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4) Anholt, S. (2007). Competitive Identity. London: Palgrave Macmillan. pp. 14-18.
5) 2HAek (2010). TAIGEAG O] A A sHrte] Hel Z4,. pp. 41-45.
6) A& (2012). TAGEAEL} EAFA,. A dldE2HL pp. 18-23.

_8_



T ge =, O, 2 3R “HA 2A” 5L A9 RN B
& BAC 752 ASE ARl ST BAS B Q54 FE} ot

L SgRAY SR, A9 498
a4l tlARle] AAE FEA BAS Y

L ode QAR ATE dol, AH-UR- AR
olie AAT YAAA ASHU). 2 Sol, $FF] 2AFE(Local

A BAES) HgutE SAFHAE 52 AF
8

ZF(Integrated Regional Strategy)

l_r[
N

3 17t
slelel it 27t w919 BASgMo] Amshd §, A welz Faw

o] ExAoltt. YD ‘WAZF(FHCY) AL 19909y o]

4 3
Ful golg 4oz Aol FHUAR, AHY, BIAES st Fold
A

A

J=8)9] VisitBritain®} VisitScotland= FU AR Fxo] 271 BAHT A
(nation branding)& A|ZFA| 272 &4t i Ateoh o] AA-¢
A -FH 7]5S ofe] 9t EdEo=s sy, ‘=7t on|x| we'et

=
AABA AE& FAol FHRA. E3] VisitScodand®] B9, H7l 7t
o

Amsste] Be ZH FZR=TF A

AR 3
SANA)E FAo2 A S Te gl Ajlo] ©]
7} ZAo] -T2 - 24 - AR

AAZE FAE Aol

7) Sorensen, A. (2002). “Building Communities: The Role of Machizukuri in Japanese Urban
Planning”. Planning Theory & Practice. 3(4): 457-459.

8) Scottish Government. (2018). Scotland is Now: National Brand Strategy. Edinburgh:
Scottish Government. https://www.gov.scot/policies/national-brand/(H&: 2025. 12. 12).

9) ISk (2010). ‘A BRG] AAZ feckel We BA”, rGAASER,. pp. 41-45.
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olgft A= AdEAG o] Azt FRA S LS dol A HAPA
A’z AgE|ojof 2 HoFH F, IFF
(Brand Vision)2 FAoz AA.xZ.tjzpel- 71 FYyAo]|Ado] AT 2AEsH=
5% AP E(Integrated Execution Module, [EM) 2] F=0] B QstH, o]&
dFror Ad-3rrd 5 Qe AFF ABAAQ-IEM)Z] Txlo] g+
=

%1

AoBAEE wes] 9n QA ofs) FATE olmA7t kel Ao
g Ao ofs AT ThEE BAA AN A8l Ao

I,
=, B z9o] AAdo] QFo ‘HEAt(representation) == ZAiHE0]A},
Qo] Q1A HrErh oA R HAA FA FFE v e

FZE5 7Hth oldgh oA AGEAYL ‘orZ](image) & Aol ‘T

(relation)’2}  ‘“OJv|(meaning)’ & T5ot= AMRlE3H4 A (socio—cultural
practice) © 2 o]s|d 4 i},

eller(2003)10¢] I A7|gt B E=2FAHCBBE:  Customer—Based Brand
Equity) o]&¢] M2, HA;MC 72]= JAAZ-AF-HE-FAHAE] Y o
AE o SA % ] nes 1]9"% Aol A 2G5, A gFrlo] A4

J% Ht 1o
ol
2 ol |r
my, ik oox N
o U Fll"
fd il
g

it

o

R

18

|

e
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lo
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ol
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olN
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r (o]
i,
)

10) Keller, K. L. (2003). Strategic Brand Management. Upper Saddle River. NJ: Pearson
Education. pp. 12-14, 28-29.
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(7 2-1] AH2ME YA T4 Y- Y52g 2=
LH& 1"1-"*" oA Qe OlAl QA - =
=11 T oflc == T o= AMSZE2 Ol 57
= (Internal Identity) (External Perception) s=2xg A 24
olzommC FRU0, ds2E, 2|, 2E7ts4d, LIQIF 42| Yx|Z2
TTETT A9 BAH =gt 27 7tz o|g|Z| Hele S4& 243t
HED5| 2WsHA N EA o st al 25
Hzsh201 AdE=3t AHaiA A, 4, AGMAL Lot & Z5t
32w 3| ¥y oz Al A
o | 4EES BY B aoly, g, L=2st
IR =229 34 | 0[O0 2| =h4t
Amsaic =7F Al Am|Ql12), AtA-T|=- 2ot UoE LfelEiE o2
- =0 & & 0[0|Z| =29 FI A
o4 AGHUSE Ges] GR Avlge] A4 o) FYsE Aol
ohjel, AgFme] Foleh AFMolets Yra agle] o5 P9,
WE gclo] of ojmz2|2 2Hihd wj Hit= 2&7HEeh AAALS SHEt

48 AAR O] G4 o, ol
WMo A7 aah sedol ke AA-z24-Eah-tAdde] S A
a4 golo] Atz 2 4 9rk

11) Sorensen, A. (2002). “Building Communities: The Role of Machizukuri in Japanese
Urban Planning”. Planning Theory & Practice. 3(4): 457-459.

12) Scottish Government. (2018). Scotland is Now: National Brand Strategy. Edinburgh:
Scottish Government.

13) Kavaratzis, M. & Ashworth, G. J. (2005). “City Branding: An Effective Assertion of

Identity or a Transitory Marketing Trick?”. Tjdschrift voor Economische en Sociale
Geogratie. 96(5): 506-514.
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A 2 A FFEHAY(Integrated Branding) o] o|22 11
1. 3dBAg e Ay E4

44 (touchpoint) — & FH, x4,
Hzpel, AFuAeld — = shue] At Agor Adst= w2 AA~o|
o} ol ©<es6] AZHE FUAE Fcke HRE ofo|diEE Te|'o] £F
210 ZRA A AL BB IR 2RtehE AT o A&

"%ﬂoi TRt Al olch
eller(2009)14+= SIEHGS “T20] Y7 AzyAleldat oF #A7UA
OVL% dgststo] B ARl dydE FAlske AFA HL o= Aost
Ak o] A= BHEE “AH|Z}F QA9 AWFTt ofel ‘RAO] e A9
AA 2 gttt HollA oozt Stk &, Hile
o ofyz} FA. Al Aol Ay | PYA= 7]-ssHofF it

of
ot
lid
£
ofl,
Mo
|
X
I
mlm
-
o,
ol
rlr
K
rr
2,
o,
g

C

18

Chqie g, 44 B A 20l SUT TS AT
gt

- BAI} A, WEES 29 Yelrh st HAS FPe B
Agct

2) Y-8 AFYA ] S¢(Integrated Communication)
- U AALEFE-AY-Hatel) . o F o s A ZHA] ] - A H]
25 2k WA A 7F AEA AL Eoof gt

14) Keller, K. L. (2009). Strategic Brand Management: Building, Measuring, and Managing
Brand Equity (3rd ed.). Upper Saddle River. NJ: Pearson Education. pp. 206-210.
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219l (Systemic Implementation)
= AAO] Aol oty Aol AP EFRFOoRE AFS

(M

e @920 4R, g4 i, ARUA Z2A)
g0z A= olor g

THEAG L 7Y BfiGo|A EEsto], o]l F3Fq A9HH J
o7 SHEESQIT 1980~1990¥ ] 7|9E2 Fal 4o HHE oA H
ojuf, 2 Yo 7pxe} 9 At B MAor E3tsly] AFFt
Aaker(1996)19¢} Hatch & Schultz(2001)10%= o]& “Z2Z] AHAA 7]Hte] B
AF7 o2 AHolstn, HHT7} 2219 kA Oapdd Hubo] JFS vtk

3 skl

olggt HL2 2000dd o] FFHEOoZ FAEQIT} Kavaratzis(2005)17)
TAILE Z|o] 9IR ZH FA4 O] Ub’ﬂ 01]1 Hojut AA1d - A - el
AASH= SHENG AAE FFoloF ot AxsHh o= HAHEE
gt olu]z|7} otd A AFUA0lA EF(policy communication tool)

.

