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(Abstract)
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I. A&

Aiats]olli s 27] AFE™ Alded F39 AFS dE Aiete Axd s
BAFZNA BE g, dxE o -T’—*rﬂ 7HAE W] We AR 24t el Fa/do]
o % ol th A AL 2 nrstE 39 At i 7x e FeAdo] ¥ A
A AAGALA T ZFe ARG B 57 AR Fag Ao Q1AEI o
Oz % 53 (patent)= F-E3HE 7l=o] FAIAR contents2A] 71, 1<, 7]l &
gk A Ahdd} FAle] F7F A= F 8% ARbelth 1 o] f= A4 A4to] 7]
ol BATFderAe FaAdI A TRAZE F43] FASHT] w ol th(FA Y,
2022). olo] we} A AR ATt Ak DFo AT ofug) gholid s o] HA <k,
55| Z(patent pool), 71EET T 2] oA T W or L8]] o]=F]

Julde] gk

o AGARA] BEE WG FH Fvhel IAA ¥n 53 ADY
_Q_

H
AAZA A2 COVIDI9ZF A &E & A3t °ﬂ7\1 —xr.& IP(mtellectual property) 57Hji1 nj =

F%, QB 4%, EUS Selqel A 29 A5 FRE 2NFAE fAe
SITHWIPO, 2021). ©l2 & A& A4te] F04S ekl 2w e A4 A n
AAAR 2 FDED BAE AT 234 GRS, 2017)

B APE TN AR JE AGANIE A4S AT B3 L W
2195 ANANGE A s FAo] o 2} BHE, B84, AgolE, dde] B
At A WS Pohwa 74 WS PHEdle] FEud DAL GG el
slo] PR AAMH 2 FAFE ALGAEC] QAL G FAFE Aulso] B Ao
FET LS A sl ALYV dYoR @ AREAE ngoR sk A4

[e)

=
zlw PR G s EYE 280 PuA A JFRY T APATE St
WU gl thete] A @ ATAQl ol g4 nA3 A BN PR T A

24 978 S,
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2.1 ARALY AEEH

O =

Huolee] wAe olg Ay % 2Ke) YejoE JFE FAL, GFF TR B
ARSIk JRA 2o Y3 GFE A 85 s el /1%
LR EPEU I ER P B EERICE RIFEE SR It £ SRy
o Fold gtk PuALHS] 4AE Bl BHL F Y shbs Alzsde] X
e FE Weln e s 14, & AR FHL Fol Brkske otk
@, 2015). WH eelag Bl 9t THFEHs GAAEN 2HAEE BEYE
& FoigoA At AAA Ko Y ohle FojGFeIA Ao J5H el
A e WA 289 VEGE 2RI LTI 595, 201

Fat7] 91gk ohekst Al=7F 2l =Hl, ©] % Delone and McLean

|5, AR e, 1Y a3 224 7
E7te] s EHoln £AkARl HAE AAFoEA FHEHAIAE] FF
th 719l 22 e 44 245k AdliA 1Tl tigh oE=7F dH o
HA] ~"ll(Information System) < Q47F Ft} Gl PEA|AES
TFAHE 240 i 7|99 olsizl He 23EH 3 dew, Delone and McLean?
Information System Success®=2-2 o]2]gt 8-S AT = Q= Eﬁﬂ A& AFal T
(Petter & McLean, 2009). &1} o] A7 1980dthe] w9l Z|d-& AF ez &)
3 do] HEA2HY] Mu AR SHE et oke 6}74]'* 7HA 3 A ATHPitt,
Watson, & Kavan, 1995). Pitt (1995)2 7]&2] A HA| 2~ JF T3 Parasuraman (1988)
°] SERVQUAL R&ollA MH]~FZ(Service Quality) 2912 F7} FAS Alekste]
DeLone and McLean (1992)2] 45232 R 3tit}. 123 Seddon (1997)2 Perceived
Usefulness(&-8-9)= Al=®l1EFAY FEFH AHAQ s nxdn FFsdch
(Seddon, 1997). Delone and McLean(2003)< 7] Information System Success®=3 = H ¢
3Fod 20031d Update® Information System Success®& S A|Alste] A BHA| 2w 243 3
d AAE 7] G WAl e FEAI~E AFREe] AAE ST AFgE A
TEZO Fa3k Ao|Hde SPWgol Service QualityE F718la w7/l H<4Z System]
o] &Ato] ALGOlEE FUtete] o] 8t FACR AFEY S At AFYS Bot
okt e & ATk



<32 1> DelLone and MclLean (2003)2] &M= HHEA|ARMMI DS

Information J‘

Quality Intention Use

to use
Y
Quality Impact
User
) Satisfaction
Service
Quality t

¢

O

a2 FEAFE VISR AR dao]l 2o dFom ddEe B
HAE sl o] &xte] A& A &8 (Individual Impact) 2 4= 3}0] System= A}
o] &2t A& F Ue oS HFHR /Y F Jv RIoE <ad 1>
7N =F3lSith. DeLone aand McLean(2003)9] <% ¥l Information System Success =.2<]
o] Al ~®] ZEA(System quality)S F 2] -8-°]A(Convenience of access), A ~812] 7]%
29l ZTH(System functionality), 42| 4d(Reliability), ®F-5-A]ZHResponse time), A]2~®] A&
%=(Sophistication), A]=®l w®F &o]A(Navigation ease)o] A|AEom, HHEA
(Information quality)= ZF2 A (Conciseness), 2 A1 (Timeliness), % 2Hd(Accuracy), 34
(Precision), -8-©]/d(Understandability), 5ZJ(Sufficiency), &4!/d(Currency) 522 % 2|3}
ATHeld<E, 2019).

