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ofstaizt A8 A+ B w3 1ES Fo AT MES EEcheH, =EF
M2 A5 flste] ASEAs AAstn. 38 AsE v o2 SPSS
Ver. 28.0 54 17]A

TAAQN ZA4 Ug #H =

AR, AR 1A 542 etstr] flsi H1E=i4 (Frequency
Analysis)2 AAISHAEE. TP SAFESC e A4S A5 & 7e
TARAS AESHH.

A, ST BddR A=Rdes dSch] Ssl "9 a7
(Exploratory Factor Analysis)& AA|oglom, To] AZA-S 2Rl 25
A B4 (Reliability Analysis)& 5ol A& A4(Cronbach’s a)& 4AF&st92
o, W 7F AARAE 4] fste] AEEAEA (Correlation Analysis)<
AAsHAH

g, 2221 277 FYA"E oAEAT} Fujole] unjz]l= ¥ BTAE
BA5E7] sfA 3] HEA (Regression Analysis)e AASTh ®et w7/l axrt
Golgtz] &elstr] ¢all Sobel Test B2 ARESHY] mj7jaytE A
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= A7 29 HARE F6 SPEe Fuiet B9l e 49 'y 370

o ST, AFFATH SHL Gobus] gste] NERHL UA

AV

w447 g7 e oA 290(78.4%), H 80 (21.6%) =2o=2
Elgton, odgde 30t 125%(33.8%), 20t 9798(26.2%), 40t 908 (24.3%),
589 (15.7%) =22 vt FstEe 494 sty AsH/EY
1758 (47.3%), 15t & oIt 145 (39.2%), Wstd EAHsH/ =) 347
(6.5%), 29A wstn AsH/ZEA 26W(7.0%) o= Uebgth Fde sAY
1208 (32.4%), Aw¥lAd 7399(19.7%), 718k 599 (15.9%), SH¥ 4978(13.2%),
29 387(10.3%), AEH 319(8.4%) <o 2 Uetyt Zor 9 Bt &5
- 200~300%F 9 =9k 1199 (32.2%), 2009t ¥ =]k 1007 (27.0%), 300~400
T ¢ Rk 9475(25.4%), 4005t @ ol 579 (15.4%) <=2 UrERgtT
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[E 4-1] AIFASHH EA

N %
" 34 290 78.4
A 80 21.6
A 370 100.0

20T 97 26.2

e 30t] 125 33.8
40ty 90 24.3

500 o] A} 58 15.7
A 370 100.0

TEsly £ o] 145 39.2

- 297 dista AsH/EY 26 7.0
43A) et At/ EY 175 47.3

Wetel et/ 5R) 34 6.5

A 370 100.0

SHAY 49 13.2

BN 120 32.4

i ARz 31 8.4
AEAY 73 19.7

25 38 10.3

7)€ 59 15.9

A 370 100.0

2009+ 9wk 100 27.0

- 200~300%t 1 ulgt 119 322
300~400%t ¢ W%t 94 25.4

4005 9 o4 57 154

A 370 100.0
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= Ueydth PR & FuiElg F JEUE B Tl HE2 70% ol 148
(40.0%), 30~50% w|gtat 50~70% wmlgte] z¥zb 72%(19.5%), 10% w9t 407
(10.8%), 10~30% w7+ 387 (10.3%) <02 Liepyit),

PR A Al T8 FE EFARE JIEY, SNS 5 272%(73.5%), 715 2
FH 2% 439 (11.6%), TVEILL, FA] 5 28%(7.6%), 71t 178(4.6%), SH
g2, At 5) 109Q2.7%) +=o=2 yeyth Eog Fash Agzehe
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[F 4-2] 3pF=E 4H]

9 eeel olg e

N %
59F ¢ w)gt 191 51.6
o B HFE 5~109F & o]t 133 35.9
Sofju)g 10~15%F & wjgh 33 8.9
155t ¢ oA 13 3.5
A 370 100.0
10% =]t 40 10.8
oSPEE F Tl 10~30% u]gt 38 10.3
Hl-E 5 JdHUS 30~50% m]qt 72 19.5
E5t 1o vH& 50~70% w4t 72 19.5
70% o4 148 40.0
A 370 100.0
AEY, SNS & 272 73.5
S Zuf A %E%fl%a; A ) 10 2.7
qu E 7 W 9 A9l 43 11.6
° V31, 32 5 28 7.6
7|} 17 4.6
A 370 100.0
25 W& 186 50.3
ZasM AWzZFele # AR 33 8.9
g5 B 18 4.9

221l gF FR -
g5 B4 71 19.2
g5 5 62 16.8
A 370 100.0
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o] stz Yall et =g &4 A= (&
4-313} Zh, AZAT gt -1.216~-.379(AgrR), Hxrt -7
1.665(2HF<8) 9] #2 Hol AFAAS zhe= Zlog E9lsiirt,

90) A1, (2013). TAmos 20 FARA wetshrls, At H. p.87.
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[ 4-3] 2281 R 7l&sA 24

2% B ;ﬁgi = Ax
2okl 2Rl 3.79 987 -.807 401
22l 2R 2 3.88 1.040 -.846 191
221 2+ 3 4.10 925 -1.216  1.665
22l @ 4 3.52 1.168 -.424 -.727
22kl ZH.5 3.63 1.109 -.625 -.264
22l 2R _6 3.46 1.194 -.379 -.756
22l 2R _7 3.95 974 -.890 490
221 2 H_8 3.56 1.127 -.476 -.587
22kl 2H_9 4.14 871 -1.177  1.616
22kl 2510 4.13 845 -1.023  1.141
22kl =11 4.14 823 -.863 531
22kl 2R _12 3.98 988 -.959 .600
22kl 2H_13 4.13 927 -1.113 1079
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zF

=% Bt |} = A=
FYLE oArEA 1 4.32 659 -.629 121
Frelay oArEA 2 4.35 716 -1.100  1.599
Frejay oArEA 3 3.20 1.303 -302  -1.019
ey oJArEA 4 4.07 .898 -1.039 1.164
FY2AE oAEA S 4.36 720 -1.018 875
Frelag oA 6 4.32 756 -1.039  1.031
FYAE oA T 4.28 765 -.945 573
FYAH oAEA 8 4.44 .685 -1.182  1.768
FE2E AEA 9 3.80 1.098 -.880 219
Fe~" oAEA 10 4.03 .930 -.937 522
FE2E 9AEA 11 3.99 915 -.933 629
R AE oAEA 12 4.01 1.050 -.945 201

3. o] TeTA 24

T o) o] S IRlotr] fal et HEE 4T Ait= [ 4-5]
o} 2t AZZAd e -1.177~-.686(AHZER), HE7t —.450~1.396(A ]
Z8) 9 e Ho] S 2= Aoz 3elstit

Fujolof it V&5 A EXAT, ‘Fe 28kl FHE 55 Heh

2 P Aol QIERVY 4242 AP S BRA

2 “eell 2RE Eo) A% SHES Fuldl B3 Ak’7} 4122 ehic
o] “gdkel BRE So) 4T B o2 Al 248 o] Yt
£ 3602 Ardos 71 WA epde