BN mlo rlr

Al 714 B4R gofdL.

15) Aaker, D. A. (1996). Building Strong Brands. New York: The Free Press. pp. 25-28.

16) Hatch, M. J. & Schultz, M. (2001). “Are the Strategic Stars Aligned for Your Corporate
Brand?”. Harvard Business Review. 79(2): 128-134.

17) Kavaratzis, M. (2005). “Place Branding: A Review of Trends and Conceptual Models”.
Marketing Review. 5(4): 329-342.
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He L% (Governance—based Collaboration)
stH5l7] 98] FAZZ, WY, A G50l
?"éﬁﬁ"]ﬁ oot

HAY B A= E FAO FERict

)
o |z 3
o - P v
N (e P

O
w2 ofy
Eono g
o o

™ ox

tu o

[
o
o
)
i
o
JQ

2) A F4H9 7Hx] & (Experience—driven Value Creation)
EgRAYe AE-AuL-EFAS B FAE LA A
= AARMH
-8 Aol Fuddd 2w, Z4, ool ZAE 5
2 B A9 JpE Adg

3) A&7Hs et A A (Sustainable Management Framework)

- ESPEAYL ATy A¥Qle] ohet FA1HA SGAALS A

- wraha AdY -7} - 327 2] PDCA(Plan — Do — Check — Act)

27} WAt

M
ril

2. IMC(EgrHAE AT UA 1)<k vl

% )=t North-
2, $1-ZTH.3
S B9 HeElste] AH|A}
ANA d@E =HAAE Mot BLFHA ARUAM mIE Fdistoh=
oA e Agkolth(Schultz, 1993). &, IMCE A|&Zoub AH|ATF A4 <l
Alwle oA ‘BUdH X2 (Unified Message)' 9t ‘AH|Z Ao A
(Consistency)’ & 7zt IMCY] F8 FALAE thLa} )

IMC(Integrated Marketing Communication)18):= 1990t}
western University®] Don Schultzoll oJsll A|AStE 7Hge
S PR-HAY 5 CFT ARUACLE S0 B

18) Schultz, D. E., Tannenbaum, S. 1., & Lauterborn, R. F. (1993). Integrated Marketing
Communications: Putting It Together and Making Ir Work. Lincolnwood. IL: NTC
Business Books. pp. 17-22.
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FHeA L& =8
Advertising(Z1) CHSO0HAIE St QA= AL | AH|Z} Q1A &y
Sales Promotion (ZHOfZ21) T4 Hof R 2H2t AE A=
Public Relations(Z ) 7|9 0|02 &2 22| U o2 ket
Direct Marketing(21&0|&) 7 0 2H oA BIAIR| A 2 L3t
Digital Communication(C|X|& £&) | &2}Q1-SNS 7|8t E5FA|Z] | 2t0{Q} BHAL =21

I

IMCE o83t =55 shtel ATy = Fdote] "AHA F4
(Consumer—Oriented)” 2] AHUA oA a2 Zdglstel= AZo|t},

13y IMCE ‘%LCH% ZIeAo=w 719 uAIR e 9ol A E, =4

s A wpek ujE = HAAA Q9¢l(non-market factors)-& T
= Z]Q?E?l oy} FFHAY FoA IMCE Itz 2§
, Baico] HA A (policy consistency)o|Ht A GF7 o (com—
munity engagement)?} T2 AHHA @45 FE5] WSt Eshe HA
7F Atk

ofo] ¥isf FHEAY 2 D<=t AwuACld S
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|

S}
=

O

4
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Jo rlr _l

A, 240 BAA, A
BY2 AsGY. 2, FREAYe HAcs 7o B ETUb ohd,
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[E 2-3] IMCQ} S§EMTY| HR &M

o SHOPLARLIZ 04 Saoay
= (IMC) (Integrated Branding)
g ao) | BREE S ARUAON Aol | 23 Fa-Cizjel ARL0lH)
= S5 m2) M4 =3
S 713 AHIZE SA, Y 2874 22 FAHHY S4, d dad
32 3o 71 ORAY, HE-AfHIA 332972 FH F
s e | mols GANE S5 S0f o5 A 7ol 2| sy
[S = S
=0 T o =210 =2 o . aT- R|$7|‘%§I‘ %El_l'—_r,'%
HeEA £320| &
E5t A= HELAH 0| 40| E5 . _
=2 = I L -I‘IT | | |\_ T | [=R=| (%‘)|Z_||'|-}_7%|-_E_§|» %7-‘”)
ESEE
22 23 ol 2
T T o T So =
(H2ZEA}, CAfo|H, ARl &)
oFA| A CHlg 4, L Ly 0ls —
CHE Sz} Don Schultz, Duncan, Kitchen Keller, Kavaratzis, Anholt &

% Sol, IMC7} “AulzelA] SUF HAXES wEAoz A" A
oletdl, BPBAGL “2A} A7t FIF AANS A&Hoz AAs
£ Agolth. Azt ARUACIAY TEAS BEE ThE, S 4

o=
I gzl B2 28E 57 716t Bl (shared—value branding)&
ZF-ebet,
o|4¥g IMCE: BHHiE Hdo x4

A AAE Helsks 49 Ndol=st @ 4

TEEEolAe FFEAY-S PAXZ], ANIALE], A Y7|de] FTEL=E
Zolste @83 AWdA Bd(co-governance model) 2 F3F5lal Ut o]
t HACE o] SRy oR HY 7|29 P FA HIToA Hlou,

A YAl 24 ARt B oR AEsle AA-Be-A R Aol
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5
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= HA:E (Designing
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Place Branding: A Review of Trends and Conceptual Models”.

3

19) Kavaratzis, M. (2005).

Marketing Review. 5(4): 329-342.
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o} sfele] SdEAY A
1) T amsterdam(H|@==)20
g dAHE2"AE 20049 T amsterdam’ T2 A =
TAS] A g AR AR E she] Bl w 5otshelh
SEAE gt FH ZF97F ofyel “AlRlo] TA9] dFQlS A
St A2 AAEGor, BE ] HdY 2Z(Amsterdam
Partners Foundation)< Az|ste] a4 -zl -4t o] FEHAAE

TES. ok AW FAF B

2
|t
i

it
%

ol
o
=
ofl
lo
fu)
£
>
i)
il
o,
N,
ri
ui

2) VisitScotland (% =5)2D
VisitScotland> ¥-34 7 AR FA, txQl7|#e] dAH &
He AHAAE FEFSHAh. AH R “Scordand is Now'= 74,
AL Z1EdAlE ZER AAAE AARE Bol BHA A (I
W)Lt =7t on|A(RRAT AZ)E dHEA dAgstadtth. o]

J
B FRE 9 AHAS dol A A vl ArHoz ske

12 |z

1)

RO, AuFe] Zzade

AolstAon, Aoy BHs AMEXL’ o] Aol HSl

20) Kavaratzis, M. & Ashworth, G. J. (2007). “Marketing the City of Amsterdam: Towards
a Comprehensive City Branding Strategy”. Cities. 24(1): 16-25.

21) Scottish Government. (2018). Scotland is Now: National Brand Strategy, Edinburgh:
Scottish Government.

22) ALEHA] (2015). TI-SEOUL-U TZAHAE HEAF ). A ALEHA] https://www.
seoul.go.kr/story/seoul-brand(G3&4: 2025. 12. 12).
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ZF(Jeonbuk Millennium Vision)s.
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BIE F

15|

d

s
I, https://www.jeonbuk.go.kr/contents/brand (G344 2025. 12. 12).

23) AEZ. (2017).
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AW F-AGEAYS BN e F2H AAS
A3 ofsom AFAIE BPoledt F 5 gk =

W7k ohgat AA el ARAA} k.

