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A6 d stojEZE WOM

1. stolEe=

Sto]BE2lE(Hybrid)et 71Au A 5 ZofellA ol 20]al Sl 8ol=

AR £, 24, olF, £8olg= o AdE 7H Aol '
L gollEa AloJHA MR FAZEE THEo] e AE Edth F A2 o
2 ASo] T 7HA ool Ao FrtAE =Y MoE FSIZME Fxo)
© ¢ FE= IAEHI TG, 2019).

ol SlojHZE= goj= Aol Weslx] gFou; gidelel T Aof

%
Z0] =g 713 93 dglrojg2E oukgh AP o]zt ojulE 714

stolBej= HE {1(Peter Keen)oll €]l 1980t FHto] whEolxl gofo]
A9t upo]lZ d(Michael EarDell oJsf o] =tk 1= F 7 o4 &
7FEA A B F Y AR O AF, B4, 54 AtoldlA g#Adl
o5 AostAtH(Lr14, 2010).

2 AFoA StolEE WOM2 22Rlat @ maelo] FAx WOMS
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2. 221 WOM

22kl WOM(Word of Mouth)& 1E|Yl ¢
SNS, 22l aga, ARYE 55 319 o
U BRUE AMH|aef wiste] ARt 7 :
Sheal eroh(FsH, 202D). HT dHUS WER AEHY 4 EEdE

g2s ey wAE 4HA 7] 45 Tge Faol 97 e AEe] A

oo odl
ol
in
>
o
o
o
oo
S
2
HH
o)

€ dd ® AFY AH, 42 ¥, FH T A2 Ffcke 22 WOM
o] &Estil ArH(HAE, 2023). 22l WOM2 dir#{l exzkel WOM
oo e EAe derh ezl WOMel 284 F3tellM F2 3t
BAE SHez st 2Aste WE 22l WOM2 =54 o7t i
FE EdE0l 22 ShAsHE oE fAE0l Ar=Ee st g4l 9 &
st Aoz AP, =, /NYE EHEFTGE vidid wAE Sl o 3
HIb AESH SAkett= oA 71E9] exekel WOM JHdvh= 2Est

-4

AckEE], 2006). Smith(2001)% £2tel ARUES Aekd 7RAo]4
o] olRojx| Frrow Fojgtt kel ARUE F3F Yol ARUE 7t

A P A olgA Ado] EATS BEsHAt.
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3. exgel WOM

Lzl WOME AFE AtolollA A3t & 2t 3le WOM2 &

2 ohRa Q78 Bkl @Al gtk o] AFHWA ol sy BF
of Bgstel Z1a BASSo] Frksta gtk wakeh olef sAlelAE

AH[ZFO] A EFa T odegks
H(ethnographic interview) 7§} Z-2 AA A WyEo] ¢
M

AL ARk HE dokEREE], 2006). @xEkel WO
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a9, 49, 99
gury |~ A4
4 BE 59, AT o, 6 e HE
E X (2009)
Hel 7l FA
4744
Y A2 HsE
5 _ (2009)
Ad | oHA" A4 Ak,
Hax 27 E
AR | e e deE 15 .
_ (2021) 54 Ax
Aok | oHAE BAA Aok,
_ JIN CHEN
Y x4 Ao
(2022)
224
- (2009)
Y 2E0] 34 9%
’ HEY
Hohy Zand 24 on,
4 _ (2015) 2AE
SNS ofIE 3 ok, 12 _
o se4 | 5 Az
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(2018)
L2 _
A3
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22 RIWOM, o]s 27 E
WOM 10 i
L ZQIWOM (2019) 5H A=
Zrked
(2019)
Li, Xiang
(2019)

_28_



H

£ Az 343 mE ggHgon] A
IBM~-SPSS 31.0=

=2 A Z=Id
0& ARgote] EAstlt. Aol AMeH AR BAE &
ofH ™ o33} gt
AR, A OgAre] Q1gtetd EA4T A nAY Ao dFE Lot
H7] 9ol Wk BAZ AASHIT
=4, 2t "o UA S &elshr] 9IshiA Cronbach’s a & E=E5t
R wFE W2t @ Ft T 7lE SAFES AASHET
AR, A A" ASE e web 24 o 9 WOMS] Aol7t gl
A 2557 faiA 4 A 24 24 (ANOVA)= 4853l
A, F9 WS4 o] TS 47
Skt

1 Y34 Pearson®] A £
oA, Ad mHAE Aeerb 4 ok 9 WOM mAl= dF= ot
otelr] QoA SIFRA B ol I 24

AXZ O
"IT T

p<.05, p¢,01, p<001 7|2
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A1 AT ASSH BE 547 70 ¥

H

1 Q7 At 2

ZAE A AAS GotRy] Qo Wk A X1
2-1)3} 2t
Wz uololA 20t 1408(40.7%), 30th 118H(34.3%), 40t 86
(25.0%) 5o= 20007} 7P @k, o 15stn 9 olsh 451
(13.1%), "istw 2G4 Ast @ =9 498(14.2%), st 434 st @ =
A 19498 (56.4%), HeHd oAt 56H(16.3%) 5082 4dA EA7L 7P ©
ot Ao E AFRA 1139 (32.8%), AHIAA 579(16.6%), AR 529
(15.1%), 348 658(18.9%), 71€F 578 (16.6%) 502 AMRZo] 7 wet
T} AZo|AL 71E 989 (28.5%), nlE 246H(71.5%) So2 uEo] 7p&
A Fo]oA= 1005 ¥ mT 707 (20.3%), 1005F ¥ o]
A~ 2009 @ mRE 397(11.3%), 2009 ¥ ol ~ 3007 @ ulg 114
(33.1%), 3009t € o] ~ 4009t A =Tk 687(19.8%), 4005t ¥ o] 53
H(15.4%) S22 2009F & oA ~ 3009 ¥ mgto] 7P wWo EXS H
Adrt. HE A TAR oARolA= o7 799 (23.0%), oFHL’7F 2657
(77.0%) 502 vrepyiet.

rsh
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23 g2 <
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(B 3 ¢

B9 AFASSHA Bn

S AR S ME | U2E
2000 140 40.7

o1 30] 118 34.3
40t 86 25.0

WSsw =9 oleh 45 13.1

o qsta 244 Ast 2 =9 491 14.2
T [ 4dA AE Y £ 194] 564
9 o4 0] 163

7€ 57 16.6

A2 113 32.8

9] AE| 2 A 57 16.6
L7 52 15.1

A 65 18.9

as 71% 98 28.5
)% 246 71.5

100%H9] vl 701 203

sesz | 10081 olg~ 2008k gt 91 113
20059F oAF ~ 3009k u]ut 114 33.1

(€5 3009HY oA ~ 4009+ m]ut 68 19.8
400814 o] 4 03 154
T 79 23.0
A ojn | oo el B
A 344 100.0
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A3d g3 digt 7l A H st

aquda A=y AYe A, B BYEY Bagen £EF s
o 7&d BAAG A AL N Hwot A
T BElEoR R 2 ofsh, FEE 7 olstal A AFHE wEw)