[ 4-5] FROIE] 7145 A B4

Fr 3
23 g = g= A4z

Hz}
FujoE 1 412 915 -1.052 1.014
Fujo: 2 4,24 .848 -1.177 1.396
Fujolx_3 3.76 1.055 -.778 136
Fujolx 4 4.00 .982 -.811 195
TFojolx 5 3.60 1.247 -.686 -.450
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A 32 EAET Byre} Agr 24

3 FA4E EA4(Principal Components

oF

il
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o
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Aolo] 7t 0w

A(varimax) HHAlS AR89

ld

Ife]
!
KH

il
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b2 QA SREde
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ul |
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=z O
%]TT:-:

Pl A=A

]

Y59

=]
g =

Alpha)& &3 =

=
=

g2 79.293%

S|
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9342 YEeEG O™, Bartlett +3A
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59l
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219
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—

aZb A= 913, MEA4 830, AHA 8992 e &

. A 2141714} pp.127-128.
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T SPSS/AMOS
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il

91) £A%. (2013). =Rz Ao Do

=2 pp.65-66.
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[# 4-6] 2] 2179 294 9 A=

qug  As4 B84
22}l 2= FES FiE of 2as AHE A 4s 4
ot .879
2]l gHe RS S o 583 HEE IS 4 itk .869
22kl = AF ool &=4 aubt Sl 778
221l 2HE AEol gk o|n]|A]|7F FopHinh 184
22kl gH+= A=gt ghojtt, .844
221l 2lR= A= 9S volrh .834
221l 2= Aot 75
22kl gH= AAR =g Sk 748
229l e ARAAS AT Qi 725
2Rl 2R AsAts B2 AE A Aol okl Azt 791
22l 2= fA olalied 4= A A= gk Azl 691
22kl Rt AR olzta Azttt 602
2211 2lFoll AEA zAjo] metE|o] Qlrial Azttt 520
SHA| 3.750 3.512 3.046
% EAF 28.844 27.017 23.432
% = 28.844 55.861 79.293
Cronbach’s « .899 913 .830

KMO=.934

Bartlett’s Test of Sphericity=4549.187  df=78

sig.=.000
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7184 =4 7154
=28 FE2H FEAH
o] 7ol x| ¢ropx o]dit FUI IFEES FHj
822
AA3h
E33t o]fut AZI7F QIithH oy} vt sPgES AHE
.805
ki
PR TuiE ZAY o dofl A RS Aol
780
A9},
oM sHFES ZAT o A FAYE RS T4 763
AEigict, ‘
oA tlo] Fufsl= SFEES AEsts Zlo] Mgk A
.870
ojck.
ShgEe] el & meExgt we AjEso] AEsh shEol
.865
=5 A olth
TVL SNSE Fofl 2 3t epgEs A9ttt 741
FHAY dEHQ] PES ASTIt .694
B4 Fofshd SRS FuffehH £l B o Zloth 810
Ha Hofold RS tE SRR Hof £4& A=
o 698
2 o= A glo] f3H o= RS Mok Holtt, 649
P4 Fofsid PR A4S ZHATRES] ukErke BARSH
.603
Zlo|},
SHA| 3.705 2.787 1.392
% BAF 30.877 23.223 11.597
% F=A 30.877 54.100 65.697
Cronbach’s « .865 .833 .608

KMO=.842
Bartlett's Test of Sphericity=2091.165

df=66  sig.=.000
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3. Fofolme] aeled U Al 24

fr

Fojelwe] ST AR AFo] o) agRHT M 2AL A

=
AlRE At [ 4-8]3F Ao Fuolke] A 24t AHE2 66.093%E 2
Skl Q. 18|31 KMO EE A= 8302 YERE O™, Bartlett 734 4

AT} x7=1034.130, pC0012 Ueht 2B H0] AT Ao vetyth E

St AA @9lgto] BT 5470)Aro g2 Hol ElgdAo] HAEY Qe AoR e
Pt AFE BEAZAN Cronbach’'s a7b 84792 Uehyt =2 AFLV} Qe
Aoz et

[ 4-8] FHlOIEY QBA 9 A%

29 HAZk

Fe 2Rl YRHE Fol HE FFES TS 7ol itk .887
22kl gHE Foll A S ol 2 Aok .874
22R] 2 RE Foll Ht RS UE WEAA & Aot .858
22kl gHE Foll A S oot e kEls & Aol .847
22l RE Sl A RS ofE ARl 4T oJdo] itk 547
A 3.305

% EAY 66.093

% FA 66.093

Cronbach’s «a .847

KMO=.830
Bartlett’s Test of Sphericity=1034.130 df=10  sig.=.000
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A 42 A 24

A BAEA (Correlation Analysis)2 ¥Hg45 7+ T4 F=E ZHst
of dupt A7 EASEA] dotle A4 7Holth, 7HadA e A W
5 ZHe] At Wste] Wk A& S745ke] mpefsialar st Ao = 93
T MY AJEA Y AEE Ustdle AT 194 +1A19] g 7t

A Boo ARGl HuA Al gk 277 WaE Y] dvd HE
woshe 7)Eo] Hohod AEAlSrt 0.2ughold AN 9l AHE %5t
], 02014 0.4u|7he HEHEO] APEA, 04014 0.70]9he £ 70| A
Aol 0.7 o)geo] HH wi¢ w2 AuTATE vk & S ot

A Q@A AFE B IS AA seds ARl A5E 5F
RISES ddoR 3 7% SAFS AnEd, BFuaEe 62901002 ueE
o BWAghe 3780408 BT HA szom Ueyrh ARZHoR Am
HE 2kl glHolAE FEAo] 41022 7P & vEhgon olojAq A
3 379, A4 378 o UeiHth FeAE i AA s Y Fea
g 435, 71Ed fEaE 398, B ReELH 3.96 w02 Ueyter, Fu

FEEHE AAstRen, dAs E

A, 22l 2Rl shelacldl AFde Fdwsd] AR (=829,
p<00D), BEG (=828, p 00D Fo] A7 EAsHAH. Eet F2]
oAl B9 aI Z1EH FEAEHG=461, pl00D), 7HEA FEA
(r=373, p<.00D), HEA Fel2E(r=.657, p00DT Ful % (r=.741, p<.001)
ot Fo] AT A,

94) o]&4. (2012). TAFZAFTHES. A&t ™. p.66.
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olojA], 2kl gHo e HAEAHL FUWFol HHA(r=.786,
pLOODT} kel AoaAZE EAstdct. B FE|lAE JArEA ] oh¢laciql
71Ed FEAE =474, p<00D), 7MY FE|AE (=345, p<.001), HHEY F
2] A8 (r=.585, p<. 00D FujolE(r=.639, p00DSE oFo] ATTA L E7
SFel.

22kl 2R sk9aclQl RS FE|aE oxEAe] shelaciel 7+Ed
FHAE =472, p<.001), 7F&A FAE(r=.456, p{.001), tHEA Fg~rg
(r=.633, p<.00D)F} Fuje]x=(r=.710, p<{.00)St= o] ATTA 7} A5t

Feag arEA L] sh91aclel 71 FEAH2 YHs] M8 #
28 (=527, pC00D), tHEG FLH (=427, pLO00D)T Fe] AFEAZ &
Akt L T (r=.475, p{001)LtE ko] AAPaA 7} EA 5.