... Integrate .
Organizatic branding Design

Communication

(a2 2-1] 22 AHEHlo| E5F

(Policy-Design-Organization-Communication)

A 32 YAAFY(Design Management)2] 7d7} &

1. A1 Qgel Aolet 70 o2

ARG 1960~70 T 4 719

QAN Fusch 2ok RIS T

2 Horou, 1980ddf o]% fzjle] 7]
‘Cjzpolo] AA o

34 &golgte MER dzrdo

5, 58 591 979 A}omx}
ABALE B9 715
o] MAQAE QAL HA

Aoheet.

rsﬂ

o A%
1

)

ot 4

24) Design Council. (1988). Design in Business: A Summary of Research Findings. London

UK Design Council. https://www.designcouncil.org.uk/our-work/insight G844 2025.
12. 12).
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10

O

Yzl golets Bole 19809t 45 = Design Council& &
= 71949 A, wAY, ZledE, AFruyAelAd

A= 94“]@"—4'. , HARIE 9<=s] "FH
2FA Ab

i ofr

ST =

R

o] ofet 240 BAE sldsta xE FEoHs

©]% Brigitte Borja de Mozota(2003)297} HzQ174 G 9] 7E-& o]&& 0
= AARIe2=A HAIA G oleh= &ol7t A AAE ZAFA =AU
TJYE HARE Tt ulF] 3ol opd A9 MHA Yoz AolstH,

o]
tatele] 27 el Sasts olghe 47hd] Agow TR,

. Borja de Mozota(2003)9] tjz17d %Y 4D Framework
Borja de Mozotar= "Design Management: Using Design to Build Brand
Value and Corporate Innovationy(2003)9l4 tjz}Qlo] el 7]ofst= U]

717 Sgke AAskT,

[E 2-5] Borja de Mozota2| C|AIQIAH 4D ZULl3a

st 4y 23 Y 7ls A|gEag M8 AAY
Design as ClzolE S5t xS} AZEBYH 245t A|9| NREst- 212
Differentiator et HIHE YA = st
Design Z2! 2+ HELAH 0| SAM 78 i
esign as Z3| %—T EallY A s8, 2y3_C| 20122 o4
Integrator OHZHA| YHEF
i SAIREL A Z|HBIAl
Design as wator B{Al0| 2212} SAESt S |H&4 =
Transformer ey Al AE7tsd =&
i BT I RN
DI B | oia) agel Agare | oyl o | Aol @48t Jlol
Good Business A=

25) Borja de Mozota, B. (2003). Design Management: Using Design to Build Brand Value
and Corporate Innovation. New York: Allworth Press. pp. 24-30, 45-47, 64.
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Borja de Mozotax= ©] 4l 712 9&& Fafl tAkelo] 7149 uiAY, 7]
=, 2GS ddst= 23 Y FdAdol(Integrative Language)” 2 7158t
el
=

uste] Qofolq M A (Strategic

o ol ol A AA UAARY AFel A% Edrt Heln, FGea
oW ohyet el AQAEL, TFUA JelHE FxA QgD ek

t}t. Best(2010)2009] Market—Based Design Management 2Hg

Roger Best(2010)+= "Market-Based Management; oA TAF1-S A%
(Market—Based Management)®] &4 14842 IZFAA Borja de Mozota
o] 24 UF F4 ol AT FHY oF HF md= THA

Bestl= TjApele “x o] 74H9}

g SECASIE SIS B
2 FAEA, R dgel wesl Wi G4 dol TAZ FET A3

N
1o
N
4
i |

2) Strategic Integration((d=F4 &3}
Hapls Fddz-JA 44| 5

3) Performance Evaluation(A33E7} A AS}H

galo] Fasls AA- 84 7HAE 24

Z, Bestd] ARG 19 RO FoHH AR FHolUd
Mozota®] o2& 9% olsfEAALEA, AW, Aeirra)ete] WA 23

AL NEelet & 4 ol

Mo

26) Best, R. J. (2010). Market—Based Management. Strategies for Growing Customer Value
and Profitability (6th ed.). Upper Saddle River. NJ: Pearson Education. pp. 25-30, 64.
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gt S gAY AT 5
T AE 2000@ T ©]

% OA1Age] de A7t B AR
AETQO1020% UAALS 59 W A4y wdo] 84 w712 AAshe
on], MEAQIEBL PAARDL “ZH ANHTH Y ANE 5

ot Aae] AAR BAst. ol
“BAAE 9 AAY oz Aojstw glew, Hol= A

(policy design), &-3t]Z1(public design) H <o g 9] &7fo] o]FZofz| 11 Ut

o 11—

af 2 Aete] A

Borja de Mozota®] TARIZH Y ol tiAle] 24 Y odTdE =
SFLAL, Bestw= ©lF ARRIA-AIEA 7HA] A== Skl oebs] 2 A
o= o] F o2& Fdote], taAlE A AP H=HH Efolzt AY
HHE 9 FFujAA = oAt

= ARl et A7k o] ohet AW - x4 - Bah- ARl

k=]
Ae ddste A I T (Execution Framework) 24 ZH53tch o5
ol AGEHES Fot APRsA HARIFYS AFH FFo L=
T2YsHA "ot

SERESRIEYS
A% 94 HAY
@o] ohjet 4

4

o =

J.
28) Hujd. (2018). "tARIF G MEF 2§ e AT, THARIEEG AT, 17(6): 45-56.

27) A8 (2010). TAGERE} =AFA—,. M dIESAE pp. 55-70.
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7h B HdeEhl gAlEge oA 42
Keller(2003)29¢] BiHEX} o] Z(Brand Equity Model)oll @2, Hait
Q12| & (awareness), 1/ (association), B (attitude), Sk (loyalty)S] +2
ol @} o] IFolA HARIE G2 ‘BHE HH(brand experience)’
F4& BYsh= ALEE EFE AEiith

Borja de Mozota(2003)30)= H=}Qlo] B P +3st= 7152 © 2FE3L
@ &, ® g4, @ 7IFEEE FESH=dE, o] Yl 7HA] 7152 Keller7t

AAIE BHEZAT FAT o] 2F DA9F d-5H

1o e rr

[(E 2-6] ClA[QIAG et HHERME 0ty o| TS =
HEHERM Yt CizfelANe| 7|5 Moy

(Keller, 2003) (Mozota, 2003) =°

QIZE Y ApEete| =2 CR}Q! =34 CARIZ Sot

(Awareness) Design as Differentiator HIE QIAl L3}
oo = S OI7HHIZ A TR}l UZE A|ZHAOI4

(Association) Design as Integrator AR S8
B S 3ttt 4l ZRIZIZA CIAfel ZA 25t - MH| AL
(Attitude) Design as Transformer siilg Sot A2 gy
S8 43t gl ZEE2M CAtel A&7tstt BHHE
(Loyalty) Design as Good Business 712 74|

o BYcgeke] A W] polsiu, BRI} e
“Holt ofu]x|"7} ofjet AL "2 FAHEE A,

29) Keller, K. L. (2003). Strategic Brand Management. Upper Saddle River. NJ: Pearson
Education. pp. 12-14, 28-29.

30) Borja de Mozota, B. (2003). Design Management: Using Design to Build Brand Value
and Corporate Innovation. New York: Allworth Press. pp. 24-30, 45-47, 64.
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J(Internal Branding)”@] 4oz Htow ozplS X2 9] ARy o]A

Aojz ggstozmn HlA-zH-dA 7k AFA(alignmen) S A

S 59, 3D Design Finland Z2AE+= =7} 2P0l tizpl7

F S Zodote] FFxA] 7 AJAAE FESHL, FEAHI A AP

HA= AR A o] AS st AAA ot EdsiAnt. 1 A, ‘Tixpele =
stel Radol el dato] Abs] zivto] Watelgl)

oY AUAGe 24 uel WRd APHE fAResH B

A9 AH A A= (Trust) 2t P/ (Consistency)= A=A o= HARC

oh. oF AFguyA ol o] g HHE o 4

BAE M=k g4 53= 9F O]ﬁﬁj’&ﬂlx}(ﬁlﬂ]x}"\]‘ﬂ'O]%X})ﬂ =
219 7HxE “AY st = wtt = Aol Best(2010)32% fARolAGS ‘%z
219] 7} (Value)@t A17%82] 7]t (Expectation)E& AZst= }_@X}(Mediator)”
= sk, HARlE So HHETE Hgshs 7HA Y] dide gET

AL SFA.

Ol EEx AN FRFORA ‘shiel HAL, thkt AW old
(1

=
#-33E d

31) Ministry of Trade and Industry Finland. (2000). Design 2005! Finland’s National
Design Programme. Helsinki: Ministry of Trade and Industry.

