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32) 4%, o4, (018). TRHE AF Al AAlolmel BAAEAsL RAREEC] u]H
A, , TEFUAARLIIA, | 24(2), pp. 481-492.

33) A2, ol918]. (2017). THEAFS] AulAxAo| LI wRulgEAe] nAXFA ] v
A G, R glEstalA, | 18(2), 2017, pp. 271-282,

34) 7433}, & 3. (2022b). op.cit., pp. 44-57.
35) |m3t, A4S, o]2d], ¥rdz], Hed. (2022). op.cit., pp. 553-564.

Ke3
36) 43, A (2024). TRE] A AHA AAlO| LI AH| A ZRA], AuA HE W
1 FAZ vA= G, TugdeEFddT, , 18(4), pp. 1-21, £3] pp. 1, 15.
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37) AP2. (2024). n§AS J5H Au|iiAo|Ley HAZIATE Faofztel] mx

fo)goll&d dA+ts , 1809), pp. 41-61.
38) o138, "eold. (2023). op.cit., pp. 224-235.
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41) QeI (2023). “MZAIHY Ho] wlelag e BE I} A7) aeol 3
AEA FHH 0] olFALI, BrolaTiskn Autthetel PSSR, pp. 43-44.
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) FAEL auARe A
Mul~ el 1ol 47 AR A e Bz Agshct
29 B Bage} A0 ARH S AHA AH, AA

3 A T A4S AR A
Batolom, ol ZtAe AP, AE divl WS, =2 b a8 g2
A pod) B a4z olofE 4 ok

A 7HAE Aol FEAF o8 AN L7E Amjek 4w 22
W22 7S Spnjste A7) ol AHIA Arh AAIRE ofet ARIAS
Te A FGE= Anleh 4EH wEe Zgthe 84 olFT 4
At

42) Holbrook, M. B. op.cit., pp. 21-71.

43) Mathwick, C., Malhotra, N., & Rigdon, E. (2001). “Experiential Value:
Conceptualization, Measurement and Application in the Catalog and Internet Shopping
Environment.” Journal of Retailing, 77(1), pp. 39-56.

44) BG, LA, (016). ALEY DAe] FEH A, DARZE U YEE o] P
A: nAREEY oAz 9 dAEY fY0) 2UANE FHOR, rEERYSAT,

25(1), pp. 41-60.

45) dF 4. (2003). 22k &4 =Y - E7Fx](Hedonic—Experiential Value): FFHS
oF AMs, THgAReAT, | 13(4), pp. 73-96.

46) A &. (2024). "ol A7t ST TEO| M Au|io] it AE A JHA|7F A&o]
|k mA= FF - e WA=} 2 A4S '
o HPARSER =, p. 15
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47) dnl4d, op.cit., p. 43.
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A m]-gof|l &8s, , 23(3), p. 123.

49) 2QAF, 4% 2021).57E AHzre] 28l FAZAIL AvGgET BlEAlE] W
jelmof mX= P SNS FAFHEAe AEaE FHo=m, F=ddsss, ,
16(1), p. 42.

50) o], @314, (2020). W= RHE §5H Zd=x AR FAA Jpx|et G Hrte|
et A+, Txnm|tost, | 23(3), pp. 49, 54.
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Al 3 A BAAEE
A%z A

AR LT TMo] @A 0|85ty Q= AulA AlEAtete] BAES o
Astnzt she o=S oju|gttsy)

Aol ABAE FHHe=2 Qaetar, Aula AlFate] o
S Hge g F71A PAE oozt sk Hiket ofz)E
2gste MES ANSACT, olFHS BARL LT} Tt W o] &

:|o

opbgre Eshe Zlo] ohlel, @Al B4R BAS FHHoz By 1
WA A7 ololhua she mAe] AW Aed AFe mu: )
golet & 4 %E}

