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arA A= AE #3
959 | AE pEAZ ] AFELAo] FEoLo n]z gk | Wir|E
(2021) UyES Aoz (A7) E)
7749 9 oAl LEAA MeikAo] Tl 47|, whE ]
A] T
(2025) A ozo] Tt AT =
Al L. 171010 A TP A0 EAXA
o g | CHESAZIGE Felold FEAze S
ouy | VR PSS A Sl vl 4 Nz
022
o|g57] AHAC 2H FIHS FAoR
Sd7 & =7 Aus ol@ate] A2k 77} ;.
(2022) | AEolgelze] = gk ARG RES HlEroz |
A 9 | AE FEALL) 2P} 4w} BEOe] |
(2024) mAL gk AHlA 90| 2AETS S o= o
gapes ool AlE L= E4o] AZ+E 74z|e ]
A] T
(2022) Tl A AHE ] n]2= G =
T2 o]F 4B LEAR HgLAo] 2|7t
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2.2 7HA7|8r-g 2 E

2.2.1 ZFx|7)¥t=gmd o] g

7HA] 7188 2 & (Value—based Adoption Model, VAM)-2 Zeithaml(1988)
of A 2[ZtH 712 JiES ol€2 EdlE Stof, Kim et al.(2007)°] K7
= U AHALE oA AMAE 8 B2 Ashr] Sl AHET =Y
oltt. 7Hx|7]Hk8- & (Value—based Adoption Model, VAM)2 AFEA7E &
g Zlsold MHIAE 8 AR wste IoA A T1Eeld As
+ Zo] ofz}, AMg= Foll ZIdEe sE Fofiof she

S FHA o= Hu-griRtthe 71 wet BEe i AR Stk £ 4
+ 71&0] AR FFETA oFE dolA, o Zlso] ALY el

2 A E wste 494 W7t A= AR EH

71 71&4-8 529 (Technology Acceptance Model, TAM)2 X|ZtH &

=

A A AHggoldE FA0E A1E Seoleg 9 gou, ol

of Y
i)
s
Hoooaw

822 (Value—based Adoption

Model, VAM)E A28l sldint A2k 882 FAlo] et o|F 125
ANGFORA, 7% 58 BHS Bt AAA 262} pay RgoR &

8

Aottt ol AMEARE @t 71E ol 8AF otyeh, &g H8 +d
HellA 71& 2dx} FHEE.

Adoption Model, VAM)olA 224 &)=

< 7lE Be /\W]i o= Tl ¥v= TAHA IR AoHY, FE {84

[}
W E7E gdder FAEN. F8A42 Tleol dF 38 Y, A SHE,



olgl=i g2 AAA e Aulsiy, A E vlE2 544 AEE oty

AR AR, Y B, 99 14 5 e FEe ZEste Adoelth
olziet SE 5P

A Al B7HEH. 2uA7L AZ45ke slgo] SAE Aeld A AN

A2t 7= wotAH, ol ZlE Ee ARzl didt SR 8w

AZH R 340] 5 3

§ 74 A Hokdd o9t 2 FxE Ve 8 e FAA-AHA

o

719t=8- 29 (Value-based Adoption Model, VAM)®] °le]= 7|&

& golA 7154 a8® ofder 544, AxHA, QIAA REg xedit

A HlE FE2E A 1Edte He ASHCE AX St H 3l

5408 <lsf 7 d(Value—based Adoption Model,

k- = ZEAN, dAE AHlA~ T SE

EAot= oA =2 AYEES Holy, &7y 8o E
dol 2% 01% P FActE ol &5k &8Ear Uk

718t=8- 2 d (Value-based Adoption Model, VAM)2 AH]

A7t 7]/\011/} AMEAE Hore o e oie] S Bl E Folf AvtA 7t

—_
Rl

g
Z] Z
L_

O, = %1:1 T AR T':}‘\jl %}%'
Aok HAY Auls, AETEANAG 2L chFs 1Y weteld] Anlzt o
5 49t o B2 4% FeAe A4 olgoz BrHL 9t
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H 9] (Benefit)

484

Usefulness

A%
Enjoyment

A ZHE 742]

“E

Perceived Value

FEIE
Adoption Intention

N/

3] A (Sacrifice)

71&HEA
Technicality

1214 7+
Perceived Fee

- /

Z4] : Kim et al,, 2007 Value—based adoption of mobile internet: an empirical investigation

™ 2-1) 7HAP7EE-g R R (VAM)

2.2.2 7YA 716k 2 A (Value—based Adoption Model, VAM) 9] a4
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oA o]E ZFHTHKim et al., 2007: AEW-d
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2.2.2.1 AZ}¥ &= (Perceived Benefits)

2 B4 ARold AHlA o8-S Foll AH[AE oA
AAR Ao 384 Aate] digh d4E ofulstH, ol XA et
A Hrrg B% ZgslE fdolti(Gutman, 1982; Zeithaml, 1988). 4
HZp7F Q1AGh= o o] w245 ol AlH|Ao iRt ZHX g ket 8
k= AetEl= AFS Holw, ol Aolgok YW A&H o] §PFoz o]
o]ZtH(Chen & Dubinsky, 2003; €x7], 2021). Ao HMR, U
71E, 020 Hig AH]A, LEAHA 52 gidoz ot F4, 94, 1734,
7HA e, Weld, Ae bk, kA Fol F8 " a]lez AAIE
o, olgfgt aaEo] AZte Zpx|et Hfujolko] {ou[gt JFS mFlrh=
A7t REEAHog  ZRIEIThHHel4, 2018: Y <], 2019; AAI,
2021).