Fel2aE GAEA L] ok9lacIql A FEla TYHSo R Fe
2~E (=401, pl00DF  <Fo] ATAZE EAstAeH,  Fufelk(r=.375,
pLO0D)RME o] A7 A5k

202 FEaH X EAe shflacld dimdyd FEiEE Fuox
(r=.652, p<.001)&} ko] A7 EAsHSict.

i
Mo

Ao
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[ 4-9] 2gkel g

H, Feag oaa,

Tl 7kl

Alra

=]
o

221 2R A S A =
N
1 2 3 4 5 6
1 1
%E:LE 2 829" 1
3 828" 186 1
4 46177 47477 472 1
;j?éz 5 3737 3457 456 527 1
6 65777 5857 63377 427 4017 1
ool J417T 6397 71077 4757 3157 6527 1
ot 3.79 378 410 3.98 4.35 3.96 3.94
HFEWH2L 904 854 787 629 618 817 803
“ipC.o01 ) 1 A=K, 2 AR, 3 A4 4 71 Felad, 5 ke FElaE, 6 oy felae
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AFTATH EAo & 2219l gRet FAEH oApEA, Fujore] A
Lof zpol7b EAfot=AlE FotH7] fIste] Ao & Aol SHEE ¢ 4
At—test)S AASIAY, A5 2 FFed, 2 281 € A A5 wE
zpol= dYufz] EAFRE(Oneway ANOVA)ES A A|SHST)

1. 22kl o 93 = 89 B4

7F A

Adof wE 2221 2|79 zo|7b EAjot=AlE HAT A= [E 4-10]3
2ot O Ay o] E 2Rl 2lRete] zpols= FAXHCR FoAdo] gl
102 LERITH
[ 4-10] Aol & 2akel 2]R9] ol

N M S.D ¢ p
4 290 3.86 .889

A4 479 489
94 80 3.72 961
44 290 3.81 831

AEA 517 473
A 80 3.68 930
44 290 413 779

AEA .008 927
94 80 3.99 813
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M: Mean, SD: Standard Deviation



I
2

Es|

AFoll W 22 2R[o Aot EAS=AE AARY A= (& 4-11]13%
Zoh O A el 2R §19aglel AFA(F=18.037, pd001), HEA
(F=16.524, p<.001), AHA(F=6.951, pl00DANA FBAHCRE Fogt zto|7t
LUERsTh AIRHoR AmEH, 307t A=Y, MEA, AEY BE oE A9
tioll Hlsl =A IRk Ao LERT

(& 4-11] Aol T 21 R AolwA]

N M SD F p
20t} 97 3.32a .7199
30th 125 4.15¢ .690 s
A=A 18.037 .000
40tH 90 3.85b .994
500 oAt 58 3.67b 978
20t} o]st 97 3.34a 156
30t 125 4.10c¢ .668 es
HAEA 16.524 .000
40t} 90 3.84b 906
50t oA 58 3.74b .969
204 oJst 97 3.87a 107
30th 125 4.33b .622 e
AHA 6.951 .000
40tH 90 4.07a .928
50t o)A 58 4.00a .876
T p001 M: Mean, SD: Standard Deviation, Duncan.: a<b<c

2GR Aot EAEAES ARG B

2 4 [
HFelo] 2 2etel RekY Aol FAF

uls

lo
do M

=
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N M S.D F p
PS8k £ ofs} 145 3.77  1.029
294 st Afsh 2 &4 26 3.52 .908
A2 - - 2.283 079
437 dighw Aet 2 =4 175 3.88 815
skl ZA(Asl/ =) 24 348 571
VEsHY £ ol 145 3.78 .942
234 disk Afet 2 =Y 26 3.50 852
ARA 1.368 252
A4EA] sty et 2 E¢ 175 3.84 .790
tieke] Ze(Asl/2m) 24 3.65 702
PS8k £ o5} 145 4.05 .959
2G4 disky Afet 2 £ 26 3.95 .620
AHA 1.102 348
AAA] ohetw Aot 2 E¢ 175 4.17 657
tjskel ZQi(Alsl/Z7) 24 4.02 .642
M: Mean, SD: Standard Deviation
2t A

g whE 2l 2o Aok EAS=AIE AR 2 [® 4-13]%%
2ok 1 A3 29l 2R shelaclel A4 (F=4.744, p<.0o0D), M=
(F=4.202, p<.01), AHAG(F=2.446, pl05)°lA EAHC= {Folgt Zo|7F e}
Hoh ARAer AuEd, A=y, A4, 4R 25 S ALt 2e 4

QA B AxsHe Ao teptt

_49_



(& 4-13] 2] W2 Latel alHe] o2

N M SD F p
SHAY 49 3.26a 780
A 120 3.83b .909
HEZ 31 3.80b 789 e
A4 4,744 .000
Au|AY 73 3.91b .954
PAike! 38 4.10b .642
71e} 59 3.76b .985
SHAY 49 3.32a 701
3L 120 3.81b .870
H22 31 3.87b 703 "
A 4.202 .001
AH| A% 73 3.90b 916
AR 38 4.05b .648
= 59 3.73b .926
SHAY 49 3.76a 107
3AH 120 4.16b 173
HEZ 31 4.10b 712 .
AR A 2.446 034
Au| A 73 4.17b .846
kel 38 4.23b .598
71e} 59 4.05ab .893
"1 pC05,7 p<01, T pC001 M: Mean, SD: Standard Deviation, Duncan.: a<b
oL 9 BE 45

4 B A5 g2 281 R Aot EAS=AE AR AR [
4-14]eF 2ot O A 281 g/ shejadlel A=A (=6.012, p<ol), A
BA(F=4.812, p<01), ARA(F=3.238, p.05°4 EAHoz §ojgt zolr}
bt AlRHoz AmEmE 2009wk Aot RE AEFA 4lF
4, MEA, ARG BF =7 AA ot AR YETh
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(£ 4-14] 9 BF 450 hE 2l 2Ho] zfolR A

N M S.D F p
2009+ gt 100 3.50a 934
200~3009+] =]t 119 3.77ab 929 "
A1=14 6.012 .001
300~4007+ gt 94 4.02b 781
4009+ o}/ 57 3.93b 871
2009 algt 100 3.52a 876
200~300%5HY o)gt 119 3.84b 855 "
AHEA 4.812 .003
300~400%+d gt 94 3.86b 178
4009H ol 57 3.98b 848
2009+ m)gt 100 3.91a .806
200~3009F =]gt 119 4.11ab .839 .
ARA 3.238 022
300~4009F =)gt 94 4.25b 715
4009+ o}/ 57 4.14ab .703
"1 p<05,""  pC01 M: Mean, SD: Standard Deviation, Duncan.: a<b

N
o

eag oEAT Poolze] G F adl

rr

S|
~

M

7.