3 Sh=Y(Md, Siraj-Up—Doulah, 2021), ©] 7]l m=2H ZE @91 HE
=2 BeE gES dee & 4 3

dH 11709 RE 292 FHaghe] 1, Hdigte] 591 54 HAE A& W
Fotal ot Hutgle AuEd, A" Aok I a9l FolME FH
ASE7F 402802 Ad A3, AAA ASEE= 3924, 454 As:

—JEOﬂ/ﬂL A AEo 3754, Wigkyd mEwAd 3504, SNS oHlE g
B4 3339, AddEn oME mERA 346 So= 77 FelEgly,
WOMo A= 22kl WOMo] 3.96%, exztel WOMo| 3.98H o2 H|S=3t
Aow vehirt
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(B 5 8905 gt 7l&d SAA 4 A3t 374
Hag Aoy AR jﬁ g Aw
H

A" A
A0H Aok 1.00  5.00 4.02 .75 -.88 1.33
A A 1.00 500 392 .72 -63 .67
P AT e 1.00 5.00 388 .72 -52 47
A Ao 1.00 500 345 97 -38 -.27
PRSI ke 1.00 5.00 381 .73 -56 .79
F4d o=
T 2K 1.00 5.00 375 .80 -.38 -.04
Hishy T2 nA 1.00 500 350 91 -20 -.30
SNS oJHlE Zg2RrA 1.00 500 333 1.02 -20 -.52
JEHER oWlE TERrAH 100 500 346 .92 -.30 -.34
2= (WOM)
224l 1.00 500 396 .70 -.67 .91
Qe 1.00 500 398 .72 -.69 1.02
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AS5HE 4+ =Y 2%

AA AAIRE

7 Rl s F=AF7E gt Aozt yeA &

macro—process YHOZ 5000 FEAE= W (bootstr apping)

WERAS @ AUE olgste] X9 BE o= ¥ 95% CI A A

Aetgt. BE A4L mEsh AL A,
A0 A BETAA RS BT 4 9] S8 2 n@Es B g
AASVIDE 2% 23 34 o5 P9 WSS FHU4R F Loy
gre Belu, Apwelel ekl WOM, ©Xekl WOM

& 7-D t5344 d34 (VIP
EZES
FHO 291 WOM

e i

sense 2.352 2.283
emotion 3.136 3.061
behavior 3.302 3.145
relation 1.837 1.738
Perception 2.950 2.900
online 3.248

offline 3.348
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£ WA AWEA & 63 22
£ SHoR AnEd E}—ﬂr Zol ZeT 4 ot uHAY At w7
212l 1 WOM, exekel WOMe| mAl= FzoA Fofst H=E B
H, A ASh= 21 WOMY £=.185 (95%CI:.061~.311), ¥&
A 28l WOMY £=.250 (95%CI:.093~.405), TAZ AsxE=
2kl WOMol| 8=.220 (95%CI:.091~.342) S50=& 7}z} Ao wigko g
SHAl ¥Fe miXE AoR yeyth J2u - A Eet 174 A
= 221 WOMell fofstA gaks wAA] Estqitt ol& ¥49 9
o} eatel WOM-E 50.0%2 A8ad-S Bt

oAE A&7t miZfRIgl @xeel WOMel mlAl= HR2oA [t
ARE By P54 AsLl 9mealel WOMe| £=.250 (95%CI:.083~.4
15), #AA Azt omalel WOM B=.163 (95%Cl:043~.28) 5°
717y 4ol ko r {ootA JFS mAe ALR Uyt ey 37

ro

ok Jo
H 1o rfe .|>J

o
o

ATE, P44 A3E, 944 AsEt gkl WOMel| o5 4%
AR Fole Ao SAsIck oIF Whel YU Lot 2kl WOM

TEH Hiet 3l 24 daE BE okt Atk
Y 2Eol  FH Ygmof]  dieiN  AAH  HIEe p=.194
(95%CI:.059~.340), ¥AH ASx= =109 (95%CI:.005~.203), 1A
MATEE p=243 (95%Cl:.118~.362), =gkl WOME B=.255
(95%Cl1:.099~.411) o= ZtZ} o5t Ao A3 ads Hoh

WY m2RA 4 9k disiMe AAAH AsEe =210
(95%CI:.064~.347), TAH ADEE= =344 (95%CI:.216~.453), AA|H
ATEE p=234 (95%Cl:.090~.363), <eIZgtel WOME [=.196
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(95%CI:.049~.356) To= ZtZ} fostA 4o = vAls A= &l
4= 3l

SNS oMIE m2ud Fd Lo dioixs TAY HIL= (=443
(95%CI:.289~.561), UAH A3xE= =215 (95%CI:.065~.365), e}l
WOM2 =180 (95%CI:.033~.325) 502 ZtZ} FolslA] o] JFS ]
A AL AT & ATt
Fd oo s BAH HAsEEs B
=250 (95%CI:.105~.402)
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R 7-2) A a7 (FAH ")