E)

o, o, By Y 5 AH oA 8 EE AR =88 A
FE= ALE 9uloly, 221 7|§F 020 AMH|AL} 5 ZE oA Y
Aol Ma) Qolor AAE ol YtHColwell et al., 2008; Venkatesh,

2000). #H-s AAl, A7 i, Fold ZIHE AF 8 2 aHAe] AE

i
Iy
-
-0,
N
o 1A
i)
Hll
ﬂllﬂl
e
o
ol
r]
N
or
o
>
o
o
o
o
rlr
ral
L
P>
=
2
N
o,
ol
ol

3
2016: AAtY, 2022). ot WMo HFHA HEQl AZhL kS A4
Stohe aedorl SiMEM, 2] AL oA AHRF TR 7HA]
o148 AustE A4 @91oz HriEckMeuter et al., 2000; Berry et al.,
2002; Kim et al., 2007; Holbrook, 1994; <t 4.0l 2015).

AR S fARG B8S Bt FeHd vgos IS 4
ek QAlHE AEE oujgith, A2 AnlAit b AARG g o)
L AFS Holn, A/ PERDL ofelg 4n] g Ryl
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Eal
S|
S|
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TR

’
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=]

t}H(Zeithaml,
=

T
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[©)

dFod= 284 g8 AA A
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Eu sl
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7} 718k =8- 1 E (Value—based Adoption Model, VAM)o| A= Z]ZtE 3]
Aol 8 of9 Ador AZteE Mg} 7eA-9d als AAR. A2
g Hg2 AlFoly AHIAE o]85t7] flo] AEoioF k=S4 ditel

it avzre] Fgha Wrte, B olg Fdolu i Vet AR e R

FAEE AA maold. &¥AE 7€ FAF AE[2e] THHolu A Bt
HAE v 7|Ee R Aoh Aqt AH|Ae] 7HE HAALE WTIs, ofet
Hlg A2 A b @A AHAL dFe v (Grewal et al,

1998: 419, 2005: Kim et al., 2007: @0}, o]ef& 2020).
AM 2] B, 7S 22 Qs Al AFEA] Rekal

2
Ao HE AYHA G FE GAZ AT A AF 55 20} <

)
o
ol
=
rr
offt
>,
2,
>
ofo
off
i)
1n
e
ol
=
X
i)

{o

T Q7F JeHKim et al., 2007; Z7F, 2020).
oldAd} 7lex EAL HFHA sAS FA4cHe tEA<l
Oxe A& oA AL F4, AR JEF o] A
WA 7HsA SOl AR AR AAlE A Hes FIHAY
Asl AF oldgo] Tag A 8lo= AEeitt F
BT ol At LEAEolE steEte ik AlHolyg {F Ao w
F 5ol o7t WY 4 glom, AHAH= o] AR
AolA Bd EFAYS A et olg AlE o]d
FEAH| 2 gt AFE FSAZ| A, A TEx]eE 2|&o] 8ok
% 2l F2 34 g9lez AHHMRH|E, 2018; AU,

oz
1>
HH
lo,
Al
o,
lo
-

)

41 oA rlo o
2



A Az 7hA] NN R4 ez A8ste A%

A HHWang et al., 2004; Kim et al., 2007).

g
A
il

"

AzbE AAAE AjQle) AT e, B AU FAGE EoR 2e
s, 4na} SEA 14 S olsfois o] 9

grth(Carman, 1978; Rokeach, 1973). &H|Z} Y&
£ AFoI} AUAE ook HHelA 4
Hels Fgdon vmule Atz Aoue], 394 AZW ohe A7t
w3l Ao e o 9 wgel Add 2018 Wk Fud pol
TH(Zeithaml, 1988; Richardson et al., 1996; McDougall & Levesque,
2000). ol=lt AZ4H 7HA]& 7154 882 dol AAAAYAAAEH 24
£ Zodote o4 ider, AHla F83 v 5ok It #AE A
Hol= A oy W42 &85 9t (Holbrook, 1994; Sanchez et al.,
2006; Roostika, 2012).
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A& AT Ae AAE 7= =4 AEA, o= = 2], AAE, T
A T4 o= olojd 7He/Ado] =k W F4 WHEA, ¥4 HE RE,
AB[EF OB B} 35 T 8oz 34 <Q1Xo] Fetd 7 A7tH 1A
+ AstEA, s ojF PFo=m AAE ThsAdol FUIRITh o=t FHof
A A7 7HR] = AFTFEAEA A A0 AE FHeote A4 B 7S
= 75, " IS Aol #Estke M= ol a4
(Holbrook, 1994; McDougall & Levesque, 2000; Park et al., 2010; 7]

A3 722, 20165 Kim et al., 2007).

o, o= 7‘]7LQ 7ERe) oJsff AFAoR JIFS W= At
=, B4 AHlay Jes FA B FF AEHo=R olfstalzt sk i
o] oS omfettt. vk AF AFolA AAH TH e a8k, Aol&
ok, 5 A& ko FOITF H(+H)o] dF= mA= Ao=r

>
o
ot
By

of mA= FFS FAFC=EHA, ZH]7Hp-g R (Value-based Adoption
Model, VAM)®] Arggo] AFF= et FastA 2-sst=A5 4%
Aoz HEsA JITHKim et al, 2007; Zeithaml, 1988; Kettinger &
Smith, 2009).