Ag AH~ M}au 2AS gAsAL i) AA=s, @Ale) B
745 QA QAlske HEet BeEckn s

wtetr] ARG EE A AHA Gl wiet S Wuiet FF
A 7Aol "t x7F 4A RtgE fEem & 5 vk 53], FEAH]
LE ©9l4 olgET A&HH olgy A d4°] T8F¥ Ede AYE=
BAAG = 24 gAeF F7|4 gA 4= A¥ske o ddzd Jid

ATollME BAALAES RENRE o8 0] A ol = FH

53) s, (2025). “Uggel Au|AnAe|nrt 2ZE 71|, 7Hgbl
ARG njAE= G, AAdsty dutdstd BhA}se=

54) 145%. (2025). “HE7|A ESGAHY, 71 4H], A0l H
A, sHtisty tisty HhASE =R p. 32,

55) ols®. (2020). ‘Ol stol= AH HAEHS HEH 4 oA
oo mAE IF - A7) asge 2HaE FHOR - *ﬂitﬂ Pﬂ EHJQ—J IS
SR, p. 41,

56) A3, (2024).°mHu]g TH wrgEsdEe] AMuasFolx, QIHAH| AV TAEA,
BADE, TAAESE B A7, Sdvisty ety AR =R, p. 49.

3 ﬂﬂ
Yo oo
ﬁ)l
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2. BAAE =Y HPAT

1t BAOAI" 2 1A @7} 474]1]*45 o:mjjr TeEge

Hhod 7514k (semi—permanent makeup shop) HopolAE <

12| A H] A0}

AZYE 7FA7F PAREL Lo v|A]= gefe] =oElo] gt Aot S

W TePgAEe] AAA B ATE 22HE 7R B fARE O o wX]E FFS

AERN A3, AAAH| AL 27t ZRA)7E PARE =St HHEH 84U
A A sFA T

Slloj A H] A (hair service) EOFoll A= AHIA R AH|A FHo] BAA

£k of ojwet S mA=THE FHeE At olFolH o, YA g

57) S5, AAE. (2014). v g2m Aol BASE o] TATZI} BA AL E A=
QY - PANE TAATE U2, TAVEAYAT, . 16(), pp. 67-86.

58) AdlE, o913l (2021). THEFE Ao BAUAG ] DALl BA XL L] v A=
o, , Ter=n]g3ata]x]; | 27(3), pp. 604-613.

59) AA3], FHd. (2024). FHPOHQVWA JAAAH|ATF 2]7vE] 712 B TA R & O] o
n2s 9, EREIHAIEAT, , 78, pp. 205-216.
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A0 Sloake] MElasAomAt BARL R WAL S 2
g Av, And, A4, Helge] BAAGIE ol FFL

.

A AHE BellAE BANELE Fo ANLE O AT
clelslsl selgene WAL AsnAol )

FAGDL SO RElF WA AU BARY, BAASIZ B
A B 23 EFHH AP, BAS 274 4% 49 A3 4P
O
=

AR, BAZY A BAALGI T} fro

JeoE2 ololdE 728 T wﬂ *wé T Aol ofel ol
B Aol Belske] Aulzsdolzet AA K|, WAXELEE Fa
delow Aol fl O£ SAS A0

.—1

60) U4A9, YA, (2023). op.cit.,, pp. 1537-1543.
61) ©]g13], vreld. (2023). op.cit., pp. 224-235.