gdol] w2 FEAE i AR FHjelre] Aoyt EXS=AE HA
A= [E 4-15]9F Z2ch 1 Axr S48 oxpAA] shejaclel 7FEA
Y AE(1=6.178, p<05), T E(=6.364, pl05°A EAHCR GOt zfo
7b Yetgtth ARHor AmEH, Aol oo vl A dAehe AR
LrERSETE

o :IolI rol
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[ 4-15] AEH E FAg oAEA I} Fofjo] o] zjo]RA
N M S.D t D
7124 o4 290 3.96 .651 .
B 6.178 013
FeaE” A 80 4.06 .540
Sa A 7484 o] A 290 4.32 629
i} 900 344
orEyg  JElaH uA 80 4.45 .566
o) A 14 290 3.96 827
_ 548 459
CRE P A 80 3.95 784
o 290 3.93 831 .
o] 6.364 012
34 80 3.97 692
" p<05 M: Mean, SD: Standard Deviation
L A9
gl &g Sl AEAY Fufjole] zto|rt EAfot=AlE AT
75 = [E 4-16]7F Zoy. 1 Ay ZE|AEH QJAEAS olfaclel 7+=d &
2 AH(£=8.706, p<.001), 7FH&4d FeAE(F=3.296, p<.05), B FeiH
(F=5.566, p<{.01) Z8]1 Fuiem(F=14.400, pl 001 EAZHoz Golgt
Zpol7h UErgtth AlRHos AmEW J|EH FElaEHe 30d, 7MY FEA
g2 30te} 50t o4, HEA FElAEE 200 ALt BE AgiolA =

AASH= Ao Vet
Fojolst 30T} ok Awtlel M) B4 AAshe Ao kgt
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=S|

[3F 4-16] Aol W& FeAg oAEAY Fujl o] zfo] A
N M SD F p
20t 97 3.80a 667
71%A 30t] 125 4.20b 480
_ 8.706 .000
Fa2H 40t 90 3.92a 656
50t) oA 58 3.93a 687
20th 97 4.22a .750
e 2H 7184 30th 125 4.45b 518 )
_ 3.296 021
ondsd JE2ag 40dh 90 4.28ab 574
50t o4 58 4.44b .599
20t 97 3.69a 815
x4 30t] 125 4.13b 576 ..
) 5.566 .001
e P 40Th 90 3.99b 931
50df oA 58 3.97b .968
20th 97 3.62a 713
30ty 125 4.28¢ 612
T olm 14.400 .000
40th 90 3.90b 859
50t) o)A} 58 3.82ab 952
"1 p<05," " p<01," " pC001 M: Mean, SD: Standard Deviation, Duncan.: a<b<c
S

ar

wjelgohe] Apol

el oALAA T} ool o] zto]rt EAS=AE HA
< felaE oAEg

@u} 1 Awt 2t
Gel4o] gl Aom Vet
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[E 4-17) AEsEd) he Faag oags Toese] Aol rs
N M SD F p

158 &9 olst 145 393 672

712 294 gty Ak 9 24 26 3.98 616 - "
TY~E 494 dist Ast 9 &9 175 4.03 0 .604 ’
sk AR +=) 24 3.92 573
155k £ ol 145 435 644
SalAE 74 2udA) diska Ast 9 £ 26 443 472 16 .
oWAA  FElAE  4a4 ostw Ast Y 29 175 435 613 '
skl EARS/+=) 24 426  .648
155t Y olst 145 390 951
gixy  23A dist Ae 9 &9 26 3.82 651
_ - - 819 484
A" 4dA ofsta Afpst 2 &9 1750 4.02 720
skl ZAAsl =) 24 3.93  .770
55k £ olst 145 391 955
29A ofsty Afst 2 £ 26 3.78  .840
e S - - 780 506
437 digte At 2 =9 175 4.00  .670
skl EAAEl/4R) 24 3.90  .626
M: Mean, SD: Standard Deviation
2t 2

Aol We Felzg oApagn Fme] Aolrt EAkAE AR
At [F 4-181% 2ok O A% FesE AbARel 9189 AFH F
Y AB(F=3.789, pd0D), A FHLE(F=3.306, pd0l) I Fujok
(3184, pODAA BANOR FEAT Aol ebiek o2 o
W, 71 FULEE SAA/ANAY/AGY, HEY LGS e A9
@ RE AYrold B/ AAske Ao Uehdth PujoEE Aol the

Agdell visl &7 dAste Aoz e
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=]
24

AQe] w2 FaAE AR FrloEe] Hol
N M S.D

Y 49 3.70a .619

SAt 120 4.08b
3.87ab

agq 31
73 4.10b
38 4.07b .569

3]
71k 59 3.88ab .665
4.13a .852
.550

I 49
SIAH 120 4.43b
438b  .562
1.723
615
492

&2 31
4.33ab

.602

914

g 7184
A2 73
4.36ab
115

23
F p

.620

.539 .
3.789
.630

.002

128

.006

:[oll
)
[>
R}
o2
e

.008

38
4y 49
3.95h
724 .
3.306
38
59 400b 936
763
A
31 4.00bc
AH|I2
38 422
3.80ab  1.030

oppa
A9
59 4.38ab
SIALY 120
A2 4.01b
4.02b .866
et
SHAY 3.62a
3.99bc 733
AER
4.01bc 796
59

7]}
3.57a
31
73
4.23b .618
49
120
758 o
= 3.184
557
7)€}
M: Mean, SD: Standard Deviation, Duncan.: a<b<c

ool

ipd01
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gt Ave (2

[E 4-19]

ol 9 BE A5

4 W7 250

2 Feosg ot

sk Ao Vepit

AE]S

— 1

27 Sl o] 2pol7t EAfSH=AE A

4-19]9F Ak 1 Ayt FeaE GAFEAAY] sheecldl 71EA

T AE(FE5.164, pd0D), HHEA FAEFE3513, pd05 I3 Fujolx

(F=5.258, p{ODCIA BARSR FoIgh xfo|7b Yepgltt, AlEAos AmE,

714 FEYAE2 2009 ¢ ALt RE A5, diRY Fe
1

< wlekz} 4003t

300~400%F
d oMl A Atk Aoz UEH Fulel=E 2007

e ALt BE A5FNA =4

4 B 250 4 FrY AR PRI Ho]EA

3|
N M S.D F D
2009t ¢ wgt 100 3.78a  .645
71F4 200~3008F A H[gE 119 4.02b .654 I
i 5.164 .002
Fe2~E 300~4009F Y mgt 94 4.08b  .561
4009+ ¢ oA} 57 4.10b  .587
2009 ¢ wjqt 100 4.26 728
SarE TkeA 200~3009F & m]gt 119 4.38 621
_ 1.085 355
oWEd  FElAE 300~400 @ =gt 94 4.39 .549
4007+ 9 oA} 57 4.38 493
2009 ¢ ot 100 3.77a 974
A 200~300%F & m]gk 119  3.95ab  .780 .
_ 3.513 015
228" 300~4009F  \gt 94 4.04b 711
4005+ ¢ ol 57 4.17b  .689
2009+ ¢ ojgt 100 3.692 912
200~3005+ ¢ ot 119  3.96b  .804 .
Jfole 5.258 .001
300~400%+ ¢ =gt 94 4.05b 703
4009+ ¢ oA} 57 4.15b  .646