223 A RY AT

A2+ 7FA] (perceived value)= 7FA]7]RE8 R @ (Value—based Adoption
Model, VAM)Q] S84 7jdo g AnHx7} AlZEo|L; MH|AE o856 Ao
A QJAShH= SElR S| 7ho] wek AvE FRor HUIRE A oo
2 AojHtt Zeithaml(1988)2 Aztd 71x& AH|A7} 24A-H| 242 H&
S Zresle gtz gEsitty oXlel: §89] £stor MAushy, v)hA
GOl ofet FAAGHH Q47kx] Eedote X

= =
o1% AZ1E AL Aulz EY, WE, PEISE Aysts AuAYFAL
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i<
o,

Mg Frlo] ghtt(Zeithaml, 1988; McDougall & Levesque, 2000).
Holbrook(1994)¥} Pihlstrom & Brush(2008)= Z|Z+d 7}x]7F w3t 7}
ol B kS dol, an 49wt wele] me gebxe ol 12

o] 7154 f&%%% ohuet HAH 27

d

o I
N
o
kl
T

z0 ©
T g
E
l'l
Mo
N

Richardson et al (1996) et AZtH JHAE A&

A S"el Btz sk, A2t A ol 7hA] sebe] A
FEFS nAgeE HE AERsoH(Holbrook, 1994; Richardson et al,
1996; Pihlstrom & Brush, 2008).

o] ATE AR ZHEE HIe R, A =2, B w4
dofl wret gefx]= g oA Jfgo s Attt Woodruff(1997)+= &
boAlEolet e AH|RES] ZHiep ARE FAo wEt ZhA] Q1A AfolsHA
1 Htow, Kashyap & Bojanic(2000)2 E% £Alo] 7fele] Z&
Aol 7ottt Q1A1E wff AZrE ZHR7F AebE o A9skitt. Hellier
et al.(2003)2 AZHH ZHAE AHRZL QAlSsHE o]l olE ¥7] s

IN
N

ofh
v O_>|: r°l‘
i

Fofof Sh= BlE ZF ol ZInket H¥kd g {rkm Aofstal, o|HT H
Zp7F Wk A ool AHAQD g2 nAnal AAISATHWoodruff,
1997; Kashyap & Bojanic, 2000; Hellier et al., 2003).

1
Sanchez et al.(2006)2 A7 7IHA|& ?_]7(]7‘4, aA8A, A 7|7t 4
& oA FxE AXSH, A @] oet 7k 4 849 T8
=7t D}E} T =S Eh olof T2 HEL AAE A E AHAY F
A mt Az olsfsh o]B4 EWE AlEstilen, olF AH|A mhA
g, ‘—47*]9 ME| A FLERA A2 5= 7])Hbo] E it (Sanchez et al.,
2006).

S AFOIAE AZE L anla oAbEy A SAEe B
NFOR HFelA. o HEFFAQNINES AR AH vzl A
AN AFH QL FFTET HYOw, Chun et al(20152 474

I>

}oll
rdk
oz
ri i

7L Z3HA QAo Akl ZAo] ojgirhe %}7410113 2ok A

-
A3 W, WFOILE ASHE BH NEAS BESIATHE



2015; Chun et al., 2015).
A3 AHE B A4 7RI wE, Aolgolk, TR, FHYE 5
T8 Y5 AT Ao FoT JFS nHc=E Z¥E §EHo=
Atk McDougall & Levesque(2000)+= AJH]A AFdofA Z]ZHe
Foll FALR ooz ARE HAIsIFer, Y £(2013)+=

wEe 3
g RES Hg) Az sl sl AR Mg siAE A4

] =

2 Agofre] = ndts 23S AASHEH. Kim et al.(2007)2 HHf

d AB|a g dFolA SER Sl akle] A7 THA] FAl dg= T
H ZRA7E gkl sy iyl Wz AFets ASSHh

N

Roostika(2012) HA] 223l AB]A g oA Z]Zbe 7HA] 7}
£ dZst= 4 299S FIstAHH(Kim et al., 2007, H<&
471, 2003; Roostika, 2012).

ARATE FYS, A2 Fh A, S e D s ads
A

R
b AR 2F 7HA] g Aol EA), T A&olgol, S T
& Al LA At dEEE viAle A vl ®iseolal, AlA, sfjEi s
o] ) FZE W e R RS HE(VAM)OIA S44 Y25 ]S

b 4= 9Jt}. Kettinger & Smith(2009)2} ZIRIA-0]44(2018)-2
I 27 PO AtoloA uiAfA 0361-_% 25)5he A=s1e

A1 ot y3l il
om, A —I—UH—T(2016) AHRZE FAISk= 7H] 84F meshe Zlo] AfH]
2 AL nHA" A o] ST "okl Ahxst ME]'(Kettinger & Smith,
2009; AwlA-o]4® 2018; AA|Y-1AE, 2016). wEhA ZHA]7EEE R dE

(Value—based Adoption Model, VAM)S] 3ol 2|ZtH 7Hx]&= ©egt A
W4Tt ohe, A2k e A28 sy RS welshe E44 w7 2
oj2} WhET} Zj&ol ol ® olojZ|= 7k A Fxo] Al il 12|E olsie
0. olefg ARATY FHE ABFEAUAE TR TEIA Welol, o
Qe S| @Qle] 2k 7IAE Fofl Aol dAdrE 25 4ok
5973k o]27 7|Wke AlF$HH(Zeithaml, 1988; McDougall & Levesque, 2000;
Kim et al., 2007; Lin & Wang, 2006; ©]d&-3Md=d, 2015).
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2.3 A&olgo
2.3.1 A|&olgox