62) FAA. (2024). slolREF A9 AH|AFFO] BAEY D TAXEYE vX= F3,
ret=olAn)-gaf&sta] 2], | 25(3), pp. 267-282.
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2 Ao ZA S FEAF o8 Aol Sl 20toll4] 50T o] A<l
du 2 stch. AEXAFE 2 E(Google Forms)2 ]85 22kl (online)
27171940 deAMos AAstlon, RAtY(mobile)& -§ote] HjEZSHL
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AmpR AP ZARRE 2 ZAR] AA AASEleH, AR A= 2026

=
¥ 49 697E 49 WM F 797 1088 SASGH 49T 098
=1

IN

vigos Bgo) Agws AHE U B, ollng W T B 4
41 95}siet.
B 2 20269 49 1395E 49 309711 A 2ARSE BAT B

[€)
oz APstye. FFHoR SPE HEA F 3B0PE HAF 2Y A=E

Fgatet.
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14 3. B

Ao|tt,

7+

2. A¥A A
2-1.
2-2.

4.,

el (el G mA

el e AAA 7o) J(He] dgE w1 Holrk
Auge AAH Aol B(He] G mE Foltk
QA 2E AAA AR ()0 GaFe 1A Aot
Hel e Aetd FHxe] J(ne] dge w1 Holrk
Aulde Herd el Boe] Gge mE Zolrk
QA 2E Hebd e (o] GaFe 1A Aot

TARAEAE H(H)9 9F=

BAA 7 AL ] (o] dFe v Aolnt
2 72l BARE = F(+H)9 6&—% o Aotk
El4Fe] MulaiAolns FARE Y H(+)9 IFe 1
el g2 gARE ] F(H)9] dFe v Holnt
A2 AL A (] 9= nE Aol
AAMH e BAXGA ] H(H)e] Fd= nd Aot

HEAFY AulAaAo|lZet FAA &R ] BANAN FHH

AL AAEHA Je Aol
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1. FEAFe] AMujassox

REre] Aulasdolns BAe] HERFS o] gsks Thgolq ztets

A AP BIE RISIs, QUL elRoAE T Wl A1

= } d
A7 547 AAA wE] gg Fue wgg w2t Foo] o
= 7| = Z

- =

{ 7FA et FEIA o]SARIA L7

Aol 1’41—11 *éﬁi 244 S vigto g, 1 PAS G Hez ool
st olx|e Heolstglnt.
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A5 A AHAEA 4

2 AT AEEde FEAFY ABjasAelm Q1A B3R T, A
A& g EH7] Yo APATE Ediz B A B A 41
&ote] skt

AF-FAH B 2w AFE Fiste] ow@dor F45IAL
W, FEFY] AHAAAC|EE HAARGMME] AFE Edize Ay 473, &
A4 38, Auly 62, XA A 420 F 17EF R FASIAT

BRA 7HA= olm g AFE EdlE FAA 7HA] 4wt HHA 7t
A 42RO F 8wdorR FASIACH, BAAEK L= F7]K60), k476D
o] dFE Edlz ddaql 45w Pk

7t 292 A 2% 4 14, ‘O8R4 23, ‘HEoldt 34, 1
gdot 44, Wie 28 sHoR, Havt m2aE diE gl diwt 94
Fwol Eoe= Yulste 53 7 E(Likert) A== SASHATH

63)2 8, (2024). “RHIT SF0] Au]A Edo] AU ojro] ulA gk AulA FjA|e)
AR, SEE d&Thetd AAetER, p. 72,
Aol wlAs G, 47

g
65) olul%. (2024). “@4 elckely e rEwpe] Aulaidolnst FEA 71X 2 BAs
o, BAASES] vt 9P AANgYe] 2AEAR AFchea et At

—
1
=)

66) &71%. (2022). HlH9 HAEF HAL 2ito] miA|® HM=fat A& o] #et A
T, TEEREAL, | 21(2), pp. 391-408.

