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2.1 AI(Q18A]5, Artificial Intelligence)
2.1.1 AI®] 5% H§4

Al9] A2 1956 tEMA 39 (Dartmouth Al Project)oll A Q1%
Aol gt ARl Jige] HEJNT dHA loen o]% ml= ot
EmA figte] & uj7tA(John McCarthy)E FAHOo= ZPH 3]0 A
2l of tigt 8o AHM 7iE FHol o|lFofRHEA FI
7l & 71V AlxHlo] FRE o|fglow ¥l wmd(Allen
NewelD¥ S|HE Ato]w(Herbert Alexander Simon)ell <& &
2% GPS(General Problem Solver)7t, & ufztAlo] <5 do] Az
oz g LISP(LISt  Processor)”t W= AcHSElE, 2021 FHa%,
=g, 2017).
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199736 IBM9] Deep Blueb AlAl #A Amel sl stanznes
A= sEsta, 2016|e] Lutil(AlphaGo)7t HES Z1AF 991 o|AlE
o] v dimolA FElske To= Al EAl= E4 AZlA &8&
of E3teo] e EA=E AAA gtk o|F A& AL}t ol ofs|
2022 8¢ o]28 OpenAl®] ChatGPT7} S5&stw Erjo] Lo AAyg
o= mils7] H A (Yoshida, 2025).

2023 11¥ A GPT7F tigolA 78 ol A4dd Ale F7u
HA "ok &8 5 e U ARATE HARAE 9, 2024) H
AR dYd Ajjo] R 79 7|YE QJEwtorL HiE AH= 5 A
Q19] 4ol AS FHAZIAL dp Ao tidals 7HA g

olu|z] Fofo] IFAFS AWEW, 20149 F=o4 R
A daeEel 9="Deep Dream)e] F7HRE FHS 6 *]
4], o]l CNN(&@AH 41747, Convolution Neural Network) 7]&2 At
ot ©]% GAN(Generative Adversarial Network)e] 5232 oju]z] Aj
AFAEe & =92 Eeth(Ag Y, 2019).

20248 JEITAS &xo] wmed, A"y &85 Zos| A4
MA +8E ABA 533% A st lom, 2030dd= 2,1109 289
2ol o] 20239 oF 2087t B Aoz AHH

ok
2

o]

A

JZi

3H
XX

ox oo rr

K

=
2 Io

2.1.2 Al9] 79

+ tlelEo] midoelut BAE 5o MR ZHzE Adste
Zog SHHNRI, 2024). Fo~AH(2022)= tA¥

= =
stol, IEAe2 AFEZE vhA| 7o Ao 7Hzl A o] 2Am F

_8_



s shgpgels ARE Fohe WAy skt Aoee £d dol
HE sty 29 §A ARe deold AAdAs s ABA%
er AoHE A4Y ADE SRFORA HiE, ojnx, Sof, 94
5 Tist Hopld BEHI 9IS By ofehSubbarao, 2023), AlE
Fgg wxULs, FI AL, el W wAgeld] o217 3o

HlZU 2 ool &80l

43 9l
. AUPWC B9ATAQS AHE AV 14 2EE FuE A4

SHAY, HE AEE AAAozR FHASHE © AREEL

A9 ALY Avzr A" AR 2 REstd 142 AagoRr g

1 Qe 7R, IBM A &Mz e 9 ZAEstE IAZY AAES

FE Z1gelA Fas e "@detn a2 FEXITHIBM. 2024).
o

30

AT B FopllMs AF EJE, aug Ak AE FA 5
g & e SUE 2452 HlHEe] BAANES oM v & 9l
4 71e9 &9

2.1.2.1 A=<21EYl(loT: Internet of Things)

AFEQIE Yl(Internet of Things)e]gh= o= 1992do] uj= MIT o
e Eoto|ffAlE](Auto—ID Center)®] AFo=z QE 7l ojr]Eo] A
Ao r]eA, 2020), AHe F SAle FuEE 5 Qe

Huge] AFALAES wete] SEHoE AFHE Auzdy @

ro go o



o At &, AEJHY(IoT: Internet of Things)2 oz AL & 9l
AREEol JIFUleR AZHo] Qo] ARl wEr dute FEE A
% € Aeds gR(ECAd, 2022). -7
Heo] RE QHuo|2vt BHHoz gkl AME

AN (oD wE A= At & Mz oHE=Alelds AulAE

o
ol
Rorr

rx
i}

0

[oT 7le2 ARAIAl i "t MuaE AlEst
IR, ¥R geer md #@e|, sPgE-melad £, slof AErd
A5 i RE AHE RYERSL Qe RFE AHE 4,

o] Anke] BEo] HEPor sk UHIAEE

2.1.2.2 9] €] (Big Data)

ddlolE(Big Data)® Tt P dHlolHE F3Ysta Aot +
FAAY HEF ARE AT 5 7] wiol, A s AHAES
THES A mtetety £A4% 4 Qlrh o7
02 g gl wrERo] Wit SFE okl J1d 4 qlo] wiAIRlA
-840l Ath(FNAH, 2022). H&F Y, ®WE A2 &£k, og 71A]
OFd 59 EAS 7K HholHe REYEZ|ZS] By SHb] oE
SNS ©]8& et dold #31S ¢ A%, e, EA7|e] ¥He=w
|L7F oL Yoz JdekHAES, 2025). 55| HlholH
2 AEE AL Z1&e o 1 F
At 23 223 AR 7RR] & FRFE AL ek
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1.2.3 57d A (AR: Augmented Reality)

Z7rd A (Augmented  Reality) 2 ‘Z7He(Augmented) olet= =& 7}
X FeAret @A Reality) o]zt E=S 7 WAL AgE AR
B4, ZH, 202D, @4 AAC HAE FHE W9 wE AFHIL

T =
AFBZ GelA FHel 249 A4k B JlET fasdels B
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st ef& ASel AT fARE AdE € # J=m wEolFE Ve
S WIh(Fol AT, 2022). &, HFEHO AnE] ma2aq YR &
g AAE ARgst] 7o A7, Bz g2 g4E A AAYL AA
4 A b siFe A dETolL JlEer @Al oid AAE ¥
she FAol7|= SithEdR, AES, 2018). ETh, @A AAS ofdz
a4 =94 didel dAE dolHE AA HoFs Zlel, A @4 A
Aol FdEol AAS} o]l =AAE w2 29de FA HHEAS,

2 wEgI o
o

&

Y

2.1.2.4 7WF@A(VR: Virtual Reality)

o]Fe], zdstEToldk= 9ulo HFA HWE(Meta)?t AIAE ofm|st
+ fryHEUniverse)7t AeEo] 7HES] @A AA'E ks
7b SskRn. HEHAE 2l Y] S ngS Hol AAl ddx
DA S 7R JMEAR, AT fASH 94 AFS
SPHAM(XR; eXtended Reality)olet= AR =]l Qlow, o]

ket

1o,
for
i
ed

e VR O
9EL
Y
=,

IN ol
1o
ko)
O
0%
&
ik
ot
o
ok
>,
;2
O
n:)
S.:
Bl
iy
rO
£
u
rr
é
o

>
e
pet
il
tlo T
)
—_ O(E(l.‘:'
2
>
)
ﬂ
PN
fr
|
i)
4
fr

ol
S0
1

oh(ztg =, 2023).

_‘]‘]_



(3 2-1] AI¢] 7id

AFAH(A ) AL°] 7ol tigh A+
Adr
Hdole] &8 aclo] FHowe] n|A= JFAAE A+
(2025)
Subbarao
Kambhampati  The Rise of Generative Al: Implications and Challenges
(2023)
HEf A0t Fa1 P wA Z]Abe] tigh HlHolEE EF
A4 2H2023) -
nagds SHoE 74
tzE A Aldle] d-gste vlg ws dEud WHelks
oA (2022) _
S REAY 59 BAL Mo B4
AW, ¢ B OAAH Am wyEd swd ekl s 6lg o2
(2022) Alold Hzpele] tigh A& A
ABAAHY SAILS AT vE oAEYAlClA A8 B _4E
(2021) Sloj~etd AlgElolHE SAHoRE #4
BUF0020)  ~AStE HE BAES] HEUL BEAT
9H, 4EF
N °T ol BE AgEa 2 g @38 ujn 4T
(2018)
2.1.3 Al(Artificial Intelligence)2] A3 A+
A (2021)2 2RolY AFAFADES Fote] AHAL Mol 5
SHA =HWEA AlE= 1}5;‘4' Z%E.EE Aol 4 A He 7MY &9
A2gO] HFo] Z|HEH, 4HQde] Ws7 dREgel & ¥Hdes 4o
A Qlekal shQal, HhX 11/}(2022)% Algh, QIZto]l zal Ql+= o5 FE
59, A7 59, Aol ola 53 57 we A e ARY z2a
W@e ol AR Fdske Feldolatn sl Al Izkge] A
sA8e Faiol Aol AdEE FE BEA § UL ARe BNY %



UAEE AL BHoAFH A, 2025), ot Zl&2 ohget A
oA AFotet FHASFE 7hesStA okl 17t oAMEAS HXShH A
st "o g Aststal th(Russell, S., & Norvig, P., 2020).
AFAE(ADT T Hefet S8 a2 ofy 4k 2okl 22 WHIlE
doziom, 5o mAY 9 P Zdxz AIF gopolA FEX JFS
a2l Qrk Ao Ae, w4z, "HEde Zedet Al Ve MEE
FaogEndE wEoldlen, ol 7ljde] 1 9 FHlx A HES
ol B2l aBjAtet Ao Agste WAE FEZACoR RS &, Al
719kl Fa A7 gt Aolth(Red, 2024). AEE  dEAT

o i

2 o]
Qo) BAPor FAZS ehiUL A4 A} BgHo] Adsty
2RAS 2EZY PO} Uzo] Zuiz wrgs) AXoR HAs

=
o A AYESl BobdSE Avide]l 4F FAo] dF 484 B
=% golutn Slgbd, Sel 4F Als LUkl @4 sgcet
VOC 43 dlole BA2 Fotol, A agAol 2A FgHUL, A

:rL
2024) o|=EA Al 7|=L &8slo] AH|Ate] Y

© g‘l /}_EEE —E'"}ﬂl@-g
EX FE Y-S JiIststa gARtg 4 qlow, gy P ZHxE

Asd 5 e Adoln(dzle, Avn], A9, 2018). #&9(2024)2
E

HAg A"l zeh A, 55 HEH AE FA EoblA
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£ 2-2] Al9] AgATL

AFAHA =) Bk

Yoshida Kanari

Ylojmel AT E O] ABAAY AlnpAY M=k vl w24
(2025)
Al-Mediated Communication®] U QJAFZE Ao njA=
A2 (2025) FdFS HEy ZHES APAF Al-QoEIFHE FAHeR o
ko]
Al 7|9t REAE F1et A EAo] AH|[R;
FE(2024) o, FHor 9 FIHE ujxls JFE A4 7]
A 7HA 9] T FAHo=E M
oY, AHH A AdFA TS &8I 2INRAE vHAI" Y AHEsE AlA
(2024) o] gy A % wgRd et ek AJARY
F<=21(2021) AFA 5 &8t ZHE v =YL S5 7 A

Russell, S, & AR Al

e Tkt Addeld AEsiel HAsE 7

Norvig, P. SotA s, QI7Fe] oA AR EXSHAY diFlshHe W
(2020) oz A3}
makd £ JfQlel Mulao] AW J)so]l ARgAte] Y
APg2(2019) ) ) )
Gl vAls gl it A
e, Avvl,  gAE