32) Best, R. J. (2010). Market—Based Management: Strategies for Growing Customer
Value and Profitability (6th ed.). Upper Saddle River. NJ: Pearson Education. pp.
25-30, 64.

33) Johnson, J. (2012). “The BBC Corporate Rebrand: Aligning Identity, Strategy and
Experience”. Journal of Brand Management. 19(1): 1-14.
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o] &8 Tx FolA UAARRE zAe] Ak Adow AR &
B

ol (Catalyst of Brand Experience)’ 9= Y3t

d

boAgBE@E Astolo] 48 AAA

A Al (Integrated Management System)= 2}goflof St}

g S0l ShEwe] 2FEC HYE FPe A W
4

]

]

AL UANRGH BACSHY mde PEst] AU A9 A4
33

o 71995t

uh. o
HAl A9 BAE dere] BAL gt gol Aelud
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[ 2-7] CIAQAZYT HAC Mol SEY A 29

—_ [ |

T2 ClRilggel aet BRcHee| oS JIs My &t

=] 2. Jz2|2 E35t
L= HIY-IERIAA S, s Uz s Alz| 5
(22]) gz 75

=] HE M 2t2d. DI A
2T 88 2, MHH-sUH Halc AS 45} ZME SFA}

(AHIH/AIR) Az R B =TT

U Y AW =12 M A T|ur E5 A&t
(Y2) Cjatel 28 e g

], HARIFIS> Belle ko] Hxa] poho] ofyet B
=
22 o 74| (Strategic Mediator) 2 ZFE3tt}. o]= x]oHAE o] 3
E(Integrated Execution Module, IEM)oJA] TzpQIGHo] f=sfjof & F=

A g Aysht 2A% Ak,

Internal

Design
Management

Strategic External

(2% 2-2] CiMQIHYR HUSHt| YBHG 22

(Internal-External-Strategic Alignment)

AT 0 29| B

w
ofd
ik

Frize)

2417 9 (Design Management)= 214171 o] 7199 AAE ALE

o], ZZAH(Public Policy)™ Z9At3] AWy A(Local Governance)®] A
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|

[e

B dAUZeE sed ST Qe ol Aol 4d wH wEe
'L do] ‘BA siA4 Ail(Problem—-Solving Thinking)' e} ‘A|AF] A
A H(Systemic Design Thinking)'2 ZE3FF A2 Aol HFzd L

(Strategic Instrument for Policy Execution)Z 2] Ft-2-2 ojn|gict

OR

7} 35 H A1 (Public Design)] 7Hg# 3t
HAo] ZIOAele g T AAR A, TIAAL AlnjA At = A
ZtA .28 A 340 FE =ol= oz o=t gy L FEoAt

=

3 o5
2 AR AW ANY AAE Ao T AN PAleR sk

UNDPQ2016)3%= F3HARIS “F59 AE oeiAd g8 Az2r4
MRS Fol siFsks ARlEAl e AoletH, Hapele] XA, Al
9, RiZte] oA AAME HA-A-grlohs oy ZEAAC] Sioleta

=
- PPz FAHY DA AlgTiAde] otyz=l

Ao Fogsta FTEAUAS 502 AA(Co-design)st
2417 gol = Wi G844 Eddl “AslE 7HA

L}, A&l (Policy Design) o] 54 2] 2]
Aol Tkl el Ak HFA](Design Thinking) ¥ W28 33339
A

718, A, 37t A R A5k Holth Howlett(2014)39= A&

2

34) UNDP. (2016). Design for Sustainable Development: A Sourcebook for Policy Makers.
New York: United Nations Development Programme. pp. 12-15. https://www.undp.
org/publications/design—sustainable—development(F<&-d: 2025. 12. 12).

35) Howlett, M. (2014). “From the ‘Old’ to the ‘New’ Policy Design: Design Thinking
Beyond Markets and Hierarchies”. Policy Sciences. 47(3): 187-207.
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A2 FRARY BT FAE TRH0R AZelT, AY b5

St

o<t

tlo

98-S shtel “AA
Z(Design Object)” 02 Hil, o]F 2 7Fset 22 RH™shH= AA A
ol

o] 7Hd-2 36)Simon(1969)¢] TThe Sciences of the Artificialyol] 2=
T glem, Simon “TiARRIZ FAIE ofdsty] 913t 954 Fx 9T
Aojstalrt. AATARRIE o] Hehs Pt oArAA el HEAIX A
oz, Bt Al EA(complex problems)E A28} L= EEFQIS}- 4336}

£ Feky yae Paen

oh. OARIA G AATARIe] A4 Fx
gAggel £ 5ol Ak 2

ARl 1 Aol Abs] HoflA HYPEHE= “JE% A Ay F2E A

mlo
E‘L“
ol
ol
rir
18
ok
™ mlo
S
v
=
o
1
ofl &

5 el AL ket 2ol AT 4 k.

[E 2-8] CIAIQIZ G Pzl A =
=10 CIz[RIAEY a2zl
= (Design Management) (Policy Design)

2299 | 0923y w2 WY BBHY 4 Y A

Sy =8 | JGe4alnt BEE by 2 SaaAl siE2 AR 13| 2=
S 4 22 W& 43, 234t HAMBHA}, A, 3371

H U HeF-HRUAO0E Serate] A dol-s55 SA-Z2EEOIH-HEIt
Hg =2t W& d2td, 28d 4%t A2 Lz, AR, A&7tsd AL

36) Simon, H. A. (1969). The Sciences of the Artificial. Cambridge. MA: MIT Press. pp.
55-61.
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4 - A9 FFY A T2oh Bl et oA selet 3
2 Hwstd g

1) 42 7hfAkebA(Kanazawa City)37: HARIA 7] P4
A2 TSR A 94 S H] TR 7 WA (Design
Thinking Administration)’= Este] AFaof, g, FIFLE

S&e FTZEWAY AA(Public Branding System)s TFE3FAC)

‘Kanazawa Design Week’ ¢} ‘Crafts of the Future’ Z2HEE F
of A8 49 dARE fatoly, Al 7]Ydo] FFo2 oot o

L Ale]l AAIA0l “dl&ul AFolo] LT APE A|ZFA . A o2
s JA/ Q] "ol o ! = s i <l b

Ve HoFE At

37) Kanazawa City Government. (2018). Kanazawa Design Strategy Report. Kanazawa:

Kanazawa City Cultural Promotion Division. https://www#4.city.kanazawa.lg.jp(H<:
2025. 12. 12).
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2) 9= Design Council3®: Azl o] A =3}
G0l Design Council 2005 o]% HHL @&Holo] ‘Service
Design in Government T2 1S 24stil it o] g JsHe
AR Ae 2, F, &4, FARH Foll A&ste] A2 7]

S -T2 EE -HAE-7JA7e] fzpel mzAAz2 AASH &
&

5] “Designing Policy” 7Hd= FA3kst™ tjzpelo] QAo A
Ao Fofste AxA RdS SRS o] A2 AHEHRE

o

AANE AA-AE 7+ AeAE 725 AAst d Fas A

e AT,

3) T AHLEHAR): FFOAS] PAPAA =

AeAle 2007357 E FEHAR] 71—“&51311’—‘3— Agsto] YAz A
of gARIZZ7FAHEHAINDE
1493 20302 &5 TAERE AHA, 38
tt. £35] [-SEOUL-U BEA;E=EE ZAHIH(FH)
31D, ARFAFHFTUACIDE ot AA-tAI-A19
% FZ(Triple Structure)S s}t ol FatAQlo] FH

AA kel WAekd ti=24 = Az ErhEd.