67) kA, (2022), DAHAES ZEFARAe] H[Adold A RFUFo]Mde] tilujEzt TA A
oo uxEe I, THFHAATE, , 34(3), pp. 285-303.
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A6 2 A

e e g
AR, 2L AFEARA EHS wers] g M=RA
(Frequency Analysis)& UAISHITh. E@ ZAYRE] diar A4 4%

o
[
e
_?L
8
0

5t7] Qg 71&5 AR A (Descriptive Statistics)
A, SE=T9 BdAAY A=Ade ASoH
(Exploratory Factor Analysis)& AAISIAIL, T+9] A=A
o] WAHAAE(Cronbach’s @) AFZEstglon, H57F ATy
5te] AeHiA R A (Correlation Analysis)2 A A|SHA T
=

o] QTEATE 54

i/
o

2
2
EH
e
ot o

Analysis}& AASHAEE. EG WARII 184 SFA51] SA8h Sobel Test
e Abgstel MAIE AZstact
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A 4% A7

A1 2 AFFASH EA

2 AFE FEARS TR d9o] A 14 33092 dAtoR RizEA

Efgdon, AEolE V& 212%(64.2%) 0.2 Atzoz =7 epdc)

A2 40t 1189 (35.8%), 50tH o4 1048 (31.5%), 30th 89(27.0%),
20t 199 (5.8%) «o= uegton] Fstel2 444 distuy Afsh/EY
1638(49.4%), 2/39A digtw AqeH/EY 939 (28.2%), 15sun & olst
399 (11.8%), Hehd EAAsH/+R) 359 (10.6%) =O2 ettt

e A9 849 (25.5%), D 7998 (23.9%), AEZ 62(18.8%),
Mu| A9 53%(16.1%), 579 35910.6%), 718k 179(5.2%) %28 e
gon, o o4 @i £52300~5007H mlut 1457 (43.9%), 5008H o]
AF 1068 (32.1%), 100~300%H wlgk 6975(20.9%), oA 1009 w7t 10
H(3.0%)4=0.2 JEbT}

_26_



[# 4-1] ATEASH 54

FE N %

. A 114 34.5
o] 4] 216 65.5
7 330 100.0

e N 118 35.8
=T 7E 212 64.2
A 330 100.0

20tH 19 5.8

.- 309 89 27.0
40tH 118 35.8

50t o] 104 31.5

A 330 100.0

1=ty £ o]t 39 11.8

I 2/3@A st AsH/E 93 28.2
o 43A st Ast/EY 163 49.4
et SAGHsh/4R) 35 10.6

A 330 100.0

S|AHY 79 239

AH| A 53 16.1

a4 Az 62 18.8
T54 35 10.6

2 84 25.5

7)ef 17 5.2

7 330 100.0

1009+ ogh 10 3.0

@ Ha as 100~300%H¢] Tt 69 20.9
300~5007+ W]k 145 43.9

5009H¢1 o] 4 106 32.1

A 330 100.0
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e Hpse] SAGFE it Ade "] 8 7ledA 24
AAISHAT o= =t HEE &8t dHF Adew 7&’%‘01 7Fsst
13 o4, Ax Adigt 8 ool gled Atde 7He A

L SeRkel Aplzsdolne] 755 14

HEAFY] AujAaAA o]l Ay ZRlE Qo ket AEE SHI 4
I [® 4-2]9F Eoh HISAN dfEe -2.804~-.161(HHHEE3), H=7t
-1.516~7.277(2Hgk<8) 9] = Hol G4 =elst

M| AAA ool et 7|&FA =AAT AdE

7} 4872 e BWIAES Ho|w glon, tgozt ‘14%%% A 3—7—011

2 grjdos s v vepger,

68) A174H. (2013). TAmos 20 FARA wetstrl, , A& 3, p. 87.
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(% 4-2] AulazssAo|me] 7] &5A 24