214089k (continued use intention)= AH|APF B4 AlFolu AH|IAS
Az o8 olF, FFIIL FUT chale] ol WMEHoE olgsie o
= uskes Jider, B2 o8 A nj AT dEske A Feodx
Ha2 HoHr, ol thaglh o]g risAle] tish Bi=Z Wkgo] ofuzt AfH]
o

ol-g IolM FAE BE U4, W= F, A WP FTHHoE WY

>

>

oA A= olsjErt. Bolton & Lemon(1999)2 A|&olgors 1

o] A7t AT AH|A HE HIFoR &% olf oFE wdstes A
24 grt Aoz AYsi o, McDougall & Levesque(2000)= 54 A
H| 20| Afjo]-g o ofuzt EIoA FHStH= od7HA] Zdtsh= 7id
o7 gHstyitt. oeh WA x[&Ko|go k= AAA WSS Hol HHE
o8 7FsAM A71A TA FHe dSche A el S AEE 7
53+ (Bolton & Lemon, 1999; McDougall & Levesque, 2000).

A &0l 8o AHI|E, AH|A utA", ARG AR ZFoke] okt ol&
mgolA Y AR oFolA k. Davis(1989)+  ©ol-89 %
(behavioral intention)E 54 P& FAstd= i1 o#] ZFe= Aolst
W, A4l P5S 7P & ASohs A HsE AASHE. o] 7

o]

o 2|7} okfe}, YA ol§

)

O

=
uim)
filo
oM, ok
oz

&
)

b

s

oft oo
1o

1

rlr

[» B
N

4

i)

2
H-I d

o)

)
e b

t}. Venkatesh & Davis(2000)= x|&o]8oE &5 AnH|Ze} 71y 7+ &
] SH
(e}

o
Sh= b " Hag AASHRT 719 BolA A&olgof =
A, A, A A& APA R AA T, A 174 SHET 7]
2 877} e EgHolate uiAY Yzl Aol
A=ka 2132 &gt (Reichheld & Schefter, 2000; Davis, 1989;
Venkatesh & Davis, 2000).
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Aol golr = 7Y 2] o] 2 (Expectation—Confirmation Theory, ECT)]|
A& WA Ayt HpE AAFET AB[Rs AH|A o]f o] dF 4
9] Z7IHE @45k, ol§ olF AZE Aet o] H|w-Frlste &4l i
Ao A 717 SFEAY 20E A9 3824 Sl A wEo]
AEH, ol FFox FY AHIAE ALK ol&stEe AHKolEor=m o]0
Aok, W= Aot Zldie] mA2] 2 AS FA4A 5427 st &
TrEo] JAEIL, o= o]& FHolu A AH|ARS] He o E FIHAX
t}. Bhattacherjee(2001)+= AHA|AF FopoflA o]zt TAE AFZHOo=
ASot, wFo] A&Kolgoyre  AHA] APacddS AN

Oliver(1980) A W& AFr] oJ=et mlg| AR Ps= ZAAst= HA
B W2 740 th(Bhattacherjee, 20015 Oliver, 1980).

T=AHA SHoAE A& LTt ARlA AME AAske A
T2 HE YA or ARty FEAHAE T A9 A7) sE9e A
E Sk Fxol7] "iwel, 7] 7H o RH = {7 7)7ke] wiEd 4
TERE e = A A Oq:r“’ﬂ/ﬂ o|-§A7} QIAIRE whEt 7\]7 b
7E2]7F Aol E oF A|&o] g E FootA dHeta QIS B2
(2023} A7IMER F=AHIAE %oé‘ﬂéi T2, AEFEALS
MBIAE AL Fsotde A9 BERIA 5 s 3=
A2 oJslet. AHA] FEAEA AR ZA&olgo ks dA =

il = FFolk AL o8 TheAdeR XASEY, wEY FAEO
A A 4R ohRoIThHEER] Y, 2023; o444, 2023)-

=)

g
jul
rE

2,

d

offt A,
1o o gt 1o

k

S Bshe o

A 1, B U s 274 5 24 SHo] Aux Bl BgHoz

24g5t7] wRo], Bt shdolut Weldwo 2 %ol golng Aysty] of

Ik £89202D)S HMR AHAE B2 2|40l §0l5g oo ol§

& AE AUAS FFOE A% o8t oz Aolsty, FA A9, 7
E 7]

A4, o] ool =9 AA QYL stelsldct OTT, HMR, =
=  Aolg- A= o=t FARGE

=
i



o FeHM, wx, AR, A4 Axeh T AAAAA 2ol I
9 A AW Qe AL ZoR Budm JrhHAG-FEIE, 2023

ol
-
i

N on

= AB[ZP7E AH| A o] Mg oA ARSkE 7HA]
7F A3l miEol ofyzt, AT|A R /AT & e #Fo AL TFse 7t
Q1A A RE wdst= 7|Eog A8ttt A9, A 2023)= 5 &
AE B4, 1A4FY, Tolk, 7HANARE @ et dAolN EHE &
Ayt DA Gl WEW AEFF R AHPA] JFS mAH, Tzt
THARAL 7L o] AE AT KA o]+ TRt FEAH| AR
AB[Z} B4 wet x[&o] gk A HAUFZo] AdolsHA AEde Al
Stch. yolrt Aol golr= Ao 72| (Customer Lifetime Value, CLV)

% M WA Y ARE dss g4 ARz geHT Yo
(Reichheld & Schefter, 2000; A9, ¥iA S 2023).