4 AHBE $FZ0: 2AFE SN ABAY
A% $EFL RARC AAS B 53R, U4, ARUA
oJie EUT AuUC AL ZAsAt @FRAFC By
CL ged BAE 50 ok wAw L3AAE %QBE
B4, FHOA, FR, B8 AT ndoltt. A 5H- A
o] BF 2Pk T2 Fof IS LA 7%31L*/‘(D681gn—

driven Governance)ES A5} th

38) Design for Public Services: A Practical Guide. London: Design Council. pp. 4-15.
39) A-ZEHEAL (2007). "A2E5E ] SeHA T2z, Al 28 A4532%.
40) &7, (2013). T =AFE FAAE(2013~2017),. H2tEE o5t
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5) FUEEAAED: FRYH UAUY 2
HUEEAA 2022L%HE1 YA gAY E Lo 5

[E 2-9] A[HEME H2MojAe| ClArAFF - ALl & Hluw
7 27t/ 2 ueg #a £ AlAr
C|RIOIMZ] BHZY Ol 2aHajcy Z2-C|z0l o
om | o | DM Y =Y | g3 MO0l e
Hes0- 2 S8 2| A2t det
oz Design MBIAERRRD 7|8 AR gE-Hrrel
< Council43) LA A=t HES} oo
stz e SOl g ¢ Al ZAY- | ZA L TR
or == = , . = =
= EMEEFH(I-SEOUL-U) | Alglzto S& LHAH =t
HIIC Z=Al C|Z10] =y C|Zl01+ 2| gai
3._"% 2._"‘5'1_ gl'jz—:lf EE_‘I_— So | I'L S © ! I'L |—|_—_ - |
AEY 2C AHEA | Ao ArslE A
Z2HBA| ZC|z019|
5t LQUEHZIZ|E | ZZAHM C|z}0l2 2 e e =
b= | JESEAR S5 Lald 23 s A5t A

shel Rt del Mo AL oksty AUAAE FEst A4
T2 ABFS AT 4 ok B3] @Re] A, 9%, AU AEE A
o M Y £OoE WASHY, AAHASE “FAH YA (Policy-

41) =3, 2022). Y S54F HALY 29A=(2022),. FHEEAAE
42) Kanazawa City Government. (2018). Kanazawa Design Strategy Report. Kanazawa:
Kanazawa City Cultural Promotion Division.

43) “Designing Policy”, Design Council Report. London: Design Council.
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2 A B3 AdnES fARlS FHE wEE= P okt
AL AFA7IE AAFA HAY S (systemic mechanism)’ 02 AoJgto R
A, AR 24 g2l AR YAl 7] AAE FxEkE YAl 7§k A

APA| Al (Design—based Policy Implementation System)E -55t1lAF Qct,

Policy Design

l

Design
Management

/ "\

<—>‘ Public Design

Public Design

Integrated
Execution Module (IEM)

(A3 2-3] AAZ St FAL|Aele] g =

(Design-Policy-Governance Nexus)
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=
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44) o]A 4. (2008).
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t} HhH Ao} (2014)= HHAEE

HRAZH HaRQlo

it

o
°h

S

2. Q7 F2E Aolot AAA

A]
AEA AA A

oAl 7412

q_

A Al (Integrated

o

Al
=

5

T

3 Tl 24T} 7R Ael

System)o]| T

2

To°
_~
o

—_—

A A=, 9A0H2014)7F HARR

o1

21 ZH

o] 4% (2008)°]

o}

(<)

‘I_

o]
B

=
=

Al

o

=

A

Al

(IEM) |2t

U

=

2

<N

HRUAHOME A A

==
N BZ

<

=9 74

5 (Integrated Execution Module, IEM)
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S

(2008)
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71E9 AHEdY dE A &2 ARl § & gl AeA AL
d } AUl Feag Lol d4dd

e
|
rr
v
o =
2
Y
OHH \‘_4

FAA=R olsf=lofof .

ek

U4l weg E@o] obd 3A Aol WA =7 ARl
o AMY NZT}, 229 T2, AUF] FUL wipsts

Ay s oR 48 5 9ok

1—

712 dFE0] MEH =99 wEFoH, 2 dts A5 24 7t
3t PDCA(Plan—Do— Check — Act) 7|8t APAAE AA|sto] 2 FHHE 9]
2|&7155t T Bds LA sketet

A5 A £ a7 AMH 2 Auy

= A ERY o]EA =olof AP A EdiE, AHHHA
o] 5% APA A (Integrated Execution System) 7%= 93t Az 7Y
= A ol 71E9 A FA AFe Al 4 A9 dAE Bt
sto],  FA(Policy) — £2](Organization) — HAF1 (Design) — /YA 14 (Com—
munication)?] A% 2F8ot= B AP R E(Integrated Execution Module,
[EM)2 o2& o=z HYsta o]F AFACR 2§ 7Mse Adud= 4

ofet oA 9lefE Zhe
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1 o4 A3

AR, AHEHE G oty Mg

71&9] A 9dEH= AL (Anholt, 2002; Kavaratzis, 2005)+= F&2 ©]n0]Z]
e (image management)tt AgUAClA H2F FAHO o] HERH. o]
of wtefj & AFe= AJHALE B - 22 - AR -AFYA 0ol AT
Zrgots AMdA 7] 5§ A”l(governance—based integrated system)
o7 sigstyitt. &, BAEE ottt AR dakEo] ofdz, A AAAY
T FAo] AMdH oz AJELE AP I 2N A(executional process)Z A7

PEE BF A HFAdE 295t

_O|L

2
£
o
ku
kY
A,
12
|
iy
ofl,
Mo
o
=)
N
mlm

AAA A B’z HAeE,

=4, A8 I A4 7

Borja de Mozota(2003)7} AAIgE HA17EFe] 4D =AY — =
Design as Ditterentiator, Design as Integrator, Design as Transtormer,
Design as Good Business — & 33 89| M2 As|4st3ict. ol&
ol HAele 71978 Gl Aol ofd, A AP AAZ} k- (visua-
lization tool for policy)o]zt 22 7+ @3 WIFHYZ(coordination mechanism)
o= AAFHSHAT. £ HAQle] AWl FojE FXst FH ZxE A
st 3533 Aol F53 wil(core mediator) 2 S o]2H o2 A
AlSHREL ol HARIE Fe 5840 A9EHE o] ooz et

i

M=z w2 AlZpoltt.

]

E:)

AR, BRI} FEFEAG Y X7 A

2o A= AAGael(Policy Design) HLHS 5
Branding) Zd¢Ae}t HEdozn, A +8 —~ 24 ¢ — dA2A 4
q — AFUAlA Fito=E ojojx= A X5 A

o] Fx+ W Bt st ofyet AA tApgle] AR mEMs
= Ad HAUEZeR ZEiith & gl A4 58 ZS

= 4
sher ® ohel, 43 U9 AnE T ARUACIAL Fa) MEue of
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WeF 484 A (bi-directional feedback system)2] w77} Ht}. o]E H3f A
"/ (representation)’ & @o] ‘Ao (execution)’ o] TA= X3}s}

2 AFe AGEAS dAFoA 71ES] FA FA HI(o]ad, 2008)7t
L 2014)< sedstod, A -4 - bzl AfgyA ol A

g T E(Integrated Execution Module, IEM)S& AA]
gtbeE HolA 2PEA4S 7HH o] do] APEAE v Ul 7HA] SHofA

A4, stA] 7+ 824 FHZ(nterdisciplinary Integration)

71&9] AgEdy A= Aol P}, "ARIst F AME e o
A dHHoR pefEo] gt ofof whef 2 A= A& TH(Policy Studies)y}
T 2RI G (Design Management), 12|11 FEH#:J(Integrated Branding)
o|F2 gl AHEHEE shto] B AL A2"(Complex Gover—
nance System)© & ZfsfAstqict. ol @ e Eol HWEx] &, M
tARel, AFryAelde] Aoagshes tsd F2E A= HollA 2n]

7t get.