DeLone and McLean®] A1EE S vlggo g B A5 A149E BalM A5
H 1sAFREe 371K 580902 HHEH(Information Quality), A]2~E]ZE2 (System
Quality), A1H]2~FZ (Service Quality)e]eta & 4 Stk ag]la A7) 371 891 AE
Al 28l 3SA ol ek AR ol g} thekek oA FEA|~H FHY] S A
Lol AE&sta et FA7E olofX L UThAH AT, Btad, ASEH, 2019).

Rigtering (2017) h=r3} o] X2 WollA F2 A AF4 3= e AFEAFE
o 24 W AAAR el AR Atk S He gkl A Ha ANdAbs R
Al2z="lo] 714 mA& &714Q °ﬂﬁi‘:}‘; el ‘;}7]54#3 332 o FasH
et dvka gtk ol ALE 9 394 &34 v FEHA F dth ol
g A A7l Alge Fedol 1 Lotk =3, 2022) ISRE 42 IS¢
2ol 7kx|eF BHE ofdlete Hol F8atthal Ba Ak 148 #Ag 2w =

m. oo oft
fo O % 1o

& o
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IS/NEAES ek d AFEAF ol Ui 7R 28 2 A 4] =30 #dHE
< 9 83 At IS Atk Fe, 2022). wEbA HEA| S =9
2 ol oA AbgAle] SHo|A 2] Mu|AFA gt nert Fi9] W

W50l Basi

.

2.2 o]&x} 9k (User Satisfaction)

Anderson, Fornell, and Lehmann (1994)2 F23} o] &%} whEe] 3ol & v o] A
Watdh A, TAe AAA) Aol Waz 3% WA o] &A} THE
Foluh Muj2o dHE Aol Bagh A 4, o] &t wHe THH|ol] &5 o|uf
WA= 2 HE v o] e FH HleR B F e A AN, FH4&
o AA Azt EFste b whel, o] &} v HAW ol nEfdl] o4
7HA] izé}??}r/}l’ st Fdo] o] &x} who] HHA| ~H HFRe] A acl
% THDeLone & McLean 1992, 2003; Pitt et al.,, 1995; McKinney et al., 2002).

o] &2} wkZell tigk A 2l= Oliver (1980)¢] 71th th®] 2] sjethd& o284 714t
o gm0l ’\P‘q"ﬂ 7Igr F4 e Aot A aAo] ATt F4 e A3 3
of BUxof N3t e QAA|F Hrle] 2HE = k3t a A tHOliver, 1980). L WHE:
S P ZUdA BE Bde wADEE Aol ATl Av|se] FolRE B
73 o

s A dojus Aol 3t A dhg-o 7 % o] 5l%] o™ (Westbrook & Oliver, 1991),
Oliver(1981)= nATHES B4 d o] Fof EIX|H 7|t} A2 o] Ajts] o]
Aste FFAQ Aeld AU Fostant. ol &)= Hele AA R F
Tk shte Adtdl A2 Fe Zola ve v A4 AxE Fe otk 2
Hol] ZA2E Fe AL 1A BES 2HFF o2 RE Y= AddA s skt
(1Al °lEs, 2001). DRSS FAAR] A Aol 2 g FARG O
W dez Aol gth. A AEE olsfeta HEshe A Qhe 7199 Al
FEo| et Ao wkg, 53] nAe] Hxe A4S FA HUHE F e Tl
o 83 Hrpr|Fe] o] &A; gk £ 17 vhEo|tiLemon & Verhoet, 2016).

2.3 &2A(Usefulness)

Jiang and Ji (2014)= && ITATE, 5 Web-Portal AH8 HAEAE 3oz AxH
o] fxeo MuaFdd tg SHHsE FEEE, gl & 7IF (IEFE o]y,
A=A, B, 9489 57HA] AMula F-o] o] 8A} FhE(User satisfaction)Z} 1] ¥
-84 (Perceived usefulness)ol] 18|31 A|42] A}l-&-2] % (Continuance intention)ol] 57242l
Je A= Hol tiete] FRUEAS S AR FACE HF 9 Fls i thJiang

o



& Ji, 2014). A1&A2] (2010) <A H &
2 38A JFE nAa, AAE A |
S AR ok APA R fron|g JEFs Frka gtk