50008 ¥ bootstrapping
, Orgnd Satd - Confidence intervals bias :
ih sanple (0)|Senpl meanf 2| Tt | coreted 957Cl R
M) STDRY) (|O/STDEVI) 5 | 95
sense =) online JA85 | 183 | .064 | 2.903 | .004 | .061 | .311
emotion —) online 066 | .065 | .081 | 812 | 417 | -.089 | .221
behavior -) online 250 | 250 | .081 | 3.093 | .002 | .093 | .405 | S0
relation =) online 220 | 218 | .064 | 3432 | 001 | .091 | .342
perception =) online 120 | 121 | 082 | 1462 | 144 | -.044 | 277
sense - offline 095 | 092 | 070 | 1361 | .173 | -.041 | .233
emotion ) offline A81 | 179 | 101 | 1786 | .074 | -.015 | .382
behavior =) offline 250 | 253 | .085 | 2.933 | .003 | .083 | 415 | 516"
relation =) offline 163 | (160 | .061 | 2.649 | .008 | .043 | .285
perception —) offline 152 | 156 | .081 | 1.881 | .060 | -.008 | .308
sense —) popup 095 | 095 | 061 | 1.576 | 115 | -.023| 213
emotion =) popup 94 1 190 | 071 | 2.720 | .007 | .059 | .340
behavior =) popup 043 | 047 | 084 | 520 | .603 | -.121 | 204
relation =) popup 109 | 111 | 050 | 2171 | .030 | .005 | .203 | 650"
perception =) popup 243 | 242 | 062 | 3915 | .000 | .118 | .362
online =) popup 021 | 021 | .081 | 266 | .791 | -.140| .178
offline =) popup 255 | 255 | 079 | 3.216 | .001 | .099 | 411
sense —) department -.061| -.060 | .061 | 1.001 | 317 | -.174 | .067
emotion —) department 210 | 207 | 072 | 2.922 | 003 | .064 | .347
behavior =) department =112 | =111 079 | 1408 | 159 | -.272 | .041
relation -) department 344 | 345 | 060 | 5757 | .000 | .216 | 453 | 60
perception —) department | 234 | 237 | .070 | 3.336 | .001 | .090 | .363
online =) department 065 | .067 | .078 | .830 | .407 | -.097 | .210
offline =) department 196 | 192 | 079 | 2499 | 012 | .049 | 356
sense —) SNS -075| -.074 | .057 | 1314 | .189 | -.187| .039
emotion =) SNS JA21 | 118 | 068 | 1777 | .076 | -.009 | .261
behavior —) SNS -105| -.103 | 072 | 1446 | 148 | -251| .034
relation =) SNS 443 | 445 | 068 | 6.480 | .000 | .289 | .561 | SM0°
perception =) SNS 215 | 215 | 076 | 2.827 | .005 | .065 | .365
online —) SNS 084 | 085 | .070 | 1.196 | .232 | -.057 | .223
offline =) SNS A80 | 180 | .074 | 2.430 | .015 | .033 | .325
sense —) interactive -.068 | -.066 | .062 | 1.096 | 273 | -.186 | .056
emotion —) interactive 13 | 112 | 078 | 1.447 | 148 | -.039| 271 3
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behavior -) interactive =070 | -.071 | .085 | .825 | 410 | -.252| .083
relation —) interactive 344 | 344 | 063 | 5495 | .000 | .215 | .458
perception —) interactive 250 | 246 | .077 | 3.255 | .001 | .105 | .402
online —) interactive A6l | 162 | 080 | 2.011 | .044 | -.009 | .311
offline =) interactive A28 | 132 | 077 | 1.674 | 094 | -.024 | 283

sense:HE} 7.?71”# 9%, Emotion'wAT A HIL, Behavior’wAT Y57 HOE, Rebrion'™HAY P44 A2k, Perception nHH A4
H3E, popup 4 AEO] 24 9T Department B3] Z22H 24 9k, NSNS ofIE Z28M 23 JT Interactive: AIE{FE[H oHIE
”EE* ,]E Online: 33}"]\‘&0\/[ Offline: STEIWOM
05, Y <.O, p{001
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AT BYoA 9 7+ AR AR)E AHEH o33 AT
‘TAHH AoE—~L22te]l WOM—SQIHAEH oHIE gy 2Ho|r’
2E= £=.030 (95CI:.002~.081), ‘HAAHH AsE—oxztel WOM—H3}

o,

2
20X FH oK’ HARE B=.036 (95CI1:.001~.113) To=2 @A A
T 22}l WOM, 2xzekdl WOMe &of 4 oo & mA= A

o2 UET

P& AsEE P AT~ WOM—IEHEE o[fIE ==z
A 2 or’ A2 p=040 (95CI:.003~101), ‘P52 Aor— =zt
ol WOM—%HY AEo] 24 o’ AZE p=064 (95C[:.019~.140), ‘F=
s HiE—»iEE}‘)] WOM—#std Z2md ZHor’ AHz: =049
(95CI:.012~.122), ‘P52 AgE—e Izl WOM—SNS oHlE Tz
A or’ ARE =045 (95CI:.009~.110) 52 g2l WOM, @ =a}
l WOMS Soff 4 oo HIAHA o2 JFE nA= A2 YeRTh

A Aeks PAY AE—221Q WOM—RIEHEE oHE &g
BA FH ox’ HRE £=.035 (95CI1:.002~.089), ‘WAZA HoE—o ma}
ol WOM—%¢ ~AEo] 3 o’ A2 p=041 (95CI:.012~.092), ‘TA
A ASe—onmelel WOM—H3LY oflE m2uld =4 ok’ H2:= f
=.032 (95CI:.007~.080), ‘#AA Asz—2 Tkl WOM—SNS oHIE =
BRA FAHIL AH7E =029 (95C1:.007~.074), ‘BAH HoE—o xa}
ol WOM—CHHEH oMlE zmZar4d Fd or’ HRL £=.021
(95CI:.001~.060) =9 7}d Az= =35 = oo Solgt
Az Aoz ZRIFI

aprjEto = QA Ak RIAA ASE—exeg]l WOM—EY 2AE
o] Fd ox’ ARE £=.039 (95CI:.003~.100), ¢1AH HGTE—Q ITa}l
WOM—Hsld  oWlE =mZzrd Fd or’ H2E =030
(95CI:.002~.084), ‘oﬂxlxq AT E—emelel WOM—SNS oJHlE T2rH
FA o’ ARE £=.027 (95CI:.001~.081) 5o ARE =3 o514 *
A oo HAPH o7 JIFS v AR SRIF I

Ni
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50004 HH2- bootstrapping
i O | | Sl | T |

sample (0) Ez\/l) deviation | (|O/STDE | 2 ralkes -

men W SRy | V) 5% | 9%

sense =) online =) popup 004 004 016 248 804 -025 041
sense =) online -) department 012 013 016 750 453 -014 050
sense - online —) SNS 016 016 015 1029 303 -.006 057
sense =) online -) interactive 030 030 019 1533 125 002 081
sense - offline -) popup 024 023 019 1.247 22 -007 075
sense - offline -) department 019 018 016 1.168 243 -.004 063
sense - offline -) SNS 017 016 015 1.169 213 -.004 058
sense —) offline -) interactive 012 011 012 1014 3l -.003 051
emotion -) online =) popup 001 001 009 161 8n -010 032
emotion —) online -) department 004 003 009 451 652 -.006 037
emotion ) online —) SNS 006 005 009 382 361 -.006 039
emotion -) online -) interactive 011 010 015 097 486 -011 053
emotion -) offline -) popup 046 047 033 1402 161 000 131
emotion -) offline -) department 036 035 027 1.316 188 001 113
emotion -) offline -) SNS 033 033 025 1.291 197 000 104
emotion -) offline -) interactive 023 024 021 1123 261 -002 084
behavior -) online -) popup 005 006 021 254 800 -.035 051
behavior -) online -) department 016 017 021 156 430 -.020 068
behavior -) online =) SNS 021 021 020 1.060 289 -.009 071
behavior -) online - interactive 040 040 024 1.664 0% 003 101
behavior - offline -) popup 064 065 030 2091 037 019 140
behavior -) offline -) department 049 048 026 1.853 064 012 122
behavior -) offline =) SNS 043 045 025 1.803 071 009 110
behavior -) offline -) interactive 032 035 026 1252 21 -,001 100
relation -) online -) popup 003 005 018 257 197 - 031 043
relation - online -) department 014 015 018 0 M1 -018 057
relation -) online =) SNS 019 019 017 1.067 286 - 008 060
relation ~) online =) interactive 035 036 022 1605 108 002 089
relation -) offline -) popup 041 040 019 2.139 032 012 092
relation - offline -) department 032 031 017 1.825 068 007 080
relation =) offline =) SNS 029 028 016 1829 067 007 074
relation -) offline -) interactive 021 020 014 1488 137 001 060
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perception - online -) popup 003 002 012 213 831 =017 036
perception -) online -) department | 008 008 013 007 544 -.008 048
perception —) online ) SNS 010 010 013 804 A1 -004 031
perception - online =) interactive 019 019 017 1125 261 - 004 066
perception —) offline —) popup 039 039 024 1612 107 003 100
perception -) offline -) department | 030 029 020 1.507 13 002 084
perception - offline —) SNS 027 028 019 1412 158 001 081
perception - offline -) interactive 020 021 017 1137 256 -.001 069
sense: I8 A2 HTE, Emotion: UHﬂo T4 AT Behavior: % Oé‘” M3E, Relation:mHE #AH H3T, Perception g
DA ATE, popup Y AR 7 9%, Department B3 Z22H 24 9%, ssus o[ ZzRA 24 9%,

