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% S

YA $r12 TR, ol shed SEAFH

2%

718 SRAEH 57,
7l 7 A dHYS 9 AEE "HAShe AvAeAN F2 EEE,

olz 2R AWste A=A Fulz oloF THsAdol Eril His)



S, giE A J1E AR AT PN AT BGH F A2
247t AYR AR AT PAOo Wael wel, 2nEe FREA 1y
oA Mo AHol T BAT A= ARE ATEL 4 WA B ol
Wshe AZHA-30E Al glol AH8A 1 AT ARUACIHe] JKsakA sk,
AEI AEzo] e BIANS PaAA AREAC] B84 Barh 2
Aoz, AHASS ARG a5t AT} wae AUFORA S Hel
sta Z2Ql 7o) oAEAS Y 5 A FUrkEaE 2019),

1—

o
oo
offl
N
N
2
o2
fH
=
£ = O
1o
HT
=
=)
ﬁ
rlr
i o2

3 olzd ol

th A8l ol§%57]

ALR)A olgE7le AFu AdEHe] WAE FASHAY M2 BAE
szl 9%k B7I=, ole U AR B whgst ARRA foidat
o7 Zgottt(Nadkarni & Hofmann, 2012).
o= A FAAE 7Ivto R st FEjol FFE0] o|F o]
=, ol 8RS 7IEY BAE FATH FA MEE TAE =
& Attt ole B Bl foid=
A7, ATpA o2 B Hilsty FEE AR AW FAdo] 7HssHA
Seh(eldE, 20205 1%, A4, 2014).
AL2ld o]g-F7]e] Tt APAFE AdHET, HZL(2018)2 o827t
2Rl @ maRdl Ao A= F =
Lolzb ZHde] didldAet @A) diIEAZE Ao AHAE @Adste] A4
iAol 344 dFe mt

A

inj
do 1r

lo H
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Al 2 @ FoMO(Fear of Missing Out)
1) FoMO<9 7jyd
FoMO+= Herman(2000)¢] EHE AH] P59 22
o

A8 BT Gol2, Aol Gifo] 7]8)E FAL

s 54 BRE 52 AlEe] Fuf 5712 A8ttt odl—;va}giq,

FoMO(Fear of Missing Out)&, Efelo] zAlo] gle JlofA He Qe AHS
S 987 BEThe A5 BeoR Folwvl, eielo] RS o YAl

ol X|EH o7 AAE A} ol 8o g EAZ]oJ-THPrzybylski, Murayama,
DeHaan & Gladwell, 2013). &2t FoMO+= 14 (perception) ¥ A7t (belonging)
7}741 Q40 o S = Hed Ader olsfd 4 =Hl, A

=4 2ol BRele] Bl FAE 4 Qloke= S B EH,
Aaoz iy 49d 7HsAdol divt &¢tat YHSHA ATETH(RIA

]o

FoMO+= w3t4 EAo| metAke 24 yehd 4 9=, Kang, Cui,
Son(2019)9] AtollM= T2 ol w2 =7tol Hls 9] ol &2
=717t FoMO9] f0] =2 Ao 2 yetytt Karimkhan¥ Chapa(2021)+=

| et FoMO2] 4=0] defkith= AL A=xog
A B4 1ISHA ddE o] vkl ATttt

Ohﬂ SNSe T}%ﬁ& A2 s MU Bl &, M| =, of7F A
a2 HA F ARE AlS3e] AleFglol HE 4 A = FoMO+=
2H FF Ob%“ﬂ oéﬁok% UJA]E SNS AR HHsH ddubd 4 iges
==, SNSel ¢ 2H|ZA7F FoMO9] 9= Az ez o go] ®re

Ao 2 YyebdtHlu & Smha, 2024; De Battista, Curmi, & Said, 2021). FoMO
o] =2 Jole SNS ANXELS E)] AIS|A EAEE nlotslyl oS Jtaf AA
WIS AFL Holn, 0|9} T2 ALSIH Stelat 4ol e Felg

i AFA BF FAolY 71E9] 4] *é of Hoks = & UArHH %ﬂ,

2022; Dykman, 2012). &3 FoMOE A4 njtjojAloA] o]Foiz]= ALs]H

M

o

Boox
ox
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N

e
1o

% 1



H WS 5o, o] 8§27}t 2F4lo] Aesh= JIEFAA7ZE ASch= AlES AH[te
=5 AR Z9E FA7IEE 5718 THAEE %35}711'? th(Van Solt,
2019). =, SNS= @t 25 =78 %
Hire o AH] BE

FoMO®9] HAx} 4t g2 opedst o
7Y giEAQl o2 AUEA O]E(Self—Determination Theory; SDT)}
AFs] Hlul ©]2(Social Comparison Theory), ZtoPHE o] Z(Self-Concept
Theory)o]tt.

AR, 271874 o]Z(Self-Determination Theory)< Deci®t Ryan(1985)¢]
ols HHH olgo=, QIto] A THS ol AMA o= Al 712 7|2
A& & (basic psychological needs)& 7FA1l okl 7H4stAT). o] Al
7HA] ﬁ:th ApA1e] oY E 94/\}73%—0“ Ea¥a3 J 5}51 FAIstALA S

o%
2
Eu)
rC
1o
ﬁ
l
=)
=
fr
oL
I
El
o

3ot T ‘%‘JQ%}FJ} Sh= % % (Competence) EfQlat fﬂr~
Stal b HAE W 5F /Q?l'oﬂ ALENZ St &40 WA
(Relatedness)o]th. 27|24 o] 2w, o] Al 7k2] 7]& AHg2] 871
=54 Al WAA F717F SAEHL 52 +59 AYA hdA
A7t 27 24 FEe TS 4 Stk olef ¥idi=, ofeqt &547F 2
S AREE el BASolt B4 @5l L 4 stk Praybylski,
Murayama, DeHaan, Gladwell(2013)2 271274 o]=9] ¥HH-S 285},

—_—

Aolo] 244, Szt TAA o] sjEZel 277} e AolSo] o ko
59 FoMOE HE%A, FoMOE SNS FHojel ZEotA dAyEo] ot

HAsHA.
=4, Ar8] v o] Z(Social Comparison Theory)- Festinger(1954)¢1 ]}
Ag AAE oo, It AHAE Hrlste e 549 &7 1AL, ol
H S Fof AHle H7Ikith= Zolt °J7J—°—
Al SolA BRI Hlaske = 5o /e, o
2l S =77 Foh(Kruglanski & Mayseless,
1990). ofu, 7ile] 7k F71of wi2t tige] 2ol E=ixlet, 2] 1Y 5715

¢



3357 SIShAE AANT R7 520 AFED 5F LS sto] Ayo] o
22 G, A7 BIAE A Sk FI7E QoW A S At

FAF HILE ShH, A1) 58S Eolilat e A Y 5717 s wele

=

SNS -2 o] g A8 Ml TS AP glo] FEAFT Aol AT

F @S ustel, oleld HE wpgel A WSk

0:

SRR, e AR, W%, ok, 2% 5 FoMOE ZUshe 4449l Ao
Fo] 9 4 girk

A, FoMOE AFol7lg o] Z(Self-Concept Theory) 2] B0l A siA=E
. Rosenberg(1989)+= ZFot i (self—concept)> 7NQ1o] ZFAlof thafl kx| 12
A, 7R, Bl Soll tiet TAA Q1A o=, A4l it o] E Zeteh=
A Fxetl Aolsiaitt. Ao id2 A4l o) A, A, B, 2Rl Hish

= 7BS1 B7HE QJulsh= AFY AFok(private—selD el AFR]A Q1 o dat
g2 ol ZASH] the AFelAl E2ve Aokl 34 AeHpublic—self) &
T4 = o] Qlch(Fenigstein, Scheier & Buss, 1975: &4, QeS| 2008). o]gt
HHAA FoMOE 7Rle] AxmE of@A AASHIA; Sh=2|(AH2] Zfoh) e}

EFQIONA oA Holarz} sl=2] (52 #oh) 7te] 1174 Kol TAsHe He 4]

™ o> %0 %O
> o rr &

H1
fru
ol

71 BLAE AR o, §fQle] Aot HEAA HiA|E = Aol thsl] 22t
ol 49-& 7|9, o]= FoMOZ Yehd 4 9t
T A" BopoldE= FoMOE 7|Hto g shH= AH|o] et k& 47}

5=
‘Z4H (Fomsumer)’, “Z45M & (Fomsumerism)’ ©]gh= 7fdo] S35
M 25 (Fomsumerism)  FoMOGEl thgt F3&)'¢t ‘Consumerism
(AH]Fo) o] AStH /fEo2, FoMO=Z 3] A4 ujojox HAsH=
AHl2 HoEr, ojejgt dPFof Holst= AFe E47™ (Fomsumer)2tal Qheh
(Duradoni, Severino, Colombini & Guazzini, 2024; Argan & Tokay—Argan, 2018).
FoMO®ll 7|9tet Avl= ElRle] A FREFE thE AlE, Avs 2 gl

ek Aol 28 7L, I g2 27| 244, ARl Bla, ARl s

Ol



olgk= Al 7] Agd 4 4] 7191 (Argan & Argan, 2019; Duradoni,
Severino, Colombini & Guazzini, 2024). OtA® Fopof| A 9] FoMO= £5 s
4H] Y5 Ato] E=d Alfina, Hartini, Mardhiyah(2023)= Si=9fA 4],
MR AH], BRI FFO R o]FojA = =54 AHIE HHEA 4H] PFom
A AT SFA T

FoMO®} A-H|zFe] Ftufj afFof et APATE AmEHA, 7fdlo] =7]=
FoMO+= 1 & A7 Argel &= nldtte 43E &eld &
AATHSOLT, 2018; Hodkinson, 2019).

gt 7]& AFolX+= FoMOE ©d 7|
Aok 12y FoMO9F &H|ZF 35 7He] IAE AXSA "AsH o v
Na2 ol A8t 28 He SHAA FAE HErlti(Zhang, Jiménez
& Cicala, 2020). °l2{gt HAIE EHesy] fls 2 d7I4E FoMOE &<
Made=z F45AE 71 HZolA Bloju, Aobid ol oldd #x&
dtdsto] 7H1d FoMO(personal FoMO)2F AFel4 FoMO(social FoMO)=
TESH] olsfisti = A7t o]FoZ|al Qlth(Reagle, 2015). ©l+= @ATHE] AH]
A2 ERQIS] ZRlollA] AfEE Aol digt Fa(Ate]4 FoMO) 84 ofyzt,
A2 ZIgskAY Afstarat JE Aee 2= A dit FEe0A
FoMO)& FAlol Adsttte A& AA=z it = 4H] FdES 34 =4
M2 AP Zpot 22 4 Zoto] izt 91dS =714l Hol FoMOE A7
stal, olF dfastz] sl sfid 4H] Fol FofstAY FARE AHE Fl
Ay B ddtetd = AYdE HRlte Ao|th(Zhang, Jiménez &
Cicala, 2020).

SNS 714t upAgo] st Adje] RE APoA AR SPE Sl
o=E AYd & S= A 8%1S H9Yst= Ao Fa4dol HAA B
H ek o]t WA FoMOE Tttt T FA ®iglo] ofvzh 7jQ14
Ayt Al Applo g FAEE oA Jfdoe= olsiE Tart Qlth
meps] 2 dtoA= FoMOE 7114 FoMOS®F ARl FoMO= &5t
2 gl Ho 02K, SNS o819 SHE Pl ol% bl
PAE Hoh JustA drgstaat gt

jalm)
o
il
)
N
ol
£
L
-
N
o
4

2o

A5}
=

T
o



[3 2-2] FoMO<] 7id

A7 SE R

Przybylski €] 391 Eflo] ©f U2 Aot JRE kX1 glcty =72 of
(2013) Bl E = }

Gil 9] 291 24 HEYT Aol APsHs Sl Aol FFoistA]
(2015) Fotal Qltte dAolA HIREHE H2A d4
] 715 SAL G, OE Adsel ofE Bue
Abel Q ZQJ ol o o E’ ANOE oltlxw Al
o SHEL QAU B WS RolrkE Afoba Qleks AR o
o Ll e 2ug
Herman Fol7l 71512 S2a) PEoA Eoln 12 Ua) VL 5
(2019) Je 7IHEHE E7we 2 7HsAdol Ud e HE
Zhang 9] 2¢1 2827 APE =2 Aol AFA Aol L A zpolo
(2020) Ae 9ol Aol A i FoMOE 3¢
gEe grEE g4 QEHS B BAVME BAAY AQEE
(2022) Aol disfl FwS =7le 28] d2] JH

2) FoMO9] F£g8 a2l

7h 1A FoMO

Fenigstein, Scheier, Buss(1975)+= AF& zpotE 7liQle] 242 QlAISHAL
B7Fsh= WA Aot g o=m Aokt ol#g WA 7H1A FoMO+=
71E FoMOe°| et 574 HL7F AHE] #ote] FoMOE XERtshA] &4l Sl
FAES BlFEste] A-E AMdolth(d4<d, 2024). 72 A4lel dA RaT
A 7Y BG5S Blshks o] AL, o/ dAQl nlge] Aot on|z &
TF=thH(Austin & Vancouver, 1996: Sirgy, 1982). ESH T1of wkat zpA1o] 7014
=RE Aot HYEHstH, AA2E HIIStH(Whitbourne, 2012). o] ¥4

AN A7) A, B EE QH AR 2ol A Ao WARE §A%)
A A5 4 Qe 718E Atk QxS u, 791Ed FoMOE -7

4 ™H(Zhang, Jiménez & Cicala, 2020). ©o]2|g 7HQ1A FoMO+= ©]/34



Ztoteto] 7h=ro] zpop HA|A-S YIFTITHY TWHE=
o] /1A FoMOE afidstr] 913t &= & sttt 4] JfJojth(Whitbourne,
1986; Zhang, Jiménez & Cicala, 2020).