2.4 A= (Intention to Use)

AEA Ao Ee A BA| 2 gk 59490 BERA wHEAHQ o]§ PF oz
Helst 4= Itk Wang & Liao, 2008). L H] ZHA| A8l o] & #3t 27| AFEL &
HA 2g] A &HA A A AT 22 FEdA vletE sk 1 A o] 8t o %
of HEA2RIC] ALE-S FHele ol fE AWEHA Xate eAlZE UATHDavis, 1989;
Bhattacherjee, 2001). Z12]3le] Ao A]xele] 7] o] &3} nge] AlgorE tha
e ol Bt AF5AF7F UK Agarwal & Prasad, 1997; Karahanna et al., 1999).
Bhattacherjee (2001)= 7 HA| 2Elo] X &2 A8 =7} A o] &2 A stn 7] A
P won FAHoR vy A FIdrhe HollA vk AlFu) oAk} H
St kit o]of] 7|thE-d x| o] (EDT: Expectation Disconfirmation Theory) 2 7]tH
3F21o] Z(ECT: Expectation Confirmation Theory)S 7]WFo.& 3 A]&4 Algox A4
(IS continuance model)2 A A] 8} THOliver, 1980; Anderson & Sullivan, 1993; Patterson
et al. 1996). ©]H 2] (2016) &AM H| A5 A Fole HHATZAELS Ao E] A
H|2~Fdo] Z3to] Ho] g w71 BEAH ARAE F s o] & 1

Ago] 2dHE BHd F =% dfof dota o3tk

2.5 ¥ (Benefit)

3l (Benefit) & XA APH R Aul 2 FFATE AHEALAA AlFet
P =Ao] Felz} obge] IPAHE HAMH S AbEE e =

) 7)3lH) g S AAA ey wEy deoz stk A
”fﬁﬂ 7Hw‘ o2 PEPE 74/\“/\1H]/\,] A}% %zgg]

"], 2013; Al-Fraihat et al. 2020).
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B Ao BAL PPR AAMUAEA $250] AU AS AL o] gxle] FHoA
T A}go] ol 58 1A APom st AW AT PH R HAMH

7} AZeke Au A U@ AWAQ ol 87 B, o §Ake] 4714Q) o] §XF
BRI F0S FEs she AHEOE, o] ol g3t FU A v e st 2
& o8 g v)A

fr
0_8.4 o
ot
lo
=
o,
_0|L
=
_>|~1_‘
_0|L
32
&

=

H

P EMH[AEH

: ™
Design & Function H1 m H3

Satisfaction

Intention
to use

Information
Quality

Reliability

H2 Perceived

System w

Responsiveness

\- /

Benefit

ALY E MEaFgFE Qe HAIF 7] (Design &  Function), A WFZ
(Information Quality), 41%]%J(Reliability), A]2~8] ¥H-3-4J(System Responsiveness)2-Z T4
stk & AFelM e APAT A AF54E 25 AF <ad >3 o] A
TR AAssh

ATre] AdgdTteke] abEA oA A, AFdSAAM = Tlol 38
JE TF P EANAE (S 20 i e® ARl e ol&A e
sto] FEFwe] MerF FAA R SIS A FAL, HElAl, REAL IPHEAH] 2

Ir riz

=3
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A A Bste] R A =9om, 24, 7S S AT (2017)9]
APAFAME AFEF L AFE oA F4, FEEFA, A28 F4, 4528, o &
A FA, o] eA o w2 A5 2 DeLoan and McLean (2003)2] Updated
IS Success Model-% ATE TREYAst] JHFH, YARIY 7]E, AlaENkeA, AlE]
T2 AfEste] [P E A H] 0] o] §afe] ARR-EA of

3.2 AF/HEAEA

3.2.1 IPEEME|AZED} O|SAL BHE2f 2HA|

A5 Qo17)E BHEA AT o §A7} QElsol 2 e A|ZsHe ol FAe 9
Hslolzs] 453 BAE Axmle vhgLEel T FuAsEe] NEHQ AT QHg
A9 fA & A2 = (Reliability) S oIP] ek FFAh Z, AH§A7E A 2we] Al
29 $90] WEAHA BE Wt ol g2 DI} ALgel o] RYH G Frb
o @k AEA ouls PR AANR s FAES SIS FEAG o8 2 3
Ead FAL wol7] A% FEAe o] Be olgxpe] Azolth. ol el A2
gl B aFARgel tetel Al s FEATE ASHe tigolaa ¥ F ek AR
A, oA, oBE 02t FRAZIAEAN Az EDe] o gAe] HUEol g3}
e BAS wolbUE B MEY BEo| Hofo} Gk sark 7Ish 2 A
BAPE FWo Fo] thed ML FPSAT

HI IPARAA AulaEd 2918 ol 87 B3] fol@ g(hel 922 73 Zolnt

o

_>;

Hi-1. 9A391&71%6S o] &2} gt #2913 & ()<
HI-2. JHFHS O]%X} Tkl folgt H(He PES wE Aol
H1-3. 4218482 o] &2 = H(He] 3= A Aot