2.2 oA

2.2.1 ntAIFG 9 7

A gol, J1gde] nAL gste] NS FEn AW FF §
QeAS PEse 1 ok RASAA 2o Agst HE ol

_‘]4_



BAoletn AolgthUy nEH, 2022). HEelAW, ZI4de] A 9
Loy =PES BESe] 149 nhg

(o) O
AE F=d Hemd 1o A Hhee dojule Aol tAd e

EL] 1‘41?} A AR swoz oo HEATe 4

npA g —4 SAAQ A9
I AEAE A

d ZFEo £ Yol SHHUTHAMA,  American  Marketing
Association, 1960). T¥ IEHA(1973)= “AH|RE Z oldols S
Sofl AlFolut AHIATE ABARES] 8 FEFS o|Fo] Wogx AnH
o7 ZpHARl FHj7l o]Fo|AEE Sh= ZTolgtil uiAIY

oJstH, AH|ZE oldfish= Aol 2HS wFolof by FxF b=
ARG E2(2002)= PHAIRE Aot JHgle]l A4 =S

7] 9okl wehs FEShl fAY 4 ks shke AolEal s, A=

Pelshs Tgolekn BIssnt.
2.2.2 BHge] Wt

Ao vHA"E2 AE SHAA 24 FH, A FHe=
H
o

o] grom, SRS gt gEHoR A
g, A A A8 P G 2R 55 olen
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2221 AF T4 AF4 AL

A SHY Hed wA"GL F2 TV, gL, QAuA], Sega
s xRl wiAlE FHoER aHRRte] AwgyAelde #dstH, HH
ol Ak Aot thFHQd HEES oz St Kotleret Keller(2016)
© A% " st 254 teE dide=R ste AR e A
olztal golstH, e5d tAE mAGY Blwrt Hrtal #A4 Sk

AE THe oA 19508 Hojw] Fw At F&5 o]FSlH
AEALET o]z Aerd @@t 4P =, Product(AF), Price(714),

& AEH AElaE T

=1

2.22.2 17 FA

19609t FHHEE O] mAIE-E 1A FAHAQ WAor stEo], 7]
d2 A4S A|EI AMH|AECHE Segmentation(A|ZLHE| ], A RS},
Targeting(BtAI®, =& HiA), Positioning(ZA[AY, 942 Q4) T F
Aoz uAMe] #A {fAE Yol CRMEATATE) HAe HEgoe
=4 14 G21o] HAS oot =i
uATO]l A F, FVAQD 1A B/A fAY AR FEl FHE

A U}E’{]E](Relationship Marketing) ¥t £2] W&ol F1A4Y = F
S8 ZhFSial 159 WS FU|RSE FS QF AL

MV

2000 o]F AMARREZ °]e] F ol obd Afs]

gt
A-AAGAoR JFS & 5 U= AFL AHL, 23 T2 7Igel 8+
it ool wet 72 sEA AR Ao s A Qe AR WS H=
Yo JEstz] Ao 7 ubAI"(Green Marketing)2 &7 7419
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dg=Edes dole, &4 4ol ®ste] wzh 7|2 FUAlde 59l
AEd AHAE dEa %_%*3&2%“1 Ol%i Hste] HsHHEH FE
2], 2022). 1Y, HHpd, SNS, #AdR 5 HAE EWES WA= o

oA e, AR EﬂolH% dAZte s E4s5kal JEsH B

9 sk A= Hssitt.
TES020] st mARe AEAA 1L0%H 5074 & oA
A= UHA "ok bl 10e AE B4, nhEl 208 374 B4, 6
302 7H FE, U 402 ok 30mth 24§ A7) oA A
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2.3 N A3tatAI Y (Personalized Marketing)
2.3.1 ZstatAIE 9] Ay

MAztet= 7Hdoll oioho], Peppers & Rogers(1993)= 117e] 7|
q BT WEe pAd BEY Awse AU ATSE A

dha it ol= mAe] AEA pAE Idsiels A Hoom

197OL%EH B AgA  A|l22H(psychographic segmentation)o] g <
T7F AY=HU=H, ole 4BAE] 71, HE, 2tolx At (HHH &
T e $U 9E Jien okt ol 2E LnliEel 4 o
| 4zE AT Aok A4g s geaa, uiAY

. olF gAd Aol

M -
_1\1
_|_J
1o
=
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= L
¥ Ade 71dsH =9t McKinsey & Company(2021)2] ol u}
W, aHlae] o 71%7b 71de] s AEAGS ARA AHA
gl glew], ol st A sAReld Badel

<ot E3h Jabian Consulting(2018)-2 “The Evolution of Personalization
in Marketing”ol A @i 2v[2t= A AlZstEo AE4 Fde SA
stol, mAY gkl @ ARehone) ©eI9l AdlebE AgEolol drkn
A4k
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d ARla Fde Adsste F8 o= TH, E7w, w0l
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S nFtE Fe AARE AAKPMGR02D)E= Al 7|&n 23 g1
Zo] gz <l

o

avlzte] YA AFgol tg AReHAAG YO0,
RO AL AT AT L ANLE ﬁiﬂ%-%%ﬂ %

2H
Hua  Z4san. EE 279

ok o,

ro
=
=
~
o
e
r—s
"O
e
—
w
o
j=)
o
]
)
.
o
=
N—
)
)



dolelel 7l&2 JMos uAe] AR 27E Fush] FIAA Ft
Ay Azfor RAgon, A AMAES Geoz AAstd Ade AT
slof @tk Uz EG mobitkn HASKALGIAKPMG BAATY

2021).

MAAG 2, ZIde] AF 1nZoA AH|Ast= WA oR
St g0 gro] AdsHE AlES AFste M= utA" A, =
Ao B 2o TWEE A Z2 wEo|n(BHEE, 2015). &, 4H]
o] Fufjae S 22 JidE 3
Fi1 AHIAE Agtel= vHAI" ot (Gillenson, 2000; Beak & Morimoto,

)
r [*]
ON
HT
A
rH
N
%
P>
i)
)
A
Y
)
ol
s

£ AlFot= Aolth(ChatGPT, 2025). olH] $H-2 7|HdE°] 7|&E vHAY
Aslol A Heoju HHste mA"ES skl 9Js) Al 7]&S 885t Al
glow, ol 7ol Am[Aete] AeAE-S Foll HS AEd BAE
T2 4 JEE fEthEickhoff & Zhevak, 2023). #utb oz}, dlo]
tlolg3slt & BE HHIL 7|AE St 8t AZE]

Bl AANA=

of pgenA, 7Ye 2SN oY B WA LuRlA
Agstar 1 ¥-gE AAZCRE ZFIT 5 A HAHRayport, 2015).
olF Foll AH[AIS] AHo] wE Fiet utA" AMH|AE AlFStil Hlof
Hel 0" A&e BET OUT Foel oA ARUACE Aol
7Hsalif o (Conway, 2017). AIE &-8% miAlE 7|9 Ty o
Seuz 499 RopeAl deld 243 ud 3% o3 sjdst] 2
=z Az Bl AR mede SdRtd 4 A, 7IdE0] AHRRete]
HsAge Fdoz AT 4 Es =z, @Y oY Al
F349 qne SPokn ATHAAS 9, 2024, TP ALY AlE B
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il

S 83 AEoly T Hxol AH|AeI] AT 4AFS mEHl=R
Aot A Fozg-E st vt Adoloh. AA, A dE52 Al=R <l
g dolH 742 Fdl A FFY dS AR ZA4dE &85 7]
o] HdFHor JAEAS st Hlol EdiZb Hrhe Aotk A dH]|
£ opAZIH FEE FAoE o= mAY  H(Marketing Fat)’
A AHAENA A Fare] ot dFES dos7& ShA|Rh Ho]
B QldeldA(Data Intelligence)’ 7]&2 &8 Z/R1SHE 719 =AY
=, 2HIZRY] FHjep IS fet dAAolAl MER HAd |&8FE 559
@S, 2020). olF%, AQEAGL 159 BAS @A Th=
AlZadE ol dolA o yopbrh, ZiRle]l Y=o Hiol= wed ZH=E A
Sote Aol 7Fsshr] wiwel Hoh 1=stE 1A AEES Al 4 Aok
MRAstAG S AHARe] PF, AD, W T2 ot AARKE AAFEAC
Eooket 17 JHE olgste] NdstE ApEstE JHE AlSshe
Ao (HAg, a2, FHoE, a3, 2018), T JdFAs, HHolE
s 1T 7]so] WAl wet AIsAER 7& gl ot 7ol
A Eobxlom, 55 JiQ AH] FE3te AFAH JgFs = f59A
o F8dAl TolA Hrgol EAY Fert JdiEe wtA" oIt (A&
qa2, FvhE, &3, 2018)
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3 2-3] s 2 A

HFAH(D ) u &
A& 9 -
AL SHARe g el A A&
8% (2024) tAZ el o e Ae
Boston
Consulting
What Consumers Want from Personalization.
Group (BCG).
(2024).
Eickhoff, F., & The consumer attitude towards Al in marketing: An
Zhevak, L. experimental study of consumers’ attitude and purchase
(2023) intention (Master’s thesis).
McKinsey & ) )
The value of getting personalization right—or wrong—is
Company o
multiplying.
(2021)
dlojg] AL 7t B upAE EAdo] #8ok
44 (20200 A= FFe AdEH BoldH 84, A wiiax
£ SHeE A+
A, dae,
HorE, . Jidst A" e Jigel dit As
(2018)
C , R. . .
O?;Zﬁ};) Future of online advertising
Rayport, J. F. ] o
(2015) Is Programmatic Advertising the Future of Marketing?
EHEE(2015)  HAAAESEA
R t, J. _ . .
;}g(c))iS)J Is Programmatic Advertising the Future of Marketing?
Jabian
Consulting The Evolution of Personalization in Marketing.
(2018).
Peppers, D., & )
The One to One Future: Building Relationships One
Rogers, M. )
Customer at a Time,
(1993).
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(20172 AAASQ 9ol 55 &oA RHE 4t AH[RR] 24l 4H|
dele] digh w2 Ax|et o] wE miAlY, MR Al FE fupo]lA 7]
&g anyoz zsfof gty skt

AlE 7|¥te 2 she JiQlstd RHE mAg2 oluA] <4 slEm A
o] HZ(NLP)E &8st AHze] Asxg Hrh AHgoiA miefetal 9
=8 4 glom, AlE Tl Wil doleAlS Aot AH[A ASEE
olsfst, mldl EdA=E JEgtorn Fy WAXES ¢e avzoz gt
=38 £ ook olo] wat RE AH|A AP 7]ES] npAgolA H
oltf Al Altfell gh= ZHQIstE whAlY Zelel "aAdo] diFHTh(A23],
Hed, 2025).