Interactive: I EJIE| B o[§E T2 A 2
*p<.05, #*p<01, p<01

4Q,Mm%mmmom£ﬁMmm
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A4 mdel d) ans 94 & ans Je dEw ogod 2o 94
AmE A7 wRew P48 Azt & anel 2a, dade 44 ad

Y £Eol Fd 0 oxe]  dieiA  AAH  HAIEE p=124
(95%Cl1:.007~.238), #42 AsxE =242 (95%CI:.099~.392), TAH
A= =155 (95%CI:.052~.254), <QIAZA As::= (=284
(95%ClI:.159~.404) To& 717 {ootA A & avE Hoh

Woby mERd 24 R dEide AAHH HIE= =250
(95%Cl:.104~.393), TAA HASTTE= £=.390 (95%CI:.265~.501), Q1A|A

A= =271 (95%Cl:.127~.401) S o2 Z}7Z} SoJ51A A2 45k n|
A= AL 21T 4 A3t

SNS oMIE mamH 4 oko] disfds A4d Asks f=159
(95%(;1; 023~.310), TAA A= B=491 (95%Cl:.344~.604), 1A
TE =253 (95%CI:.107~.404) So2 ZtZF folstA Ao e vl
AE AT & A

JElHEE olE ZaRMd 3 ko dteiis BAH Hake p
=400 (95%Cl:.274.~.512), AAH HAsxE B=.289 (95%CI:.151~.429)
So8 Z¥7F folotA Ao JF

rr l-Ol'

Wi

l

—4

flo
I
X,
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(B 7-4) a7 AFAD)

50004 HH2- bootstrapping
b Ol | | Sl | Tt |
sample (0) e p(M) deviation |([O/STDEV| 7 rales

(STDEV) ) 25% | 91.5%
sense =) popup 124 123 059 2.098 .036 .007 238
emotion =) popup 242 238 074 3.276 .001 .099 .392
behavior =) popup 112 117 083 1.363 A73 | =053 | 272
relation =) popup 155 156 052 3.002 .003 052 254
perception =) popup 284 284 064 4.467 .000 159 404
sense —) department -.030 | -.030 .060 497 619 | -.141 | .09
emotion —) department 250 246 074 3.369 .001 104 .393
behavior =) department -.046 | -.046 076 611 S41 | =200 | .101
relation - department 390 .390 .060 6.491 .000 265 501
perception = department 271 274 071 3.839 .000 127 401
sense —) SNS -.043 | -.042 056 761 A47 | -151 | 070
emotion =) SNS 159 156 073 2.187 029 023 310
behavior =) SNS -.038 | -.037 072 536 592 | -85 | 097
relation =) SNS 491 492 065 7.505 .000 344 604
perception =) SNS 253 253 076 3.349 .001 107 404
sense —) interactive -.026 | -.024 .060 430 667 | -.140 | 094
emotion —) interactive 147 146 077 1.917 .055 -.001 | .305
behavior =) interactive 002 004 082 027 978 | -.176 | 153
relation =) interactive 400 401 061 6.591 .000 274 512
perception —) interactive 289 .286 073 3.971 .000 151 429

sense: 1Y 7243 jiE Emoton ™% #44 %, Behavir:oAg 5% H2E, Reaton:7A8 HAA A2, Perceprion:i

F=A A } ML

00 L L
AR AT, popup:BY 2B Zd 9%, DepartmentH3HH ZERH 24 9E, NSNS OWJE TERd 3 9L,
Interactive: S| Ef &I E| B OLE Iz frxd 9%, Online: ZEFIWOM, Offine: . Z2HSIwoM
foc, o<, pelll
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Tofl FFS A= IAoNA B Ao Ho] JF2 v Aotk = 7t
2 ‘sense —) online —) interactive’, ‘emotion —» offline —> department’
‘behavior =) online —) interactive’ 52 8 HZA Fol5H UER

o7 BE iﬂﬂ*ﬂ“ﬂrﬂ ot 4 913, “H4-2. 2=l WOM2 & iﬂ@
AY Ao=rt 324 oo JF= mA= A H Aoz Ho
FF= HE Aot = 7MY 1%3117\15_ ‘behavior =) offline —> popup’,
‘behavior —)> offline —> department’, ‘behavior -> offline -> SNS,
‘relation —» online -) interactive’, ‘relation -) offline -» popup’,
‘relation =) offline =) department’, ‘relation —» offline —> SNS’, ‘relation
—> offline - interactive’, ‘perception —» offline =) popup’, ‘perception
—> offline =) department’, ‘perception =) offline => SNS 52| 74 A=
£ ol FoHA dFE nXches AS delstlonzg BE A E I

% ot

o2

_49_



7hage

7

H1-1. FH

Ad A"