4 2y gHow
ged ot ¥EFS s QAskL, olF dndon mystet
E]

e ez AdekE & Qo ole AP

=
s St A4A omt ke Avl A%S WS | 2o 48

) A2l FoMO

AL2]A FoMO& BRRIOAl Hojz]& Aol & 34 Aot /g 7[Hre
St Zijle] ARRlA 219yt tiIEA] &ollA] AAle] oA JIAR=AE
FAlote EAE WESH= Hdoltt(Fenigstein, Scheier & Buss, 1975).
Tajfel?} Turner(1979)9] At AA|4d olo W=H, 7RSS ZF4lo]
Aol S Eo=2H ARZ ALE FASHAY FdctHe BE
At ol= 7ijlel 54 et FUASh= o] wordsE, T SAHEA
oA ZiQle] Hiket AdHTH HE il © FstA A8 o+ ot
(Blase, Filser, Kraus, Puumalainen & Moog, 2024).

QI ERRICNA ofBA A E7|E Ysk=A]o et 54 Aok st
ol =ful=dl, Bl Aoy o ZIglelA HiAlE M= dAMe FA
Ztote] Q@o =z Hrolsdo =z AR]H FoMO7F A8 ettH(Zhang, Jiménez
& Cicala, 2020). &%34o] digt 284 A AHe]A FoMO°| 93d= vl
g Sletl, 7PRE BRRlely ARS] Hoto = RE AZ4bE AAA Ee FAA
8ol FoMOE 9o 4= ti(Huang, 2024; FEisenberger & Lieberman,
2004). Kawamoto, Nittono, Ura(2014)of &JotH, A Q= 7019 A&E7+e

245p] 97 BHOE QAH, 4FH WAS 2T 4+ Aoty sk

HU



olelgt Wtel ], AElH 4

fgAe] AE g Aot oluAE EAT
R G- - I )

2 o, olnf o]FZ I+ A& (conspicuous
products), AFoi-&0] =2 A& (high repurchase rate products), = E
e 2ol FEIgE A& (differentiated brands products) = AH|ZP7F A
et 7hs/dol =oh(Sirgy, 1982).

FTAA o g, ALS]2A] FoMO+ A4 91, 454t =il 54 Zjo} et
r2 ARRIA Frlo] oo @/etE= ARd AGeR, AR wiE &ofA
H|Z} oJAbAA o] frojujt S nA+= Qo= siAd 4 ok

o
A~
T

N

P



A3A T o=
D) 7l o=o] A

o O]k (purchase intention)+= AH|Z7} Al€st:= b|g] Psoz, EF
FEO] Fuff o Fof thgh AE|ZEO] oAb mo|nh TRk, U oS Wk
UE HEAQ AxE= &8o| Hw, Fuistaz} sh= o7} | PFOe
old &4 QItH(Taylor & Baker, 1994; Blackwell & Hilliker, 1978). ©]
] PFolRoA st PF X (behavioral intention)2] FH|Z FEH=,
AHZPE B4 AlEE AR :rLUH?’é} 7FsdE dSchke AxE E8HH(Oliver,
1997). Ajzen(1991)-2 T OT7} AA] Fuf WBEOZ olojxie 7P AHA
AS AxoHr &, &8RS Ff ot 2245 AAR AlEe
T 7HsAE SRRl & 4 qloh
olgfet Hu = ©d agle) oo AAE= Aol 0}‘43} AlFolvt
Q1 B7F AelA BIREE et HeE9] 4R 28]
o I wr=Eth(EAS, 2025). Younus, Rasheed, Zia(2015)+&= tuf

o

4

e

é

£
AN
ko
rO
S
il

—

o5o] gL wAE Relew 1ALl A4, sulze] A7 AR EFF Fi
G191, 59916l B Fol el wustck o] 3 BE ATASo] F2<)
F17b % AT Priw FASAL, o HH B wUe AET} ke
o A= BAXol glolok Pk A& FESAHOliver, 1997). E,
Fof ozeo] T thE FQ9gt @918 AZH ZFX|(perceived value)2, AE9
A2t e f94 940t B9 a4z FAE, 2Z4E 7HA7E ot

= o %7} HolAtH(Snoj, Pisnik Korda & Mumel, 2004; Petrick,

dAdje] AH|AEL SNSE B Wit o] HHE HshA Hef| wet,
Aol HESHE slelr] 5] Ful 2 HE of A ekl 18
ANZFAAA AR} 2AS T 7IsAdol ¥ =th(Blase, Filser, Kraus,

|
Puumalainen & Moog, 2024). £3], SNS& 535+ I3 Z¢l m=wol} ARg]A



B2, FUC FHL aulze] o) g kot FaF 8glo] I 4 At
(51, 2025). olF AYQT AWE A wf, @rje] LuAl G
AE B AElse] 715 AQ) BTt ohel, HElAALE RERE ATshe

A
e

7FA] 84 EF FRAISHH, ofo] High Yt o] ForEaE il ok

I 2-3] ) o= A

A7t A7 he

HAEY AES FHisk] st kEske aEAF AH]le
o]F+ (2020) o2z Ql A&olH, o]t A=y}t Age] AAl Fuf Pel=
w#AAE 2

AR AES Fuis] A el AT T ks
HEA Q022 Ao AR FUS AHdo T Aol AWHI A%
njAis o] e ox|z 4o

avzte] Ao @A 7 eES onlstH, gt BTt

AR Q022 gzon gAm Ana

HygzHos o) PE] 9FS uAL APH 8gloz
A} eaFshs A9l mld A%

o

gt (2022)

o
Fof $71% welv] Anjark Fu AHS o] AT 219

o

(2022)

ol
Jo

o4 £
gael ooy PIEEE 2inel AE Esjel suizel Pl BEs
e sotshi] Bt 4% o] A
qesl o5 AP ATHOE Fels A A oAER A

Uehks 7op o)




2) 7o 9= 9F 2l

7} A&l= 50| 2(TPB: Theory of Planned Behaviour)

AZE PFolE(TPB)2 Ajzen(1991)0] Attt o]2o=2 7§19 AA
FEat Fuf o=E AESHr] flste] Ao wWol Kol HIolw,
7NQ1e] FFo] EAolAY FFAQ Aol otz e wua oA Al
AR e Foll olFoiXthr Bk AEE FTolE(TPR)> A&
HE2 A HE(attitude), FHHH ¥ (subject norms), ZZH W5 A
(perceived behavioral control) <] Al 7Fx] 8Qlo 2 o]Fojx glom, o]

&%t AT ok Bl PFof ol QIxte] Hx=rt A

AA, H=(attitude)= 54 FFl sl 7icle] 7HA= F7HE oulshH,
MRl ks AAste Fas% QQlo=w, e FHAA BAE 7o
(Allport, 1933). Bike] dFS mAE AEES YAV EF P&l dis
5% BWIHE ot leEAl &2 FAZQ #WIME st Aol dig
A7te Yulshe Aoz, ol Hiet 3AA<
HE= 9L AXHAHREA], 2014; Amaro & Duarte, 2015).

