22.0%, SWH w|¥ro] 10.4%,
309k o] s50mk o]shrt 8.2%, 50RF o] 100RF o]t 3.8%, 1009H o] o]
1.1%2 Jelgt)

¢

SgAte] dubAQl QpEASHH EAS AvHd AW BExE oAy dao] 747
70.9%, 29.1%%= odH|&o] =9k, AH EXE 4049471 48.9%, 20~29417F 23.1%,
30~39A417F 19.2%, 504 ©]%o] 8.8%= JERITE.

HFGHELE AEY ggdu EH@IA)7T 46.7%°] 1L, ek E<0] 23.6%°] 1L,
tatAlglo] 20.9%, HHA)ZES 5.5%0| 3, 1Zo|al7} 3.3%E VeIt AYdEras
ALl o] 37.4%, 7H8 571 20.9%, 0] 19.2%, AEZ0] 10.4%, A9 L] 5.5%, &5
Hol 2.7%, AT 1.1%, AR 2 718 Adato] 2.7%= YERTH

T A5FXE 9 50054 0]d 6007 mlRro] 33.0%= 7HE Eker, T WA
2 6007+ o)Ak 7007+ mwko] 15.4%, 7005+ o]AF 8007+ mwko] 13.2%, 4007+
o]/ 5005+ mRko] 11.5%, 10005+ ©]/Fo] 8.8%, 8005HY <]/ 9005+ mwto] 6.6%,

Rl R
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=

3009H o7 4009H T]THo] 6.0%, 3009H] m]FHO] 2.7%, 9009+ ©]/F 1,0009HY W]
o] 2.7%%o 2 ERTH

S g A4 (ommality) S EA817] ete] 7% BAFEA S A Ggle
L EERA 3018, o= Aot 3ela), A Al solstm Y SRS At

B

£ 7He Aoz gelsisith

4.3 /9 eFAd= A= £4

B e APt Sgstad s S0 A ] skl AR S
Wh 3 SRl AGE bt B2 SRdle W, aquse S
(@
A

8RN FEL WSS JABAVE 22 A 78 FolFslEA 1 yEE o
st Al71a, dRbA o g2 a9l AAX|7E 0405t o djF WS AAGTHETD, 2018
A1), 2E]a, UukA o & Cronbach’s a #ko] 0.6°]4e]™ A %7b vty kst

B oo 2Pss An £3uly S Ealo] QoA AR 041w Y o] & Fxo] ok
2] @A AAE Practical Value3, Practical Value4, Practical ValueS, Practical Value6, Site

Conveniencel, Site Convenienceb, Logistics Accuracy5 @52 A A3FA T

BYE 43S ] dd B4 saRae AAsg, SPusE nE 489
& 229 A8 FAE BAS AeAReH, 89 BAAS TEAHE A31o] Varimax
g Ahgsanh

Q.
[}
B AFoAe] Falo] MUy|Fe IH3S 1.00]4, 82 AAX= 040]8S 7]F0
(o]
AA

FE&H ol E)iSo] Bl QQlBA S 3 AX Practical Valuel, Practical Value2,
Site Convenience2, Site Convenience3, Site Convenience4, Site Convenience5, Site Safetyl,
Site Safety2, Site Safety3, Site Safety4, Site Designl, Site Design2, Site Design3, Site
Design4, Logistics Speedl, Logistics Speed2, Logistics Speed3, Logistics Accuracyl, Logistics
Accuracy?, Logistics Accuracy3, Logistics Accuracy4, Logistics Accuracy6, Purchase
Intentionl, Purchase Intention2, Purchase Intention3, Purchase Intention4, Purchase Intention5
£ A o]&stit

T3}, Cronbach’s aZb-S 0.633~0.9173K(=0.6715) .2 RE Q9lo] A rE R EQ]
.
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3> Confirmatory factor analysis

<*F

CR

.837

.846

910

.883

.880

725

581

717

.657

711

SMC | AVE

403
748
15
.632
453
S13
727
724
.682
.682
725
759
487
426
741

818
.581

P

skksk

skksk

skeksk

skkok

skoksk

skoksk

sk

Fokk

sk

skksk

sk
sk

234

.008
104
.088

075
072
.078

.07
.084
.084

071
.064

standardization

coefficient

.635
.865
.846
795
.673
716
.853
851
.826
.826
851
871
.698
.652
.861
.904

762

coefficient

1.000
1.516
1.000
932
.989
.899
1.000
1.055
973
1.041
1.000
942
.854
179
1.000
1.031