F 2-4] FEA AHRletmAIR 9] A

G SERL(SIE=) i 2
Hes), Al 7]§t HeEH 3, RE@S 55 AolgrE upA|"go] zztH
PR3 (2025  71A 9 AH|EjEe] n]x]= <%k

Ford, J., Jain,
V., Wadhwani,

Al Far: 7jae} 7tol=gel
K., & Gupta,
D. G. (2023)

REAAFSAAIES 421 4HdE™ Aol ofet A= 9
1ko-5](2021)

As] A+

494 Huq Auecel OE ASAUEE 9 @59
g2 (2021) i} )

Lo ujzl= G AFAA ol ES FAHL=R

Y H3  (Retail Tech)ol A58 &40 JSHIA

AES,

(AR), 7Mgad4d (VR), &A% (AD, FIHEZE &8
137] 2= AEE SHo=
FAE ARY AldvtAE o] BRERE A I

- Pine?} Gilmore®] A PAGA0]12S FAOR

%2]31(2019)

A 40](2018)

Aol A,

anery T ASSEO) WE el delel 9 Y] B A
o
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2.3.2.1 HE|¥4(Beauty App)
1 FEYe i

FEHHL AIE &8s mF 24, 959 AFs 4 5= Alste 7l
=& LUEZOIY e EERE J7A AR & e olEEAleIA
(Application)o|™ F= AZE{lE 7Iftez AH Ay, AF F4d, H
g #@e, I23 AwYE 9 JleerR AREAE #EsHl [E AH|A

olgd 4 AxE =otEth I, JidetE AFE el ddol mF

o,
lo

2
1)

O2 AAlstal destA 2457 A Al 719 7hHlet 2 9]
St Zol AustHA EH 7] =2 AUtEES] A ZHEE
ZJE onAA FF, Tk M4 -, BRI AEs] ¥ 4
IcHE. Embleton, 2022). FE @%ﬂ FEHLS AFctes ge=
BeautyCam©|4 YouTubeol|A] Al-&st= HE & FH=
Fu-ER g Q) AR BA ZE ), AR M Al vd
E g2 s B Sl
2) FEIY o]y 7|d daeEe] £
HEiel dolg 7¥F dagE2 AlIEAS), wAlwd, HdHolH
BHS BEo] el dRmTAF B dolHE seshn, oF o

gom wzy By AHAS Atels s&d Az Aelss, oo

2
X

HE rr 32 oir‘n o Jm mlm

=
_24
-
=

2
ol

e

AA, 7N<18Hpersonalization) §4go] 34

AREZES] R, o5 A, 3 58, A BEfE, F) o]y Fo
dolHE 46 AHAT S Alge S
E4, 283 sh&(adaptive learning) 71%5& 7HIth
HEQ duejEe Agate] mews A&How
°

=it )
a2 s, ol Fel AHgAtel A WEht ATmE AdHe wWE

w2
3

, AAIZE dlolE] # 2] (real-time processing)ﬂ 7}5-shet
IoT 78t #F A7y izt &4 752 & €& mF olnA:
TEEHAF 5 A dHlel"HE @7‘]?} =4ge=

)

El
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2.3.2.2 HElH|3 (Beauty Tech)
1

2 ol&

of, 2023).

Hdeq Ax

N7NE FFH

FHiz FEHA

Ho
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g AT ARE

2AAS
ozg 3D

1L

]

e
1=

o
1

[e]
o

A,
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& AmEd R Aus o
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st A H7]

[¢)

sl
9

wE AEA
Al

, 7Md HEH A (Virtual Beauty Tech),

1—

(2023)2 HEHA

El
2320219
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S

JH|9} AZEYoj7t A

1}
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X

23], 2024).
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3) BeEHIY 55
AZARNE AL T N2Re B9 AAgate] Wi Edn 24
. ~71 B4 717], LED vprd, 3%
W/zgn w877 Bl glom, W AZe mUHPsAL 2E9 1

BeE AFSHE dolelE FA2 A7AC] dupelat WE A
o} dolZglel At AutE wlE, A wel2e 7|7

o]
AR
i AHE 245 delade Al Fe Vlees EEShL Qe

(19 2-4] REHZAY 7

2.3.3 7QlstutAIg o] AP A+

NRlgt= oy ez FdE 4 ded, A ZEES 8

= (behavioral) =&, A At
(interest group targeting), A9 & (geo targeting) 5
HER fsial Ak(RbAH, 2013)

AN FrAA= HAE FAle] o G435 ¥MIE A
AY 7leo] THE di®ge Holy £
Sto] ohefet AR FH HlolHE 4-dt

Py
ES

oA A REF FUE AAY

W (demographic  targeting), 98



Al2dlel distel] meEr mAE AFyAolde 71E nHAd
e Arolde] 2dsrt Zhesiit. ool wet Holy A%
HEY AEAE AFshl A8 HolH'E adror &85

| diF=a Ao 2HA7E 222430 Hrle s
golHstefA, o=l 49 At YZ=74A
[ol8] 7l&e] MEE Sl dolHe nAY 7Ry Aold
¢ T8 HFE AASHA =HAHEHSA, 2020). AEAEH
a7 A" Fale] Hheste] AolES A B AlE
HAYE AAES FA8, s 7P ddAol w2
TE AFche 2EtA" (retargeting) 71HS  AHESHHAA 17 Fof oA
oz FA4E 4 7 =H3aL, olE F&f z7Helekd 1:1 B
7Fede Kol Foheld®, A, 2022). ol A2H[A PFF tlolH
S A AR, AR wE, ALeskx] wrdste] xofQleh wkEd FAE

Agsl & & Ae ‘2AJASE AR Atz Ads 7He

i) =]
N o _\% =
E{% RV
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Mo ofd wo t 2 wl ro rr me =& o

qERt Ale A%, 'Y, B, AARIE AAAR At wo]z|eA

9ol =EHEE HASle 5 W %ol ed A7 59 Abge]

o] gtou oAl o] HAE Hol WY wAR], HaEHe] Fa FH=

HAZb e gt ozg FgEy Qo (Merchant, 2024), Y AlE
85 =5 AMgcte 719 B £ 3eE eHe, on|x], IA
S I FA9 wHAE ZHxE BAY 4 ok Al 2dS uiA"
g8t 7 & FH T ol PR A= Aol Zast 04 Y
S =29 4 A= Ao|th(slam et al, 2024). EFSH FUHAAE 1ls
o, AFE AAY] "A A AP o 9 B2 AH A g F
|
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i 2-5] Qs ] HFAT

AFAHAE) i &

oY, MY Y dFAe= L/ 2UNAS mAR O AEet Alx
(2024) do] mypy JA: % A A AAR

Merchant, A How Gen Al will change bank marketing and the role
(2024) of the marketer

Islam, T., Miron,

A., Nandy, M.,
Choudrie, J., Liu, Transforming digital marketing with generative Al
X, & Li, Y
(2024)
Gl We-MediaAlt| @EHo|E AHF AHgA HEd R
(2023) deF+--BiliBili mlt]ofo] AR A
Hels Bcol std upA"ol MZAIH O] Fi s|ujet Hf
(2023) E F4=0 mAE 9%
oldE, e Al AR JdEFAL: AFAT Al o] b
(2022) iy
Fonl, A - I
: : 15l 2ES gralst zols = A|AH
A2-31(2021) M AL FHS Tget 27Ust 4 A2H
oFAW 2gkel wE4 F3 (Online Behavioral Advertising) <t
(2013) MAAHES
2.3.4 FEA AdshaAg o] dgAT
B AFd AdwtolA AQlshatAgel gt A gdEs] L
U= W, FEAMHIA ARQIolA el AfQlst wiAI"] digt A= A9 o
FOA A okektt. olof wet 2 AFolM= &£F FA, Al FE EE,
ot 7|¥F S4F4, 2819 RFE JAEFAH 52 Al 719 REAS
e eton wop s el ML gt
MASFAG T &H7FA Q1A BAo] dit A A5 AuEd, A2
slef de9(2025)9 A+, JMA%E mHAIGo]l AZAHE Thx|eE AH[E R
2= Gl Bt AFolM FE AMHA ARIAS] o EAIHS] I



g3t SHEAY 5o kg Fohhy]l 9T AARE v o o
o ey AVSgon, AARE tHEH A%4E s Y GF
)

:[L
= AT sk o]HE(2020)2 AESHE soffe] AHAupAI"o]l 2
Z+

MAstARG T AAErs wAC] AYAFE HAET, o]FF(2022)
© wH AFe 2AdsE Au|zof diste] zAilet Au|2o] e
= =55 T & UERTE w2 Jlor EASIH. 29

dolA ToT7I8F ZAAL(AR)E &8 AWE njg &

A3t Akolgome PANA UGS whAEIe] thete] BAsHA

g A+, HeX(2024)9] REREE T34 8571 AEMAIE aHA
Hxol mAl= 9%, HF-2(202D9 HEHAE FEIF FEHAE A3
Adu|toe] Fojo] weh Fujoko] miX= JFF, B, B H (20219
el B2 EIEZE oAl A4 goldel mAe JFFel Hit A+
SO FARE A7t SiTh.

[# 2-6] FEATA ANAsttAIg o] dPd+

N (Gl Bl &
Mes], ded AP RHEHZA, REYS 5 d%E uA"ol A7H
(2025) 7hx9F ARl vAE P AT
MAS, Yt JE ZEolE mdele] FE bR FEadel oA <
(2024) Ae|AMESE Hekfaio] nzle I ¥A A+
FEZE(Short-form) FFF FE&E7I% FI7HATE &

2|3 71(2024)

Re)

Aol WAL og-omelel BT 4Fe] Aula W
of A g

19
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Mt Mul27F FEAE s ® SRl njAs

=
3

o] F+(2022)

FEAE AE7T REAE AT 24uiHo] Zofo] et

A-2(2021) B
Fofol o mx]= G et A

1-19_7(—1) , =1l

(2021)

He ug W 9EA 84 ZAES HAY HA EAEs
Y gol4T WEE] mxE
EXEE

2.3.5 7N}l oHAR o] AR

2.3.5.1 FAIAHMusinsa)
olujz] 9 HolA HM 360 FAUf, A7] AE THY T AHAE
TRt IT AMHIAE IE3MA 7|4, QJIFAs 7]es

€ BATeEA AHREY] HIE B'I% AlE olmx] F4 B =4 AAM

RUg D illﬁ Ty 2B
——

ol w &ty

BAIAS| I50E TC|8
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2.3.5.2 oFE(Amazon)

7V ARISAE ] ZlEe] AR 7Ide2 Amazong & 4 AUTh

Amazonol|A FES et IAEE
S B4 & 2%oly A, AEel ditt BRE wEo® AFchs WEID
AH|E o|EZ1 Qth(Linden, Smith & York, 2003).
‘e AHetnrE A Y QIX)'= HElolE et JIFAlTe &85t
8o AN o, T o, 2e #Y Se| dolHz A8AE 4
eF % 11 AHE °AigoR 9WEy FH AHIAE ATToEN AREATE
1od whet AFe FHske Aladgoltt(dlold &=, 2025.10.03).
<4 HIAE FEIHAY AdE &8st She
= %x ]/\10] ‘01-241/\]-2 Q-_Q_OH 7]
=7 AElA Aol UAZIE ok Arjet Sk =2 APEA
| Jhsalths A AZAs 4 A Auzel Hze o

Bd2 A90Y ASHE Y Fld FEE wn drkAeEdRd

o], AMA: 2025.10.03.).

[EUELO|] OHFE ZYAE &4 2 BE04..

o
Q1 wpAI"e

ME BNEU
UL L
2R

ZE NUEREH 8

LL PR

[
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1282t A RS 0 SREMIROAROZ M. Az 1y 248 A 22 oY

04 =+ 40l 22

(13 2-8] o|~E2H

2.3.6.2 AJA|o]E(Shiseido)

NRIste] 7Hede FAote] 2A30A1Y] JNRIskE Adsts A2 &
Al AA® Optune(FE)'S 7ottt 8 Z=2 8o o9t =3}
ARl dagFoer AAC] e dHolHE HMEAAH] HEstH H
FEZL Aol Ager FES AFsty mF A 52 A8 g 7E

she Alzlolct.