Hl-4. A Z="l9k-3-Ad 2 ol%x} Lol H(Hel dFE m

™
>\1
o,
kS

3.2.2 IPEEME|AZED -S4 2

G842 IPYE AYMH 2 it Ee] WHE, AlC|E B, JRPA, HH 5o
AZE Aol o]27|74A] P E HAMMuaEde] e AR =
THDeLone & McLean, 2003). A2 A|FAp7} o] &atel| Al HEst= %
H| 2% 42 Information system A1, A2 2 ©elo|A A FE AL,
Al AK(Internet Service Provider)ll o}/ ¥]E=A] of Foll #Agle]l A&drh. FHFA
MUl =Fd o] 29 Atz ojojd Aoy wiEd 2 F8AL ¥ =& 7t
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sich. olge] dayaTel Asst BeAel 2As%] gl AU SRt

H2-1. E]ﬂ?l&ﬂ%% GgAo T F(He dFE VA
H2-2. FH F22 &840 fFold HFHel d&Fe vE Aot
sFo

H2-3. AlE)A e &840l H+H J&-S v ZHolt
H2-4. Al 28] Wke-AJ Lo ga o] Z(+)9] g2 njd Aol

3.2.3 O|SA} THEI} Ao 9| 2HA|

r

AFEZ el =2 Zo] %= Information System success model(DeLone & McLean, 2003)
AN e AFEUAIRE o] fA} WHE2 ARRA}] A EALE- =9} FH ool F AR
&= mHva sleRIZA, 2018). 3719F 2 APFATFE VIR st T 7h
skt

o
AL F

EE

H3. o] 67 W5e ALgI ] RoI% F(He IFL v Holdk
3.2.4 O|EXt BHET} eiel 2y

A AdRATel =olE ukeh o] PP HAME| 20 FIAA S aHe] Adom
73

TAske dHeole Ada] Hlvh vk THQl cxA o] JIFe @ Wel dY
(Benefi) o2 A¥st= A Tt AFRFP ] HAstef 7]odgtt. 1A |9 &g a2
of & Ad S A7|slk= Wl o] dee] 2 FollA], & fd agla ojH £33
< dlgolgta & HAXAo|t} wehbA DeLone and McLean(2003)2 &S ZHFHEZ
st Zlol 7Pg Ao Z o Hoth & AFoA dEe HFHTR Fi dTR
3 7H S AT A71sE 22 AgdTE 7t R st ool 7HE S A skt

Molla and Licker(2001)<> DeLone2] % HA|2®] ¥ mdl-S HAx} Z3A IT Systemoll
& Aesislon &8/ (Usefulness)oll thato] o &ap ApEz{Ql ARERIA] of F-of] w2}
ArZol| S Fi1, e-Commerce System AFE Al Aol upel Algo] A 75

b A EE5H] wiiel 284, AR HlEo] AE(Trushrt =92
#Ago] A i/l &7} e-Commerce System2] A Foll 93-S Fue AT4AHE
Z3slith 7)o APATES 7ute R sto] thge] 7S AAlEI T

¢

B> to R Jﬂ
[
ol&”,
N
5e
w1



AX A B A 2 FAo] ARG FEd wX| = daFd] B AFHAMEE, oldE, 45 181

Jiang and Ji 2014)= &F ITATZE, 5 Web-Portal A&7 AE oz AR H
o] Axero] Mu|AFH U3t 5¢ HEE A HEZ (Information quality), TIAF] & 7]
S(QIE el ), 4184 e 57FA] Aul2 FA-o] o] &AF REE(User
satisfaction)@} Q1A ¥ &84 (Perceived usefulness)ol] L2]al #|4:2] A}8-2] =(Continuance
intention)ol] A Al QgL n|x = Hol| thale] FRLAX S B3 AR A= 7

>

% 9 Sk A8 20100 AAH BgAo] FRALH o] § oo FBA
JFe APAoR 3, AXE Az G golde XY F84L Bal 1A

T M A
aheR ool 7S AAEk

¢

H6. 28792 Abg2l el ol H(Hel d&F& nd Aotk

DeLone?] IS success model(DeLone & McLean, 2005)°14 &l ZHZF Wz 7B 5
aspARt &84 glole SAstAY 4 2 oladld & gtk 1 olf= Y2 IT
System®] e, Ale]EC] & HH HA o] g9 ] RE S FA ] wielth
ojle} e MPAFE nio = the] 7HS AAISHA

H7. @842 gl F93 H (el Jd3dF= nA Aelth

3.2.8 AFE2| =2} slEfo| ZHA|

& & (Benefit)> A| A A B AH] 2~ F5A7F ARE A Al AlFstes HAlAH] =9 2
Ao S ob&d] IPYPE AH| 25 AMESt A w5y JF A
7 713848 T AAA &g 25 dgem st HQ1A N &g ERt ofy

o n

7 247 dYx £33 Ados PYR AH A AL Ezu 71EAR 542 wrdet
ATHA L7, 2019). ©]9 2 APATE nigoz thgol M-S A6k