OHﬂ

=4, A S »E3S} AA FZF(Execution—Oriented Systemization)

71E AFE2 = NEH =0y Al S 24 FA4o] HERTh W
H 2 AFe AHEH=E 718 - AP - FIt- &R (Feedback) =  ©]of%]
PDCA 7|§t A3 2 A A(Plan-Do - Check - Act)2 FX3}stal, o] A
A A st dee B AYRBEME PAstEAc olx A
WS Tt gEo] ofd &9 7Hsd A& T (Operable Policy Tool)=
AL Z = oA A2 995 7HIth
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A, 179G el T34 A-g & (Public Adaptation of Design
Management)
Borja de Mozota(2003)2] tzteld 4 A
BAY Fiete] oA 3R AP M oAz St
E3) gzl ohast AZbd mdo] oflar A AY 2ZF 2A AW

H:l

AYg Ao, Haelg 9
o1

) S T U il

HAYZE(Policy Mechanism)©.2 7554 Hrt, o]t
S TR AT= S F Hxo T A At

o

=

rr

o

of J>=J="a

A, A9BHE] &7 29 2 A A (Sustainable Operational

Framework)

§2ed FE2E ALV AR A™stdd. =, A9EA=E
e Z70] ofyzt "wsta AN ATor HIdowy, HHF
244 (policy continuity)?} 22 3ls5(organizational learning)= 7ot
e,

2 A7 A9EHE 259 A7 A B 718 (Plan) - 23] &
(Do) - A1 AP (Check) - Al £F(Acp)e] Z+ BAE AAHCRE A
o 9= 539 APrE(ntegrated Execution Module, IEM)-2 A oFgtc,
2 PDCA(Plan—Do - Check—Act) <=8 FXE 7|§tez A
Rom, 7+ A g AFH AL o33 gt

o of
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[

H1 Ao, of

1
L

2.

o] 2k
Al 7} (Core Value) A3

o
X

k]

FQ APQ A4 A
HEHE 4]

Gl

il

A A A A o] F7]

- ARA Ag A

A

g

ol 41

AeEele B

2]
&

Al

2 37

3

L,

]

7 WA=t

g

259

1

K-

=AM~ RFY

1L

AAa W g2 & (Design Governance)
= A5 AG A

%

i
~

RE

t}. Check ©A:

k]

AYQs
BE ofoldEE ok

T

22

ol
=

2~
>3

1

37}

(QAE, A5, FolE) Fute] a7 274

- ARA Ag oA

Iz

o A%

7

Jstod 471

=g

3 (Design Audit Checklist)
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Plan Hz al HiM T H|Z 2o dreky HaEo}
) Izl AYS 35t £35F ) B
Do Z2- T2l A jlf‘.’a 2o Aol Aad A3t
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A|DI2b0] - 2200} HeHE
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£ A7 0|23 7)o

2 Ave o A ) &

Hol A &

)

CEE L

® m}owgw BA| Ao 87 o2 AA

Ag9A 349 g

Ak

=
© A A ARIAIH HeT 72 75

o|2H B AT AU

Sustainable Regional Brand Identity

Organization

Module (IEM)

Plan

J

Integrated
Execution

Communication

\ Check

Design Management

(3% 2-4] & 7]

=g 242 =(EM) 0|2 7=
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(28 2-41 & A7old Aets AEHAS TG YPaEe| o2
T2E RS Foltt o] BELS AduMso] FA £go] A, 24,
U, ARUAeIA ] A ool FEAFRE FEH ALPYS A
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2t ARYA o] (Communication) 4

ArUAelAd F92 AL ARl ARlA R F-RoHa,
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2 REZ o] Y g9 ¥aA Aol oYz, PDCA(Plan-Do-
AA . o] &%t xR A

S0 MA ZRAAR AEE
& otz 94 wAUZeth 7 A= A0E v gAY YdEeR HEY
g A A=l (feedback system A=Fo] At

A& SAlol Bt

AdHIHE HHo] AJA ALY

%
ofl
ox
_0|L
2
o
i
| r

=
OAAAGe 34, 23, gl ARUAA ]

Qole st Ay R4 AFAL ok wad 24 sl o
St
=

e, 72 499 3 otes e
she B¢ WAUZClt dxadde Aae Azskstn, 24 7+ @9
s8], ARUACIAL Bol ASA NS THe F54 AT 4o

AL A|&7FseE A BERE A

s At |3t Sustainable Regional Brand Identity(X]<4715gt
AQBHE FAGADL o] v F99] JS4-83 PDCA &go] A7[Hez
TEote 2F Aa=Eolt). ol ©es] BIlE QAR A& Yu|ste= Ao
ofte}, 29 FFAZE FHota Aok ZIAAARZA L] BRE AAALS
olmgttt, =, [EMZ A EHEE FH -2 -zl - AFYUAC|AS &
A AYAA= At orH A&7 AFES SHstER 4 74]% LS
dlojct,

ra

46) Deming, W. E. (1986). Our of the Crisis. Cambridge. MA: MIT Press. pp. 88-101.

47) Keller, K. L. (2003). Strategic Brand Management. Upper Saddle River. NJ: Pearson
Education. pp. 70-85.
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A3 A+ A4 2 24 =

A1dE a7+ H2 2 24 8

Ag SeHoR B Ao A4 47

Hol Fe Fstdrk ol £44 AFR A
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.
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-
lo,
ol
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=
30,
R
re
2

dg TARAS] AA A BFo|A o8 AEsti, oE WAE Holk
Ae Azdon Aesigct
olgl Ze ol2H-AEH BHAL st AU g, xHat ARY

2 Aol BAL oy A 7 o4 Az P4,

7}, o]22 A (Theoretical Framework)
Z9B8HY CARIAY, SEAY T o|22 HESIH] AYA|A ] A

k]
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<D

54 DA (Integrative Framework)
A4S vEeR U g9 7 TGS F@chHs AJREIEM)=

A2d AYEAE AP A Y F424 =&
2 A7 AdelEd =l A7-E Fek] AGEHES] dFAAE 4
st 7k 84 99, & ABA, =3, gAR], AxrYACldE EEslt
ol AHHMET} Tt Al Aol §E guho] ofyzt, HF 7

b M |
3 -7 2F-dAA AP -AFUA A Fitel A HAHA fr|HoR
2ot 84 APA| A" ((Integrated Execution System)d-& A2 ot
o
[e]

oo v o 7|3 (Plan) — AW (Do) — B7HCheck) — 33 (Act) THA

7}
:
o dgstel, o2 Fa) AEAEs} A&H o= st AHEE PDCA £8
4 B AYREo] /|LT2E YA
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A 71EFH- (Strategic Anchor)2 Al&sttt =, A

A OABA FE S HAH - 7hR] - 7%

o] Oﬂﬂ/l Al e Y B -MAR 7
Fo AAHAES Foll AR

X
EN
N
O
=
QQ
o)
B
N
=
@]
2

@ste ARFAZA, FFNB, 19719
S opd olsiEA Fofek thEH AUz
10H2014)E 2]

Z(Multi-layered Governance Structure)= T4 E Tt <
Haigdo] gatdoz 2Esty] QsiAe &Y 7|3 FAo] ofd ¥#¥ 7yt

APA| A (Collaborative Operating System)7} = Q@ otthal 2|45}t
2 AFME 234 d9e BHIHE Avdro AAFH 52 (Mobilizing
TG AU BA F FY, WEgA X, A

SEEA] gEs YR 4

A A
A (Internal Consistenc )% % Ash= A O]‘:’r
ZA9d Zﬂﬂﬂli 2 3z 5P - 8 FHPA-EH UES
3] A5t A’ oz FAAd

oF. HAel(Design) ¥4
ﬂz}c’] Oﬂoﬂo AgEA=

Z1910), B2, A,

WEH BPL FA Fohdt
QHok2014)7k AAG B TR F4H FHEAL AdS FAF 17l
A4 AWe] ABOE olojA AAmElRA Al 4B F2AAG
2 Weg BE Suol ofd AAR 282w

Hehq 2 Q7 HAe)

48) Wheeler, A. (2013). "Designing Brand Identitys. Hoboken, NJ: Wiley,

pp. 58-75.
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£ AP0 (Execution Language)= 72|t
HARIGH e HET=S "Ble A, A 2ES) gl S8,
8L T SolH, =9 Bt AYAA MFRF7tER FA|SHE

o] (Communication) %<

A AL AQERATO] 7R e HAZ|7} AFR] AEe] 35 Al

sHEE BAE ettt ¥ -2 -HARle Fof wEoldl AE A

v Ao A e, 1 mEdls ohA] R o g shRAl7]= dAoltt
AHHG O] U7t Teet FHIL ofygt ‘FRIgto] e}

A= =] 28 dvtal ZxsHginh olo] wEt £ dAgtE ARyACldS

Aoy FEAT YA o] A (Public Co-communication) 2.2 7 o]t}

=, B "R 24 Y- Aol BRE mARE FELr ThEol7iv
SHUE FAsHL, O 2o oA ZH] vHYshe &8 25 4T
AruAelddge] dadm2 W-oF 25 7£, AR o 5, 2
d o]

ol ¥ d2 FHAoR AFohr] ¢, A — 27 — fAQ —~ AR
yAo]ld — Aoz olojze 4824 LXx(Circular Interaction System)S

o] Attt

Halo] Wgge AASE 24o] ol dasty, dale] o2 AR
olz F@ste], ARUACIMe] A18l4 B WEwe T oha] Ao
2 SFRAL. o B AL UAAAGES FNE0R FHHel FAAY

Aol AL A

rol

ot.