P%_..- == I & BNiss ' i

SOt

=4 dloly
[Z19 2-9] AAHlolk 2Z1A|o A 2H]
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2.3.6.3 2L (L Oreal)

AIZ B8 aEAelA AstE HEAR dHolag FEAS A
EERE R R ESRIE A BEL
B e

7 w VIRTUAL MAKEUP TRY-0ON
E8e H|HE| 3 2022 HA] TRF2F.. Al HEI 01':Hr0|F1 =hale] gHEE 018 H|A:

19 D59 Y ALT AACro'E Ages 459
del dolFA. 58 we QAL AY A4 Jlen dnYE
AgAelA ZAASY BEF Y PelS Ao, @ el HAR A

A9l Ay Az 4 e

E4: ol

(18 2-11] A=

[¢]
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23.6.5 otmAH A o]~ w7

1009 747 olAke] Alge 27k A W Azsts ssom
BT ARl olgls W AEa medolde AMdste] Tujshs
7]~ Ejuto] o]}

3—"—"1 o E N ey i,

BASE
PICKER

OHRC0|M - M HE 24

e

=7 ot mHA Y

(19 2-12] ofR g mA L]

2.3.6.6 OFFFH|A(Al HR-Fu] A7)

A3 ADS &8 Y HEFE Fu f@Y AsHo=
AISG(AI-Scalp Grader System) AJAELE 7]Eo] ZHZbZo|1 FHZ
T e oA "oy, HHESH Al B4S Higtoz Hrh AAH
wEY HFAL zﬂﬂs}cﬂu} wo Adeh 9 2w e Az s
= AN & &2 FEEGINBNAHe], 2025.07.07.).

e 2 Lo

jul°s

n

(19 2-13] oFFsH|A
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2.4 AH]7}x] Q14 (consumer value Perception)

2.4.1 AH7Fx Q1419 A

7tx)efl thole] Sheth, Newman®} Gross(1991)&= AH|AFS] AR A=
= AFFIE AAste 54 AREE AHSI7ERS A oA oAEA
Z|1Eolvt BRIF H= ETe=x AosiH, AH[EEY wElE AEo] 4
F= vA= P & gflew 57 {ARRANA, Z1eAHA, A
742, ARA7EA, AAFTRAD R FESHAH. dEtAow  F8EA
AE 7HA Ao thiet o= Zeithaml(1988)0] AAlt Aoz, AH|z
7F IR 4 Qe ol AFE Ee AHIAE 5S4 XESH He
H-§= Bt & AlFolu AH|Aol @ito] tiste] uid= ubA<l
7te Aot 7Hl= Aol AEStAY E7|sh= Ao oigt divt: Al
Aol A Aol digt FAAQ HIFE ow|stal, Aol A|Fou AH|A

Al F AESE HE diE] 1ol w2 molojuy AwtE ofu|eth(Ed
3} 2021; Bolton & Drew, 1991).

AHZHE ARAF Q1Y Aee HiE o= F849 Aol ot
THAAE FAst7] dizelelRls, AR, 2016) HAWFS] WA 7]
o] F #ub oYzt 27| PFS HERA7 3
2019). EZF, aHARO] Fuj PFol
Ao Pl gelolt 7] B
BUE WAE, AeE FaF dFEL oAk wdoz A
Wx, oled , 2021, 4R o) ARE ARG 49 AE 7}

Aol ZAE FaL ol FofAH, Au7pAe] 2 54 A" AE
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FFE(Youtube)= dHl &HARSOAl 240l w2 F8 ZF= Ay EH
Fog 7 A%, dFoME FE ZHEe ooRt d"FolA JEe
e T e HH Goolth® s, 2019). ©l@F(2017)9 A Feo]
Arim o] BRE AtolA TELeE HA Ok= AH[RE Po fojt A
(9] FFE T+ Ao= vtk +490202D2 191 HHort HIAER
dgedol Qo HH 54 F Aol 2HAe] P§ ok
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%
L
.Bi
(0]
l
> T
o
olt
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Zlof tiet A7t o] FolAof O}E‘r(% A, 2024).
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U aHAE fidez ste iklekd vHAge AdShAIR ol T
™
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AAeA"] g 22 HolE e HW,  Baeket
Morimoto(2012)= 149 7REAQl ARFHF D EA) IAste] oid
uAol ARl s A wE AR ok AlFold AHIAE A|gHs)
Aoz AHoe Y, Adomavicius®t Tuzhilin(2005)9] HAFolA FF
IR oeFet As, S|, MIFEES FHTFeRA dojzle I
Azl ol gt A4S Higoer nAoA grE FuE JHl
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282 st 7le, AEAE
SE=std Tle, AR As

QFo] W & AW AT Baek, Morimoto(2012)
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n}A g T8 Tle, AE AE Tuzhilin(2005)
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L Zoleta Aoy, AMEQVIDES AAH FRO e perbe
PE WEOE ©ad Friel LhBe] obd Hl EBAH FFAFold,
WA Wse] ols) Uehb: wa zde] Ad AAeh ek Aol
gk, VES2025S TARHNSS oY ATl dhiste] amlapt A
HHoln FHaos AP =t Adan Felstat.

APALE HF o=, ZAdFodes AANSS ARl AH|AE

gobEA LA S ZzEeln PAH P olekn Helsgon,

o] (interest), =% (mmersion), W=(satisfaction) 52 37} 3} Q<

S 2 /st o aclse] dist ARAHQl 42 A 14 FEo= A
£ zgelgn, 19N SYETol e e (5 3307 2o

o

ot

#* 3-3] AT =
W g9l 3= ARgaT
E=vak
S X3}
=H 1A
S| A71&
A
TR
cheFet w917]0f = H-84:(2025)
ZFRolol gl 7]
o d7goldses =4 A= (2021)
S mo EdHE 78
=2 o] =A== 7] AAZ(2013)
A 7te & mE
T8ohs Ae =4
oA ol g3 B1 Ae
. A&Hor o] g AY
NRASHAG w7 o]-&

ohE ARelAl 27
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3.3.4 AH|YF
Hakim(2010)2 AlFolv AH|AE Fofstalzl sk
G @5l elmsA AR vjgle] BFoletn Felshdn, AAQ019)e
FsA a4 AlEol dizt B detdtt stalon, Ad4¢1(2023)2
YEowE 37 AAe PFo= 22a Felsrar.
2 Ao s AdATY dES Tkl AHPES AH|E ol &
o 2 Re #A EE A dEE audEe, Auz olg ol
=7A He wEelu EUEges £ ARESOA dutsk= A A
o)z AHOsI3lrt. o] Q5] Wit AR £A42 AA 8 FEo
2 A5t AmE SASHAT. AH[RES SAHEF| ditt Wi [#
3-4]eF .
[# 3-4] 4915 25T
B shjaQl Bl APAT
Hakim, C(2010)
44 HE 94 Z7}(2020)
v e AAAA = Allport et al.(1954)
g A H A4+4(2019)
o] AzstA 2 Paden, Stell(2010))
P olg@], Ag4=(2018)
AHgSheE Ae WA a1y
AHHEISS 52 A 44 ¢1(2014)
TS sgHor T A A4(2023)
AFAHA T A
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ol g H|-go] AA SAN djm/Ao] ol dutsto] AL Y& et
o doly ZAFHTES HAstAen], A77IY4 AZ22AAE 5307
Hjastalch. A 2 AL A 24 HAE AYE ¢ s 4
Holl Fogt vidatet diole ZAFAM HEXAE AAsHen, 2AF 7]
7he 20259 59 195E 20259 62 3097H4] 270Y B9F 2-ex gl v
Aog ARE FHsA. 35T 5258 &, Al HEIQS ARgs] 2 o
A7t tigh dEel “otler ety et SEAt ¥ gHo] BT 455
Al 48150 AEAE FAEAN AHgstath. B dyol 28" A ®
2 Aoty [® 3-5]9F 2t

=kl e
ERER SRS AZSHE Al REd A48
A4 2om 2l P, 4717194 HERA
A1 20259 59 14 ~ 2025¥ 6€¥ 30¢
I 5305
ARA E R S5 85 5258

SAEA A 7R 48145
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d 23 8EFLeER FASHAH. FEHS 2EPE2 25d(2021)
_]
o

I
Huj
H-I
o
U
R
lo
H-I
lo
N
)
_O|L
4o
ko
ro
(0]
Mo

ol o 1o H A
J
N

g 2

Agetgon, @U8el 6RFoR THSA. WS AR
F8(019 53 =78 AHgsiglon], 29, gul WX 349 8
o 14BFOoR FHS 2 7o) B8” 2 mES Fesd (=
3-6]1F 2t

[ 3-6] ZH=T7] 74

22 23 4 23
AFEAGH B4 64} 4-£8](2025)
REQ o] &4 425 2 o(2023)

Akt A g4} 21013 (2015)

AeE)7hA 14 623 4.25](2018)

AARe 1483 3.25](2018)

Lulgs g5} ©28(2021)
Al 467

3.5 A=RA U

AT HHE Ao flote] 2-Qemefel XAE o dojdl f&
F22 Holyg Fd(Data-Coding)Hd= 7134 SPSS Ver. 28.0 FAZ=
IS g8oto] ARy 9 MY ASHSTS AASKH. 7HEAESl

& bl L
HA SR ditt HERAY SRR 4" #HsCdeivAE,



AHZEAQLY, RS, aH@Be] WA AT RS AF)
g8l AEBARAL AAste] o, HE FNE sstgoR, iAol
AFE WLES AT B Agsg B ape 7AH By zz
Azt oheat g

I

=4, N Hesd %—%‘ %%%OH et bl zEet BFHe

st A= Aot Adl 7lesA 24= A

AR, A= ASS f& & 8 oA wHes o] A,
WA LA (Internal  consistency  reliability)S Hﬁﬁ Cronbach's «
AE olgst SAstrt £ HIA HAS HHoeRs MEA
gde Hrkstke el aQlE A (Factor ana ysiS)—E— AAI5HA
oh ERF SYHel FEHHASO AUBPAE mpefstr] Qs A
AEA (Correlation analysis)-& A AI5H T

AR, x2 AR AEEASE EAS Zleer WSS9 AolE

w4571 sl ="EE ¢t AA(tes)
(Oneway Analysis of Variance : Oneway ANOVA)S AAJ5IStY.

A, 32 7Y JIFEASE EA4S 7IeeE REY o8 AH
o] zfolE EAMsH7] Hall wAEA(Cross—tabulation analysis)&
XS

A, MASS foiA =dHaed A" wizfEeel A
HIZE2 Q1A ARk 283 FEHpQ 4859 JFTAE
mtetstr] s 8] AE A (Regression  analysis) & AA|5tEom, 7
ASpupAG T AH|YFO] A A ABZFAIA T HAPEEo]
Mazt oIt &elstz] 918 Sobel test WH-S ARE-Sho]

Nads d5stad.

e

DEERIARE
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2 A7+ Al REEE ARES Ado] Sl 4819e dide® Sl
ATFATH EAS otEr] floto] HERAE AAsiglon, ZAie
(& 4-1]7} Zh

w4 A gAY Ade ool 3779(784%)om ddAcr =
A vebgon, dge 20t olst 157H(32.6%), 30t 148%5(30.8%),

50t o] 10078(20.8%), 40t 7678(15.8%) «C& UEHTh ZAZ o
HL ulE 276H(57.4%), 71E 205W(42.6%) 02 unjEo] H|go|] =&
Aow uyetgton, HF st 2d¥A distw A/ER olide] 3979
(82.5%) 05 matEAe] Hgo] o Aoz uUgydrh o HF LEL
2009wk 151%(31.4%),  200~3009td  mwh 1357(28.1%),
300~4009H  ||9F 859 (17.7%), 5005t ol 657(13.5%), 400~500
W w459 (0.4%) £o2 yehgon] gL Aw/peld 1239
(25.6%), <t 11279(23.3%), HAZH 847%(17.5%), ZIet 827(17.0%),
Au| 22 8098 (16.6%) o= ERGTE,
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[E 4-1] AF15A

N %
. o] A 377 78.4
A 104 21.6

Al 481 100.0

20t ols} 157 32.6

32 30th 148 30.8
40ty 76 15.8

50t oAt 100 20.8

Al 481 100.0

4z o= ug 276 57.4
s 205 42.6

A 481 100.0

158w £9 o] 84 17.5

sty As/E 64 13.3

tietw Ast/ & 205 42.6

ot Ajst/E4 128 26.6

Al 481 100.0

2009+ ) 151 31.4

200~3005+H1 m] gt 135 28.1

4 B &5 300~4007H m]gt 85 17.7
400~5007H1 ]k 45 9.4

5009+ o)A 65 13.5

Al 481 100.0

AV /] F 123 25.6

AH| A2 80 16.6

Y A2 84 17.5
I 112 23.3

71t 82 17.0

Al 481 100.0
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Al REES A FolAY ARESE AEel Ut REH RI2
‘mR B " AfiAo] A @7 1159 (23.9%), M BA dE
1128(23.3%), “sloj2etdat dojd=] Al X" 82%9(17.0%), “71d
oA q” 778(16.0%), T H TR T 47 5578 (11.4%), "F
5 Fd 97 408B.3% o= dEgoen, FEHY AR 53X
AEE, EfE 5)& Hoste HHE wier] s 187%(38.9%),
‘SRS ISIAT 118 (24.5%), ‘O wjEHor Holu Aojx” 851
(17.7%), “Z7\N3 30" 78%H(16.2%), “tF2 Abgro] Argstr] w&of”
138(2.7%) =202 yehdt

TE@S] AR TSR THERUE 362%(75.3%) 22 [E[] o
WEE7t =4 YEbdT
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rol
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= AEE ASH Sd Ve A +4 =
(Skewness)@t M (Kurtosis)E &8 dHzdF A= #HAo] 7H&sst
™, fEo] Huight 3 o4, M=o Hdigl 8 oldd Afole A8 TR
AR Qs eigd At =EE 4 doed 2 AfeMde EE 33
HEE9 Qe HErb olifo] glo] AAE 7HA+= A2 wdd 4 9l

chA1AHAE, 2013).