A

=

N
M)
N
N
2

rx
fol
H—1
rr

o
};
S,

= Bian B |
A
WOMe| o] g ud el
HI-L R A9 A9 A9 a98 dsee el
7 -1
WOMe| o] &g ud et
HI-L R AW A9 A9 958 dees el
A =1
WOMe| o] &g ud el
HIZL e A" wbi9 A9 848 dsss geel)
A =1
WOMe| o] &g md Zoltt
HIZL e A" wbi9 A8 QA8 dses gol)
A =1
WOMe| ] 9gg ud ot
HI-2 #8 A% A9 A8 a2 A5 emel|
7 -1
WOMe| o]k uld Aol
HI-2 #8 A% A9 A8 492 45 emel|
7 -1
WOMe| o]k uld Aol
HI-2 78 A9 P9 A8 952 deme emeRl|
A =1
WOMe| o]k uld Aolt.
HI-2 R A9 wbI9 AW 244 dses emel)
A =1
WOMe| o]k uld Aotk
HI-2 78 A% A9 A8 Q03 45 emel|
7 -1
WOMe| el ud Aotk
H2-1 58 A9 oS AR A2 ASEs B AR
7 —
FAoze] Ao G ud Aol
H2-1 58 A9 09 A8 498 dees B9 2Rel|
A -
FAoze] Ao G ud Aol
H2-1 58 A9 oS A9 358 ASEs B ARe |
FHolo] Ho] Peks wld Flojch K
H2-1 58 A9 09 A8 BAH dEes B9 2Rel|
A -
Ao ze] Ao Fge ud Aol
Ho-1 B8 A oHl9 AR IAH Hoee §Y 2| A4




i e I o I =l e . e
H2-2 RE A vA" Ald 2444 Adoes vshyd e .
714
B FHof ] Ao IFe HE Aol |
H2-2 RE A9 vpA" e 2444 Adoke vshyd == e
i =1
B FHof ] Ao FFe nE Aol
H2-2 78 A vAE Ad 354 dowes wepy Z=2 12t
714
B FHof ] Ao FFe HE Aol
H2-2 8 A vHAE A 8AH deee dehy Z= ae
A =1
B FHof o] Ao FFe HE Aol
H2-2 8 A vHAE A A4 Ade=e ehy Z= e
A =1
B FHof ] Ao FFe HE Aol
H2-3 78 Ald v Al 424 deke= SNS o[jE 121
7 —
ZeRA F4 o o Fo] gFE vd Aol
H2-3 e Aed vpAg A 444 Asee= SNS oHE 12t
7 —
TR F4 o o Fo] &S vd Aot
H2-3 RE AY oAE Ad 453 doms SNS oflE 2
7 —
e e e e B
H2-3 HE iﬂol A Ad BAA ASEs SNS o[HE "
A =1
TR F4 o o Fo] &S vd Aol
H2-3 58 AE oAd Ad A3 demi oNS o[fE "
A =1
TeRH FA o o Ho] S vl Aol
H2-4 78 A< vHA" Ad 2444 A= [IHdgH
oMIE TR Fd ok o F¥= wA Zol| 7#
T},
H2-4 e Ad vpAE Ad 444 dses JHHEE
oMIE ZERAH Fd ok Ao g v Aol| 717
.
H2-4 78 A< vHA" Ao P4 A== IHHEE
oMIE TR Fd ok Ao F¥= wA Zol| 7Z#
.
H2-4 Fe Ad vpAE Ad #AH dses JHYEE
OMIE ZERAH 4 ofko] Ao YFs wlA Zol|  AH
t}.
H2-4 FE A9 opAE A A4 Ao+ Qleeegs | A=




STIE

.

|E

ZeA %4 g=o] 39 9F& ud Ao

H3-1. 229 WOM2 &3 oo Ao &= v A

H3-2. =zl WOM2 HY 2Eo] FH 9okof Ao

H3-2. 2=kl
2

H3-2.

G2 17 Aol

lo
=
Al
-0,
=
@)
<

lo
ro
s
=
o,
|
=)
R
o,
A
2
lo,
H-l
=

H3-2.

H4-1. 22t1 WOM2 #H Ad vHAg de=rt 5349

o
7
H4-2. @matel WOME Hel Ag upld Asert #3
olwo] dgre wAL TN HPHor Aol
7

_52_




AS5F 2EE AY

2 A7 F7EH ALY A aA"A g ZHA] Bz JAAA A
SR, A HAsn, d%H HAsE BAA ASE, oA AsErt 28kl

WOMelu @ mekel WOMY 34 oo ofd S v|x=AE 72 ¥
gAoz BAstlrt, I A3 IAH ASE, AAH Askrt nE AY
A AN WOMI 4 o g HE0] Zstots 42l aglo=
SRk §5] 229l WOME Q1x4 Aok, exmepel WOME A
SEE sty o] emElel WOME ®Y AEo], JedEH uAg 5o
AA Fd A o ooz AEs Ay H=RE ZEorart. 28l
T, A5d Ak, A Asre] S Wok @

4 A9
EF/M WOME #54 ATk, %74114 Azmo] ek wereh Al wat

2 9}/3-6]— o7 UrE’r"*E‘r A= FAA

d A7, exmalel HE=HM o AHA 9l
stao] Ad ulAg AT ol A A

= A7 A AAdeRs AlY e *4254 oAl 717 §@ol

22l WOMT @ mekel WOMeA A= o2A 2A-8eS BieAd Ak
oAl WOMe g J&l1 F4 ourix|e] A2E HUsH AYT ZAZE nf
#sloich 22kl WOML 27 AERTE AYZ Asx, AZ Asx,
AR ASEo AoE Adste w4 7so] SHe= Uehdn. exet
I WOM2 HAE AN ofds] 32 oo A2 JF= mA= 7
Zst Az2 elx 9t

AFA AAES o 2ok Al mtARg oA EAA Aok, IAA A

SEt 24 AmE MY GYHoR MYSs AT AW AA aFA
q

_53_



:[L

=

folme)

°

5t

! O

1

@1-0

A5

2kel WOMe] 24 A5o] ohd w74 7]

2 A o] A

B

2kl WOMeo] o7
SAANAME 22l WOMe] ZHE7}

Bl
=

]E—]

z

Tt @
=

S
1

~m0

il
22

—

i
o
o
ﬂ_mo
ill
|

Tod

A FE AAR oA

il o]t

O

=D

T

el

A @t

A7 BEe AAE ATE AL WOM 1
2

A ogo] 2FL o] A7z
o upspet

=

=
o

Z]
2y

=
GRS

_[_;(
1T——
==
-

=l
AR, 22kl WOMe| A3

1 WOM

-

S, Wt Hslol

23l 47}A]

s}

]

Z
o

Hn
|

g

4
__o_l

2 =4 Aolo] uet gapd 4

18
Il
Ho
KM

Hip
Tk

5|

! o
o=

A
10
]

o
R

3]
)=

A

Al

oo olz&

a]

=
T4

oMM E o

1=
=

o] emarelnrt gat

ntAIR o]

=

T
Azt Al

Rl Aol ofd eefelst o=

[

k3]
1=

Al

o

2ol WOMe] tjA]

_54_

g

] WOM

o)

SHHA] WOM2| H]

[e)

o =
o2 &

St
=]

S

o]

e 7]

Q.
2hel WOMS] Aeka] 714

B

o] w27 g

|

o ole)s}

7

2 ujy
zko
o Qe

Q!
%S

N

=

=)
—

]

ARE T 7129 WOMO R FLHES}o]

et
A 5

o



_55_

= 4foob &



7y
ald

" &
&, Frjef=e] vl

732199, (2020).