=4, F il (subjective norm)-2 7fjelo] &gt ALS|7E ARG LA Lo Al
875 7ol tiet #49Hd Ad (normative belie) 3 o] Agof Arg]
A 2A27F FAFEe] Z#HE F7](motivation to comply)2tal  Ajzen
(1980)> “golstairt. &, o4 2 2HA0] 5 oJ=rt 27 A4
deoA HZHoE de dulst, FH4 e FR5H At AlRE
< TH AREe] 54 s ofof etk AE W AR 1 TS olst
= Aol JtHSchepers & Wetzels, 2007; Pefla—Garcia, Gil-Saura,
Rodriguez—Orejuela & Siqueira—Junior, 2020).

AR, 2 ZtE P55 Al (perceived behavioral control)= 7HQ10] &
T ¢ Adrtal BE AR, & Aol I dAeS SAY 4 Akl x[Ashe

=

QA SES ofulgtt. AZE AF FAL 54 BFL SAL ©) Wag 49,

rolo

r



Te g Ade dF 9T 29de ST Wil e Fse olsfst
=8 78 olger IFTA HATR(ESE, ol57], F=4, 2011 ]S,
A=, 2023)

Ajzen(1991)2 o] Al 7kx] 8219 AT 2-go= 7iQ19 YT =7t
FAEM, 1 urt FFo=m oot Heyth &, AgH PFoled
SR W5 ARt 2o ARAPE 7HAAL QlE YEE AuEE o]Eo=
He, 34 o, 274" 5 SAE S8 HeE HY o]F
= o & o|=3SttH(Casalo, Flavian & Guinaliu, 2010). &

oA Azte] BT AelA FE ASStedl 78 7IE

olsfsh=tl thFstAl A-gE o] grHe]f, £FE, 2017).
L) 45 A 55 o] 2(ETPB: Extended Theory of Planned Behavior)

SHE AP FolZETPB)2 ALH F50]=(TPR)S 7Hto=, 17t
AA WS © AustA A¥str] Lo theFet A (emotional) ¥ AHE] A
(socia) 8%1& F7loilA THE Fejol o]&o|ty. A dPFolEol Tt
ohFet dadtelAel e, 84 4, 4" P55 TA o] Al 7HA
A A AF o 9 dlFe] disl S25] AEstA Fohe Ao UEyth
olo] wiet 7|& mye| 5 9 Aeo) thet APt AAEglon, Yy g
e SRt F7F WS kele] "ol AFEUTH(ErZ, 20115 Sheeran, 2002).

AL E PFolEol T @2 AAAT= FHE AgAFolEe IA7L
Hoon, FE AgPFolEe] tig A 20009 HEER st

712 I WS PAR Jigoltilam & Hsu, 2006). Perugini®}t Bagozzi
QODE ART BFoIRE Whe] 37 WiE Afse mde P2
T7gsAY olg= BHgste] Aot & Jlee XS ofad, 7I1EL] A

P&l E(TPR)2 AF o=E F= XA QRJAEN=H-FADA s 43
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Armitage, 1998).

SNSet 2 AglgsolEo] Bt APAFE A HEE, Alalwan(2018)9]
AL 5ol ol Faol ot A=F(ad trust)2F #HA H-g-(emotional
response)©|2H= ¥ F7Fek SNS Farof thigh A-tollA, Farol tiet 544
At A=t et F3A HEG ) ko o F JFS b

A=

il

& = Bt
AuE 2RIF 4 Iy &3 Rhodes?t Courneya(2003)= 7HQ1e] EA4 0]
Fol O% u o) wEe] QP ©F 4 Ao shaddh Wslet gu
(2022)2 AYH BFsole Bl U=AAFole= A2Ad 2o HbE
2718 QAolH, URANZ 284S SNso A4 A4S 71%5n ol

o}S FFNEW, SNS ol§ A W o) BEE AN S uhet
el 4 9L, SNS ol EF e Held wee Aty HHT
1

o}

=

= 9lt}, E3|, FoMOX SNS 7]§t AH] s%9] ZQ3l
[e))] 1=

HAESHE Z2 &4d A”dseled A8 MeE HWole sad A+ ¥



A 3% A7EE 2 2%

A 1A ARy

2 A9+ F¥cke HAE 4H] oA SNS o]-857]7F AH|AHe
SHEE ) okof mx= ekt o] TANA FoMO(Fear of Missing Out) 2]

A ®2yE dEstaar e, & 49 Bee =AsketE (19 3-1]

E

AFEGL THEHFA FFE T kol FFE A SHESER
A7stelal, SNS ol8-5719 < HA, JEFAH

Ar2|A o] 371212 BRSHATE SNS o]-8F7]eh ] ok 3t J7F ¥

A9 B/ 2A FoMOE Aot FoMO® {32 74, Aslder

BRaH,

FoMO

3

o

=

(1Y 3-1] ARy



A 24 AF7NA

7Hd 1. SNS ©]-8-57]+= FoMOel f-oJu|et gk n& Zo|r

1-1. HEH ol 857]+= /MAA FoMOel| o)t ke u|3 Zojck.

1-2. AEEAH o857 712 FoMOel #efnlet g3d= nld A
olct.

1-3. At9]4] ol8-87]= 70 FoMOo| Fejulet

1-4. AE)4 o] 857 AHEd FoMO°| fojulgt g3k uld Zolct

1-5. AHGAZ o] 8-57]= AE]A FoMOe°| foju|et g3ks mjd A
olct.

1-6. At9]2] ol8-&71= AtelA FoMO| #ejulet 9
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7H4d 2. SNS o851 sFE Tl ool folmleh Gk 13 Zoch
2-1. A o857k SPE 7o) ome] Foulgt e W
Aol
2-2. ARGAA ol§%1 SHE o) olme] folud AL
a4 Zolet.
2-3. AB)A o857 SHHE o) owe] folulgt o

mlo
=)
N

ot
7Hd 3. FoMO+& P& 7] oo folnjet g nd Aot
3-1. 7/H14 FoMO: 3Pg=E r 9= l Folu|gt FFs nA
ot
3-2. A213 FoMOw 3P¢& 1 oo fomst 3= nd
Aot

A4 4. SNS olg5719} SIAE T % 7+ BANH FoMO: ui)
o Aotk



7h A94 °0]8E7]

Nadkarni®} Hofmann(2012)2 SNS o] 8252 SNSE 535t A=A z17]
wEoR 2w U Gl QB QT Holsht Aol ArtT Wusk.