Fele, Asolgole AuAt 54 Avan AES BT 1
Aoz o|lgstizt sk oAte}, siF Bde ERICA FHstEE odF=
ohs AFIE AgoIH, =, A ZHA], ZIdLA], Ao s
AL g A Wt & Qe 2 A9 olE S AATE EdiE,
FFEAH L wEgo A &Ko) GOl s YA o]&

FFoe AL F=st = ARe), g AH|AE FHANA F-5kE =
"2 22 Aolstal, 74| 7|Rkp- S RA(VAM)T ZAgste] 2724 744

Aoz FAstuAL Strh(Bhattacherjee,
2001; Bolton & Lemon, 1999; McDougall & Levesque, 2000; &2,

Mg

2 M

>

1o mw 4

s
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(& 2-T) A%olgelx Ao

ARz ol
A7 9] Al
Bolton & | 28147} ol8d A& % Aulrd] diet WS
Lemon(1999) | 7|0 &2 F& A& o|§ ofFf
, 2HAZE A 2of s 7R 27] 7|9t o]
Bhattacherjee | _ L ) )
ooy | T VWE AR RS e} AHen | -
2001
olgalnrt s ol
McDougall & )
AHATE B AEAE Aolgslels Hme}
Levesque ) -
F0A] A LA Sh AE
(2000)
FEAUL Oolf T WIS Fa| 4E L AN 94
AFA(2022) 3 e
A5 A% olgetn FASE A% oE | 7574
=4 FEANA AL WS Bol B Aua| auly
aF2] A (2023) i} . _
o dfgt Aolg 9 A ok FEE
’6‘47\]] o]_Q_ Z0] AFIL Q_EQ ;q/‘\x-] oz o]_Q_L]. iH]ZH
ooy | 0 T EE TR AT T S
e A=
Adr
N FEAu2G Og 25 A% 75 oo 23| FEAE
5]7(2022) _
of tigt SJAr gt

232 AFol gk Ay

2 oA, AH|z olg Aol Tist Wolet Abx o] FgHom
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2 2ol g7}

- r 1
I zH, A&l Gorrt A2 WEa Hol 7hA7HE

L Sy |

Aulz B4, 715A mel, AAAe] FRHoR A4hs
a

o
THo] AHEYS AA SR (McDougall & Levesque, 2000).

ol% o] ATHE A2 AL A&el GRS AYste Y %
9% APR F ShET W= AZEe] gk Adolgomt Auxs B,
%ma7VL@Hﬂ7vLﬁﬂ,%ﬂ@%;q%@smpl%@%eﬁmhﬁ

)
I
<
ofo
_0|L
S
rlr
1o
H1
N
o
ﬂr‘
i
a
rlr
>N
T
<
O

v
o

o

aQ

=
e

Levesque, 2000).

TF=AH] A (subscription service) At FHAA L &0l GO S E
A R SgEe] gtk BFx@(2023)2 A7EEE FEAHIAE APAA
Pt HEFox FiEote] A&Lol8ok P4 8-S Hlw AT A, AR
oy F=EAAMe Aid, 714 88, ;A F717E HEF AEolA=
A F71, A7, 2287107 fonet dFeQleE UEHH Hil
Shleh. ol& F=EAE[A0 2 WAL o]-8Ao] TER] R o] AFET
A AETFNE F4 ARV FIE=E dolsH AEehe AlARH ol
°]FH(2022)> FH FEH} FH S stelader FESt] AHF=EE

Fe "dv=
ol-go|=7t Tt THoly = adlvte s HAEY] oy, st =,
=9 49, 99 AA T 54 7] 847t R0 R AEee HoE
(HF2]d, 20235 o]/ d-0]F 1, 2022)
22kl 719k ?—%75‘111 %LOME A &0l g ENE 40 4"
= < E0F &4

%=aﬁ@mwmyg1amﬂﬂ+45ﬂ7p4ﬁ} G nAon ®usY
on, A7k 713 29l FolAE AAA AT ALolgelrd] g 2
Fee Rt AASAT. ol TEAHA §7 o7} )5d GeAR
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157 (2022)
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AANA L (price sensitivity)= AH 27 AZFoY Au|A0 714 & 9
7t Wgol dis) Hole Hhgo =S oulstH, 7H FEIF oArEd ¥
BolA 2RI FoAS d¥ste dEAR] i B4 ez Adojdo. 7t
A2 AsHer F4, 59, g2 did Aoz 7es) gem, LuAs
olF o= AFFolu Au|Le] AW THAE FEdH. uit 54 714
o=t stezt HZ7E QlAstE oul= Qe i Fd, R 7714

A
4 7+ 74A wrgAel sfolm oAt &, AANARE 4uAAL o) He
BN A 94E duh} 9 AEos FRILAS Adsls Ade

et al., 1993).

ZHARNAEE 7HA Wl mE g WHIlE St 7FEAEE A (price
elasticity) ¥ FEHch A2 Ho] A
T, 7HANREE 7HE AE] tigt AHjzpe] A A-A2A v o
= m|AlA Jgolct Wakefield & Inman(2003) 7IAWVIAEE 7128 AHE
shdskn WSS WA et me gmz goshdo
Monroe(1973, 1990)+= 7H4 Ztolof High Q1AM A4 whE
Stttk ole] =W MR =2 AH|[ A= uAgE 7+
SHAl REEShe WM, 7HARA LT @ AHRE AR #
g, AH|& A 22 v7tEA S4S SHCE JAHEHS
2 Heltt(Monroe, 1973; Goldsmith & Newell, 1997).

U Aol E 7HANGEE AdA 7HE pERTE 7HE Aoy |

=
A 2A7MAL Azow A AR4e Beln], o] B AUz

L 7 uE @%o] dupt AFAHo
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Z35(2015)& 71Aay
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ot

=1

AAEE o™, AT 21(2007)= &4 AEstet

A
—_
Ife]
i

S, 2015; HH X 9], 2007).

