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An Exploratory Study on the Application of Relationship Marketing in
the Defence Agency

- Focused on In-depth Interviews of Defense Agents -

QHM* FIE=S**
od , OoxT

Byung-Seob Oh, Dong—Hoon Kim

ABSTRACT

This study conducted an empirical analysis on the employees of defence agency in order to analyze the
use of the relationship marketing of defence agency. The main results of this study are as follows. The
expertise, communication skills, and degree of cooperation of the employees of the defence agency are
important factors in enhancing and maintaining the relationship with the customer, and it has been
confirmed that the relationship with the customer can be further strengthened. In addition, identification of
customer needs, bond, and cooperative attitude have been proven to have positive effects on the
relationship continuity. Based on these findings, the implications and the limitations of the study were
presented.
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