HE(2024)2 EQloAl A EAE <7l sl SNSE o] &3t

Qs oloh 2 HAATE B B Afoldr dd ol85E
A7) AAE BRsty Aed wEge S5g BAow s §7]2 45

ATt

W) HEEAA o] 857
= M2 AEE HHstAY o] 8xFE7E
HAHE Zgste Sr|gtn Aoletgla, AZEIH2012% A Hoko] oigt
243 e dast ARE HA 7] fI9 Aolzt Aoletqirt. o]et
2L AYATE Ed=E 2 AoA] AHFEAA o857 TRk digh
ot o}, A= AHo| i AlEst A=A Sl

AR Y5g 7l 572 Folsiar:

o}oll
r (o]
==l
S
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N
S
rr
oxl
T
d
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)
offt
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I
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ox,
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th 481z ol§%57]
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Atkinson, Heyns, Veroff(1954)+= ERQIY}t A2 ZmHofA



AL Sl=steln she 2L AelA SEk Posta, A4%2020
ERlzte] T B4 9 7S T eI ARAY AR SIst BAS
A olgErlR Hofsidrt. olgh ge ANATE Erm B A7eld A

Zhang, Jiménez, Cicala(2020)+= =#tob ZHdel oigh AH=l&ed AdES
FoMO= A9Jsta, 7A]3](2024)+= 71 A Zpop &2 34 Zots
FASHAY Zetet=t Eee T &H AEE A= Ao e TR
et 2|Zto g AFofstqint. oot A2 AYPATE EdE & AFoli= &M
A BA= Qo 7H1e] Aot @AY e W &5 fA1e Wit

NeH 217 WSk gz Aelstr

st

3) 7 o=

Poddar?t Wei(2009)= 1l =5 AB|AS] Am ool gt A&H]
7Fedel Axg Qulshz Aeolzt gofsiAal, B/t (2024)2 AA Tl J<
ol TAlIA detues anAbe] AElA Y Ee T dFez JiEst
St o]et e APALE EdE 2 dAfols= SNSE Soff Het 3P
ol disll 344 wiol 4=, o8 Ful FA=Z olold 75l it
Aoz Aol



T P I

B oATE Ae 9 $rd Ao AFsu, SNSE S

Aol AU FHlstAt sk olgko]l = 20Hi~50TH o4
oo 20259 109 1395 109 2897k 12 £ &8
Zl

Ae Saqe] SAstel § 3684 5 029E 54 Likern 452
%3 : e 62 BE Hu= st
# SNS o] €571 34d(2018)0] AZTt 371 dH91aelel 167 Ege=
A5k, FoMO(Fear of Missing Out)x= #A]3](2024)7F A5 271 sH
olo] 97 HEor FLAISIATE. ESF SHE Anf o= Q17]5(2020)9]
FoI4 AZE A Bgoz BAsL,

T2 LIRS 4% 2z
BEE 7
554
SNS o]¢57]  ARFAA 5
e ® (2018)
A2 4
7~HO]7\_] 5 5@ Likert Sle
FoMO il A1 2]
AF2] A 4 (2024)
1715
g8 7ol 9 5 Wl
(2020)
Ak 54 6 T A7z} 74
% By 36




A5 A AR 24 P

A7 BAL DA ISkl Lekl £AE B SUW G E
glolg ¥ (Data—Coding) #8-& A% &, SPSS Ver. 28.0 A 17|
ATRF 7Hae FHo= AFsch M AFel AA

T MERAS AAskgon, SAAEE Z4E WAONS 01857

e XNorke
o o

—_

EARA

o LR |

Azstgon, Aol AFH WAES A% B0 AgSY B 97
(e}

%l 8R1EA(Factor analysis)< AAISITE E2t A &4 (correlation
analysis)= AA|ste] SHHpet FEHEHFO] APPA S mpofsict.

E4, SNS ©]-&&7|7F FoMOgt 2Pd-E Hmfl oo mAle= dF= AF
Sl7] 95 S HEA (regression analysis)S AAISFIct TS w7 ayto] 9

d= =51 Ash Sobel testE Sl W7l 2E HS .



A 4% a7 A%

ATFATH EAHE mefely] flote] WIEEAS AAlsigon, Aite [&
4-1]3} 2t

w4 Ay gAY AE ofF = mE 2597%(63.2%), 71€ 15178 (36.8%)
o8 mEo Hgo| 2 Aox yEyth dge 200 151798 (36.8%), 30T
145 (35.4%), 40t o|4 1144 (27.8%) +=°& Yeygon, HE stge
4dA oigtw et 9@ £ 187H45.6%), 1FW &Y olsh 1269
(30.7%), 2/3@A dtistw A 2 =9 759 (18.3%), Hehd SAAsH/+=)
228(5.4%) &2 2 et

A A2 1437 (34.9%), 7% SARHAHI A2 9 AL 7]s2]) 7778
(18.8%), M8 51%(12.4%), F5 48%(11.7%), A2 42%(10.2%), A+
2974 (7.1%), 71€t 20 (4.9%) =22 yetygth npxgtez o Hi4 A5L
300~5009F 91 |9t 1427 (34.6%), 200~300%F & w9k 13078 (31.7%), 100
g @ wet 739(17.8%), 500%F ¢ o] 357 (8.5%), 100~200%t A =t
309(7.3%) «C & et



(B 4-1] JIFFATH EA

N %
Azey= n& 259 63.2
& 151 36.8
Al 100.0 410
20Th 151 36.8
A 30th 145 35.4
40th o] 114 27.8
Al 100.0 410
nEstn &9 olst 126 30.7
Azt 2/3GA st At @ =4 75 18.3
4@ tietw Ast 9 =4 187 45.6
tistd EdAH e +=) 22 5.4
Al 100.0 410
sH 51 12.4
T 48 11.7
23 42 10.2
2 A3 29 7.1
A2 143 34.9
@Y FAAHAM B AA B AL 7] e 2] 77 18.8
7] e 20 4.9
Al 100.0 410
1009+ €1 wgt 73 17.8
100~200% & gt 30 7.3
9 g
e 200~300%F ¢ w]gk 130 31.7
o 300~500F ¢ a]gh 142 34.6
5008t ¢ o)A 35 8.5
Al 100.0 410




A 22 71eSA

71EEA 24e 6 ANE Hesd 54 dEsd U A8e H2F
SR ol ket A=E B8 dWF HHAHez dAol 7Fesi, A=
Adigto] 3 o], Mk digt 8 ool gled AdAS Tixe Aer dgd

a4 AeHAIAHE, 2013).
1) SNS o]857]9] 7|&5A &4

Aol fmet HxE =%

SNS °]8&71¢] A= 7 =77t
s 2% ﬂiE—‘:— -1.280~-.491(2H1gk<3), H=7}
Zz (e} 93\

E 4-219 & e

BAsAL 71=5h7] s o]-§_tet.Y =
low, thFegs “Ues SNSE Fdll Ul Bde Ffshe Al
41602 YERH. W] "Mz

s 7 WA et

N
Y,
ko)
N

rO
JE
o
rEl
fijr
N
1o
%
)
oo
e
o
rr
W
~
~
fu



[# 4-2] SNS o] 8571 7IeTA &4

=% o B2E HH = Ax
SNS o] 8%57] 1 3.96 .868 -.942 1.034
SNS o] 8%7] 2 3.47 1.231 -.595 -.638
SNS ©]8%57] 3 3.77 1.096 -.968 .370
SNS o] 8% 7] 4 4.07 773 -.759 1.074
SNS o] 8%7] 5 4.13 764 -.855 1.362
SNS ©]-8%57] 6 4.18 741 -1.280 3.481
SNS o]8%57] 7 4.16 735 -.892 1.775
SNS ©]8%57] 8 4.04 756 -.511 .029
SNS °]-&57] 9 4.06 747 -.704 .821
SNS ©°]-8%7]_10 4.13 693 -.491 217
SNS ©]-&%7]_11 4.14 734 -.754 728
SNS ©o]-&%7]_12 4.10 731 -.572 254
SNS ©o]-8%7]_13 3.44 1.254 -.549 -.809
SNS ©]-&%57]_14 3.75 1.100 -.898 158
SNS o]-&%7]_15 3.64 1.174 =757 -.333
SNS ©o]-8%7]_16 3.60 1.306 -.734 -.609