- o
L

2(2021)
oA AuAe] AR} B FEAAA thehdck

[¢}

. AF
=73

b, 2etal

°

el
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K

o
N

—_
__01_

on]toH(AFTE, 2021).
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1973;

Monroe,

28 RE(VAM)AA A7 79} 7]
1993;

Lichtenstein et al.,
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M. A+42A

o O
F=AA ] 54

9ap ol g2ke] Q1217 Wrle] Fur 74 WEel 714 ol
ARE ZAst= A 7A= AEttts Hol FEsH3i ol me & ¢
T A7 o9 e1Ql {84, Hod, AALT A7E s adlel &4
A, wiEIdel Az 7ol mlAle dFe AESorL, F4H A24H 7t
A7F &0l gk e AAEE= fL2A BAE 95k ol <Id" 3-1Dt
ze A7Rde A¥sa
284
A
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&)
A
Z}-
5
2 |H4, zdmI  AANRE

19 3-1) 972
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3.2 9+ 7H4d

ARATEE 2027 AHIAS Hrbshe T AZE sEo]
Al FHH) Q4 gA4e] Fad A8 FAUe 4e duHA At
oI}, Zeithaml(1988)& 8177} QIAISHE 7HAE AUz o]g2 B Qi
slEla Z4sior she SIS Wlm-Eus Avtz FAHR, deo] AvHo
2 37 QNP4 A7 FhA) SEo] Asatty Awstart. ol=g B
oA AHz ol BAA QAL FAH HHL auAe] A B

Zetole A4 Qo R 753

A2 wAY 9 2RAEE Al E 715 S Sa4de wEAe
= AFHo] $trh Sweeney & Soutar(00D= -84, F4, W9 £ A
A2 F" QQlo] AH|RRe] AREA ZRA] Q1o {oft A(+)9] Pk Wt
3 Buskyleh, B A=A #Etell A Kim et al (20212 Beold FA AH7F
Shibdol whet, A7 §-84% 7154 slEo] FEAH|IAY ] BrkE A3t
St= i Qelo® Z-gRke Shelskgirt

ob&e] HMAgAN 2 2l AH|A Zope] APAFME BAE, 7H
e, ARE defh 22 FAIA- 715 sEe] aHRY] THA] QlAe Alals

L Hobt A%4 7o) @5 Eske Ao teRdthChiu et al, 2014).
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o o PHHHE AL A
o] £ @i 71E A7 ko2 weoR AZ4H e 584, Bel
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ARl 2] Hiet FA 712 WP S8 A
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of diet AZtd 7HAE darld Aelzte 7S 2AAsHH.

H2. A1 75Au 20 A7k s4e A7he o] 3(-)o] gk 2 Aot

H2-1. S2Ad2 A4 719 §#(-)9 9= v Aot

H2-2. viEAd2 Az 710 §#(-)9 9= v Aot

3.2.3 A7 7HA|9F AEol gk 7o) BA

A7bE 7HAE 2L B4 AuAS ol gshs B4 st o
I Rge Fgdon HmRAe 2ieA, olF 9% owg AYsc 9

4

&7} 70}51'%‘:]'3—’ Argstal o, AH|A utAY Zofo Ak 2|z}
T PF o=E dZsk= Fo Wil Haer v FF o] feH(Oliver,
1999).

T H AFAME AZ4E TR ME|2] A&H olg RS
ARste $4 Wz gRojiy. FEAHAE v BAE AAR she o]

T2 7HA7] "iZell, &8RP Brlske AREA 7RA] o] AElA

2 oSfiA] Aol AHA] F¥Fe mIFH Kim et al.(2021)2 F=AH A
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2 Aol A 2zt = (Perceived Benefits)2 AlETLE=AHAAH|A o]
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F2 T2 A T4 149 49.7
Q3=
ol8st= $SGEH 20 6.7
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42. 5399 A= 2 H#T
4.2.1 18 a31E4
2 Aeds AT olBH A1RYP HEFol 9A, 4 AN o
o SR gde #elsh] sl &l 89l (confirmatory factor
analysis, CFA)= AAISIH. <124 g 742 gulaet SRS 719
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=4 A Ed2 4" 8% 1271 oA JidS AEs| vigsta e
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(E 4-3) =13 297 2x
=4 HE Er=ster Estimate C.R. AVE CCR
581 0.753 1.000
R} 0.707 1.104 | 9.582%**
a8 —° 0527 | 0816
583 0.725 0.936 | 8.418%***
984 0.717 0.996 | 8.304%**
Ho|] 0.748 1.000
Hol) 0.739 0.969 | 9.192%**
HoA 0.522 | 0.814
Ho|3 0.683 0.737 | 7.244%%*
w o]4 0.719 1.011 | 10.066***
ZAAI1 0.662 0.893 | 10.165%**
AA2 0.749 1.127 | 11.302%**
AR 0.500 | 0.800
ZAA3 0.697 1.065 | 10.645%**
A4 0.717 1.000
=71 0.794 0.834 | 16.505%**
z2 =42 0.870 1.033 | 19.076***
) - 0.717 | 0.910
99 =43 0.867 1.038 | 18.982%**
=4 0.854 1.000
Hlj 51 0.827 1.072 15.01%**
EIRS Hjj % 0.855 1.264 | 15.508***
) 0.704 | 0.904
913 Hlj5-3 0.904 1.346 | 16.536***
&4 0.763 1.000
27+ 0.718 1.000
Az7te | AZR2 0.761 1.065 | 7.143%**
) 0.511 | 0.807
744 273 0.706 1.401 | 8.145%**
2] Z}4 0.671 1.281 | 7.934%**
. 2451 0.730 1.000
A 2712 0.759 0.992 | 10.391%**
o]-& 0.553 0.831
oo 2]7}3 0.785 1.151 | 10.784%***
2] Z}4 0.697 0.995 | 10.966***
*#% P 0.001, ** P <0.01, * P <0.05
245 na AN 12 1A 7Y
RE CR. g2 p, 0001594 fodoz2 a9 AAEHAIS-S et
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ghH, molgol Az TRAlel Wzl R BESHA 0098, CR
1.590(p=0.112) 2 Yeht BAA fede ghstr] Eoiglom, ole wet 7Hd HI-2
£ 71ZEI ofs ApsHEe Ar1AARt T2 FEAH|AS] Z1EA He] 750
22¥ 7HxE 2gA o dgehs il o= ZR8oHA] ok 7Fs/dS ARt