" p<05,"" p<01

M: Mean, SD: Standard Deviation, Duncan.: a<b
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4-20] ATEA

T &

oAM= 24, 300~4009F
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hiE
o

=

]

He Zlo= vehdd
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Al A

i1
ar

[

o

—
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el

Bp
T

30th >

304 >

30th >

T
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o
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iy
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o
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SHA
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>

300~400%t
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ATEALH E4 A, A4, A, ¥ BF L5004 SAHOE foFt

#ol 7k st
A, AEAA BHe AE

b,

o2l
=y
)
i)
=
I
k1
i
¥
o
R
FIF
pa
lo
i

SA, AgelA 309 712H Felad, 306k Son oL heA Fe
4 300 oL duEg Fesee B AAdE Ao dehd, 1eln 7
wiolE s 3017k 7 AXshe Ao Ve

WA, AP AL/ ARAYAGD e NEE FeaE, e A
BE AYZIAE HBEY FU2HS A Qs Ao tegth 29T
Fojol i Adgo] ¥/ AAsHe Ao vehyt,

9, 9 HF 25 2008 9 PR AR RE ASEE 71EH e

AE].
U UHQE% 200‘%’} o ngt
O 2 e

[ 4-21] ATEASHE S4ol uhe Felag oA Tojelwe] Holr

s 7H8A4 A Fuf o=
Fe) 2 Fe2g LRSS
48 ECID - - 94 D
o1 309 020 > 2000 309

B

o

k)

1%
I

ERENZERS)

2¢) ool ) - > 3 49
9 37 300~4005F ¢ Bl

> 2003t ¢l meh : A g opgy O 200% € Bl

P>
|
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A 68 7Hag A%

=2l FAR7E FEAE AT Fujoke] vAE 9F BAE FHE

A (Regression Analysis)-2 53l 7S5t At Shct.

[¢)

2uel BRE SYASE ok, Koo AFHS FHUSE ol 8

o}
slArge Basi ekl @Rl 37 WYL F=315.934(p<.00D),
2 20] AT 0 EE do] ARA @7 wjRo|

S

_,'EL oL
rlo
)
=3
o
I
rir
olu
o
>
am
1o
>,
i,
o
=
o
x

3= Ae= I%E‘r‘;kﬂr(ﬁ = .680, p<.001). rﬂra}xﬂ 7}@ 1_9__ 2R
gt AH FMHoE, HFE Tl €2
Sto] meE Rtk HS onlgth

ul
o,
rlr
P>
I
)
N
Y
o
=
fu)
rol
FPN ofp
Bl
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[ 4-22] eetel SRl Felag oxpagel sl7Eg A

H| E &5} A4 EZ3}t A4
t P
B BZA} Y,
) 2.293 104 22.088""" .000
2ol 25 465 026 680 17.775""" .000

F=315.934(p<.001), Durbin—-Watson=2.066, R*=.462

o0l Fau4 | FeaY 4R

1 Ho] sk el FEAE oAFAA O skl aclate] AN FA
Aom Fou|gt FaFol A=AE s fste] g2 AEA
279 shflaclel A=, AR, AHAES SR
oJArAZ o] S8 glql 7IEH FElAaEHe F5Hgo| Tt
SIARY-S BEASHH  F=41.217(p<.001), Durbin—Watson #f-> 2.022°.2 2
of 7Pl 0 Ei= 4ofl 7PEA] 9471 wiZel Az gholl AdEAZE glew, &
A7 1o 7y, AR 2]4=(VIF @ Variance inflation factor)7} 10E.th
271 izl vEssAadel A7 dA8skA] dokrt. whebA Sl RYo] AHets
Py
ES

=
ol s o Qo Eob FEReR] VIEH FElaEe 24.6% AWt 3l

EAAN = (B 4-23]9F Z2ow, ARAL(B = 225 pdoDet BEAA(B =
215, pC09e 712 F2Eel F) GFL nAE Aoz vegeh m
ebA b 1229 M 1-32 S ol AnlArt 2ol eRE 59
ARA ANt FAHY AF FRE F4E AU NE ¥ AF
o FEshA 2gskel HARS Wt 4e ojuat 3, Yaksta A4
Q) BuAt AN 1) 2ol 2] 71EHS BAsAL S350 o FeA

woe WeEA Ao

=
Ao
H =2

o
L

Ir
ox

l_.
A R 17
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2
o,
A
o
>
i
o,
kT
k)
o,
=)
ofl
o

ro

=
1d J|2AS ZA0R WS yal AT
oF A= Tversky?t Kahneman(1974)9] 7\1] Algt ¢
Hdxt LA|5HH 95 7]E AHIF MR 7] ¥
T Ut HE HoEr

.

1
gt E#(anchormg effect)’
of mA= FFol AFAL

[ 4-23) 2ekol @Rl sglad 7124 Fesgel AL A

wEast e T
ST 5 SAF
fres ! P ]
A=) 2400 153 15.726" .000
A=A 067 065 .096 1.024 307 231 4325
HAEA .166 063 225 26407 009 282 3.550
A H A 172 068 215 2534 012 282  3.541
F=41.217(p<.001), Durbin—-Watson=2.022, adj. R’=.246
"1 p<05,7" p<01,  pd 001 F&WS 0 71EY o2
2oz, 229l 2R oHJ‘?LO ol A=A, —Er*é, ARAAS EdHSER

ARG S BASHH F=32.191(p<.001), Durbin-Watson Z-2 2.00722 2
of 7P 0 T 49 7PAA] 7] "Rl s TH ATTAVE 9o, &
2FMAIZY 1o 7V4 A, B4R A]4(VIF @ Variance inflation factor)7} 10E.th

95) Tversky, A., & Kahneman, D, op.cit., pp.1124—1131.
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R
BN
oL =
% o
2
oo
o
ofd
oy
X,
lo
Mo
=
N
N,
i
0%,
ol
el
Ry
5%
32
-
=)
I
)
olt
s
!
oflh
-0,
iy
b
ol

& = St 3
w4 A= [B 4-24]¢F gon, JRAL 7184 FELH A IF
< UAE AoZ YeRgTH B = 482, p<001). mEhA 7HE 1-62 AE =9
o ol aBAE 2kl BRE FS FAHela SRt ARE EHoR
g5, g AE7E 719 &l o A dE=He T Veer 289
e e ouiett &, AF =EEHA 95| AA" AHEe 2nRe 2
e A ey 7HsAde Fske B 8.

