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[Abstract]

This study aims to confirm the recent globalization of Korean food by analyzing the characteristics and types of short-form
content on YouTube Shorts. Using the YouTube Data API, 21,690 videos uploaded in January 2025 using the keywords ‘“Korean
food,” “k-food,” “kfood,” and “hansik” were identified, and 116 valid cases were selected for analysis after filtering. The analysis
identified five content types: recipe introduction and cooking process, introduction to food, travel and restaurant exploration,
introduction and review of convenience food, and mukbang and ASMR. The results indicated that, while recipe introduction and
cooking process account for most videos, the introduction and review of convenience foods drew the strongest responses. In
particular, foreign creators were found to be more active than Korean ones in the categories of travel and restaurant exploration
and introduction and review of convenience food. This study thus highlights the cultural meaning of Korean food consumption

through short-form content and provides data for K-food marketing strategies.
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Table 1. Comparison of major short-form platforms
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Sortation Instagram Youtube TikTok
MAU 2B 2.53B 1.59B
User M52%, FA8% M56%, F44% M47%, F53%
Top Countries (Users) Jan 2024 India 3.62M, US 1.7M, Apr 2024: India.4.76M, US 2.38M, Jan 2024: US 1 .49M, Indonesia
Brazil 1.34M Brazil 1.47M 1.27M, Brazil 0.99M
Short-Form Release Aug 2020 Sep 2020 Sep 2016
Short-Form Name Reels Shorts TikTok
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Selection of Channel

Select short—form content collection channels

v
Selection of Keywords

Keyword Selection Based on Consumer Responses and
Search Trends

v
Data collection

(™ Data Collection with API
@ Effective Content Filtering

v
Typification

Type by theme through viewing

v
Analysis of results

Derive insights such as the number of contents by type
and consumer response
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Fig. 1. Research stages
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Table 2. Characteristics of short-form platforms

Characteristic Instagram Youtube TikTok

Search Function Mobile search only (Reels) Mobile & web search + filter Mobile & web search, no filter

. Followers, content info & reactions, Usage record, involvement, User interaction, content info, user
Algorithm Factors : ' : ; )
publisher info satisfaction info

API Availability Not available Available Limited to approved researchers
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Table 4. Content typification i
N ey % A AE7F =E2HAY AA vl 2
no- e contents A ARE Fa3HA glglon, ‘W & ASMR 32
1 | Recipe introduction and cooking process 54 H= 39 Z]-Zﬂﬂ ZAIAE 7|Fo R TR HE &
2 | Introduction to food 25 =9 oA 7 f3d gk ERl= v W 50 82
3 | Travel and restaurant exploration 20 Z}7} 3% 59} 6ol Aelskaith
4 | Introduction and review of convenience food 14 I =35k Aol A o] e Zel=E w8st 497} o)
5 | Mukbang & ASMR 3 017 SFHT 2E SA) A 2345 £9E Bl Bt
Tota 116 O, E & ASMR 8-S ZE Ade] 2u= waeo] 2
E5 ZHX RYE ST
Table 5. Content response by type
Type Views Likes Comments Likes / Views Comments / Views
Szcgzzsi””‘)d“c“m and cooking 202,661 18,283 493 9.02% 0.24%
Introduction to food 154,854 12,663 320 8.18% 0.21%
Travel and restaurant exploration 34,127 2,737 101 8.02% 0.30%
introduction and roview of 254,104 24,303 433 9.56% 0.17%
Mukbang & ASMR 6,498 421 59 6.48% 0.91%
Total 652,244 58,407 1,406 8.95% 0.22%

6. ZH= REE F2 U8 X AR

Table 6. Key content details and examples by type

No. Type Key Content & Scenes
. ) . A number of content related to K—content, such as

1 Recipe introduction and cooking process | .. : . ) ;

first—person point of view video, squid game, etc
) Showing various Korean foods at once, not a single food,