AL 2zt 7Rl fogt ()] FFS Al AoR ERIEIT
(FF3M414=0.445, C.R=5.252, p<0.001). olo] wa} 7} H1-3& Ae=gle
™, AHZ7E QIASH= 7HA ] &8o] =S4E AH|A Hytol| tigh 7kx] Q1
Alo] ZFabeth=s Aol AFAHor RIS,

217ve 518 89l T BEAFEL AZtE 7HA|of] B 4T nAE A
o2 et #EE3A5=-0.131, CR=-2.305, p<0.05). ol uzt 714
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(E 4-6) AZE sdst A28 shxete] B

HA= EZSH44 | CR. P A7

Hi-1 | 984 — 274 712 |  0.704 5.63 e A=

HI | H1-2 | B4 — Azt 7k2] | 0.098 1.59 | 0112 | 7%
H1-3 | AAA — A28 742 | 0.445 5252 | *** A

= *** P C0.001, ** P <001, * P <005

4.4.2. A\78 ST} A4 ZhR|eke] oA

H2-1. 249gLe A
H2-2. Hl&9dL2 7]

212t s)40] 2zt ZpRel uRl= FFFel dig 7Hd HE dae <
4=T7) ofl AAISIAT. WA FEAFS 2|zt 7HA] 1] A=
—-0.131, C.R. —2.305(p<0.05) &2 Y} SAZASRE [ofgt F(-)9] I
Bt old wret 7Hd H2-12 A= Qlen, o] AFFTEAHA o]§ ¥
oAl Bl didolyt AAZe] tigt Bto] A™SE 4H|RL Ql4lG)
+ AHA 77 Ak S Rt

o s A" JhA] 2ke] AE #E3E AlS 0.06, CR.
1.094(p=0.274)2 EA =] FAA Folid< FHSA] X
H2-2+= 717 =9lom, ol g A Aoy mhk
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(E 4-7T) AzrE s\ AZ8 Fhxete] B

et ®Z3H4 4 | CR. P A}
H2-1 | E4999d — AZd 7k | -0.131  [-2.305| 0.021* |

H2
H2-2 | HiE91 — Z2H 7HA] 0.06 1.094 | 0274 | 712&¢

= *** P 0.001, ** P <0.01, * P <0.05
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H3. 278 7HAE A&elgoeo F(+)9 FF= nd ZAeolth

kel

A7 7HA| 7y A&olg ol mA= FRFe] Wigt M AF Ade <
4-8) of AAstAH. £4 Axt, Z]2te 7ER| et 2% 2
=3t A 0.539, CR. 6.375(p<0.00DZ YeY FAAHC
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(e BAZ Bk olo] et 7bd H3S g
2 olg A7k Qs AN THY] 4Eo] a4
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=, Aulz o182 B gAE HY A4, AAH B BD o
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Fedoz 344 MR QND 49, AHAE A4 ol NS
A w0, olelgt AP A4 TEAEA 448 AYsHe A a9l
o= AEHL AN,

(E 4-8) AZE 7HA7F A&ol gl nA= IF

7HARAS BFsH4 C.R. P A3t
2 ZtE 7] —
H3 0.539 6.375 ok =
A &0l g0

= **F* P C0.001, ** P <001, * P <005
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45 AARRES] B GEAHEL AZAH

ZA g Hmoderation effect)dt F W IF AFpTA o] F7b A3e] W4
ol 54l whet Fefl= A4S ofnistH, oju A3e] W= 2HEHW
“(moderating variable) 2 Ao th(o]e}A]-A2]&, 2017).

2 Aol e AETLEAEAY A2t e 2]7tE s)go] 27+ 71
3 Z|&Go] g ko] mAl= FFolA 7HANAES] 2HAaNE HFSH] Slst
of, 7HANIAE L] HHgs VIR Hd olst YHn=15007 B o A
Hdn=150)22 T3t & FHEEA (Multiple-Group Analysis)= A A5}
R

o]

éﬂ.f&ﬂiﬂ o /\é% b 1 71 x” Apolgk 4 x” =3.84(p<0.05)

24 faE P ALY hed go A, $84
AHI-1) ARE HUGE 3 PgR(F=0.77D7 & Ao

7} $=0.613)
7t ?-_7414 7‘? 17 A2 Golota] gkokom, Ax’ =1.2400=2 1%
i] 3]s ol §840] A7 7HA ol A o] THEANA L

=4, Mol — AZE AR (H1-2) ARe 4x =12.1612 7|FAE
A geistel W 7 B2 Folrk fo@ oz vekror], Mool A
724 po] HAE GFL AANAE SEo et et 2FAt £
Aere sHlstat.