HS. AHEelEE dlEe] frold F(nel dake v Aolth

3.2.9 O|2%} 2H&2| ofri= 1t
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=

o] &A= wlg] 7H | 7]l AlFolvt AMH] 20 o] & ARl HAlE &
7+& =ZItKBrady & Cronin, 2001; Wang, 2014). g HA| 28 ¥ 232 ZH =l
BEo] o] &A} W Eo|al o] &A} WhEo] ESFF o] §AHY A& ARg-o =}

o

)

o]
1 718 Aolgkar A|<k3tl(DeLlone & McLean, 2005; Wang & Teo, 2020). ©]
HdPAFE v e R t3o] 7= AAlsHTH

fo 12 oo L

o
m 2

S

Ho. 2847 Algel® 27 dd o] AN o & BEL AR} 91
Aol t}
HO-1. 2843 AHEel % Alole] BAA o] &2 REL A EATL UL Rolth

9-1. && & 1} :
H9-2. &84} &gl Ato]e] HA A o] &} w2 w7l &7} 9l& Holth

3.2.10 AZ2|=2| of7i=n}

o] &2t THE A FAMR O EY FH et 2 P et dSAFE
CHEggert & Ulaga, 2002; Lin & Wang, 2006; Lai et al., 2009). I[P X 7 A qu] ~9] thx}
A4 EAS neldl dA E8&Aoldte FARMTE A5k, of| A= o] &
g 54 tiAlel o]&ol=rt aeld & Utk FEA2E AFRYAE o] &=y
Wi EITL Fask 538 dde dSHert 2 ¢ dnka Btk ofof e APAT
oF A9 o 2Ast el 7HE S Ak

HIO. B84 89 Aole] BAGIN Tel: o] 84 W5 Aolsh ALGEE HAE
37k 91e Aolth

H10-1. 847 &= Alole] A Aol e miZl a7t gle Aolth
H10-2. o]-&#} w3} 8] Atole] BA A A= w7l &3} 9l& Aol

4.1 AE2FF

o
L
(™
=}
|m
i
w2
Z
12
w2
=
\Z

Selstn JUAE Eolv] skl thee] 2N stk A B ARe) BAS Jl%s
1 Suls] B3 EE UL PYRAN AN AE o3 Aol WAL A EE 4TE
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=
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[e)

2 Bgel X AR 4+ S S5
¢}

Ol Eﬂ,
i

Al AYFES AFsted SHAE

Gt ol dF Ze X E sle] A 281719 SR HelHE &R o™, Data coding
oA AT} o) ~e & & 9 ' S(Suspicious response patterns) 2} ©] /¢ #k(Outlier)
INE At

22 o A4S 23T
3t EAEA ToolZA] SPSS 229} SmartPLS 4.03 AF&-

SHAe EAAE TA BopdE HRE u g7 - FAVY - SAMAZA - JHQJAL
A 2ol 715dell FAE 1838(673%) 2 7 Wokom, T o R SFANEA - WY
%l - 51 EAM AP A S 28 st A2 A AR 2 F-EGA SAAE 657 (23.9%), 71
ol 79H(2.6%), AT71#e] 4H(1.5%), nS7]Eo] 4H(1.5%), A 478 (1.5%)= e}

AL Eokell A 7ol FASHE o2 SEe Af, UVl - FAVI9S pHEY 24
o f Ee A e F7E Gy, FEUAVIGe ATk FRE TR
Aok 71Fdap #el2A] e ddE A9 92 114 @1.9%), t71dap #e=2 =
= A" <dd sl 38(L1%), T )

(17.3%), sA7191P #24 Ee= AE Jd9Y g2 1H@%), A+27F e 549
A7 L TH2.6%), T4Vt gle TaA7IFY FARE 1H(A%)E UERT

IP Ao s Beke uf t7lg T4 o] B2 7HE 5,00171~10,0007 Hf
£ 83%(30.5%), 3,00171~5,00071 H-FE 2578(9.2%), 1,00171~3,000712 337 (12.1%), 501
71~1,0007-2 20%(7.4%), 30171~500712 1378 (4.8%), 5171~30071-2 2671(9.6%), 5071 ©]
3= 729(26.5%) %2 UEFGTE o9 W= Ades <i 1>Y <i 2>2 329 gut
2 EA Aelskal

<IT 1> E%—Q' olH}IX %gl

=2 — 1
T e (%)
7194l FAF 183 67.3
A7 4 15
%_/\]'E‘Oli Z] /’\‘} XH }‘\_}_' ?&E‘i O]-]j i‘“ 65 239
v ES 7 2.6
w57 4 15
A 4 1.5
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7| ek 5 1.8
5071 o]} 72 26.5
517 ~ 30071 o]&} 26 9.6
30174 ~ 50074 ©]s}h 13 48
IPH3 S 50171 ~ 10007 ©]&} 20 74
10017 ~ 300071 ©]3} 33 12.1
30017 ~ 500071 ©]s}k 25 9.2
500171 o] A} 83 30.5
i ARE- 83 30.5
PAH F3~53] 64 235
A 2-El T1-22] 58 213
o] vl = 4 _1~3Q 33 12.1
o ¢13] mvk 6 22
v g7 (A A1) 28 10.3

<E 2> 7|GBAIKOIM E22 Y
T e (%)
W1 FapaEe 232 e d9dd fH) 114 419
7l dapEe] 27 wE Adeld fm) 3 1.1
L E e TA7IdpHe| 2 Ee dElld f) 47 17.3
" FANApHE 24 B AHAH ) 1 4
T S N LEICESE) 10 37
FEHMAZIFE@TAE B 7 2.6
A NAFR) 1 0.4

4.3 ZAHRA A= x g 37}

Smar tPLSell o]k PLS-SEM®] 3 7hchAle] whet 5429 (Outer model)s H7Fsl3itt.