4.3.1 H=hmtAE

1o
o
=0l
o,
lo
1o

ZAQ1e A E o ast7] sl N (Skewness)?t  HE
(Kurtosis) & A AdEe [ 4-3]1% 2o #E: Ay dg=:
-1.458~-904(Edgk<3), H=7F -.718~517(EHg<8) e S H
e 2 Aoz glskolrt.
AAeA" ] digh 71&sA A dat, HEidoe=
oty QAR 4528 M w2
‘WYt Zast e AERE ded Bolvte AR, FAA
7 44302 UEyth vhdo] ure] Ao B &, AERE A
SATEE 4272 AHH o JP 9 A YEyT
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(2 4-3] 7NQ13tAI" o] 7|&5A &4
Factor M S.D. Skewness Kurtosis
Q=2 ot= 7|&, ARE A&t 437  1.009 -1.198 076
=St )&, AHE AFSit 435 1.024 -1.095 -.372
Q7o d= V& ARE AT 431  1.024 -.962 -.663
Argto] B Ve ARE
g3l 7 g 1% % 427 1.043  -904 -718
A&t

4835 71&, AEE At 439 982 -1.162 -.133

A%t Al7]o BQdt 7|&, HAHEHE
sae 2 oo 439 960 -1.034 -.628

AZHE, AAA HES ST 443 972 -1.250 -.056
S-gsitta Azt 452 894 -1.458 517
4.3.2 AH]|7}z] Q1A
AH7ER|QIA Sl AHAS  &RIsH] #sll H(Skewness)@t Mk
(Kurtosis) & =A43st A= [B 4-4]9F Zoh HE A3 9=
-2.200~-1.120(2 7k 3), HZ7F  -.307~3.503(Ad%<8)e] e H
of AHAAES zt= Zlog Folstdint.
AH7ER|QIA ] et 7|&=FA BAY Ay, MR HAHRE HoA £
7t 4.672 7P w2 HAAE Holnl loH, tFoe=ze= {3t A
HE doHz, olfs] Hil Hre AZo] EChVF 4528 U W
‘ol #elo] ot = 43602 AtjEo g 71 A vebgth
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Kurtosis
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Kurtosis

Skewness

S.D.

Factor
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.865

4.53

i},
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StHA &
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-.935 -.885

992
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4.3.4 AH]
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4.4 574 =79 HEEe} AFE 24

B/ (Validity)2 427 SAstar st id &2 &4 =
szl 9ol ARt 54 =97 1 METY 45 Aty AgetHA 54
=25 Yulst= Aoltt(@AS, 2013). 2 dAolA= HEA HET W
oz /fEd g34eS Briote Wl 2<9lEA (Factor Analysis)<

Ak ESF AR ASES 9ol & 89 YA ®ESE Y A
= WA LH A (nternal Consistency Reliability)2& 53+ Cronbach's «
= o]gsle] A5t AFA(Reliability)2 AxA7E A4 EA|<F
pedsto] AARE AExAbe] dis] 1 ZAME WHESto] SARH L P
o, 7 A¥yprb d S} duig ASAE HYElle Hxolt (7
A, 2018). AEAES SAHste o U FolA 7MY ®ol A=
W2 Cronbach's a A5 ol8ste] S4sh= WALy WHoltt. o]
A ES S Slste] oy Ao FES ol8ste A AlE

= Adlske =S AANHCEAN 4 =49 AFEE Eo|7] 't
o2 Cronbach's a A9+ 0914 1 Atole] & 74X}, waba] AT

o] mde] wel Cronbach's a A% 3712 Adfste FEES AAT
o2H AREE A TE & AHEAE, 2013).

> o ¥ o

_7
1—

r

4.4.1 MQlsupAg o] a2y 8 AEE 24

ARehAE S Ax &3lbde ool 271 &3] AAHUT. HF
Aoz FASH Ay, JiQlst mpARG Y A E4F ¥ 60.606%5 A
ol ok 183 KMO EF A3k 8852 UERG O™, Bartlett
g4 AREAY x=1226.202, p O001Z Yeh}t Q1EAMo] A Ao
= UEhgth T AA @lgio] RF 74301 o=w Ho Aol BHA
3 Qe Aog yeryth AlF: EXZA3 Cronbach’s a7F 8692 U
B A AR e Ao=m UEEth
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al

2 Al

-

[ 4-7] 7WQAeAE 2] QQ1E24

=l

82 A%
A HEste Tle, RS Alsdh 827
W 27 2 7lE, AEE Al 815
Wt 282 ste 7lE, AEE AFeth 767
ol Al f83 714, FEE At 764
L] el HHA Jl&, AHE AlFeh 752
Ao yojAl f-8stttal Azt 743
A 3.636
% HAF 60.606
% A 60.606
Cronbach’s «a .869
KMO=.885
Bartlett’s Test of Sphericity=1226.202  df=15  sig.=.000
4.4.2 &H7E2|Q1A 0] @olFA] 9 AlRE FA4
AHZFAQIA S A &3F S Fote] 27 &3] AA=HJH. I
THog FAS A, AHZEA] dAY] AA 4t AEEE 64.607%E
Asta itk I8li2 KMO EF AdE+ 7972 YEsen, Bartlett
T34 AR AT x=638.153, p 0012 YEht alRAo]l Ay
oz yehgth Eg AA @olgte] BT 77104 og Kol EfgAo] H
FE1 Je Aoz yehgt Az EA4A7 Cronbach’s a7l 8172
et 24 AFEr) Qe Aoz vEydth
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.841

.805

tet.

I

oAl 8

196

171

2.584

64.607

—_—
TR
SN

64.607

817

Cronbach’s «a

KMO=.797

sig.=.000

=6

df

638.153

Bartlett’s Test of Sphericity

Fal

9102 YEFow, Bartlett T34 AA

Adt x?=2993.312, p<0012 UeRt 89

S|
=

id

e

—

i

e

61201402 Hol E

q algfe] %

%

Eg

o,

Q1219

=3
1

802, =4 877, WE 796= et 2

Cronbach’s a7} 5]

E
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=9 2] B
AR o A oldEHE =S WSkt 841
AR o EYEE 7180l X 822
AHESEHA ThoFet E9)7 ol =it 774
AR o AIZE 7 & BRI 690
Wt 2gst= As A 615
AHg-oH= 59t AR LSl .807
ARgot= B¢ SHE LT 796
ARgot= B¢t 4713, 773
AHE-SHHA EA K. 612
ThA] o]-g5ff Bl At .760
A &Aoo g2 o83 Zolr}, 735
22 7HAolabd Al 71¥F 27918} uiAH S &
& % e uige 8% ol o
o2 ARollAl Aot At 633
A 3.409 2619  2.485
%o A 26225 20.148  19.115
% A 26225 46373 65.489
Cronbach’s «a 877 .802 796
KMO=.910

Bartlett’s Test of Sphericity=2993.312 df=78  sig.=.000

444 2MFPT] ARH

=)

N B

M

aHPFOl AA B AYHe 65342%5 AYsiay ok aEx
KMO #& Az 9192 uyelgon, Bartlett 734 #HAZ
2=1710.278, p<0012 Yeh} QolB o] gt Aoz et
A QQlzto] BT 56501408 Hol EgA
ettt A8 A3E HEeR B Ao &H[PEO oFf 80
AHHE, FHoE For Yistdoh ols acle A=k A Ax
Cronbach’s a7} AHHE 817, FHox 8182 Ueht} TE QoloA
A7 AFE7t Qe AR UET

oft 4
X,
o
T
o3l
)
&
o,
rlr
2
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AH]
B

74
o

.801

il
A

o

g H%

T

I
h

&

866
801
590
565
2.194
817
il A

O

_?4

37916 27.426
37916 65.342

134
132
.686
3.033
.818

]
LotE 7]

W oE W] gk Zo] T

LAY

o

A
.000

T

}5
=22
sig.

a

A7
=28

df

1710.278

% =
%

AEolA A

Cronbach’s «

=

-

oo

5]

= 7HAAl =i,

SHA = At

= g A HAdH

T

<]

e

Bartlett’s Test of Sphericity

ARERE Aol o
KMO=.919

)

A
L

_1
a

ol
——
~
NJo

n&

T e

AL
EHT'E

(@A, 2013).
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o] W =2 Ho Hgor AALE +1.0 T2 -1.00] 7HA dEpd
of. & WS el AEEAZE e EASA] oW AL 2 0] H
(s, 2013). AL Adigtel 0.2 ofstold AEA AU
FFolm, 0.4 AFmo|H oket AEIA, 0.6 ool gt
T ATHHAI4, 2019).

2 =RdAEe AQEA" R AnZERQIA, AAERE, AvsgE gt
o] TAE Yoth7] flsto] oA EA4-S AAlstAh

WA, AAshAE2 AHZFR]Q1A (=700, p<00D)TF  F(H)o] AR
A7 EAskReH, AREEol  Fu|(r=.488, p<.00D), =9(r=.493,
p<001) 28 WE(r=.571, p00DT oF(+)ol ArWBAZE EASHA
th E3 AHg%EO  AHHE(r=.688, p00D)9t  FLAHOE(r=.628,
pLO0DSIE QF(+) o] Az A5kt

AH7EA Q1AL ZAHRS ol Zn|(r=534, pd.001), E<U(r=.586,
p<001) 2 TE(=.717, p00DI <X+ ATTAZE A5
th. E3 AHgEO  AHEHE(=.734, p00D)9t  FAEQE(r=.709,
pLO0DCE QF(+)o] AFaaA7E EA st

AANEgel  Fule sYEso =9U90=.491, p<00D), WHE(r=.490,
pLO0DT F(H)ol ATTAZE EAStA EIE AHGEFS AHEHT
(r=.469, pd00D)&} FAJE(r=489, pL00D}E  FH+)Q  ATA
7F EAst3iT

AERtee =92 TN AVIAEA(=.665 pLo0DRE  F(+)
of AT EAStALH, 2vFFS] 2H[EHE(E=.613, pL00DL

A& (r=.680, p<LO00DSIE  F(+)o] ABdArZE EAsHAH. HATE
o] WkES A4H|PFO  AHHE(r=.727, pL00D)et FHOIE(r=.731,
pLo0DeE (el AHBATZE EAsIloH, AB[PEFO AHHEE F
A W0l FHO L (r=.748, p 0012} F(+)Q] ATA7}E EA5HATH
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4-11] 7iletnbAIE,

T
ar

[

olo

JZlO
N2

1

7H1s}t 4H]7EA]
534"

A &
488"

At
oA g

_#o_o

58677 4917

4937

o

el

o oo
N

J1777 49077 665
68877 73477 46977 61377 1277

57177

ZnH]
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‘IE._O

jans
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62877 70977 48977 68077 73177 748"
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M550 Aol HA
A

2 iIstAIR A AEZER Q1A RS

Aol zol7k EAk=AE otEr] st ¢ AX(t-test) T}
(Oneway ANOVA)S AA|I5HIT.