2) FoMO9] 7|84 &4

FoMO2] A& &Rlstr] floff et g SA ﬂﬂ—b— (¥ 4-3]
3 Zoh 1S Ay Qe 037~.570(EHE<3), M7t - 1.369~-.743(4
<8 & Hol] AHAS 2= ZAo=E SRIHI

FoMO®l thgt 71&FA &4 A}, “o] 7|37t WA FastAY Anlgl
Aol EHolA, ol wAA 7k Eftolth7F 2998 7MY =2 BatA
Holil glow, thgo R “o] 7|35 XA =Y JiIFoR H 4y
Sk2] Feh A ol EQtsit "7 2.800 % UERylth W “o] 7|3E EA]A
A W7t &9 HaolA BAGSHAY Al A Zob Etolth s 2.372
dldew 7P 3 UEET

it mlm m[o

[E 4-3] FoMOY9] 71&54 B4

=% ¥ EEER 9= A=
FoMO_1 2.80 1.380 .037 -1.369
FoMO_2 2.99 1.2777 .049 —-1.246
FoMO_3 2.75 1.311 .086 -1.261
FoMO_4 2.72 1.359 181 -1.268
FoMO_5 2.45 1.232 372 -1.032
FoMO_6 2.37 1.219 570 -.743
FoMO_7 2.54 1.370 437 -1.130
FoMO_8 241 1.258 497 -.938
FoMO_9 2.69 1.349 221 -1.260




yS|
a1

3) sFgE Al o= TeFA

s

spgE 7o) ome] A Hlsh] oo st WEe =48 A
B 4-4]9F 2o HS AT d== -T715~-.445(EA2k3), Fx7F -.276
~1.770(14TH7]'<8)94 7P£ y_oq Z—LH_ _1]:_ 7—] o7 g]-o]o]_oﬂq-

sPE Tl ool didt ZlesA
SYES oG 7P5Ho] ULk 4.27
CeoRE “SNSE ol HHE P SHES Tujslny Athvh 42602
et g “SNSE 53 JEE Aoz A5}
TFujg Zolth” = 3.960=2 AHor 7

r&"
i

Wi we %% molw glos,

(% 4-4] SE 7o) owo] AEEA 24

=% ¥t EEER Y= HE
sPgE o o 1 4.18 .608 -.508 1.770
sPgE o ox 2 4.13 727 -.445 -.276
shgE o o= 3 3.96 822 -.648 243
sPgE o o 4 4.26 698 =715 433
SPgE Tl o= S 4.27 659 -.605 444




A3 A 24 w7 By Ady B4

(principal Components Analysis) 412 ARESERTE E3H, Q<9 2
QRIS 7ol A4S SYAe gHshy] ffste] 24 219 = Afolo] A& 90
T2 fAI5ks AZEAY HlYWA(varimax) A ARSSEATHA 2T,

2015).

Aot o8 8, Z=HS YuKCronbach's Alpha)E &8t 574

FE2] WAL (internal consistency)= 2HIgto 2K AZA A sk

qg e o
)
ol
d
(o]

SNS ol8%57]e] A it Ay 57.929%% AWsta Jrk 11
KMO #F A 86302 Ueptor, Bartlett 734 AAZAT x? =2839.496,
p 001E Yt QQliAo] At ZAog Uehdrh E3h A QQlgfo] BF
5550144082 Hol Aol BAET gl Aor RIS APdA+E
Ao g & AfoA= SNS o]85719] stelacls A3 o]&57], ARlH
ol857], HEEMA o857 To= PHoIelth olF a1 A=k A
Cronbach’s a7} 42|24 o]8%57] .801, Al3|A o]8%7] 916, AREMA o]&
71 7252 dEh RE 8910] 2 £FY AFEE Hole Ao #RiF

A, 24 A [F 4519 2k



(3 4-5] SNS ol8-57]¢] aded & A=k
ded Asd ARgAd
o] 8F7] °l&%F7 °l&F7]
A7E9 WA, FhDE 7 A9 o]
&3t '
ArrEe] Ui7F AXEE 2o didl Y= A
g 724
=30t
e 2(Ee AFDS =8 o TS A1 .695
G SNSE Bl el B e Aol o
FI 4t '
UE SNSE &dfl /I7]E€ il Ao 641
L= SNSE ol Uo] BdS Ffshe 2ol
= .634
=4t
dol A7, 44, e Edsta Ame]
glaf ol et -
2 AEYS #AE 2 {A5] fs 895
oL gy, -
O AFET &% k7] 9o o83t .883
e duls w57] 918 o] 8ottt 868
HgE ol gk AEET Rl 91
o] gt 849
Az el dish dotz] s o]-g=t 735
TG Hobol sl At ARE @] 03
flslf o] &gt '
el A9L Be 494 Y= ARE o oot
7] $1sfl o]-&=trt. :
£87 ABE @7 Sla ol §UH@S, o o
HE Zro 5) '
HolE Y Q= AHE f7] §fs ol &3t 594
A 3.374 3.348 2.546
% 24t 21.089 20.925 15914
% +A 21.089 42.015 57.929
Cronbach’s « .801 916 125
KMO=.863
Bartlett’s Test of Sphericity=2839.496  df=120 sig.=.000




2) FoMO?9] a]liA Bl Al

H—l
s

A4
a1

FoMO2] A4 FEAt dele 84.748%% A¥sty 9ot 18] KMO
BF AYPLL 93602 Yeton, Bartlett @A AR AR x?= 3936.045,
p<.0012 yeht @lEAo] H3tet Aoz uepyrh EJE AA algho]
BE 626 odo=r Hol o] HAET ol Aoz SRIFG. APATE
Ao R 2 dFolils FoMO9] abelacls Abel# FoMO, 7H1H FoMO
Sog wsiyrh o5 Q9lo] A=E EAZAT Cronbach’s a7} AMEA
FoMO .904, 7H1& FoMO .8792 Yt} B aQle] =2 AF%rt Q=

Ao vehga, B4 Avke [ 4-617 2.