Hhgo] A=A(p = .005, p=.960)% AZH(8 = -.037, p=.672)2 7+84

oz [oRt dF= AR &2 AoE yehd 7Hd 1-49
7 1-5& Z71Z4E3IH. ol &H[AL AR ol dEAda 2 A4 i 2
ol o A He=s FHO it HIEE FHo=z Ay fh
=02 o=t o]t Ait= Tversky@t Kahneman(1974)0] A|
B 8ol (ease of recall) o2 AA|stH, AHEES AA SEHA H

?l_
sl dop A ARIZE ezt ZHs) wEdits e HolEnhoo

96) Tversky, A., & Kahneman, D, op.cit., pp.1124—1131.
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[ 4-24] 22191 279 519l a1yt 7184 FejAago IHEA4ZE 3
EEsh A L
AT A BA%
t p
5= o
=) 2.894 154 18.785"" .000
A1 24 .003 066 .005 050 960 231 4.325
HEA -027 063  -.037 -423 672 282 3550
ARA 378 069 482 550377 000 282  3.541
F=32.191(p<.001), Durbin—-Watson=2.007, adj. R*=.202
ipCoo1 FEUS 1 M8A Felad

ololA, 2etel ERe BH9aQl MY, ARY, FUAL SYUSE £
PotaT, FAE AFERY S8 REY FPAHS FEHUS] £

SARYS BA5HH  F=102.811(p<.001), Durbin-Watson Z& 1.9200= 2
of 741 0 &= 49 7R 7] Wi Zaks 7ol A7 glow, w4t

S 2]4=(VIF : Variance inflation factor)”7} 10Et} 2}
wAI7F WAYSER] ookt whebA SR o] Agdsirtal

 FHUA EY Fe2EL 453% APstn gt

o 3
=AM = [FE 4-25]9F 2o, A=AE(8 = 398, p00D} FEA(B =
269, p<O0DE HEA Felige] H(He] dFL AL Ao tehich m
A g 1-T P 1-9% AEEgidh ok anAt 2eel HRE F9
Aot R F AR B4R AR FRAS AR AFH SH0= Q4
stel, oY ARES AF AAES dEsH: EHoE Uvskis Al Yol
ojnjgitt. =, AT & AT FALY F/ARE AuAE AT A 247

o= ﬂ*ﬂow_ A} AEE AR Yigt QAo shh



l>

Hrdo] Aede ey &

=]

g o ujojzete] A T et ATl AEAe] Felx
GGG mAA otk Auety YA ol e} HA] AEH A4
¥ ool A A
s B
1

o] AgHoR moH o), AEe] AEH
=

ol SAHCE fofdt 9F vAA &
AR YEt 7 1-82 Z1ZHAT(B = .043, p=.550). ol=gt
2(2019)9] HAado] AZehs A= A Fal Bl S5 FAIEHE,
gl

[ 4-25] 22191 279 5t9laclyt thuy Faago IHE4ZE3
BZ3] TAA
H|EZE3 A L L]
2 AR e =
I= £ P
B ﬁ;} B ¥} VIF
A=) 1.295 169 7.678" 000
A=A 360 072 398 497277 000 231 4.325
HEA 042 069 043 .598 550 282 3550
A HA 279 075 269 371477 000 282 3541
F=102.811(p<.001), Durbin—Watson=1.920, adj R’=.453
hipCoo1 FEWS L dEg Felad
221l 2/ 7 FelaE AFEA Y nxl= FFS 15T A [E 4-26]
o AlAlotRoH, ASH A= o2t At
97) oldl@. (2019). “Fado] xzkeke Amz AEF B7 nEl A3 FUHE, FaAE @ o)
Zoto] FxA A", d=digy WS tiehed *—WQPSHLE, pp.31-32.



(& 4-26] 22 277 FEl2E JAFEACl nAe dFel tit dS 23

a774 i

o

M1 2ok R FEAE Aol A(e ATS mA Holk A
M-l REEe 712 Fesdel el 9 WA R0l 1ot
M1 WS AR FesHel A9l 9 HA R0l e
M3 ARAe 1EE eI Aol 9ee ol Zold o
W14 REEE e Fressel A(0el GEe mA Holdt 12t
W15 WAL 84 Felssel A(nel GEe md Aol &
ML 16 ARAL 84 Felssel A(nel G mA Aol e
1T REEE A Fessel Anel JEe md Aol o
M-8 WRAS A Fessel el s §a Rl 12t
M9 ARAe dEA Fessel A0Sl 9 A R0l e

f

Fo2Y AEAS SYUSE o1, TSRS FHESE sl AR
o

AstH FAE oabAAl 3Y BFL F=265.243(p<.001),
Durbin—-Watson ZF-2 1.8900.2 20 7141 0 T 49 7PAR] &7] o
xS Tl AEEAZE gith wheba SR o] Agsittal siAg 4 gl

EG LSS POl 64.7% Aeti ik
BAAYE (B 4271 2om, Feag oAge oolEe] H(+)9]
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AL vl HoR Uehdth(p = 647, p00D). Wt 714 2= AEEs
of ol aEAZt P wHgelA g moe] oE2E4E TuioE oA 3
shEths ge omlstth 5, Letel elHu 29 gue] 2AG Boo] 4H|x
o Prj WL EAsHE Fao 9o gt

[ 4-27) Frel2s oAz Pojolwo] 8718 Adwt

H| B3 A EZ3} A
t P

B BFoxt yia
) .056 241 4816"" .000
—?—E‘I_j_\_g 3 %k %k

.948 .058 647 16.286 .000
SIS B

F=265.243(p<.001), Durbin—Watson=1.890, R?=.647
p<.001 e Bk

Fe28 Al s9lacls Tuelzete] BANN FAHOZ Fn)
T ol YEAS AP Aokl FFAARNES ANt Fezy o
AARY S8 N1EY Felad, J1e4 FosH, GEY FUrEL 5

s el AEEATE fleH, &

I
rlr
o~
2
N
N
R
N
§2 -
52
N
=)
]
2
N
N

2ASHAIZY 19 7V4a, B4 }%}_EHZ]T(VIF : Variance inflation factor)”} 10X.th
2b7] ol gEsA4de] A7 HASHA] skt whEbA Sl go] Aletst
: TEHSQ el E 46.9% Aot it
-28]7 Zow, 7|EH JFAE(L = 223, p<00D)T} of
2B = 540, p<00D) Fafej ko] H(+)o] FdF= nlxe Ao=
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Uebgtt ek 7 2-13F 7 2-32 AEE gl 7 2-19] A7 A
AAR(2023)9] Fe|Ag AEA JFRAe] Bt AFAFNA 7= 72
2ol Fufolel] FoRt JFE wATtE AAet= AASHH 8 7hd 2-39]
o, < 94% %35]99(2019)¢] mHI £2PAHA EXo] o]
A7elA HE FelaEo] Tkl fefgt FFE HA
AR ol AHIATL AFE FIFD o 7] F4d

of N
ol N,

1o,

T

o &

7] (anchoring point)oltt APH AE oln|Z| (typical representation) o]l
Eoto] s WEas, i o=rt AstEohe He oulRith thA] Eb,
AR AAFolvr AP A om A7t FE AlFS AHAY] A &KoA F
Fog dutslro] Fufjojof Al JFS wHh

Hrdo] 7 FElAE2 Fujolko] SAX R [olet JFS nx|A] &
oz yeit 7K 2-2& Z1AEJAT(B = 041, p=.371). °l= ZHAT}
F AHEE duiy A HP=7HEAE fold)Eth=, 11 AHIL A= Thst
Gk

Holeka QAREAL AA] Fulolse] o 2 e mzhs 4L o

i)

ofl

A}
o

98) AAR. (2023). "FAE oAFEA FFaclel Wit ASHAF" dAAdietw distd Aoz,
pp.35-38.