29 oE j—if} gx | ax
o] HeEAF 91X Foter] Matct 4.16 | 1.066 | -1.370 | 1.255
o] FEAF QhiT, AlHel8E2 Yolr 7] Halrt 4.13 | 1.038 | -1.095 | .389
ol FEF FA7t Helsirt 3.83 | 1.140 | -.671 | —-.449
Zal Eﬂ%l z—tﬂoﬂ BT, £, 89 B 91| 4 0 | 755 | —817 | 1625
o] HElAF Ao HvtA oz HAsitt 449 | 518 | -.161 | -1.516
o] HEIM Al& Ty Mytdoz HAst 477 | 422 | -1.470 | 527
o] RHeElAF AYE] FuFol FHsitt 4.80 | 415 | -1.760 | 1.834
o] HEF <] mj Aot 407 | 806 | -.879 | 1.039
o] Hel <lHZol7t MAIAQ Eejrier x8ke olRet | 417 | 743 | -1.099 | 2.546
o] RElAF AYEL MBI A ShaL Qth | 477 | 440 | -1.624 | 1.471
o] HEWF AUAE WA@Y, A, ol gAY | 412 | 745 | -.787 | 1.033
o] FElF AUl 2% 9 F7t Lol duh 4.03 | 764 | —-969 | 1.942
o] Heht A 20| ¥rjet 23k WL /A ik | 415 | 691 | -.825 | 2.094
o] REAF AYUEL 07t Ssith 475 | 469 | -1.902 | 4.009
o] HEF AYUEL HEAo] AAG 4.80 | 408 | -1.846 | 2.190
o] el AYUEL WAsHA STt 487 | 380 | -2.804 | 7.277
o] HElF AYEL 17 g0 HIHor SRkt | 485 | 364 | -2.174 | 3.387
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of. "ol
HEAE ol8AIRE F ARe detE 4662 UHeR TP WA W
1
AX

Ao
4]
o
EN

A= Ax

-
24N

W7t AEshks |l 9 AHIAE Alsetet | 474 | 480 | -1.727 | 3.196

Wt A Ests Fhef et AP A AlFSitt | 4.75 | 449 | -1.332 | 318

W7t ZEok= a9 thy] oheket Au|AE AlgRith | 4.68 | 616 | —2.335 | 6.163

Pt Ahzshe |9 tiF] 2 a0 FEl w4 Alsid | 4.70 | 542 | -1.895 | 3.914

o] RHEIMF o]§ A7te] AT 473 | 475 | -1.648 | 2.916
o] RHEIMF o]§ A7te] FEFYrt 4.69 | 499 | -1.427 | 1.982
o] FEAF o]-& AJZte] obgA] ¢tk 4.69 | 499 | —1.427 | 1.982
o] REAF ol& AT B AAE At 4.66 | 533 | -1.529 | 2.817
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3 PAAE RO 7| &EA BA

AR L= A 2RlS Q5] et A=s =4 2y [E 4-4]
o} o}, AZA 9l -2.273~-2.044(AHRE<3), A7t 4.140~6.986
(HAZE8) 9] 72 Ho] AHAS Felstart
st

WAAS oIz it 7 EEA BAAT, o HEFS A% o8
Aotk 7t 4562 714 & WIAS Hgow, wwe] ‘o HEFe F9]
ARFEolA] 24T Zolth 4442 Ao A v hehgt,

BE
B BE | | g9x | 2=
Hxt
o] FEIFS A&l ol & Aot 456 | 782 | —-2.273 | 5.857

o] REAE FH Q3 tA] HEF Aot 4.45 | 915 | -2.044 | 4.140

o] REIES 9 AFEEA 4T Aotk 444 | 928 | —-2.053 | 4.156

o] HElFS] HEE A4 oz e AHolrk 452 | .843 | -2.478 | 6.986
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EfdAd ARE o] Yt 8AE A (Factor Analysis)> FE2 HEE
= AHEATE =2 A7y RelwslEH T2 Jlde sk HaeEol
LT a9lem FHoleA RS, I Wie TestArle 24Nl
tho9) 35|, Q%1 #&5 Eolil AHEHY FHaSHE o FAAE 24
(Principal Components Analysis)®&4] AR8otct EoF Ql3ld2 QRls
Ztel Ao mHAe FHI] fIste] 4 gRle] F Afelo] A4LE V==