[E 4-6] FoMO2] Qo184 9 Al=x

S T TR
FoMO FoMO

o] 7131 XA HH Wrt &3 JolA FAGorA 902
w olsld A ot Borel -
o Aal% A W Wk Ge AUelA WAE A o
ol ettt '
o] 713l€ XA =¥ Wrt &3 Je] 7)Eo F3t 364
SHz] 9k 7 Zrof E<tolty, )
of 7198 ¥AA U9 gEel GHt 8 Bad su
E SHA 2 A Tof Egioir )
o] 713l€ A =¥ Wit &3 HdolA UE T4 901
512 A 18 A Zob Betai -
o 1St Ul FastAL AEIGE Aol EHeIA, o a5
£ 77 Db Bosich -
o 758 FAA HW AUAeE B £6E o ,
8 A ot st 87
2 AHgo=z Qg o] 7|3E =24 27tE Bitoich .825
o] 713l EAA HH =g 222 S35 2 A T 626
o} Bersie} '
A 3.892 3.736
% 24t 43.241 41.507
% T+ 43.507 84.748
Cronbach’s « .904 .879
KMO=.936

Bartlett’s Test of Sphericity=3936.045  df=36 sig.=.000




3 gE 7o) o] gl 9 AlsE w4

S ol 94594 A BAF AwELe 54 8202%2 Awsty ok 181
KMO EF A3zl 8312 UePFow, Bartlett 784 AARZAT x2=531.942,

706 oPFor mo] Ego] mAET Q= Acm wamlq e

A
Cronbach’s a7} 7442 Ueh} =2 AZFE7E Q= Aoz Selr|qy, BA
A= [§ 4-7]3 2t
[ 4-7] 3FEF ] o= 84 H AF=
9l A%k
SNSE &l AEE ot sPdES FrlisiE 4ok 787
SNSE &off AEE AT sPgEs e 7HsAol Utk 758
SNSE ol H3t AR o 2Ho] =& Frh 733
SPE Ul Al SNSelA Algste FRE Farste] ufd Zo|ot, 715
5_1]\(1)8—% ol AEE M HEL $AHHo=R yeste] FuiE 106
Aot
A 2.741
% EA 54.822
% +2 54.822
Cronbach’s «a 744
KMO=.831

Bartlett’s Test of Sphericity=531.942  df=10 sig.=.000




A 4 @ o 24

A BE7] Q5] A B4 (correlation analysis)-=

L =
Arlstelom, S Avtke [E 4-8]1 g =, 7HAA oA Hes Y
gyt wste] W ARE SASHe] mpefstaldt sk Alm(H2F,

1’4 0.4 m9k2 HE AHwo] A

2 9 AEEA el 0.7 o)4do] HE mle E2

oz
5=
i)
Y
N
zQ,
rr
oz
)
g ol
A
_0|L
A
()
W~ N
(o]
rJ
R
)

S,
oz BE HA £FEo SIHIL AR
4 € ZAEFHZ o]8F7] 4.09, A o]§
7] 3.96, A3|A o] 8&F7] 3.61 o2 UEHoH, FoMOoA+ 7314
FoMO 2.74, At3]& FoM =0t olofA sHgE i
o|ri= 416078 SHolH Qi)

2 =wolMe= SNS o]8F7]°t FoMO, 18l Sh4

)
N
(@]
S
>
o
f
Lot
ro,

T o 7o)

mH

9T BAS AF] Slotel 2 WASo] et ATEAL NS
WA, SNS o] §5719] ah91aclel Hela ol§57 FY Who An

A2 o]-857](r=.387, p<.001), A2 ©]-857](r=311, p<.00D)et o] /F
TAZE EAS o™, FoMO9] ak91291]l 7RI FoMO(r=.396, p<.001)<}
AF212 FoMO(r=.237, p{.00D)ete o] FaA 7 EAfstalrt. E3 &
T Ok (r=.376 p<.001)L}t o] AFIIA L EA st

SNS ©]-§57]9] st918ciQl HEFMA o]lg57]= FY W59 AFA
o] 857](r=.339, p.00D)<e} Fe] AHEAZE EAstH oH, FoMO9] st9la
el ZHlAE FoMO(r=.371, p{001)e}t A8l FoMO(r=.352, p<.001)ete
o] FHEAZE EASHATE. TS SFE T 9m(r=.382 p<.00DL} ¥



BPA T EA AT

SNS ©]-8%5719] st91agIl AF3]4 o]8-57]= FoMO<| st9lacigl 74
A4 FoMO(=.372, p{.001)e}t AF2]2 FoMO(r=.272, p{00D)etE o 4
TEAZE EActEon, PR o] ok (=373 p00D<et o] A
7b EA st

FoMO9] 5}9]821%1 1A FoMO= &Y W42 AME]E FoMO(r=.782,
pLO0DLEE &Fe] AT EAstl e, s il 9= (r=.264 p<.001)<}
oFo] ArmAZE Atk T FoMO2 sk9jaelel AHEld FoMO+&
PR T 9= (r=.207 p<001)2b Fol AAHEAZE EA S

(3 4-8] SNS ©]8-57], FoMO, &Hg& i ok 7he] 4

SNS o457 FoMO ]

i g

e Al A5E A" Agy T AR
ol457] o457 o457 FoMO FoMO

el

1
o857

SNS  AHEA
o8&l o8&l

/\}'.S;’/"X—q] * ok * kK
311 .339 1
o857

M1
FoMO

e
FoMO

396 371177 37 1

FoMO
23770 357 o7t 8™ 1

ShgE o o 37677 38277 37377 264 207 1

ol
Y]

3.96 4.09 3.61 2.74 2.50 4.16

ke
HN
=)
24

621 520 1.089 1.163 1.171 520

" p< 001



A5 A AF

SNS ©]8-&717} FoMO%} sFg& ol ool mAle 4 AE 24

=4 (regression analysis)< &ofl AZstaAt gt
D A4 a7
7h SNS ©]-857]7} FoMO9| ml2l= 3

< 59HEE ofdl, FoMOE F&HS=E oto] IARAS
Ae (& 4-9]9F 2t

ALY &4 A3 SNS o]8F719 2 EEFPS F=112.469(p<.001),
Durbin-Watson Z-2 1.8802=2 20| 235t 0 F+= 40 7P4A %7]
ol TS Tholl AHEATE gle Aoz waEIth whebA 3R o]
x%%l——a]_q__ﬂ OH/Hol 2~ o]q_ _]_?_]- %—ﬂ?ﬂ o FoMO% 25.6% /\-113:]—5]__]'1 9}\

w4 A3, SNS o]8%F7]&= FoMO| fomgt JFe vx|+= ﬁii
LERRTH( 8 =.278, p<.00D). wrebA Z7Hd 12 A== Qi

AN, A

[3 4-9] SNS ©]857]2} FoMO2] 3|HE4ZA}

B X Z3} A4 EZ3} A
t P
B xEZEQX B
‘&) 2.014 403 4,997 .000
SNS o]&%7] .360 102 278 35717 .000

F=112.469(p<.001), Durbin-Watson=1.880, R*=.256

T p<001 Z4W4 1 FoMO



SNS o]857]9] st9]a%lat FoMO2] 59123191 7H1A FoMO A of|A]
SAHoR Fou|et FiFol J=AE Elotr] fote] TFIARAS AA
Sklth. SNS o] 85719 ot9jagll A4 o] &7, AREHA o857
AR o] 8F7E SHRBSE B, MdAd FoMOE F4H4d
Fdotaon, A4 Ai= [# 4-10]2 2k