S RN NE SHHTFEe] JFT BHEEE Hriete e ® Festd A
T2 AA H7HE ste 9F A AR (Outer loading, O/L)7F a1, FAWGF FFAA
ZEF3/d (Convergent validity)= XE= AVE(H T 2473, Average variance extracted)”} )
th BE AR AVEZE AAIAIQL 05013 o2 et JSEY R gRE AS &
013+ & A% %= (Reliability)Z 2913l o Constructe] W& d#A AF=s Jele
Cronbach’s a(CCR)y= L5 7 ooz ulghzst ez Iddg, dEHog
Cronbach’s a#t¥} §g4lE| ol o8t BE IAHFES =2 o9 U8 d3d 4l
=g FHG 308 Hridn. oo Ade <k 3>of FEesith

(e
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<I 3> FHEYol Mz F HBELEY
Outer Composite | Composite
Construct & Indicators . Cronbach’s a | Reliability | Reliability | AVE
Loading
(rho a) (rho ¢)
Benefit 1 .875
Benefit 2 .855
&) ) 921 927 .945 .810
@ Benefit 3 .939
Benefit 4 928
AM& Intention to Use 1 958 926 927 oa1 93
o= Intention to Use 2 965 ’ ’ ’ '
o] &=} Satisfaction 2 931 . 205 - 753
i Satisfaction 3 912 ' ' ' '
Design & Function 1 .809
Design & Function 2 .823
qZ}O]J/]_ DCSigl’l & Function 3 .807
N Design & Function 4 .856 919 924 961 925
°© Design & Function 5 .850
Design & Function 6 .830
Design & Function 7 .852
Information Quality 1 .840
RN Information Quality 2 893
- - .896 .8 935 .828
=3 Information Quality 3 .867 ? o7
Information Quality 5 .870
Reliability 1 .903
A= Reliability 2 929 822 831 918 849
Reliability 4 .896
System Response 1 912
Al 28] System Response 2 941
uho A System Response 3 .946 929 931 930 827
System Response 4 .833
~ Usefulness 1 .959
ax
2 s Usefulness 2 957 910 911 957 917
= ALny A 43S Sd 5 pAgYEs 4ls) wolw dv,
FaAd oz d B4l M40l WA A X (Cross loading)S H 78] £ A3} S W
4¢] Outer Loading®.T} 2 Cross LoadingZt-S A8k &S] geldrt. thgow =
o B42<Ql WHHQl Fornell-Laker”| 2.2 HHENGAE S A5 25 ol <3k 4>
d2] 59 th. Fornell-Lacker Criterion®] SHHEFA 717 Folt). iz el AVE AF
7 o2 okelel S 2 ARAAE Hlwale ol otk s 1 da)
SFolA 7P =o g2 2ol AL SATSF USEZRY] AdaAel 75021 ©] ko]l AVE
At Bop gton=s S rdol A 3t pigd s gEdoy &+ ot

ol’de] A= <iF 4>

B sk
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<X 4> Fornell - Lacker?| =8| THHEIEM HHI}

Benefit DF 1Q Int RL SAT SR USE
Benefit 900

DF .665 833

IQ .570 .658 .868

Int .650 582 .642 962

RL 551 .644 .631 .525 910
SAT .666 707 715 713 .694 921

SR .584 .628 742 617 .669 733 909
USE .632 674 .655 .659 .566 750 713 958

<% 5= WHEYEE gy 9e v1Z2oez HIMTHE S £33 B4 ZAyjolt)
HIMT#}ES 25 90v|Wte| 22 HTIMT.900A 2E ZajdH<Ss Jhol] S¥HEld =S 3R

@ Ao BT 5 9

Benefit DF 1Q Int RL SAT SR USE
Benefit

DF 717

IQ .625 717

Int 704 .623 706

RL .604 708 703 577
SAT 761 .808 .830 812 812

SR .632 673 817 .667 733 .836
USE .688 726 725 719 .626 .863 776

4.4 72D 7} AR

441 +x2dol Hyt

ATEY dg F2RY 24 235 Y, A2 Mt ate Rt
] (Outer weight), €] 2] X](Outer loading) 3 73 ZA|4*(Path coefficients)°]t}. ©]& EF
E+3}9 3] Al 4~(Standardized regression coefficients)°]™ ©]= ©91E BAAIZl EF
St gho ]71 uZol A& "zt 7bsebH o Fho]l § AW Jekee] ¢ Ava =+
thA1714, 2018).
‘3}%‘—‘3‘}4 AL Hrvelr]l ¢4 S VIFgk(inner VIF value)S A3 ¥ Ayl =% 57
2 s e ge3iddel sle Aew Yttt
AR AFR)Q B7HA3, HAYRANHSE benefit(.525), Int(.543), SAT(.719), USE(.600)°]