481 0= ZiRIStAR T ABZERQIA L T@dalle

3712 gQloe=, AH|EEFEE AH

S|
~
|
—
=

Sul

]

Py

o) (t=11.916,  p<.0D)<t

she Ao e
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(3 4-12] o] 2 54 W59 Ao

N M S.D. il p
S 377 437 796

7RISk 3.684 056
A 104 437 699
i 4 377 4349 769

AH]7EA] Q1A 2.410 121
A 104 447 668

_ o4 377 456 690 .

S 11.916 .001
A 104 429  .828
o4 377 398 976

ZAurS =% 131 7
v A 104 381 988
S 377 434 808

= 325 .569
A 104 432 757

4 377 434 822 .

ZH[E = 4.487 035

- A 104 442 703
4~H]3]

oe S 377 421 875

FA 013 908
A 104 417 861

"p<05, " pc01 M: Mean, S.D.: Standard Deviation

462 Ao T2 W 7+ Aol

rr
B

o] Zpo|7} EAsH=Alel Wi AT Axe |
2 A BEJ(F=6.525,  pd0o0D), W
(F=3.244, p05)3  AH50]  ZTHL(F=6.158, pL00DoNA B
oz {ogt zol7t yEpylth ARHom AmMHW ATl BYLS
40th7t 200 olstell WIF) ¥A AAH= Ao ueton, wEe 40t
7b 2098 olst, 30¢H, 50t ool HIs| =A IAsh= AoR ey
T35k Av|gEo] AL A 40thrt 20t o|sk, 30tH, 50t o]Atel| H]
3 =A Aok Ao R e

PN

{o
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[# 4-13] Aol e ¥4 T 2o
N M S.D. F p
20t o]s} 157 4.46 .691
Holstal 30tH 148 4.28 819 1857 136
404 76 443 710
50th ol 100 4.30 .867
204 oJst 157 4.51 716
AHRR|91A] 30 148 4.40 .804 L4 161
404 76 4.63 .608
50t oA 100 4.46 196
20t} olst 157 449 733
s 30 148 447 748 G o
404 76 4.66 595
50t oA 100 448 183
20t} o]s} 157 3.72a 991
i ot 304 148 3.92ab 999 6.525"" .000
Mg T 40t 76 426c 865
50t oA 100 4.11bc 938
20t} oJs} 157 4.26a 823
. 30th 148 4.30a .790 3.244" 022
U= 404 76 4.59b 617
50th ol 100 431a .857
20t o]s} 157 4.27 831
ZH] 30dH 148 432 181 2037 083
B 40t 76 454 665 ' '
ZH] 50th ol 100 4.42 .843
Y= 20t o]s} 157 4.02a .848
il 304 148 4.19a .886
SIS 40t 6 45% 60 OB 000
50t oA 100 4.24a 939
"p<.05, " pL001 M: Mean, S.D.: Standard Deviation, Duncan.: a<b<c
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AF ol mE WaeEe] Aol7h EAskEA s A A
E4-14]eh Ao HE s AAvee SR(F=3.177, pos), =
A(F=3.169, p<05), TEH(F=3.763, pODT FTAHOZ {olgh Aol
7t EASeH,  AHgEe]  AHHE(F=3.079, p<05), FHE
(F=3.759, plODSIE SAACE {AFE Aol7} dehdd. AfHo=
AmEH AATge] Funjel w2 tiohyd Ao/ EUAE LSSy Y
olsto| Hls] &7 <AAstE Zom Uepgon, &L 2WA
sh/ZA7tet distd Ask/2dxE nEstn 9 olstell 5| o)
EoZor deigth 4H@Ee] AvHRE 2dA st Ajsh/E9R
9} sk A/ LA 1SEw
2 Uegton, FAEE 2F o¥o] uEstw EY olskel A7t 7t

2wl sk Ao e,

oll

O]l

N
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S.D.

150

4.18
4.44
4.36

2410  .066

793
183
57
749

64
205

Z0]
= d
1EY

A
A

isnA

[e]
]
a1

S
o

294 o
437 of

N ehAR

4.46
4.36

1.281 .280

752
156
128
.809
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701

452
4.48
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4322
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sy
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o
S}
o

287 of
4EA]
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AH|ZFR]Q

024

3.177

4.43ab
4.53ab

['e)
3|
50|33
i |
Tor | Tor
CHGS
ERIE
Tor | Tor
ol Ky
T |
Jun
N | <+

=3
oo

672
926
1.043

971

4.62b
3.69a

024

3.169°

64 4.02b
205 3.93ab

Z0]
=2 d
Z0]
=2 d

Apst
Apst

isA

[e]
2
a1

S
o

294 o
437 of

on

oy

%o oo
N

962
847
811
.801
121

4.10b
4.16a
4.38ab
4.28ab

011

3763

64
205

ok A

294 of

4.51b

.855

4.18a

7
N
<
o
7
S
on
0 | O
o~ | N
|
e
23S
R e
~ | <
45
© IR
50|31
@ |
Tor | Tor
T |=
EREE
Tor | Tor
==
T |
| T
N | <+
o H
K OwE

106
.863

4.50b
3.94a

Ho

‘_._nmo

—
—
=
N
Ye)
=
on
O | oN
| T
Q|0
S0 | .Q
0 | O
N |
< | <
45
O IR
S| 51
|
Tor | Tor
CHIGS
ERIE
Tor | or
[l
T\
Jur
N | <+
Gah
T o

.856

4.34b

a<b

M: Mean, S.D.: Standard Deviation, Duncan.:

"p<.05
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4 B A5 @2 AASeHALT AH|ZEXQIA 9] Aozt EAsh=
2o dis] B4 Ak [E 4-1519F 2o A% 2y € ¥d A5
w2 JfshutAg I 4u7pRQIAe BAH R Fojulgt Zpo|rt EASH

[ 4-15] 9 B £50] G AASubARY 20)7419149) Fo]

N M S.D. F )2
2005 w]gt 151 4.34 186
200~3005+¢ =gt 135 4.41 71
ZA3HA R 300~4005+¢ =gt 85 4.47 .663 948 436
400~5005+ =gt 45 4.28 837
5005 o 65 4.27 .849
2007k wygt 151 4.40 191

200~3005+¢ =gt 135 4.54 153

AH]7}2] 914 300~4007H mek 85 457 687 956 432
400~5007+ =]gk 45 4.48 155
5009H o 65 4.46 706
M: Mean, S.D.: Standard Deviation
9 BF 250 ue AAWST 4uAEe] Aol EAjsH=AC] e
24T AME [m -9 QY. B MR a5e gawgs B
(F=3.515, poD AHPFO AHEZ(/=2.652, p<05 % A9
T (F=3.055, p05lA FAARCRZ [Fogt zpol7t UErHTE  AlEAH S

2 AMEE ZAeol B8 200~3009Hd  wlwhak 400~500%H Tl
gro] 2009k migte]] Hls E=A AA|ot= AoR Uetgth ERF AH|Y
o] AHHEE 300~4009H migto] 2007Hd wlubo] HlS| &A 1A}
L ZAdog yehgon, FTHEE 200~300%HA  wlwtal  400~5009H
ajgte] 200%H mlgtel] Hlg EA Aot AR e
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(& 4-16] € B &5 o PN AH|s)59 Zfo]
N M S.D. F p
2007k w]gt 151 448 752
200~3007H o]t 135 459 706
el 300~4007H w9t 85 438 794 1278 278
400~5007H ]t 45 460 599
5009k op 65 448 709
2009+ mgk 151 373 .990
o 200~3007H o]t 135 4.06b  .949 )
e 9 300~4007H w]Ft 85  4.00ab 956 35157  .008
400~5009F o)t 45 424b 897
5009t op 65  392ab 1.032
2007+ w]Rt 151 418 860
200~3007H ]t 135 442 780
= 300~4007H ] 85 438 024 0907 065
400~5009F o)t 45 441 703
5009t op 65 442 801
2007+ w]Rt 151  420a  .889
o] 200~3007H ]t 135  4.4lab 764 *
= 300~4007H ]t 85  448b 694  2.652° 033
400~5007H ]t 45  432ab 857
ZeH] 5009+ opg 65 449 673
RES 2009+ o]t 151 4.00a  .923
2 200~3007H o]t 135  431b 818
o= 300~4007H w]t 85  424ab 796  3.055 017
400~5005F o)t 45  432b 892
5009+ opg 65  431b 875
"p<.05, T pdo1 M: Mean, S.D.: Standard Deviation, Duncan.: a<b

_90_



AFEATY EAo @E AR 9ol S+ REY #F 1Y =94
2 AWAdE wacty] Qs wAEA(Cross—tabulation  Analysis)2  AA
Skt

dol UAY A AR FA FEY &
H A8 WAHREA (Chi-square test)e AASH Ax} x?
ARl 18.479(p<.0D= yet Adde] wet FRE) /32
= Fou]et Zpol7t Q= Ao = YERTh

ARAocr AuEH ool F= AMgSh= HEY FF2 HF 724
Aol 24 4(25.2%), A EHA FH H(23.9%), 7 HolAY
A%), SlolAtdat SlojAy Ad 9(16.4%) «l=E UEHoH,
En e 422.1%), A B g 421.2%), mF 724
4 H(19.2%), dlolaedyt ofojde AF H(19.2%) <&

[>
N

I o)
™y r
X 4ﬂ

s

lo wE ol 2 ¥
o,
rlo

f
T
o
3L
)
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[ 4-17] Ao w

it
4
Auj
e
Jo
ofl
lo
_|_14
0,
M
o)

Bl £
7
1 2 3 4 5 6
I 62 95 62 32 90 36 377

o 7|74 60.4 90.1 64.3 43.1 81.8 314 371.0

Ad Y % 164 25.2 16.4 8.5 239 9.5 100.0

e 15 20 20 23 22 4 104

A 21 16.6 24.9 17.7 11.9 24.2 8.6 104.0

AE U w144 19.2 19.2 22.1 21.2 3.8 100.0

e 71 115 82 55 112 40 481

A Z1d7he 770 115.0 82.0 55.0 112.0 40.0 481.0

AE W% 160 239 17.0 11.4 233 8.3 100.0

1 M vlolag, 2 MR BA W A7} 34 9 3 slelagialnt solde A 9

4 Fu) 2R g g5 AR B EH ¢, 60 B oM 7 4

472 AFel W2 FEHA 72

ol

ol AU dA A QA HEA #

H A8 WAFREA (Chi-square test)e AASH Ax}  x?
Al 46.798(p<.00D)= YEh} Aol wet FEY FF2
olu]gt xtol7t Qe ASRE YErTH

[FAog AHEA, 200 olsit &2 AMESh= REY fF2 AR
g HE H26.8%), mE A 9 27A0] F H(24.2%), 7H H
ol2¢ H(172%) o= uUEtgown, 30d= mF 24 B A7AC F
A W26.4%), A 2 "He 923.6%), 7MY Hlolad 9(20.3%)%
oz uygyth 40t mOF £4 2 A70A0 FH GQLI%Y T
gr I 4C2L1%), A B "H 4(19.7%), slolierdat dojFd
2 AP H(184%) o2 Ueon, 50t o2 dojAEddt g

Hu
2 do

kT
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A8 AE 9(25.0%), T

o e B(20.0%)7 AHA

=]
e =
X4 ZH

B 9 A7Al0] 24 H4(22.0%), FT
_]