2 Introduction to food ) . .
and introducing a combination of alcohol and beverages

3 Travel and restaurant exploration (I\)/Iuatny Vlog—type videos, neat editing and visual beauty stand

Introduction and review of convenience . . ) -

4 food Review how to eat ramen or triangular gimbap audiovisually

5 Mukbang & ASMR NO'[l only is there a lot of food, but there is also a video of
eating something unusual and huge

“Original short—=form content includes Korean—language expressions, which are shown as—is for contextual fidelity.
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Table 7. Number of same-channel contents by type = Hre 883 =y} %}9}}\;} N =e 23)5hE Ad
Type Channel name Néjcr;tt);;(: ra\giivr\w/g Fel=s AAESNS vtes Zd%(29,1303) 2 =9l
Recipe introduction and Chung’s 6 ) (j;ézl —;—ji}% _1,3_;{_];0] ‘Zl(;if‘%}z}‘:}. fi Zﬂifi fij‘—%
cooking process K Food FED JHsl SE fElE Ve 3 He EES R
Introduction to food of[E| YETI 3 5 o] o] A Frl=dE =W
Travel ahd restaurant Eating what is 3 5
exploration Given 2AEl 2) &4 A7)
podme o | e | o | 1 e ques ool 2ese aae o 2ms e
*The channel names written in Korean are the official titles of the w, 235 154,8543] 2 A AR Eoko) ohekst 241
lraers]gigg\éea;(%g;:reng:ir;‘nels and are presented in their original 7]_1?1]& 0]%2§ §1_ HjOﬂ tu;_ojhdﬂb], _CLNJ,]_ == ‘: %E_g]_g]
Z9Hs avlste] gholl tigh g sk lﬂ% | Bk
E, R 205 Y B A 7EA Goh by 5O S VLIRS S el ol %S A
o AU n)waldis), (oA 29 ‘W & ASMR & lE] dAS Fodok o) Wokal, sk A1) A4 &
B o] SUSIE el A fRe AL A% o 2HES YA 1292 AAEH 5L 20N
we A 2857} e Ade] Beknu, 58 Ay & ST99SDT LA of FRE A4 viirel G s @
18 88 A {254 1 1450 9k 5669 9 G879 @24 A S 4 slo, 32 4 7
oz WA Ao Ut 08lg 2Esn wma 2 xR Qe AuEel B3 ks vi8sle el
e -H§o1 otk o) 0 W s w e F TR
H HRIAE $AT Aol by
3) o8 & ] o
2 fYe 5 207k Faze QAo of 179%:8 A5
V. 93 Zat th ZEl= 5= oie] 239 7P sk 34,1273 A1 O
= H80.3%) 4 H o=, B} FEET} &H[A) 3ol ¢
4-1 QE 2z Fo 48 ol 07 = Q= 847 e o= seldr), el
A= Bol2(V-log) FEI7} F5 o]HoH, AH|#ke] &
1) @A) A7 2 g7 B Ak BAe A Ao] BAolth ARAL ek of
B of8e & 5470= AAY] oF 4692 A Zel= PA sHS Afshs Zlo] e FQIES] vbE ddHo]
7} 74 Btk 238]4+(202,6613) = F WA= %&Z] i} £ gifo] wdth Bl 3hAlo] = ol?—% QFE AN
Fola HE9.0290)3 N M E(0.24%) A 58 F 7 Ok A ‘el@le] F7b o] S e iRk BojFE
E 8. ZH X REYE x3|5/7FA 27K B2 A
Table 8. Channels with the highest views/subscribers by type
No. Category Channel name Contents Sub-scribers Views Ratio to total views
’ the most views GohTina Eats 2 5,660 36,392 17.84%
the most subscribers Aaron and Claire 1 1,450,000 12,803 6%
5 the most views Crazy Korean Cooking 2 627,000 85,383 55.14%
the most subscribers Same
3 the most views Crush Megha 1 127,000 17,362 47.54%
the most subscribers worldofmama 1 156,000 897 2%
4 the most views cindythi 4 142,000 176,774 69.57%
the most subscribers Holly Lolly 1 184,000 38,596 15%
5 the most views DalyFit Zo|U| 1 132,000 5,412 83.29%
the most subscribers Same

“The channel names written in Korean are the official titles of the respective YouTube channels and are presented in their original language as
proper nouns.
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Table 9. Nationality of content creators by type

K-Food
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Number Living outside of L Living outside of Living in Unable to check Total
Living in Korea sum sum
Korea Korea Korea

1 23 2 25 21 8 29 54

2 5 5 10 8 12 3 25

3 11 5 16 2 20

4 2 11 2 1 14

5 2 2 1 3

Total 50 14 64 29 19 48 4 116
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Table 10. Food specialty channel by content type
Toree Non—Professional Food Total
P channel channel
Rempe introduction and 8 46 54
cooking process
Introduction to food 10 15 25
Travel and restaurant 11 9 20
exploration
Introducthn and review 5 8 14
of convenience food
Mukbang & ASMR 2 1 3
Total 37 79 116
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Table 11. Main dishes featured in content by type

Type no. Menu Number of contents

Ramen 12
Tteokbokki 8
Tteokguk

Jeon, Donggeurangttaeng

Recipe introduction and cooking process Kimchijjigae

Korean style toast

Seasoned cabbage muchim

NN N W W

Bokkeumbap

w
£

Others(Gyeranmari, Dalgona, etc.)

—_
o

General Korean Bapsang

Bokkeumbap

Introduction to food Hoe
Dakgalbi

Others(Kkultteok cereal, instant rice, etc.)

Cup ramen

General convenience store food introduction

Introduction and review of convenience food
Korean snacks

WD WO | NN N

Others(Samgak—gimbap, etc.)
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