99) m];a FE, £3]9. (2019). BHFY 2AAMLA E4o] Fujelme] miAe ¥ 1 Fel2E
gl milais FHoR. Mzt 4, 1203), pp.1-27.
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[ 4-28] Felzg AR shelaclst Fojlz e 3R

wEas A s
e AT A4 B4
t p
5= o
B o3} B At VIF
=) 479 240 1.996"  .047
7124 FEl~H 284 .059 223 479177 000 .666 1.501
714 FElaE 053 060 041 895 371 684 1462
xy FelaH 531 042 540 1253777 000 775 1.291
F=109.677(p<.001), Durbin—Watson=1.905, adj R’=.469
"1 p<.05,"" "1 p<.001 TEHS L e

Felag oiARe] Fulolme] nAE JFS AZT ATE [E 4-29]0
ANston, #5E AT oot 2t
[E:3 ] T2 garEAo] ool mXe FFe] tigt HE 2
] A
SENE N
M2 gelag opbEge puelzd] Aol 9 uF Zolct A
M -1 A1 Felage Fulelwe] J(+e] GeEe n)d Zolc, A
M 22 7MA Felzge Fulelme] F(1e] G ) Aol 712}
M 2-3 oA Feage Pulolne] A(HO Gge md Zeldh e
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IARFe EAsHH 2l R o9 EYPS F=464.466(p<.001),
Durbin—Watson @< 1.86522 20 7}&al 0 T 4o 7R 7] o=
Aas 2ol AEEAZE fich. wheba Smyge] Aetsital side 4 Ut
Ha=Ql Fujo| L5 55.8% Agotal Ut

+ [E 43013 2om, 22k gie T =l H(H)o dd=
ZAow YBRTH B = 747, p<001). wreba 7Hd 32 AYET. o]+
F7F vz A A whet AlE @Az Zgoto], Fuf dpA oA
g Eole gflor AFets oulsith. &, AH[AE= YRE Fl

Algoll tiet HEA-FAMH s de5 Fl o=rt ek Aol

(e}

[® 4-30] £2tel 2lRe} Fujolwe] 51 24a5}

H| E &3} A EZ3}t A4
t P
B »nEox Y
) 1.034 138 7.500""" .000
2ol g% 750 035 747 215517 .000

F=464.466(p<.001), Durbin—Watson=1.865, R*=.558

=

Q99 A, B8, ARAL SUA4E SUD, Tuds
o]
AN
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ARYS BAotH  F=167.397(p<.001), Durbin-Watson 3= 1.8720=2
0

200 7P 0 Ex= 4ofl 7PEA] 7] wigell 7HxpE 2o AL gled, ¥
2FstAI7Y 19 7P A, BARSHA]4=(VIF : Variance inflation factor)”} 10E.th
271 gzl vEssAadel A7 SR okt webA Sl RYo] s
oAl sfiAeh 4 ok ERF FEHRR] FO RS 57.5% ATkl QL
wAANE [E 4-311 2o, A=A(E = 500, pLooD HEAF(B =

312, p<00D)2 Fujelze] H(+)e] & vlAe A= Yebtt. wabA 7t
A 3-13F 7P 3-32 A 7P 3-19] AT Adks Ao, wHE
(2019)¢] SNSO| AHEAFA, F3/4d, A=go] Frjolre % FIa ol mA]+=

FaFol I Ao Aol o] {oJgt FFE mHThH=
AX|5tH,100) 74 3-39] AT Avh= H9HAA(2023)9] JAAErIH EA4I sHF
E ez ete] TARNA FAEM ARHEET] 9 UH7HJ9LJJroﬂ Eigs|

oA A

HAo] Frjolme] od A MHTHs AVehE YAFHTLIOD o] 2H|7}
}oeetel ARE AFHBSE, I ARE T FAHD FHE ARE
BerE AFY EBAW @ qra& 711—417} oA 3, Tl o]ovg 7Fs Aol
EEEERE

o] MR %ﬂHJEoﬂ SARCE {olgt dFS HAA] ¢ Ao
el 7 3-2% Z1ZEQATHB = -.020, p=.754). o|2gt AF Aut= o
Z](2020)2] UCCE] &/do] Fufjelo] mzl= gake] gt A-follA AEAgo
TFojolo] Golgt g wxA] tte At dA|Frt102) o] AH|A}
7b R ARt HEA AAEY A 4] AR Zleket WA e

S o A=t Fe RolEth B3] shET Zol AUA AguT Aol

100) A7, BPdE. (2019). SNSO| AEAEA, 7314, A=do] Fufelz 3 A Fdael nx= ¥
ol Pt AL PG FRAF, 38(3), pp.113-125.

101) P4, (2023). “IAB1s] BT PgE Fajolete] Ao Fre|AE ARgF7]9] 7|
A, Sty wSHishd AAREHIE=R pp.22-23.

102) ®¥A. (2022). “UCCO £Ado] Fujelke] mAle FF. At dished AAfetele,
p.66.
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st AFEZANE, AEMY AFHcke 2B $IG AT AS 7

Fol ol olpael o 2 A5eS pidh

[ 4-31] 2etel 2Rl s19lasln Tujow o] 37184z}

EES AR Tue
s AT Ag SAF
Iz g p

B ;_;} B Z VIF
) 1.034 146 7078 .000
A=A 443 063 500 7.078° .000 231 4325
HEA -019 060 -.020 -3l4 754 282 3550
A A 318 065 312 4878 .000 282 3.541

F=167.397(p<.001), Durbin—Watson=1.872, adj R*=.575

Tip<001 F&us  FuoE

TFojoleo] mAlE FFe AT B [E 4-32]00 AAIS

[# 4-32] 22t 2R7E Fojeleo] njzl= gl dit A5 2

A A

A4
'l?_
M3 el BlRe FojolEd] H(+)e] S uA ol A
7k 3-1 AlEPde Fefelre] Ao 9= wd Aol e
7Hd 3-2 A2AdL Fuiele] A(he] dF= wA Aol 712
M 3-3 ArAge Fojelme] (e JFg mA Aot A
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2. WA

2kl glRet Fujele 7ho] IANA FElaE orpEA el wijarst 9l
25 AuH7] 98] Baron®t Kenny(1986)2] 394 ZHzto] what 9AZ 3]
Ag AAISHTE ofE Helo] mizfjicle] 7| QFME th2o] o] F£
o}o]: @-q—.103)

diating), B AF7t FAoH]=

me
E}L} Boju] 2oz golxx] e wl: BE ujf(partial mediating) A7}

28kl 7ot Fujole 7ho] TAfA FEjAE oxAAe] wifartE A
o271 flel 3dAe] S| HEAS AR At (& 4-3313% 2ot O Ay 1w
AME 22l GR7F FEad" oapEdAel H(H)e] FFE AL =
680, p<00D), 2eAIoI = =22kl gR7E Fujoke] A (+)9 FFe mA|
ATH( B = .747, p<.001). Tt wifEIE AScH7] A 394 W% =g H el
2l /(B = 571, p00D), wi/HHAQl FrE|AE oAFAA(B = 259,
pl00DE= FAACR {ogt aS vehfa

Fo £E& T 4 e pat2 1, 2, 3TANA BE fongt Aatg
HolFa gtk Eeh 20 A oA Q] EHIl 2kl /o] IAASF (B =
47, p<.001)0] 3EANA Y] ZHHA 2kl 27l IAAF F(p = 571,

R

103) Baron R. M. & Kenny D.A.(1986). The moderator—mediator variable distinction in social
psychological research: conceptual, and statistical considerations. Journal of Personality and
Social Psychology. 51. pp.1173-1182.