AR, A — AZE JHAHI-3) HEE 4x* =0.8230F HA 5o
U] w2 frojeh Aozt vehtA] ghob 2dart gle A0

JA, 499 — 4" 7HH2-1D) H2E 41" =6.7152 7|EAE

zalsle] AAAUAEs} g BAE xAske Wee 28] lEgln

£ F29de] A7 7Hx el nAE 744 gl 7HandE 2ol o
A

_59_



sAgto 2 A)Zbd 7H — A%l GO E(H3) ARe 4x” =5.842% 7]
FAE zuste] /HANAE et F A 7 AR e fold Felrt
At Aoz R

FTUSHE, /HAUAES] xdare W, AW, A4E sHH g
AR BROAT fofstA debgon, dux ARoMe FAHCE o
= 2EANI} IR FUTHE 4-9)

(E 4-9 7HAUz=e] g2 zdaw
HANRE | Mg
e =2 o) Aol Aok | 4x2
744 150=150)|1F0=150) ne x2|=d x2
f: f:
5| p g| p |(688)W=689) .
H1- "C')r%xg - * %k
! A7+ 7] 0.77710.001/0.613 1480.94 | 1482.18 | 1.240
H1 Al ey —~ 0.488 10.004 _0'090216 1480.94 | 1493.10 | 12.161
2 | Azm o |0488[0004) 0. . 10| 12.
A=l g —~ 0.397]0.002(0.434| *** | 1480.94 | 1481.76 | 0.823
3 | Az o | 0397|0.0020, . 76| o.
H2-| =299 — -0.10
| 27+l 714 0.306 10.003 . 0.148| 1480.94 | 1487.65| 6.715
H2
H2-| wj%9d — -0.31] .,
) 27+l 744 -0.059/0.417 s 1480.94 | 1481.39 | 0.455
H3 A 7 = 0.845| *** 10.834| *** | 1480.94 | 1486.78 | 5.842
e | @ . . 78| 5.

*#% P <0001, ** P <001, * P <0.05
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20| FAEA] o2 Agoltt. ot A T oA 2 dAFE 717
Ht=8 2 d(Value—based Adoption Model, VAM)= Al &5 A H| A @iz
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A o
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24
g,

AR, NEFEAN A0 A% o8-S straly] e mAo] A7ehs
g843 A Auls Ao W4 o HAY Wast gt B4 A
i, g843 AR Azt A4S A e Aeste adlow vehd
on, ol 4HAT} Qs A4 du] folo] WaAE Y] olf s
o] wobde ofnjdnt map FEANAL TaF 45 WE Fo) 7xE
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dol, 444 mela Wes| Adshe 71 F4 Au|az2 AAEooF S

. B 159l B
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% k.

A, AEAES A AP Gl TS WA g, ol )
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ABSTRACT

Effects of Food Subscription Service Attributes on
Perceived Value and Continuance Intention Based on
the Value—Based Adoption Model
— Moderating Effect of Price Sensibility -

Jung, Geumyoung
Major in Startups&Franchise Consulting

Dept. of Futures Convergence Consulting

Graduate School of Knowledge Service&

Consulting

Hansung University

This study aims to systematically examine the effects of perceived
benefit factors and sacrifice factors on perceived value and continuous
usage intention in the food subscription service market, which has grown
rapidly with the normalization of non—face—to—face consumption culture.
In particular, as functional similarities among services increase and price
competition intensifies, there is a growing need for empirical research to
identify the key factors that drive consumers to continue using food
subscription services. Unlike previous studies that primarily focused on
satisfaction or isolated factors, this study adopts the Value—based
Adoption Model (VAM) to integratively consider both benefit and

sacrifice factors and to verify their structural relationships, thereby
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offering a differentiated analytical perspective.

The empirical analysis was conducted using survey data collected from
consumers who have actual experience using food subscription services.
The key findings of the study are summarized as follows. First,
among the perceived benefit factors, usefulness and economic value were
found to have significant positive effects on perceived value. Usefulness,
which reflects practical benefits such as time savings, simplification of the
purchasing process, and convenience of repeat purchases, played a critical
role in shaping consumers’ value perceptions. Economic value also
enhanced perceived value by strengthening consumers’ positive evaluations
of price — performance trade—offs.

Second, among the perceived sacrifice factors, perceived quality risk
had a significant negative effect on perceived value. Since food
subscription services operate on the basis of expectations regarding
freshness, quality consistency, and reliability in storage and packaging,
concerns related to quality substantially undermined overall value
evaluations. In contrast, perceived delivery risk did not have a significant
effect on perceived value, suggesting that improvements in delivery
infrastructure have reduced delivery—related concerns as a decisive factor
in consumers’ evaluations.

Third, perceived value was identified as the most influential factor
positively affecting continuous usage intention. This finding empirically
demonstrates that consumers’ comprehensive evaluations of perceived
benefits and sacrifices ultimately determine their willingness to continue
using subscription services.

Overall, this study elucidates the core mechanisms underlying value
formation in the food subscription service market and empirically
identifies the structural factors that explain continuous usage intention.

The findings suggest that food subscription service providers should move
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beyond price—centered competitive strategies and strengthen value—based
differentiation by delivering substantial utility and ensuring quality
reliability. Furthermore, this study provides meaningful implications for
future research on subscription—based consumption as well as for the
development of practical managerial strategies in the food subscription

service industry.

[Key words] Food Subscription Services, Value—based Adoption Model,

Perceived Value, Continuous Usage Intention
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