S|IARY B4 A¥, F=110.472(p<.001), Durbin-Watson #2 1.762%
20 ZHsHL 0 T 40 7PEA 971 wiwol Iabs el AuaEArt fle
Ao=w woE| ey, TS B APE 16 7WEaL, BAFEAIS(VIF @ Variance
inflation factor)7} 10 wgte 2 yeht} ohz3id4del EA17F EAskA] ¢iore
=, ol ARl Adsittal s 5 ok ob2E FEHE JHUH
FoMOE 21.8% A%3stx Qlth.

w4 A, AEd o]8F 71+ JHUA FoMO| fomgt 4 o
Aow yehy 7Hd 1-12 A=A =208, p<05). EL, AMR]A] o8&
71(f=.131, p<.05% 7HAA FoMOd| F-oJugt 9 vixEe Aoz
Rt 7P 1-32 AEEGIeh T2y AREAA o8-57](8=.073, p=.183)=
SARCRE foult JFS XA g AoR U] " 7H 1-2&

7174 = At

P

—_

—

\

0|

[%4-10] SNS ©|-857]¢] 519121} 7104 FoMO2] 372421}

EEs AL RE
T Ay S
oz d p
L S VI
=) 1.777 497 3.5747 000
A2 2] ;
o] 203 102 208 1.994 047 814 1.229
A HEAA
o] 8] 164 123 073 1.334 183 797 1.254
AN 140 057 131 2.453" 01 847  1.181
o8] ) .05 ) 45 015 . )

F=110.472(p<.001), Durbin-Watson=1.762, adj. R’=.218

"1 p<05,7 7 p< 001 Z&wZ 0 A0d FoMO



o]ojA], SNS ©]8&7]9] st 8¢ FoMO9| st 8¢1Ql A4 FoMO
Al A AR [ou|et JFo] A=AE &elstr] sto] oI
A& AASEATE SNS ©o]-85719] sH9laglQl 424 o]857], FERFAA
8571, ARl o] &7 E SHHSE EUSHAA, AMRlA FoMOE £
Fof] Fstglen, &4 Ade (& 4-1117 £k

HEY B4 Ad}, F=82.730(p<.001), Durbin—Watson == 1.834=% 29|
4ok, 0 T 40 7R 7] wizol e 1ol ABEATT s A=
WA= E3E FARHAITY 19 7Pdar, BARRIR]4=(VIF @ Variance Inflation
Factor)7} 10 Rle 2 yeht thgaAiddel A7 HAsHA] egtenz, o=

SRl Agsitta T 4 Aot ot=? FEHHEFA ARRlH FoMOE

AL

24 Aa, AYA o]857]= AFRlE FoMOeO| fom|gt ks miA|
Aoz yeht 7Hd 1-4& A=A =130, p<.05). T2y HEEA
o] g%57](=-.010, p=.851)2t Ats]H ©o]&ZF7|(8=.035 p=.508)= 57|
o2 fofuet TS MAA P AoR dERT] i 7 1-59 7}

1

oo

[3 4-11] SNS o]&57]9] st el As]4 FoMO9] 3]|H&42d 1t

wEas A o 3y
A . P A%
BE _

B on P 3 VEF
&) 1497 502 29847 003
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ABSTRACT

A Study on the Effects of Social Media Usage
Motivation on FoMO and Cosmetic Purchase
Intention: Targeting Women Aged 20-50

Shin, Mi-Ju

Major in Make—up Design
Dept. of Beauty Art & Design
Graduate School of Arts

Hansung University

In contemporary consumer environments, individuals increasingly rely
on SNS(Social Networking Services) to gather information about cosmetic
products and to indirectly experience others’ consumption behaviors,
which subsequently influence their purchase decisions. Therefore, the
present study examines the effect of SNS usage motivation on cosmetic
purchase intention and investigates the mediating role of the FoMO(Fear
of Missing Out) in this relationship.

Research variables and survey items were developed and refined based
on an extensive literature review and prior empirical studies. The survey
targeted women in their 20s to 50s residing in Seoul and the

metropolitan area who have either purchased cosmetic products via SNS



or have the intention to do so. Data were collected through an online
questionnaire administered via Google Forms, yielding 410 valid responses.
Statistical analyses, including frequency analysis, descriptive statistics,
factor analysis, reliability testing, correlation analysis, and regression
analysis, were conducted using SPSS Version 28.0.

The results of the frequency analysis indicated that 63.2% of
respondents were unmarried, with the largest age group being those in
their 20s (36.8%). In terms of educational attainment, 45.6% were
enrolled in or had completed a four—year university degree. Additionally,
34.9% of participants were employed in office=based occupations, and
34.6% reported a monthly income ranging from 3 to 5 million KRW,

Descriptive statistics confirmed that the main study variables—SNS
usage motivation, FoMO, and cosmetic purchase intention—satisfied the
assumption of normality. Factor analysis identified three dimensions of
SNS usage motivation (psychological motivation, information—seeking
motivation, and social motivation), two dimensions of FoMO (personal
FoMO and social FoMO), and a single factor representing cosmetic
purchase intention.

Correlation analysis demonstrated positive associations among SNS
usage motivation, FoMO, and cosmetic purchase intention. All
subdimensions of SNS usage motivation were positively correlated with
both FOMO and cosmetic purchase intention, and both dimensions of
FoMO were positively correlated with cosmetic purchase intention.

Regression analysis yielded the following hypothesis verification results.

Hypothesis 1, proposing that SNS usage motivation significantly
influences FoMO, was partially supported. Psychological motivation
significantly ~affected both personal and social FoMO, and social
motivation significantly influenced personal FoMO; however, information

—seeking motivation did not significantly predict FoMO.



Hypothesis 2, proposing that SNS usage motivation significantly affects
cosmetic purchase intention, was supported, with information—seeking
motivation showing the strongest effect among the subdimensions.

Hypothesis 3, which stated that FoMO has a significant effect on
cosmetic purchase intention, was partially supported: personal FoMO
demonstrated a significant impact, whereas social FoMO did not.

Hypothesis 4, proposing that FoMO mediates the relationship between
SNS usage motivation and cosmetic purchase intention, was supported.

Overall, the findings suggest that consumer behavior in the digital era
is shaped substantially by emotional and social mechanisms. SNS
platforms provide continuous exposure to others’ lifestyles and
consumption patterns, reinforcing psychological pressures associated with
remaining socially relevant, which may subsequently translate into
purchase behavior. Additionally, the results indicate that the intensity of
FoMO varies depending on users motivations for SNS engagement,
thereby influencing purchase intention. These findings imply that FoMO
functions not only as a negative emotional experience but also as a
psychological mechanism that drives consumer engagement and purchasing

behavior within digital consumption environments.

[Keywords] SNS Usage Motivation, Purchase Intention, FoMO, Fear of
Missing Out, SNS Marketing
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