30l FIF
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2 2 &35 Jepdoh AW benefits: ATEsl7] 93 <A
AAQRE] Foke]l =7]E Int(.087), SAT(.063), USE(.040)% 2He Hwo] Fat=7]o|m,
WARAA S Ints AW A AAZARGF] A7) = SAT(238) 22 wj$- &
23 =712 ygon, USE078) = we 3372 ygt)h WAZA-SE SATS A
Bal7] 93 AARAMSY &3 Z7]E USE(I134)C2 1 5 78 =4 vgon, |
ARG USEE Amstr] gk 85 WMo A= SR(.153), DF(130)2.& &3+ &
$37], 1QL019)E 3+ &¥=7], RL(000)S &3} =7]7F glo] USES AwE R 7]
& A & oz HriEA

d&2 AFQ) H7t A, ZE WAZARFEBenefit, Int, SAT, USE)9] Q] 0
Ho Zeg $2RAe 33 4348 /R JE Aoz Hrig § gt S ol
o Ay ARARSTE U3t Fxrde] d34 AR ARt A 5

Aot

1o

442 7H84E: d2AI79 wold Znf

ARAGE] o4 F3d HrF Ade <A o3 2o /M EA A 293 2E
S(tjk, p-value, AFFHE E3stn Uk 7MAAA Al ostH YAl 7w
(Design & Function)©] -8/ (Perceived usefulness)@} ©]-8A} THEI=(User satisfaction)ol]
JeS vl o, % HEH (Information quality)= ©]-&AF T
T(User satisfaction)oll -ojmgt B+ &S FJ o}, &84 (Perceived usefulness)ol]
frolmet Jaks F7] E3th 212 E(Reliability) = ©]-8AF T (User satisfaction)©l]
fon gt JHe daFS FAo, &84 (Perceived usefulness)oll = folm| gt gk
FA] Fole Aoz Yelgt) Al 4"l uk8-A(System responsiveness) = ©|-8-AFFS = (User
satisfaction)Z} -84 (Perceived usefulness) =7l |3t H(+)2] dIdS FUH. &
J(Perceived usefulness) ©] 82} THE=(User satisfaction)2} AF-8-2] =(Intention to use), 3
e (Benefit) 7|t A+ 4= nH 1, o] &AF W= (User satisfaction)= AF&-2] =
(Use to intention)ol] 213t H(+)2] FgS nxith Fo 2 ALg2%(Use to intention)<
&8 (Benefityell 7Hg 2 Frolgh FFe vHSS AT F Utk mypRFEo]
T3 Ri(adjusted R, R.))E ©1 &4 HEH= B o] 71.3%, &-8-dc] AWE 59.4%,
AREOm7F A E 54.0%% YERs e, HFHel dEo] AiH 52.0%% Ve o,
°li Chin (1998)°] AIAZE 71Ee] vFo] 2 wf 1E £Eo] 49 FuPSS &

F U

ar or

Lo o
29 ow "

¥



188 4187l=2]f(2023d 39)

< 6> ZEATe Foldnt M grk ridAd

96% BCa

7Hd A= BEAF | & pat A 77h Az}
HI-1 DF — Sat 162 2.734 .006%* [0.049, 0.281] | A&
H1-2 IQ — Sat 161 2223 .026* [0.02, 0.299] e
H1-3 RL — Sat 214 4010 | .000%** | [0.106, 0.314] | A=A
H1-4 SR — Sat 149 2.270 023% [0.023, 0.279] | 4=
H2-1 DF — Use 333 4551 | .000%** | [0.186, 0.473] | =€
H2-2 1Q — Use 140 1.857 .063 [-0.004, 0.293] | 717+
H2-3 RL — Use -.006 0.098 922 [-0.137, 0.113] | 71%
H2-4 SR — Use 404 5673 | .000%** | [0.260, 0.539] | A=
H3 Sat — Int 499 6.149 | .000%** | [0.324, 0.642] | A
H4 Sat — Bnf 290 3472 001%* [0.128, 0.457] | =¥
H5 Use — Sat 308 4.013 | .000%** | [0.160, 0.456] | AN
H6 Use — Int 285 3413 001%* [0.134, 0.461] | A9
H7 Use — Bnf 216 2.944 003%* [0.066, 0.353] | =4
H8 Int — Bnf 302 4.039 | .000%** | [0.151, 0.445] | A=

* p<.05, ** p<.01, *** p<.001
443 7t84AN: oZHEHEA Zof

ERPE gl &84 (Perceived use)Zt AFE-2] =(Intention to use)7+e] TAoA] o]
42} TFE(Use satisfaction)= 2|3+ G3S n|X & w7l 371 9l Aoz QlE o
w, -8 (Perceived usefulness)¥} & 8](Benefit)7re] FANA o] &R}  THE(User
satisfaction)> 23t J3S n|X|= Fo= ﬁ'o]ﬂ‘”\:} 8- (Perceived usefulness)z}