)

<

A

il

2ol 73]

ll%

(2019).

gl

T

Ho

o

mg

Tor
ol
*_0*0

B

o~

FORESTUDIO" tjzrel ek

Tor

Tor

id

A v

A7k, (2023).

I
Py

Tor

o 7Hm

N
__OT

48

—

a.o

o}

(2010). "

Al

To
A

1

Al Aulz0] AgA Agelr 8 7 oo

sz

1

. (2020). "RHFQ

5o
rJ

N

]

d

Z
L)

=
T

'ESG Aol A i AHlA ol gl P olmet

(2025).

A3l

3

ApEA A A

(2022).

A
14

—_
__01_

AN B4 wigel

A}5]
o

s

Al (2018). "S- g

%1‘

_56_



oy
of
R

o,
oo
A

oy
Mo

ol

o
2

N,
R
gi

o
ofu
it

oy

fu}
&

N,
fol
)

oy

rel

o

ol

rlo

]
e

=

(2006). "Bizolnz] Zstg ¢

W A" olstoitgtw ¢z

. (2011). "AAY AT A

st AAtetSl =i

(2009). "BEHE AP EAY] AF aclo] FujolE, FH Lo 1]

e Gk goldisty R st ALY =i

. (2023). "F7A 4 (Augmented Reality) Wo]32 AP wh2 A3}

FE AT A" Ao ey RE GRS AAR =R

(2009). "9]F Azl (Flagship Store)olxe] HHE HJGo] £

HZb-BHE TAel BHE 2p4ke] mx]= g3k et ofsh

A AALH =7

(2019). "A@duAR-E T Ax= BHIHE EI4d I HAl
et A" Fodisty AIZ =5k AALee =7

(2019). "SNS =}A

o,
Am
oX,
o,
|
=
[
o
=)
R
o
>
1o
-11:71
—
1o
H
el

(2018). "B 2Eol9 o] i HE eixet oz ujA|

(2021). "AMFHAL T AAuAY FAAQ0] =Y, T, T 9

Sofl mAt g Asljsti ek HArstelig

o] Bat AF. TerRE7itielsts] =24, | 7(1), 77-86.
(2019). "SNSTHHHEA0]

= 9" T4

(2022). "&

_57_



(2019). "

w7h.

ol T L
= o ] o | f1:50)
M H <V oF - ﬂ,__ Mo o 7 ®
i N o wr B = g R
IR T ) 7! Y I Ch T
ol ok m oz o Ho = ro Tor = o
T o T o = G "
25 o S w __ B 2 .
< i Mu_w. _ .OE M_OL
e ol T Tod Tl B° IO 4 ,.W/o o ‘o1 adlo
2 ¥ & o= @ o __ " i o o
2 (G =0 G~ = s 5 o0
X do mr W B X o 6° Cl T
1‘Dr|1_ o or %o M ol ) 7o B 0
_Mo MECI S oo o o BH ) o T A
I TR @g o Mk * T3
- —_— o ~n —_ —_—
< W ol =S oM PE o WW 5 o S
l o © o How D S R SRR
= N o Hogr BOR e U oA R M
4 % & o = S T ] Ay
— oo g ) < o «F T & o op F !
T Moo Tl & T L& oA %o BT =3
e K HE BT 8S & S g
r F T o of T % T N T L I < i
7l K et no -~ T /T 0 ,HE [~ I nsl
mo Tor _:J = o Tl == H o = B C
P 9 B Mo = T R o M o
T o X Hp . | bowr &
2 e B = _mrE = = <7 = W wm |\ Mn_ o oOF O o
BF xS ow g ag o FE ] 1 % "o
W & T W R B = o M 95 7 <
ToF o W @@L.ﬁmwmﬂﬂﬁmﬁo
mﬂadoa.mL&mJ@@)%wﬁ“@m%
S w3 WSS = o | oS o, = 5 38 - . zv
) ﬂ__lﬂ IS ‘_I ,(2\ ) 0 S — — —~ Q0
. R SO S IS S~
N - w0 . .
A m.t M - =t uA,_o Wm_m R :
o il T = ~ 1 '~ o
H i ar F o5 » =

e

- 1.

= otoldelg

o 54-71.
oA wiAE Ee B
— 58 —

R FERY
2°, g, A4E Al

1—

it

"_i\_

43

, (1989).

A4, (2014).

e



A
7,

bl

S}

g

RIS e

SAH”,

=

guet 7199 nAd 8

T

“o
80-101.

HAE JdEHEE mjrole] A9 WHER| @
Z1del Ateel vebd FEmAIYS] SNSEE A A=

"AHAE L Y A

=]
. (1992).
(2015). "Z=htAg ] 7|9

A7E A=

3. (2025).
(2018).

. (2011D).
5%
. (2013),

k)

A
o|74al. (2025) "#HZtutA|E o]

&, (2014). "AguatA

Aot (2022).

ol %A
LRES
24,
017471

o

2](CEM)

s
ToH
ﬁo
=
B

<l

7z

= A eNA

zel
Mo
SN
™

A

7z

T}

zel

A

,mwo

"SNSTH]

(2023).

1.

A
‘.__AO

o]

1

S
A

Jzol vl
S

T

o
il

o &

o]
=

crol 4 wheict

al

%
i

_59_

Al

AEO] X
EEERNEE

H

=

T

1=}
o

"TFOI A
-

. (2024).

ol&F. (2008).

ol &Rl



o
ne
i)

A .

. (2011). "SPEE AduiA" o] B s

gshi ARl

=

. (2010). "Eetaar|Hre] AldutAge] BG4l nAE FFl

AT AT ek uhelel=R

I
=
2
w2
ofu
oX,
H-I
2,
=)
)
rlr

Q" AL ek upAbekelg

d. (2019). "2zl 2 AFe] FFe nAle 29 Bt A BE

HBIFERERAZR A==
AR, (2025). BAAEC] B AduiAgo] =4} Fujo] Lo
u];‘qh oJsF — Aleg ﬁé—%j/\go}_g_ %Mog - Fj%ﬂ}_gzﬁ

T, 24(4), 391-407.

. (2025). "FR HU2ES] WUE Fdel BHE Aol Fujoxo

ofeyota chotel HAetSIeR
m%, S, (2025). WA BAECle] AREAY 247 £

]
29, F570, FAYRS mAE 9F TRARSAT, | 30,
201-2109.