.

49) o4, (2008). 9B}
45-52.
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[E 3-1] Z¥(Policy) Tl MR PH22 U Fust 7|

FN

g3t 7IF

= M MO A 29 L2 =
1= 5 Fdes T 8 (IR ® oA, 1~53 3HE)
Aot |7 oI SUSHHo] HEy
== oo g 2l Qlx
© ¥ Yoy | AASRME | YA -2 23 (=1HM§“? ; Value Bﬂgﬁ
- Q
(Polic HH U 25O | A 7€ gtdst| 7 #Iikey Value) 9=
y & 2 ZHE| | 5 =2 o (1: EYE~5: 01 HEH
A 4 sty 47| B ) P
Orientation) dekd S/ 2D= | 2HO| AHY & &3
2z A2y o S = (=} =
[ S | *

BT e R |- o 2 U 7 AHE o
o o] s | O AR S| HEYZZ M3 & Jls 22(1-5)
proonal | S ZEE ] s aiay |- maas opuel eiasau ol
oundation — _
N e 2| 0f2)
@ WU MY | o g | P T EY |- Y HIEIT BY8 2E(-5)
|| A (Strategic Efz?éi{pﬂor G-t - J2aFE7E A7 29 oF(0/1)
Implementation ;;I?#IM- QET|2t HA Q| |- HA-C|2RI-22] AHAIO| ZAlS
Framework) ° MEH A 1= B=(1~5)
A 2 &8 3y
A G AR P8 A= o4 JHdE B Y ARIoh=
Ngo=w olsiHct. &, HA P -Ax ZHE-APAA ] 384
E BT S AASY-AALY Al Ho2 AFed 5 =S At
At
A= &,
“Ka upeFg”o ATHA

Alignment) A4,

VI eV
~—~ o~

ZS| Persistence) H4,
Ak APAA = TR/ (ntegration) Fg= AeE & ot
SHe 7 EE olF Al AAE P
(IEM)®| Plan 74 A#zo=2 AZ=H, 7
= ZF §=o| 58 HL(1-5 Likert Scale)2
@9 BTG A AL E Adst=d &8

|
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=
2 goo e Aol “Ad he(Implementation Unit)” 2
|

FHo A ‘PE(Action) 02 ATEL @AAZo|}

23 widxn) o2y e Jdei2 A ZAEFE(Quantitative Assess—

‘BAE AL F Agado] gAMoR AxHe] gAY (0/1)
‘W7 ARIE BAE 29 Audie] Folshs WS o Hw
717 (1~54)

‘Wi ARUAlHe] - Tzl - BA T LpEA o]Rof
A7 (1~57)

oly3gt A FqE HAE FAA S A4k (Organizational Maturity)E

AFAor Hrtd 4 low, o|F REO FI AIAYAE A=
‘29 4F(Operational Level) — @2 4F(Collaboration Level) —

o= £ (Capability Level)” 9] 30tA] Al 1z AgHt,

3. g (Design) FH2] +484

dzrel e Aeumse] AT vAe A Ao A
ghshe a4 AW ol Alo] AN WFAI o] nAgt TxE A
744 ool . L7 A E. U A E0] FEa LATFoan Hao] EaS K
o] AW 4 A= AA= FAS B

N

1

Borja de Mozota(2003)2] HZ}Q174 < o]&of w2, Tzl o
@ o] ofyzt 28] MeFA] Zpsto g AbEs5HH, Best (2010)+= HA
s A BRoA ZHX] ZFEQ A 8oz A o
= HARlE A ARgyACldS Hizlishs Aoz Hil, olF

>
o5 e
o R e

o,

o} 7hsdt dl 7 AR FA_aR xS,
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[E 3-3] C|AIQl(Design) YOl M TALA U Hakst 7|

=

AN

T= NE oA 29 g dzkst 7|12 )
(BIIAR oAl 1~5% HE)

H2HC n 24 27 - cC2lo o =]
NASlBrand Identiy| S22 M4, BE | URFHE ARl |- Aj2tas 2B £7(1-5)
= S AIZ Aol | RME N Y |- A Cziol 2ME
System) Anty I B2Y n2| B34 (1~5)

@ sL-HZ- MHA

Shiol oatil, | N0 BHE | BBALS ISR |- s 28 37 BB (%)
ot & corite | BT BB | #A SUIN HUE | -HRUC O30l Hg 4E 20N
roduct & senice |y uia 23 Y BN |- AR HE BEL(1-5)
Design)
A El2| al HOo| A
OoEs R | AT | ww wne n |- sae ase) o oizon)
o | oai= 52| oo daste |- 2H2 A TN~y
(Storytelling WAEHRHC B95 | eters ool |- olaial @22 mK1-5)
Content Design) 34 g4
@ ool mel Y | Cixel ze)
Cjzfol An20| |-A7| ClAfol Z2imy =]
2 Do Mo Aol Zakgel |-77] CIel BB O(0/)
IT Inl nl a A=
Management & BIHAAY 23 52 Ba, | -neA SAE TEll-S)
a9 STV TS L s op o |- iRkl A F7|(4/3)
Quality Control) ST

Ol @92 2B HAdA AAS DAl(Emotional Imple—
mentation Phase)’' 24, A3} 229 L7} AMlA A== A
d7 S =Z(Experiential ChanneDo|tt. watx ZF QA E TS
IEMQ] ‘Do—Check’ @ANA BHE Aoggatel Algl <12 7ko] <
AGE Adste A xz2 &-gHt.
* A AGEF
“BI/CI 7tolEztelo] Ay SIAl -85 J=7F" (1~53)
“Z]9] AAdo] FFAIEECIY A vARIe] REdEe] k=1 (1~5%)
‘HiE AE2F ZA wARe dEEA AR =TT (1~5F)
T F43ETE Ar1A e g o]fofz 1 Q1= (0/1)
ol¢t Hrt A= YAIA G A&E(Design Maturity Level) &
Moz AdEM, BAC O &7Me4dE S5k o A== &8

g % get.



4, AT YA o] (Communication) G AL A

ArUAelAd FH AHBHES FEX|(Value)7t At oz Q1A AL
S (Empathy) @ A=2(Trust)E Foll A&7Fse A (Relationship) 2 T
Ske BAolth. o] d9 A UFY ATAARE LF AR AH RO

gaRgo] o2/, BAES] WAA7l AP YA ALHD BRHE
T22 FYo

£l AHgBfgo] A= ‘BAA HAR9 ARG o] ARIA o]EA
A= AYFE =] D glor, 0]4F(2008)2 "WHE AFYAClH
A7 & HHEO] Z410% oojlint il XA, wEtd 2 A= AR
s gt FHEE0] ofd o 7|Hre ARRlA = AlX(Social
Process of Participation)Z A eJslH, o]& AR L4 4AHE At 7155t
AA= S5k

[E 3-4] 7/8L|#0]4(Communication) TS| ME M4 U Has| 7|

AN

48 7|12

e [ ES T2 Ue ("7HAE CA], 1~5% HE)
LIS AMLl9 -HC 23 Y= 18 AlA
O U ARUAOl | amzx-za ge| I TOEY 7 s 2
(Internal xw mo g | —o= 7B Ol ORR(O)
. e o oo | YR AR |- AY0] ERHE QI|=(%)
Communication) | EZHE QA U o o =
UEAA 7= |-UR 28 2EE(1-5)
@ 212 ARUHOIE | SNS, AEZ, BEZ | F2-CIARI-OME | -SNS & 0[tj0f & Y= (2/3])
(External S 2F RIS | £ iSO HY | -2F A4 Yrd(1~5)
Communication) | Yagat = | 5l SEAA 29 |-AE 2 3Y -2 HIE(%)
2] & Z0|.21272 E HZC AT
@ DO:I% ’I_‘\_ \_I-Oﬁ [<) — = Z%E _iul_o:l ]IE:]_EH AOH/[_:‘)
AR ol gojzte] 35 | 7|He= o AR 2401 0191 H[2(%)
.. = = = = i =2\70
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Ay 9 g8 I

- ARYACIA FH9e AJHHAEO ‘A4 APGEA (Social Execu-
tion Phase) =2, HEE7} A4 Ao o2 AWt HX AHAG
A Y= (Final Transmission Mechanism)©]t}.