104) $x%&. (2013). ="Aoo Q3 SPSS/AMOS EAIRAHMH . A& 21417]A}. pp.127-128.
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pO0DHEY =A Yepgt =, 22l 2lFet Fujole 7] A AA Fei
g AEAS FEMAETIE vkl & 4 ik 22kl 2Ret Fjolx 3t
ol IBANA BalAE oAFAA uiEantrt SoJusiAE AZstr] Qs
Sobel testE a5 A}, Z=5.4805, p<,OO]_F'.-_ iAa T A=t wabA
7Hd A= AFYESIY. ol 4B HRE A I AR AEAY 9 9A
£ A8 fwd 7o ggsto], 7%%% H& Al&stal g4l QA W™

e Ae ojla,

(7 4-33] 2atel a7} FAAE ERS de Tejelwe] nAs 9%

HuEst  #ZEsS
o Z210 A4 A4 ; » R2
B SE B
1 Fre2E
221 g7 — 465 026 630 17.775 000 462
A oA
2 kK%
A ekl g2 —  Jofolm 750 035 J47  21.551 000 558
22l e 573045 571 12588 .000
3
— TR 592
@44 meaE
380 066  .259 5.720 000
CIPAC RS
p<.001 B: H|EZE3} A%, SE: BF3), f: BES AL
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a7714 e
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M1 eel e FE2E oARRe] A0 9 0l Aol
M-l REEE A2 Fessel el e WA Rl 12t
M1 WS AR Fessel el 9 A Rl o
W13 ARAL A5 Fessel Anel JEe md Aol A
ML 14 REEE e Fessel R(el 9 A Rl 12t
ML 15 WAL e Fessel (el e A Rl 12t
M 16 AR 784 FelAEe] A9 GE 1d Aol 4
M7 AERe g Fessel Aol 9Eg s Aol A
M-8 REAE GEA Feasl H(el JEe A ol 1ot
M 1-9 ARe qEA Felrdel Aol 9T A ol o
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(Descriptive Statistical Analysis), 8?14 (Factor Analysis), J38A &
(Correlation Analysis), #to]24(Comparative Analysis), 2]7]=4(Regression
Analysis)®] Axt=2 Y5t
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ABSTRACT

The Impact of Online Review on Consumers’ Purchase
Intention for Cosmetics
. The Mediating Role of Heuristic Decision—Making

Kim, Su—-Na

Major in Make—up Design
Dept. of Beauty Art & Design
Graduate School of Arts

Hansung University

This study aims to examine the effect of online reviews on cosmetics
consumers’ purchase intention and to verify the mediating role of heuristic
decision—making in this relationship. To achieve this purpose, a survey was
conducted among adult consumers who had previously purchased cosmetic
products based on online reviews. The operational definitions and
questionnaire items for each variable were modified and refined based on
prior studies to align with the purpose of this research. A total of 370 valid
responses were collected and analyzed using SPSS Ver. 28.0. The analysis
procedures included frequency analysis, descriptive statistical analysis, factor
analysis, correlation analysis, difference analysis, and regression analysis, and

the main results are as follows.
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First, the frequency analysis showed that 78.4% of the respondents were
female, with those in their 30s representing the largest age group (33.8%).
In terms of education level, four—year university students and graduates
accounted for the highest proportion (47.3%), and office workers comprised
the largest occupational group (32.4%). Monthly average income was highest
among those earning less than KRW 2-3 million (32.2%). The average
monthly expenditure on cosmetics was less than KRW 50,000 for 51.6% of
respondents, and 40.0% indicated that more than 70% of their total
cosmetic purchases were made online. The most frequently used information
sources for cosmetic purchases were the internet and social media (73.5%),
and review content (50.3%) was regarded as the most important online
review attribute.

Second, descriptive statistics confirmed that the measurement items for
online reviews, heuristic decision—making, and purchase intention all satisfied
normality.

Third, factor analysis revealed three components of online reviews—
credibility, expertise, and informativeness—and three components of heuristic
decision—-making:  anchoring  heuristics,  availability =~ heuristics,  and
representativeness heuristics.

Fourth, correlation analysis demonstrated positive correlations among
online reviews, heuristic decision-making, and purchase intention. All
components—credibility, expertise, and informativeness within online reviews,
and anchoring, availability, and representativeness heuristics—showed
significant positive relationships with purchase intention, indicating structural
interconnections among these variables.

Fifth, difference analysis identified significant differences in major
variables according to certain demographic characteristics. Notably,

perceptions of online reviews and levels of heuristic decision-making varied
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by age and income. Respondents in their 30s evaluated online review
credibility and informativeness more highly, while individuals with a monthly
income of KRW 3 million or more exhibited stronger heuristic tendencies.
No significant differences were found by gender or education level.

Sixth, regression analysis results led to the following hypothesis test
conclusions.

Hypothesis 1, which proposed that online reviews positively influence
heuristic decision—making, was partially supported. Expertise and informativeness
positively affected anchoring heuristics; informativeness positively influenced
availability heuristics; and credibility and informativeness positively affected
representativeness heuristics.

Hypothesis 2, which proposed that heuristic decision—making positively
influences purchase intention, was partially supported. Anchoring and
representativeness heuristics significantly increased purchase intention, while
availability heuristics were not significant.

Hypothesis 3, which proposed that online reviews positively influence
purchase intention, was partially supported. Credibility and informativeness
positively affected purchase intention, whereas expertise was not significant.

Hypothesis 4, which proposed that heuristic decision-making mediates
the relationship between online reviews and purchase intention, was
supported at a significant level. Heuristic decision—-making was found to
have a partial mediating effect, and the statistical significance of the
mediation was confirmed.

Overall, the results indicate that higher credibility and informativeness in
online reviews strengthen consumers’ purchase intentions by serving as
important cues in intuitive judgment processes. Online reviews enable
consumers to develop trust in products and form purchase intentions based

on heuristic decision—-making, suggesting that online reviews influence not
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only information processing but also consumers’ intuitive thinking and
emotional responses.

In conclusion, online reviews function as a key factor that significantly
affects consumer judgment and behavior, highlighting the importance of

review management in establishing effective marketing strategies for cosmetic

brands.

[(Key words] Online Review, Informativeness, Expertise, Credibility, Heuristic

Decision—Making, Anchoring, Availability, Representativeness, Purchase Intention
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