—

Z

. (202D, BdE EEUYo] ZElzolA dEHEE FY AEE

99| Ago] B AT Astrheti ot HABHEE

A, (2005). "HA7AFUAClE AdsZte] it Zzed A4 S

. (2015). "= wo]#| 2] o] MH| FHo] IARES 8l A o|of n

A Gk TSI Aot AASIgl g

(2023). "gtolBEAM L Bl JHFAEFAN EAo] 2l Ee}

_60_



Fajelrof wlxE gk A7t tistel AARehe =i

Z0%, (2023). "HAER FHol HAE AN Fo, O3 oxaly} 2
ghel 1 oo mle " Sty et BHAFSHY =R

Z99. (2012). "obgko] BEHEO] APuAd BHHE B 9 pujolx
oto] A A" ety sk AAFSHE =R

A, (2015). "HALEC] Alge] FetEold, B A 9, FP4
/go] An|zte] pufejirol mlX]= G AT A=

ZHdml. (2006) “QQAARE FAAFUA A waicte] By A" AMdisty
st AApshei=i

ZHit (2019) "stelEEE sjMe] vehd wlo]3] A" A=ttista AAt
SO =5

AL, (1986). “Blotrd WAFAT o] Pat A7, WG AT, Al
A A1s,

A, (2016). "7199] SNSOHIE F@o] o]-gxte] Hojrwo] utal AH|AE]
T 9 Fujolrof wjxl JF" Fodistu fAIZEI=iEd A
AFSHQ =8

&Rl (2021). "AlY SNS #Fdo] 221Ql 4 oo mlx]= FF." A
st st AArstei=i

sS4, (2006). "AldntAF 2ol AT L w2 FoFo] Rt A
TSt AAFSH =

sfol. (2014). "BYEIH B

—

d
i)

Aoz /ZA0 5 WAL A

A (2023). "ARLLS AEE DIY S4w slolAlo] w714 il

A2 "o m|2l= gk Fouietn 4tdr]atiehd AARSHe=
JIN CHEN.(2022). "ZH|Zto] ZFat Al acle] Bt Aok 3 3359

_61_



lo] AwHate] Fujejo] ujz|

Li, Xiang. (2025). "

_62_



2. molEd

Bennett, Peter D., (1988). Dictionary of Marketing Terms, Chicago:
American Marketing Association.

Bonoma, Thomas V., (1984). Making Your Marketing Strategy Work,
Harvard Business Review, 62(March—April): 69-74.

Day, George and Robin Wensley, (1983). Marketing Theory with a
Strategic Orientation, Journal of Marketing, 47(3): 80-94

Jain, Subhash C., (1983). The Evolution of Strategic Marketing, Journal
of Business Research, 11: 414-416.

Kotler, Philip and Gary Armstrong, (2001). Principles of Marketing, 9th
ed., Upper Saddle River, New Jersey: Prentice—Hall.

McCarthy E. Jerome and William Perreault, (1987). Basic Marketing: A
Managerial Approach, Richard Irwin, Inc.

Schroeder, J. E. and Salzer—Morling, M. (2006). “Introduction: The
Cultural Codes of Branding,” in Brand Culture, Jonathan E.
Schroeder and Miriam SalzerMorling, (eds.), London: Routledge,
1-12.

Smith, M. A., & Fiore, A. T. (2001). Visualization components for
persistent conversations. In Proceedings of the SIGCHI Conference

on Human Factors in Computing Systems (pp. 136—143). ACM.

_63_



H FHE, (&7, 529, AYst o), (2013). AdnAY, A Adds
2~/ Schmitt, Bernd, (1999).
A7 A, MarketEconomy News.

da| A A ol FA] QAAERTRY,

_64_



u

|
e
Mo
N,
|

LRI

pl )

HHAL ofFol Ao s F41 Ao tis) Idez FAEH Y.

2 HE AE oA"Y ASEr 34 ok njxE ggF-slo|HE= WOM
S e RE-o AdLE Y3t ARAAYY. FAsHAA SHEsH BE
L B =8 A4S 9ot AT Amg EgEzlold, A EF Qo=
2 AR Syt B AR S 82 SAY A33xef oA
o] HAEH, B EZF o= At AREEZA] ¢kHUTh T, EFEFH
Al A7 AN A39z0 wal AHEy )

B HRo| SFAA Ao R AATE-UTTH

20254

Sty ol&atiehd AAtat

HEXA-gestat SPEAr A

Aeng o AAH

_65_




=
)
ol
1o
it
ol
£
Jc
rlr
2

8

27 S AU

I Astel 4L oA HA
w3

2R

@AY

ORI

571¢h

V. Aste] € Bt £52 oBA =HAU7?
@100%H o]~ 2007 w]qt

22007 o4 ~ 3007wk

@300%H o] ~ 4009 m]gt

@A4009H o]

<
=)
ol
S5
1o,

gl_lt‘
1
rlo
<
oel

RIERIRE

. =
DaEstn 9 olst
@ista 294 At 2 EY
@distn 434 At 9 =4

_66_



VIASH: RElElol, Holag, oxdE, v
A7

el

@ohe

_67_



oo 2A el 9 oAE A7 dswel e ARSI dge
L Wso] H7] AFAL.
A4
B o 3
23 ys 19157 28R gy
Ao ol g
ot
TE AT MG S ATTALE ) (o o o o
U AW Age] AHos S0l |
R flo o |60 @ |6
= AW oAgel e AZ4E Age
Zrim Az, ©|@ |© ©
ohee 24 diatel AE aE BaA Asel Ber AR e
= Wz 17 SFAR
R
gL o 3
B e 12157 28123 4y
A G e d o
ot
= A ohigel 241 A% 22 7
A g, © |2 @ |® ¢
HE A M9 A2 85 o o o (o
e AT R AT A AR A oy o o o

_68_




C A aAge] 5549 AE §E
o]-q-_ﬂ_ /\H7]-o]-q-.

g Ad g 5o Az 352

AesiA st

= Ad A"l ¢4l E¥e =oal

=7,

HE AT SR E ol HE deldEa

/\Eol 7]QE q
S A2 uAgE AT AGET 4
71—0 1__7]]1—4_.

Wb sk ek 7S sl wE
e,

_69_




0ge A gl A% oY QA Mo Be ARYU. e
L oo E7] A8,
a4
ECTRET
23 ys 19157 28R gy
I =
act | ®
© A agel g oA Aoae
1]_:7_0]_1—4_1 ]_77]q_ @ @ @ @ @
A3 e =5 ° Au=
T 8 SR B ARE A o g | o o
£ AE sge] el aolE Aude
wae 2oty Aze © 1@ |0 @& 0O

_70_




thge 24 A WY ko] £41 olmel] pet ARQULh dgshs
o

oo ®7] sfFAL.