N (20.0%) &=o=2 JeEbTh

123
=2

[F 4-18] APl o FEHA FF9 AolEA]
HEA £9
A
1 2 3 4 5 6

e 27 38 22 5 42 23 157
20t olst ZIHi7le- 251 375 26.8 18.0 36.6 13.1 157.0
AT YW w172 242 14.0 32 26.8 146 100.0

e 30 39 21 14 35 9 148
09 Zgg 237 354 252 16.9 34,5 123 1480
A W% 203 264 14.2 9.5 236 6.1 100.0

e 11 16 14 16 15 4 76

400 7l 122 18.2 13.0 8.7 17.7 6.3 76.0
AF Y % 145 21.1 184 211 19.7 53 100.0

e 9 22 25 20 20 4 100
500 ol ZldiZle 160 239 17.0 114 233 8.3 100.0
Ad W % 9.0 20 250 200 200 4.0 100.0

e 77 115 82 55 112 40 481
A 7Y 7.0 1150 820 550 1120 400  481.0
A Y% 160 239 17.0 114 233 8.3 100.0

F: 17V vlelag, 20wy 24 9 Ag1Ale] 24 9, 3t SllojAerdat sloide A 9,

4 50 92 B Q5 AR 2 BE 9, 6 95 SHRE 5 Q)
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HAHS FHs] Y wAE /ﬂ.(Ch1 square test)a AARE A}, 129
sAFel 31.873(p<( 00D yEht AgofRe] mwEt FEY fde F
ARz golujg Holrt Y= Aoz ekt

Hrzxozg AHHM ulio] =7 AMSsIE= HEQ 63°o nmE HA
2 A0 24 Q43R AR B2AY =E 924.3%), M Hola
H(19.6%), sloiredTt Slojde] A H(14.9%) +=o= UERT.

A0 =2 H/Q23.4%), A BA T
(22.0%), slo12~etdi} slojde Al 4(20.0%) «=C= e,

Xl

4 54 67 41 16 67 31 276

ne  7ge 442 66.0 471 31.6 64.3 23.0 276.0

25 Y % 196 243 14.9 5.8 243 11.2 100.0

R 23 48 41 39 45 9 205

s
(ot

7|74 32.8 49.0 34.9 234 477 17.0 205.0

22y % 112 234 20.0 19.0 22.0 4.4 100.0

s 71 115 82 55 112 40 481

A Z1d7he 770 115.0 82.0 55.0 112.0 40.0 481.0

25 Y % 160 239 17.0 11.4 233 8.3 100.0

Fo 17K Hela]), 20 v 24 Bl A%0A0 4 ], 30 ol iE eyt slojde Ald 4,
4: 7 2R g g5 AR B EH ¢, 60 B oM A 4
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A1
AFHoz AmEd, 2009H o] 2 ARgsHe REY IS
AR BA "EE H(25.2%), mF B4 2 A7A0] 324 4(20.5%), 7F
g meol2d 4(19.9%) o= uEgtem, 200~300%He TR o
B " AfAe] 2 H28.1%), A B "E H(26.7%) ©lolA 7t
A welZd14.1%) 1 dolAEdt dojAe Al H(14.1%) «o=
LFERS T

300~4009H migke mE 2A 9@ AziAo] = QH(27.1%), FI
g B H(18.8%), dllo2erdTt Slojdy AYE H17.6%) «=o= o
Etom,  400~5008Fd  w|Rke SfojAErdyt FojARAAd  9(24.4%),
AR B dE 422.2%), mF B4 2 A70A0] =31 4(20.0%) 2
2 Yebgoh BOo= 5009He o)A slojaEtdat Sl Ad Y
(24.6%), A2 B W(23.1%), mF B4 E A07A0 FH H(21.5%)
=02 UERTh
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[E 4-20] € Hd 450 42 HEY FF2 Afo]EA
RE 19 N
A
1 2 3 4 5 6
O~
T 30 31 21 7 38 24 151
b WA 242 %61 257 173 352 126 1510
a
M e We 199 205 139 46 252 159 1000
7/\
o00-300 19 38 19 15 36 8 135
M 216 323 230 154 314 112 1350
wl g
25 Y% 141 281 141 11 267 59 1000
A
w0eion 14 23 15 16 13 4 85
Z1di7ls 136 20.3 14.5 9.7 19.8 7.1 85.0
whel o
25 Y% 165 2711 176 188 153 47 1000
O~
so0esn 7 9 11 6 10 2 45
g 72 108 17 50105 37 450
whel o
A5 Y% 156 200 244 133 222 44 1000
P
soonter 7 14 16 11 15 2 65
W PR 104 15 11 74 151 54 650
[¢]
W %= we 108 215 246 169 231 31 1000
Ao 77 115 82 55 112 40 481
4 Atk 770 0 1150 820 550 1120 400 4810
2E Y% 160 239 170 114 233 83 1000
F 10 7P mlela Y, 2 mE B4 2 AXAl0] 24 4, 30 slolARdY} Floj A Al 9,
4 %0 g g o 5t AR B4 W 9 60 B SHE 2 9
415 A4l mg FEH 79
Ao W2 ARG Aol AU A A FU HEN fIdTo T
A4S EsHl fo wAREA(Chi-square  test)= AAIR AT, x°9
ARl 42.342(p<0DoE YEht A]de]l mEt FEY f32 FAA
o= gofujgt Fol7h Q= Ao hehgt,
ApAoz AME, AR/pedel F2 A8ss HEY sde v
BB 9 AF70] 24 927.6%), 7V wolZd 919.5%), AR
24 "y 9(17.9%) +o=2 uvergon], Aulaze A 2AY gE
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(28.7%), mF 24 9 230A0] FH HQ22.5%)3 SllejAEd sojZE
2] A3 H(22.5%) oloid Fu] =n wE H(11.3%) +=Oo& et

HEALe mE HBH 9 AziAe] 2H H(23.8%), dlojAEtdw} Fo]
28 Ad H22.6%), A HA "H dQ21.4%) o2 Uergow, st
Ao my B4 9 Aol A QQ81%T AR ®HA e o
(21.4%) ol°old BEd FgE Fd A4088%), M HolZd A
(17.9%) w22 Yeigth 222 g AYgeolds Al 24 28 9
(26.8%), WH BH @ Az1A0] 234 Y(19.5%) olold M Hlo|ad
H(14.6%)7 slolLerdt soids Al H(14.6%) i Fu ER
e H(14.6%) =22 e

O

lo

[E 4-21] #glo] e BEY 58 2ol RA

HEQ 49 2
1 2 3 4 5 6 °
o e 24 34 21 18 22 4 123
AR/

Z1dile 197 29.4 21.0 14.1 28.6 10.2 123.0
A3 Y % 195 27.6 17.1 14.6 17.9 3.3 100.0

B4

PIES 8 18 18 9 23 4 80
Aulaz Zge 1280 191 136 9.1 186 67 800
A9 W% 100 225 25 113 287 50 1000

S 13 20 19 11 18 3 84
7l 134 20.1 14.3 9.6 19.6 7.0 84.0
AA YW % 155 23.8 22.6 13.1 21.4 3.6 100.0

r
Hd
1

i 20 27 12 5 27 21 112
gy Z1d7he 179 26.8 19.1 12.8 26.1 9.3 112.0
AW % 179 24.1 10.7 4.5 24.1 188 100.0

742 12 16 12 12 22 8 82
71eb Zldike 131 19.6 14.0 9.4 19.1 6.8 82.0
AW % 14.6 19.5 14.6 14.6 26.8 9.8 100.0

Ui 77 115 82 55 112 40 481
A A 770 1150 820 55.0 1120 400 4810
A Y % 160 23.9 17.0 114 23.3 8.3 100.0
F 10 7 He|agy, 20 o B4 9 A1 4 9, 3 sflojAErdat slojdy A 9,
4. Fo) & Fd Q50 AR HA "E] 9 60 I PR A
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Al FE] 7N AidsiupA" el AnZhAIA Y AARES, AH[RE

nxle I9F TAE J7AEH(Regression Analysis)& Fote] EA

<5
IARYS  FEAoHH A" S Bl By F=459.676(p<
.001), Durbin-Watson ZtS 2.0900.% 290 7143 0 E= 4o 7174HA]
7] el s Trell AEEAZE gith. wEbA] FFmago] Hgtsirtal
A 4 Sty ERF FEHSEQ AHZRRQIAT] ARASLR )E 490
o2 49.0%° A¥8E& Holal Uth

BT, JRIshAY-S ABZEAIA Y H(+)e] JFE uxE A
o2 UettH £=.700, p<{.001). olo] 7} 1-& =] qle).

oA AQlstaAI"g o] AMZEX|QIAY FAHoR {olotA A
e JHItHE AT Ziks, Al 719 REEHE, FEQS 28 A
= A"e] AZ4E HAe] kS wRth(A23], Hed, 2025& A+
ot dlojge] APuAEH AzZtE 7pA] gF TA AfolA dFol&o
A4 AA, AR, BAE AZE JHHe] AFe] %S mHTHe|EE,
20200 A, 28Rl AHIAEE F o]§ foldut FEAFo] AAHA 7t
x| Aztol| dFE g il
Atster ol3fdt At JistH

AE At T2 Dt Hod o] HelH wEy Ap|rd & FF
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H| B Z3} Al A
—= - t P
B -
23 i
&) 1.538 .140 10.999""" .000
Alols} utAEl 675 031 700 21.440"" .000

F=459.676(p<.001), Durbin-Watson=2.090, R*=.490

T p<oot1 &5 a7 914

4.8.1.2 /NdshutAI" o] aB|dEol vl IF

SIARY-S  EAStH  AJdstuAIg el FARFLS F=465.385(p<
.001), Durbin-Watson 2 1.9872 29 7141 0 Ex 4o 7pPAA &
7] W&o ZAE 7t ATEACE gtk webd SR go] AHgsiohal

J
A4S 4 ok EF &S AMFETY] AHASR' )k 49302

LERATH(£=.702, p<.001). wretA 7Hd 2= A== it
AdstpAg el audsel SAHe=z fFofsite 2 A7 B,
Al ZI8F REH A, vEl e g8t JidstE "ol aBEHEe] T
od i



2022)= A77F & A7 Ader ARSI ol AHIAPE ©@ed] daR

sk AFold AWAE Ffishs Aol ozt REHA S5 ol&dt A
Foto] AAeA | g AFolu MulAE FYshe

&o] Meetae HolE.

[E 4-23] AstALT L5l 8784 2

W L5} A4 s
T A%
T= t P
B T
93} i
=) 1.196 145 8.231""" .000
7215} utAE 706 .033 702 215737 .000

F=465.385(p<.001), Durbin-Watson=1.987, R’=.493

" pd001

ofN

S¥S L ANYT
4.8.1.3 ZH]lstupAI" o] AARE-goll nzls FF

HAE FRlshr] Hsto] o

< *‘*10}01‘5} 7H°Jsﬂr nHAE-S SY¥SE Fotia, AR
ZH o] FEolstolet.