.76

Measured

variable

PV1
PV2
SC2
SC3
SC4
SC5
SS1
SS2
SS3
SS4
SD1
SD2
SD3
SD4
LS1
LS2
LS3

Latent

variable

Practical

Value

Site
Convenience

Site

Safety

Site

Design

Logistics

Speed
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Latent Measured tandardizati
aren CASUIEE | oefficient | OO g gl p | sMC | AVE | CR
variable variable coefficient
LAl 1.000 798 636
LA2 1.029 868 081 | === | 753
Lowict
ogisties LA3 829 744 079 | == | 553 | 627 | 893
Accuracy
LA4 1.067 717 106 | == | 514
LA6 1.094 701 112 | = | 401
Pl 1.000 716 513
) P2 1.137 837 105 | = | 701
p
urehase PI3 1.147 898 099 | *=x | 807 | 728 | 930
Intention
Pl4 1.087 841 100 | **x | 707
PIS 1.116 871 099 | e | 759
£2=780.411(df=384), CMIN/df=2.032, GFI= .775, TLI= 871, CFl= .886,
model fit
RMSEA= 071

T} 5} th(Fornel&Larcker,1981).
ST < 47 o] AVES] AFE o] ABuA At 55l Waet
d

<3 4> Discriminant validity analysis

(A) B) © (D) (E) (9] (6)
(APV 0.851
(B)SC 0.447 0.762
(©)SS 0.319 0516 0.847
(D)SD 0.269 0.651 0.702 0.811
(E)LS 0.107 0.434 0.447 0.399 0.843
(F)LA 0.298 0.485 0.546 0.463 0.625 0.792
(G)PI 0.663 0.527 0.413 0.365 0.165 0.443 0.853
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4.5 7V A%
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<J& 2> Strctural equation modeling

46

1 (z.

- o EE

1.54, 1 Oz

O =05

)
; (79

DV

T 2el mEoA zt rEel ZAgwe ZAE TLI(Tucker Lewis Index),
CFI(Comparative Fit Index)3k< .90~.95°]H*], RMSEA(Root Mean Square Error of
Approximation)®] #0712 AFS APEE 7l P2 st

T By FAd me AdFEdS FAG Ade <F 49 <y >3 Zrh

AEA 7= Ao E9] S A ERA YA, At EQEA, Aol ETIARN T & /&4
(EAEA, WS )l BB FFS = Aolgke 7ML AYEHUAA T, Ful e

Lol= Ale|E o3 wiE g o] T Rto] AfE = ATk
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<3 4> Research model analysis

H Model B s CR P result
Hl-1 PV—SC 2.750 814 3.186 .001 A
Hl1-2 PV—SS 3.391 799 3.268 .001
H1-3 PV—SD 3.075 787 3.249 .001 A
H2-1 PV—LS 2.922 .595 3.113 .002 A
H2-2 PV—LA 2.460 .680 3.172 .002 A
H3-1 SC—PI .600 540 3.973 ok A
H3-2 SS—PI .081 092 867 386 R
H3-3 SD—PI -.085 -.088 0.823 410 R
H4-1 LS—PI =222 -291 -3.388 ok R
H4-2 LA—PI 327 316 3.337 Hork A
Model fit 2%=605.414(df=311), CMIN/df=1.947, GFI=.805, TLI= .896, CFI=.908,
RMSEA=.073
Tk p < .05, ** p < 01, *** p < 001
<% 3> Test Result
Site Properties
(/}’;’:a;ic_arhh\ _/f — — g g fI;L_Ir(;f:I;;%EH\
. o value _H}:\?é}‘* 'f,h_______iite Design___ - 088 “_Intention _~

bW e . . T
— Logistics Speed

" Logistics
___Accuracy
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The Effect of the Practical Value of Overseas Direct Purchase
Consumers on Purchase Intention through Site Attributes and

Logistics Attributes

Mi-Ra Park”
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(Abstract)

This study was conducted to find out how practical value consumers affect overseas direct
purchase through site properties and logistics properties, focusing on the increasing number
of shopping using overseas direct purchases every year.

In this study, research hypotheses and models were established based on previous studies,
and domestic purchase intentions were established with practical values for stand-alone
services, parameter site attributes, and logistics attributes. The consumer's propensity for
practical value has a significant effect on the convenience, site safety, and site design
variables of overseas direct-buying sites, and also has a significant effect on delivery speed
and delivery accuracy. However, it turns out that only some of these improvements in site
convenience and delivery were affected by purchase intentions. This study focuses on the
relationship between the research influences that the practical value-oriented consumers have
on the purchase intention of overseas direct purchase, and presents major domestic resources.

Keywords: Overseas direct purchase, Practical value, Site properties, Logistics properties,
Purchase intention
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