&) ¥ (Benefit)7Fe] FHAI|A] Al-8-2] Z(Intention to use)= 723 J&FS nH = Aoz &
elxjlon, AMgAl WHEy(User satisfaction)} ?ﬂ]w(Beneﬁty ol #AANA AR =
(Intention to use) = |t &S PIX|= Ao m SRlLQTh BE 24 wj7i4e]
7l B e Ae® 1A

<E 7> dEAS oM} MEA ®Ik JMAN

0,
4 Az AmAe| @ | pat ij ;4 E_Sj‘ Az}
HO9-1 Use—Sat—Int 153 4.146 .000*** [0.081, 0.224] 2| A
H9-2 Use—Sat—Bnf .089 2.442 015* [0.029, 0.172] )| A
H10-1 Use—Int—Bnf .086 2.390 017* [0.03, 0.171] 2| A
H10-2 Sat—Int—Bnf .015 3.729 .000%*** [0.072, 0.231] 2 e

* p<.05, ** p<.01, *** p<.001
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An
4‘“44 HH7H3.{J+ *é%‘}“d& 7HdE Yol Hlon, IPYE Mu|=Ed 8213t o] 89
a2la SE ko] #AAlCNA o] A wEe] wiZhEvtE AR M BT A E A

<z 8> 7|.A-I7-I7(—I 7"_1_l|- Qok

No e A A%
HI-L [UARI&I5& ol 4 W&ol #2I3 H(o] 93 vId Holth e
HI2 [JHEDL o] g4 W= °ﬂ F@ FHel dFE 1A Zloltth ke
H1-3 |AZAL o]8aF w=d] 93 A+ 93-S n|z Aol e
Hi-4 [A]28 ¥keA = o] 8} WhEo] §9]3t H(+)e] JgS n]Ea Zlolt) A e
H-l [OARI&7 e S84 7@ Aol 9 vA Zleln, e
W2 [JuEde 8439 7o 4nel dFE vIA glolth 71
W23 [HFe S8 fold Anel 9 vId Aol 21
H4 N9 Wede FEH FOIT Ansl B2E R Gl
H3 |08 B5e Apgelwd #28 Aol 9F< nd slold. A
H4 [0 87} w5 ddd fold Fne] 9F< vid Aolth A=l
HS (B84 o84 W5l feld J(ne] 9F2 nA Aeolt. alkel
Ho |82 olgelwd foldt Fnel 932 vId Aolth A
W [Bede Aol £ Foel FFE v Sl e
HY [Afeel=e ddd feldt dhel 9eE vld Aol A
HO-1 | 8847 Abgolmrte] AAM o84 w52 mi/l a3t 9ls Zlolth| A
H9-2 | &-84% dEgte] #AA o] &4 v vzl &L & Zlolth A
HI0-1 [2847} dlgzte] #aAel A AHgo=E viN&wr} 1S Zolth A
H10-2 |o] €A} Ft=E3} dHzte] AA A AFRo == wiladrt 9& Aol A g
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5.2. FZAEl wWE AxH IAIA

(<

B AT W89 dds aobgelshd, IPE R HAA 2Rl MH|~FA 0 471A] A}
&1 YA}l 7]°5(Design, Function), 7% X% Z (Information Quality), 41| (Reliability),
Al 2~8l 1h-3-Ad(System Responsiveness)< ©]-&-AF TH<(User satisfaction)ol] =5 +2]gt &
(Hel dFs FATk

HhA ol 282 (Perceived usefulness)oll thall A= % H.3%2 (Information Quality)Z} 41] 43
(Reliability)°] o3t &2(-) s T A2 gQlx o] 717 = At A2 AL B
2 skt Agdl o) Fue] BA% FEE FAEA BT A0 AdshE Aole
3 7HdE AAeslod, O ARlS A EY At FEEFL FEAA 57 2Fd e
T4 T vFe m7hE AEE AT 5 dvke] A &l tiste 1P Portfolio B
< Al w7 B SVl FAtetE SEAS} IP Portfolio HAr7F W
T - A7 Gel FAkeke SHAR] & |elA 2kl 7} YEksiT
Pl AAEE S, A AL F - Fol HE QI Helel Holsk PR T
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(Abstract)

This study conducted a survey on domestic private and public IP information service users

and department and personnel in charge of companies to see how the service quality of
intellectual property search service affects users' intention to use, user satisfaction, and The
results were analyzed through SmartPLS 4.0, and the results are as follows. Design and
function, information quality, reliability, and system responsiveness, which are the four
dimensions of the service quality of the IP information search system, were all found to have
a significant effect on user satisfaction. On the other hand, it was confirmed that information
quality and reliability had a significant effect on usability and was rejected. In addition, as a
result of testing whether the long-term user orientation and intention to induce
recommendation to others have a mediating effect on the relationship between user
satisfaction and user benefit, such as time and cost reduction, provided by IP information
search service providers. Through this, this study provided implications for the development
plan of the domestic IP information search service industry.
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