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Mombeuil and Fotiadism, 2017)

Be ANE2e AESH, AEHeR, qS7HsAde SHsHHEA FEt 7
Ade &9 A %%4 HhEo] o) J4(E1FAN HA™, 201H)H=
ok

ESG AY &solr $a% FE2 2Ask= Aol 7]
7142] ESG A%
Al 2 Zoldt.

Az QAo MEE 7)E Hb’ﬂ‘ﬂ 04%L01H
oy gy, 1A Mg &
Azt =

4 214 4
%, B954 B50 Ars o) Uehts, 57 Bojsn Belsel Ay



Qate FhA

suAL 29 B

[¢]

ofuet of
A

H

==

HH
gLy

A% Apg|e]

1S
—

tH(Hollebeek, 2011).

T

—

k)

ojn]

=
=

Fulzter Wl Apole] A

A

2HZE AAIHETL Z]efAl A

s
—

Eof
4 A (Thakur, 2016). E3t

il

1

van Doorn et al.(2010)-& AH|Z} elA0]ZA]

Abbas et al.(2018)-& AH|z}

T
=

A1 A]

=]

)
—~

m_.o_..o

el
.

olu

ojn
mH

o

o

I

= 719

[e})]
A

o As)a] ool

~
,_o‘._

Toll 71zxste] ESG A9 &ol o

B

st olefet 2o

8o

nd Zler 4

Foiet.

fife]
ﬂmo
T

A

T

A

3719} 7t

1S

N

ol

AL
__OO

_27_



o] vk AolsH ek & 9l
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ABSTRACT

A Study on the Impact of ESG Management on
Consumer Engagement, Brand Trust and Brand
Lovyalty

— Focused on Focused on Comparison between the
Financial and Aviation Industry —

Kim, Sang—-Dae
Major in International Business
Dept. of International Trade

The Graduate School

Hansung University

In this study, we reviewed existing studies related to ESG
management and examined various ESG management activities of
companies in the financial and aviation industries, and also identified
major domestic and international evaluation results.

We attempted to understand consumers' perceptions of companies’ ESG
management activities and the impact of these activities on consumer
engagement and brand trust, and also confirmed through empirical
research how they affect brand loyalty.

The impact of ESG management activities on consumer attitudes may

vary depending on consumer characteristics, and the impact may also
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vary by industry. Therefore, this study attempted to compare and analyze
how these impacts differ in the financial and aviation industries.

Theoretically, it is meaningful in that it comprehensively identified the
impact of ESG management activities on consumer awareness, attitudes,
and intentions through empirical research.

As a practical implication, it was found that despite companies' various
ESG management activities, awareness of ESG management activities is
still insufficient, suggesting the importance of actively communicating the
importance of ESG management and the performance of ESG
management to consumers.

In addition, by comparing the financial and aviation industries and
analyzing the impact of ESG management activities on consumers, we
were able to present differentiated ESG management activities that reflect
industry—specific characteristics and consumer characteristics.

Lastly, we empirically confirmed that consumer engagement and brand
trust play important mediating roles in the influence of ESG management
activities on consumers brand loyalty. This shows that having more
consumers interested in and participating in companiess ESG management
activities can lead to trust and loyalty for the company, and it can be
said to be an important implication that suggests the direction for

effective ESG management activities in the future.

(Key words] ESG, ESG Management, Financial Industry, Aviation

Industry, Consumer Engagement, Brand Trust, Brand Loyalty)
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