Gl

=g oj] &
2] o mE 3
29 e Tl g 2 as
ot
E o FE ARsel Ad9E #Y &

o @ & |® O

o 1@ o |® O

HE X WolA¥ )] 2 2 24 O @ O @ |6

thee 2 gAY wekg mERA 23 g Bg ARG Pt

9|, oo

= ° = =2 iR
29 ug TR g2 2% gy

X] o]_ O]q- q’ E]'

ol—;]. 1w

1o

L wslAd =
e dehd Z=zRAdond o o lo @& |6

Hed
£ HE A 24 Aoy
U Hiskd mande dis) Ao

olof71gt ol o @ |0 1® |6

L oaigkd mzud APSSNS(Q!

_71_



ThS-2 AL thAFARFOISNS oHIE Zapd =4 oL et ARyt 5
dobe Wso] ®7] sjFAL.
;qa
S| g uf
23 g 1% 7 BE IR g
AP R
1
JESNS oMlES FHlo] ZFF Aol | © (@ | ©® | ® |6
UHESNS oWl Ee] disf Aoz ofof
g Aoltt, S R R
LESNS ofHIE 92 SNS(QIAB 1]
gE, X, Hola® S 22 28 32 0 @ O @ |6
3 Zlolck
e 24 gl AEUER oMlE merd 24 owo] B AEY
Utk shgsts wso] #7] sFAe
xqa
i j 5
23 e 1847 2529 qa
Z] o]_ O]q- q’ °
O}E]' Lﬁl:]- E]_
1o
e JHHHE ofiE neRHAE £
o 23 Zoltt. ® o | |® |6
e Qg ojfE ZEuHoe| o
2HHo= olops| Folt, © @ | |@ @
e lEeEE oME ZEnd AdS
SNS(Q2et13l, g5, X, Hola% 5ol 0 @ 6 @ |6
22 29 24Y Zotk.

_72_




g 24 dakae] £2kel WOMe] et ARV dRsis Moo &
7] sl L
a4 :
2857 5e e 0]
e NENEEIE N .
?%_ 1k
FHE e E AT D AT o o o o o
o|gg weitt
Fo ool ARE A AR TI9E 0 0 o @ o
eHHgor 1sHA wH=L)
FAAQ0 28] WOM2 A wpA"o © lo lo |l |
tg NEES Rt
ol WOME A9 29€ A 45 o o o o o
gt )
2218 WOM=2 the ARgolA S35kl o @ |6 &
3 ot oge welr
T2 AF tigate] exmaRel WOMe et AEJYtt dfjgsohs W5
w742
A o
28| 7% wg a2z M7
e P NEE I
o} 1w
F9 AU FAAY GERE AT T 0 o o o @
92 Ml wEd,
oxel WOME AW 98 S48 0 o o @ o
S & JPstA et ]
3449 exmaEel WOM2 A viAg o o o @ |6
o tig AFES el ]
oEl WOME A 23S HEA S 0 o o e o
w3t}
oxedl WOME ST vH9E 42 4 0 0 o e o

Holl A FH5HA wh=t

_73_




ABSTRACT

The Impact of Beauty Experiential Marketing
Preferences on Recommendation Intention:

Mediated by Hybrid Word-of-Mouth (WOM)

Kim, SuBeen
Major in Cosmetics Industry

Dept. of Beauty Industry Convergence
Graduate School of Arts

Hansung University

This study addresses the contemporary trend where consumers
prioritize not only the practicality but also the emotional value and
experiential meaning of products and services. It empirically investigated
the mediating role of Word—of-Mouth (WOM) in understanding how
preferences for beauty experiential marketing influence recommendation
intention. Specifically, in the consumption environment increasingly
centered online after COVID-19, this research structurally identified how
experiential marketing, which utilizes the five senses, stimulates consumers'
emotional and cognitive preference responses and leads to social diffusion
behaviors. The objective of this study is to analyze the impact of beauty
experiential marketing preferences on recommendation intention and to

empirically verify the mediating effects of hybrid WOM, encompassing
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both online and offline WOM, within this relationship.

To conduct this research, a survey was administered to 344 women

aged in their 20s to 40s from October 13 to October 26, 2025. All 344
responses were adopted and statistically analyzed using IBM-SPSS 31.0.
The questionnaire items were based on Bernd Schmitt's strategic
experiential modules for experiential marketing preferences, comprising
sensory, emotional, behavioral, relational, and cognitive preferences.
Hybrid WOM was measured by dividing it into online WOM and offline
WOM, and recommendation intention was categorized and measured
based on various promotion types, including pop—up stores, department
store promotions, SNS events, and interactive marketing. Data analysis
was performed through bootstrapping for mediation effect testing.
The analysis results revealed that among experiential marketing
preferences, sensory, behavioral, and relational preferences significantly
positively influenced online WOM, while emotional and cognitive
preferences were not significant. For offline WOM, only behavioral and
relational preferences showed a significant positive influence. It was
confirmed that online WOM reacted primarily to stimulus—centered
experiential elements, whereas offline WOM was more sensitive to
relationship—centered experiential elements.

In terms of direct effects on recommendation intention, differences were
observed across promotion types. Emotional, relational, cognitive
preferences, and offline WOM played key roles in the recommendation
intentions for pop—up stores and department store promotions. In
contrast, relational and cognitive preferences were crucial for SNS events
and interactive marketing recommendation intentions. Notably, the direct
effect of online WOM on recommendation intention was not significant
and thus rejected, while offline WOM significantly and positively

influenced recommendation intentions for pop—up stores, department store
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promotions, and SNS events.

The result of mediation effect analysis indicated that both online and
offline WOM partially mediated the relationship between preferences and
recommendation intention in certain pathways. While the direct effect of
online WOM was rejected, offline WOM showed a direct significant
mediation pathway for recommendation intentions in pop—up stores,
department store promotions, and SNS events. This result indicates that
the indirect mediation function of online WOM, focused on signal
transmission and information exchange, is limited.

These findings suggest that experiential marketing is a driving force that
promotes WOM and recommendation behavior not merely through
one—time stimulation but also through creating emotional bonds between
consumers, companies, and brands, and providing meaningful information.
Specifically, online WOM primarily operates as a medium for information
sharing and signal transmission rather than direct persuasion, whereas
offline WOM demonstrably directly drives recommendation intention
based on strong social trust. Through this, the structural mechanism by
which experiential marketing preference factors operate differently
according to WOM type was confirmed.

This study empirically demonstrates how multidimensional preference
factors of experiential marketing operate differently in online and offline
WOM contexts. It offers academic and practical implications for
designing experience—focused marketing strategies and for differentiating

experience opportunities based on promotion types.

[(Key words] Beauty Experiential Marketing, Experiential Marketing
Preference, Recommendation Intention, Online WOM, Offline WOM,
Mediation Effect
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