A,
ol
rr
1
N
tol
™
ol
o>
o
=
)
=)
[>
=
o
=
=]
o
S
o
ikt
lo
>
oo
ol
el
%2,
B
=

=
29l $AZ 29dz PRE 23 §EES ZAsud sk Aol
S et QeEA SHHALAS AEA] )
=

HtS 2k (Cronbach's

L. eS| AEjasso]lze] gl gl A== 24

HEFO AujAasAo]Z=o] it B4 QR4 Ay, Hx AA|A
S Bote] A4 37 B3] AAENL. HTHoz 2%

Aojmo] £ BAEEHL 68.707%% Uebdth 1837 KMO EEAHIEE
8622 o] Bartlett +34 AAZAT x2=2902.729, p{.001Z Ljepr}
Ztm7F QRlEAo] et Aoz vetgth ES AA adXAFte] BF
054 ol For Hol FAEY/o] BAET Q= Aoz Uyt AgALt
£ HgoR & Afoie AujaaFAolLo] skelaglE WA, Auld, <

HAAMH| A Fog HHstynt ol Q919 AlFE: 2443 Cronbach’s a7}

F

69) FAE(2013). =2l =agh SPSS/AMOS  BARAWH. A& 21A17]AL
pp.127-128.

70) BLF(015). “FBA 25U AYEAe] Anelr ol W2 AP ESAT 22
Aol HlAL oo A A 4

_32_



o]
=

[ 4-5] Au|a2Ao]Lo] gRl@A dl A%
23 U oy | me
H| A
qpEe AReH et 873
A9ze WEAo] LA 871
qse g9} gl 849
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ABSTRACT

The Effect of Perceived Beauty Shop Servicescape on
Experiential Value and
Relationship Continuance Intention

Lee, Chae—Min

Major in Beauty Esthetic
Dept. of Beauty Art & Design
Graduate School of Arts

Hansung University

This study aimed to analyze the effects of the beauty shop
servicescape as perceived by customers on experiential value and
relationship continuance intention, and to verify the mediating effect of
experiential value in the relationship between servicescape and relationship
continuance intention. For this purpose, an online survey was conducted
among adult men and women in their 20s to 50s and older who had
experience using beauty shops, and a total of 330 questionnaires were
used for the final analysis. The collected data were analyzed using Spss
Ver. 29.0 through frequency analysis, descriptive statistics, exploratory
factor analysis, reliability analysis, correlation analysis, difference analysis,
regression analysis, and the Sobel test.

The analysis results showed that servicescape consisted of three
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dimensions: convenience, aesthetics, and human service, while experiential
value consisted of two dimensions: economic value and hedonic value.
Relationship continuance intention was identified as a single dimension.
Correlation analysis confirmed significant positive correlations among
servicescape, experiential value, and relationship continuance intention.

The results of the regression analysis, conducted to examine the effects
among the variables, were as follows. First, among the sub—dimensions of
the beauty shop servicescape, aesthetics and human service had significant
positive effects on experiential value, whereas convenience did not show a
significant effect; thus, Hypothesis 1 was partially supported. Second,
experiential value was found to have a significant positive effect on
relationship continuance intention, so Hypothesis 2 was supported. Third,
servicescape was found to have a significant positive effect on relationship
continuance intention, supporting Hypothesis 3. Fourth, experiential value
was verified to have a partial mediating effect on the relationship
between servicescape and relationship continuance intention.

In conclusion, the findings of this study are academically meaningful
in that they empirically analyzed the relationship between consumer
experiences and behaviors formed within the beauty shop service
environment. Furthermore, these findings are expected to serve as
foundational data for establishing service environment management and
customer experience management strategies, which aim to foster sustained
customer relationships and enhance relationship continuance intention in

beauty shops.

[(Keywords] Servicescape, Experiential Value, Economic Value, Hedonic

Value, Relationship Continuance Intention
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