IARYPS  FEAsHH  HIIA"E S Bl BYe F=282.660(p<
.001), Durbin—-Watson Z< 1.807=% 2¢f 741 0 T 4o 7P4A &
7] W&ol FAE Trell At gtk wEhA] 3]FmEgo] Hjtoirtal
A 4 ook ES FTERSA ARSI AFASR e 371=
37.1%2] Ag8g Holil 9t}

FA47, JiIshAY L ARl H(He] dFL mAE Ao=
e £=.609, p<.001). ool whet 7hd 32 Qe =i

o] JiQlistaAg el kel g A<

Ade dAIsH2023)9] RFE FRE ZEzx B4 AFA, d2EEA,
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oX, oX
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o
o>
dot ox |o
rlo lo

HE AE dRe] dAF Q4v) wolxm Asaed,
o PAA 245 oMt oz B 4 ke
et 28(2018)9] HEAelA T78 FAALARE
snte wle BAL ARG fouF GFe wAt: A7
220209 AnkE RElAHs EAR AN BAA
4, st ey el AL @l AA gFe mA
T Aw, 2@s2019)9 SNS HE ZEzrb 2ERe] Be we W%
BYE A WEe] Qo] Wel 7+ R A ABAT e
Ao el HYthe A7 AWh 2 ATE SHsth Al Hedel
Aet mhAge] anate] ARUrSe] FAA e mAthe AL
HeQel st mAde] JEY nARAY Basl AR AT dgu

= 1 =2 =
she Zlol ohdel, #AH AdW wee gk WANE Askyee

!

ol

&R oo oY oo

(% 4-24] HABAL T} HRurgo] 7184 Al

B EEE A% S
|EZ3F A g
— t P
B -
93} @
&) 1.783 149 12.001°"" .000
7felst miAE .562 033 .609 16.812°"" .000

F=282.660(p<.001), Durbin-Watson=1.807, R’=.371
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H AEZRERIAY] IR =702.190(p<
.001), Durbin-Watson Zt2 1.958% 20l 7Pg1 0 E: 4o 7Pg=x &
7] ol FAHE Thell AAEIAZE fich wEbA 3]F|mEgo] Hglsioial
M 4 vk ES FTERSR] AMgEe] ARFASR )E 594=
59.4%°] AgES Holil it}

AT, AHPIAIAR &H[PEC] A+ FFE "AE Ao=
UERTH £=.771, p<.001). matA] 7Hd 4= A==t

AHZEA] Q1Ao] AH|[PF| mAE JF BAqA FAHCZ Koot
i 2 o] Auble HRA Q02D 9FEA(2024)0] AZE 7FA7b
A ool mAE
SoLrt EoRHitte Y Axtet T2 AWME HQIth ol &AM A

= .
Eolub Mulas WikE o wadl J5H GgATe st Zle] of

)

[ 4-25] 2B7AQQA 0 2v3Ee] 9724 23

B3}
H|EZ3} Al A
2 - ! P
B j L.
93 @
=) 674 138 4.884""" .000
AH[7}A] Q14 .804 .030 771 26.499""" .000

F=702.190(p<.001), Durbin—Watson=1.958, R’=.594
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4.8.2 w7 axt
4.8.2.1 ZH|7bx|e1Al0] w7t

AL HEQ 719 IsmbEat aulagE 2re] BACA 4u7H 914
of WAEHL YA AHEI] 96l Baront Kenny(1986)9] 3%
Azl wet 91AE S|ARAL AASAT. o@ Hlo] wHiAHlo] 7|
AeHE Thee] 270 ZEE ojof ek,

AR, iziRlo] I AP A A FTHEHIS FA4ks AYE o dofoF
1z fe)

shel, SR miAEee Fote o dZHeY g A4t fojus
= Z

b mASlE sht Reln fEom wolxx ¢he wi RE uld

(partial mediating) ¥A7} AHH Y Eoh(E2]<E, 2013).

I

Al RE]] 71dh ZfASHA" T AHEE 7He] BAlA AH|7FA] Q1A
o] miFfaIE HISH] ffel 3AC IARAE AAlstd 1 A |1
A= AASAG ]l 2HZEAIA ] F (e dFE ALY
=700, p<00D), 22ACAE AASHA"R ] An[gFol H+)O] FTF
S "R H(£=.702, p<.001). EZH wifEIE HISH7] fIg
oME ZHwel MshAR(4=318, p<00D), mAHL AH7}]14]
(£=.548, pC00DS BAKC=Z fOF FE dehli e, §9 =+
S FeE 5 e pAe 1, 2, 3PACIA BE fojuet AdE K

gk ERE 28A oA e EYRRIL ARIStAR Y] S AAS (L
=702, p<001)°] 3AlNA Sl =Rl ISt AR IAAL &
(=318, pC00DET =4 uehgeh =, Al RE) 714 AAerHAE

- 107 -



T

1o

BAIA AHI7FA A %—%%wﬂiﬂﬂ-“qi & 4
ST P = o R b ot
1, 7=11.9527, p<.0012 ®iAaEzrt AZ=ch ot
fie = At
A=, Moﬂ(zozsu Al FE Z38F9 ARlA aclyt 7
7J94 TACA AxH {847 Bolde FERuMAEIIT Sl
(2023)¢] £=& %1 AR e matef ket Ao A
paps 3%7}‘1, AR7HA, 247 o' P wiiaTst 9l
A7E 2 Aot fARN AaE HA
2 A7 wifay B4 An, AAshAES LHPE
(o] FFS mE ERE ofe, AHZRAIASZ SoAE
AR [t IFE vAE ZoR UeHth 59 394
BistuAIR o] HESE A7 A FAASHAAE Fode
2 AH7RRIA O] AAstAG T AHPE] TAE FE WATES
algteh ol Al REY 7IRF AdsiAGe] @it AHRAl Al FH
+ 7] AZt& wizfiste] ZetErhs He AARRIT
Aol FHEmAGHRS yvetitts A2, NYUShA"] AH]

& 4
PEol A dde F7I= shAEL O FIFol aEpPAdAe FS st
ot 2 ol

30 &
TP
Iz
of
r\l

5

mlm

B b

% I

o 3

ml o
i)

-

>,
N
N
nx
(@)
lo

9,
D
ol
r2
o4

iu)
I
i)
i)
o
oZi
T»

o
o
fr

N
B X
=

=2

S N
X, Ulﬁ

o ol OoN o X
- o OPH
o 2

o

O

- 108 -



[ 4-30] 7H}letotAR T An]

o%
4
2
=
P
=
N
~
>
(o]
1o
2
=
fol
"

=
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B SE W
1 7heQls} AH[71R]
675 031 700 21.440"°° 000 490
A o Q4
2 7HQ1%}
AHSE 706 .033 702 2157377 000 .493
| I L
7HQ1%}
; - 320 038 318  8.358 000
"l MRS 645
o 2P 1% :
572 040 548 14.395 000
2
€001 B: HEZS A4 SE: BEox} p: mEs A%

Al FE ZIRE JiIsiutA . Av[RE o] AN FAERS9
AR QERS AHR7] Q5] Baron® Kenny(1986)2] 3¢HAl Axt
of ot YA SAEHe AASHAT. of" H<Qlo] wmiZjH<lo]l H7|
M= t=o] x£o] FFHofof gt

AR, AN =L 7P i ey [oft ¥d=
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AR, wiziElo]l AT A A FHHQIe] E4ARS HAY "}l\" 0101011
=1y

QHAuf 7l (full mediating), & Al

47} asle sht Bojul zom WolxA e we RE

(partial mediating) ¥AIZF ARH T 22, 2013).

AL BEIQY 79 AiQIsiulAE . £uas gkl BAClA ARug ol
MAZHE A e 390 SARAS AAstdnt 1 A 197
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ABSTRACT

The Impact of Al Beauty App—Based Personalized
Marketing on Consumer Behavior
—Mediating Effects of Perceived Value and

Emotional Response—

Seo, Eun—Hee

Major in Beauty Design Management
Dept. of Media Design

The Graduate School

Hansung University

Al is currently exerting significant influence across all
generations worldwide. In Al-based marketing, it enhances consumer
engagement and satisfaction by delivering timely, personalized content
and advertisements tailored to users' needs based on their search
histories and purchasing patterns. This study analyzes the impact of
personalized marketing via Al beauty apps on consumer behavior and
verifies the mediating effects of perceived consumption value and
emotional responses in this process. Furthermore, by analyzing the
emotional and value changes consumers experience through Al beauty
apps, it aimed to provide foundational data for establishing more

effective personalized beauty marketing strategies.



To achieve the study's objectives, data was collected from
consumers with experience using Al beauty apps over a two—month
period from May 1 to June 30, 2025. A total of 481 questionnaires
were ultimately utilized for analysis. The collected online and offline
data underwent coding and were analyzed using SPSS Ver. 28.0 to
empirically test the hypotheses.

The research findings are as follows.

Regarding beauty app wusage characteristics, the primary usage
types were categorized as skin analysis and skincare recommendation
apps, photo retouching filter apps, and hairstyle/hair color trial apps.
The primary purposes for using beauty apps were exploring methods
to conceal skin imperfections, utilizing them for styling, and aiming to
make one's appearance more attractive. Meanwhile, overall satisfaction
with beauty apps was relatively high, with 75.3% responding that
they were ‘satisfied’.

Descriptive  statistical ~ analysis  revealed high perceptions that
personalized marketing is ‘useful and ‘saves time and money’. In the
perceived consumption value domain, responses indicating ‘new and
useful information’ were predominant. Regarding emotional responses,
positive reactions such as ‘not difficult to use’ and ‘want to utilize
desired content’ were highly prevalent. Furthermore, in consumption
behavior, responses indicating ‘favorable and positive attitudes are
formed’ constituted the majority.

Factor analysis conducted to evaluate the measurement tool's
validity ~showed that personalized marketing, perceived consumer
value, emotional response, and consumption behavior all demonstrated
validity and adequate reliability.

Correlation analysis was performed to understand relationships
between variables. The analysis confirmed significant correlations
exist among all variables: personalized marketing, consumption
behavior, perceived consumer value, and emotional response.

Analysis of differences in variables by demographic characteristics

revealed that women in their 40s exhibited higher levels of emotional
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response, while men in their 40s demonstrated higher levels of
perceived consumption attitudes within consumption behavior. By
educational  background, graduate degree holders showed higher
interest and satisfaction regarding emotional responses. Community
College and graduate degree holders exhibited relatively higher levels
of immersion in emotional responses and higher levels of consumption
attitudes within consumption behavior. Conversely, the intention to
recommend within consumption behavior was lowest among the group
with a high school diploma or lower. By income level, the group
earning between 2 million won and 5 million won per month showed
higher levels of immersion in emotional responses and higher intention
to recommend within consumption behavior.

Cross—analysis by demographic characteristics revealed that beauty
apps primarily used by women were skin analysis and skincare
recommendation apps, while men showed a higher usage rate for scalp
and hair loss—related apps. Skin analysis and skincare recommendation
apps had a high usage rate across all age groups, but among those
aged 50 and above, hair style and hair color trial apps had the
highest usage rate. The majority of respondents primarily used skin
analysis and skincare recommendation apps followed by photo editing
filter apps. Meanwhile, low-income groups earning under 2 million
won primarily used photo editing filter apps, middle—income groups
used skin  analysis and  skincare recommendation apps, and
high—income groups earning over 4 million won primarily used hair
style and hair color trial apps. For office/administrative workers,
professionals, and students, the most commonly used beauty app was
skin analysis and skincare recommendation apps, while service
workers most frequently used photo editing filter apps.

The hypothesis  verification results showed that personalized
marketing  positively(+)  influences  perceived = consumer  value,
consumption behavior, and emotional response. Furthermore, perceived
consumer value positively(+) influenced consumption behavior, and

emotional response positively(+) influenced consumption behavior.
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The mediation effect verification revealed that perceived consumer
value  partially mediated the relationship  between  personalized
marketing targeting Al beauty app users and consumption behavior.
Emotional response also partially mediated this relationship.

As a result of this study, by examining the influence relationships
and mediating effects of various variables in Al beauty app—based
personalized marketing, it was confirmed that marketing must evolve
into value—centered personalized marketing that enhances consumers'
value perception. Accordingly, brands need to strengthen their
strategies toward ‘emotion—friendly marketing’ that designs emotional
value alongside functional value.

As an implication of this study, it is evaluated as research that
expands the influence structure of perceived consumer value beyond

behavioral intention to actual consumption behavior.

[(Key Words) Personalized Marketing, Consumer Value Perception,

Emotional Response, Consumer Behavior.
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