- Y& AFYAelAL PA = 7ke] Q14 HFH(Alignment) $F&
Bg7topH, HRiof| tigh “352] <doj(Shared Vocabulary)'E /dict.

- 97 ARYAelAS B HAIZZE duht J@Ea HeF
=R FFe.

-y AFUA AL AlRle] ©
(Co—Creaton) 2 Holol= 22 =
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- 27 (Organization)2> 71 H|HS AA 7Mset 229 AMdAz Asgt
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ojget e THA AAog mriwro] o F7]9 JjAi FA4S o]
= PDCA(Plan—Do - Check—Act) 7|§te] Alg) Zos
U 992 71s8es FYEx] gon, AHo] HAHE AAlstal, F2|0]
Adgstal, txpele] #HAsHH, AFUAoldo] Abeld HEy m=
sh= B84 AMdA Aol (Integrated Governance Cycle) 2 2}5-gtrt,

/N

Communication Brand Organization
Vision

\m/

[A3 3-1] AHEHE HAlHAL| 43F =& 7=

E.ﬂ

(& 3-5] A=A Mol 4YY MEAH P2
oA 32 z2 S 0pUZ | 45380 43 83 51}
B 20| My | M99 M 2

zgo| x|}

Aol CEERE

3H
22— TR}l ST . Alsliad 7245}
B . Al2t-32tH 7 (Co-production) == e
Al X|9] A7|‘§_ Dil A SES| ZJEI-
Clztel - HgUop | DA A g98 1= 214 H3
=z gd (Emotional Delivery)
2t A 512
| MEE T 4y | O ET _
HRLAOIE — =4 (Participatory A& HAl

e P
Feedback)
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2 oqd7o] Bemge ol mEH v Jje] a4l el — A, x4, g,

7t BAmgel Bay
& AdBdE AT5e Fu Ao FHol7u Az S £4
o) e Fo] wiEd, AH - 24 - Ol - ARYAA 7he] HAH 4

34
(2008)500 AHAMA AlsPHzRS

o™i = o

fol
a)
oo
fllo
ofj
e
ol
nx
H,
o
A,
P
el
0
©
B
o

AT BARPL g F 7hA ol2d Eof glel A FAH I

50) ola9. (2008). “AAHHAY g Mo} APHF A7 TFFALFH AT, 8(1D):
251-260.

51) Aot (2014). “FFEAGNA o
=2 TH2E Metiet skl HAtehe] =&, pp. 45-57.



1) PDCA =% FZ(Deming Cycle)
A8 (Plan) - 2P (Do) — A H (Check) - FH-F(Act) o] A&7 AH Fx
£ 7IMto=, AYEHAEO] AHdfo] Taldo] obd &3 8<5(Con-

tinuous Learning) 774 -E A,

2) H

>

21749 (Design Management)
F9e dEste THFoR AAH], HHESY A4 (Identity)
7 GA A (Management System)7} FAlo] TE|EE 5944 A9

ool et 7 WAL Thedt ge RS Sawt

PDCA £ a4 g z2 715

i

2 o

—

oX
a2

Plan Y YUY AY | A Y B, J1 A Policy

Organization/

Do .
Design

N
N

2% U ClRIQl MY | AW B, HY 13

Design/

Check |AHRUAOME L Mot AS | A2[d 34, O|E &3 L
Communication

At |BM-2F N LAY | DSY B2, 28 K Policy/

Organization

+2E AYEAMES NYE 0|0[R7F ot, A&HH st5it RS Sof 2H(Evolution)
[
-

o, BAmgel 7ol oA

2 79 FAE2 A -A -YARRl-AxgyAeld 1He] A
PDCA 7t @Alo] t-3AIA siAstes AA U 7 92 sHH o= 3
7¥el= o] ofyeh, Aol Aijo=, Mol Fo=, o] ~AFOE,
AFol oA FFor JFREHE" £33 A9 ZZAA(Circular Execution
Process)& F4J3Hct

of Fx& ¢ ARt [I™ 3-2]9 AHEHE 499 =FAAE A

oF
BEAAARZ A g &9 B4 T A (Operational Framework) 22, o]2
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2} Q (circular interaction) *
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59) Nagaoka, K. (2009). D&DEPARTMENT PROJECT: Long Life Design. Tokyo: D&
Department Press. pp. 5-12.
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60) Scottish Government. (2018). “Scotland Is Now: Global Nation Brand Strategy”. Edin-
burgh: Scottish Government & VisitScotland. pp. 4-12.
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ABSTRACT

A Study on an Integrated Execution System Model
for Revitalizing Regional Brands
— Proposing a Q-IEM Framework from Design

Management and Integrated Branding Perspectives —

Lee, Jung—Hoon
Major in Visual Communication Design
Dept. of Media Design

The Graduate School

Hansung University

This study proposes a Quantified Integrated Execution Module
(Q-IEM) from the perspectives of Design Management and Integrated
Branding in order to establish a comprehensive execution system for
revitalizing regional brands. As competition among regions intensifies and
the risk of regional decline accelerates, regional branding has become an
essential strategic tool for preserving regional identity and ensuring
sustainable regional development. However, most regional branding
policies in Korea remain limited to short—term promotional activities
centered on logos and slogans, and lack coherent linkage among policy,
organization, design, and communication.

Accordingly, this study defines regional branding not as a visual
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identity project but as an integrated execution system in which policy,
organization, design, and communication operate organically. The research
objectives are as follows: (1) to examine the theoretical foundations of
regional branding and identify the connections between design management
and integrated branding; (2) to analyze domestic and international cases
and derive structural issues in execution; and (3) to develop a Q-IEM
model applicable to policy decision-making and practical implementation.
The research methods include literature review, case analysis, and expert
consultation. The literature review synthesized prior studies on policy—based
branding, city branding communication, customer—based brand equity,
and design management to identify the multilayered structure of regional
branding. Comparative analysis of previous studies addressing policy—
centered, design—centered, and integrated approaches further demonstrated
the need for a unified execution framework.

Case studies were conducted on four domestic cases (Anseong
Machum, Wanju Local Food, Gochang Bokbunja, and Osulloc) and two
international cases (D&Department Project in Japan and VisitScotland in
the UK). The analysis identified four common success factors: (1) consistent
and sustainable policy direction, (2) collaborative governance systems, (3)
strategic application of design management, and (4) participation—based
communication.

Based on these findings, the Q-IEM was developed using the PDCA
(Plan—Do— Check — Act) cycle, quantifying the execution levels of four
domains and enabling diagnosis of implementation performance and
prioritization of improvements. The model clarifies the roles of admini-
strative bodies, regional organizations, designers, and residents at each
stage, thereby enhancing transparency in policy decisions and effectiveness
in execution.

The academic contributions of this study are threefold. First, it
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reinterprets regional branding through the lens of design management,
presenting an integrated execution model that bridges policy and brand
management. Second, it systematizes the relationships among policy,
organization, design, and communication—elements previously discussed in
fragmented ways—to construct an execution—oriented integrated module.
Third, it expands qualitative models into a quantitative diagnostic model
(Q-IEM), transforming theoretical concepts into actionable tools for
practical decision—making.

In practical terms, Q-IEM may serve as a diagnostic and imple-
mentation guide for local governments, a strategic design management
framework for practitioners, and an evaluation tool for organizations such
as agricultural cooperatives and regional development agencies. Future
studies should apply Q-IEM to real administrative settings to validate its
effectiveness through quantitative indicators such as brand awareness,

resident satisfaction, and economic impact.
[(Key words] regional brand, design management, integrated branding,

execution system, quantified module (Q-TEM), governance,

policy design
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